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BOOKKEEPING machine, to be equal to 

A its work, must be easy of operation. 

The Underwood Bookkeeping Ma- 
chine was designed with the operator 
in mind. 

At all times it is under complete, 
automatic control. 

A simple touch of the finger controls 
three of the major operations. 


UNDERWOOD TYPEWRITER COMPANY Ine. 


UNDERWOOD BUILDING, NEW YORK CITY 
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WANT ADVERTISEMENTS 














SITUATIONS WANTED. 
WENTY YEARS’ experience in the stationery business, man 
ager of a large stationery business in the central west for 
the past seven years, a thorough and practical knowledge of 
commercial stationery furniture and equipment from the ground 


up—from errand boy to manager—and the ability to secure 
“team work’”’ are the qualifications offered by a man who is 


opportunities for ad- 
interest in due 
Address N-2?2, 


which will offer 
purchase of an 
coast. 


connection 
Would consider 
interested in Pacific 
Chicago. 


open for a 
vancement 
time. Especially 
care Office Appliances, 
POSITION WANTED by a man of twenty years’ 
experience who took the management of an office furniture 
department in one of the principal eastern cities two years 
ago, built the business from $2,500 a month to $15,000 a month, 
and whose efforts are not appreciated, is open to make a change 
to any location Address Q-28, care Office Appliances, Chicago 


=~ XECUTIVE 


salesmanager as sales 
filing equipment manu- 


ITUATION WANTED by experienced 

branch or territorial manager, with 
facturer or as manager cf furniture department with office 
furniture agent or stationer. Position must be remunerative 
with future possibilities. Investment considered later. Address 
K-31, care Office Appliances, Chicago. 


HELP WwW ANTED. 


YPEWRITER MECHANIC 
salesman, Good opportunity 


Muncie, Ind. 
ISTRICT MANAGERS AND SALESWVEN wanted for tremen- 
dously successful new office specialty. Two-minute demon- 
stration means a sale in every office 100% repeater. A gold 
mine for ycu Perfection Manufacturing Company, 128 South 
Fourth St., a 


XPERIENC TYPE WRITER MECHANIC can get 
sition on a th and bonus basis if he will give 
to experience and ability. Address “‘Gcod Job,” care 


Appliances, Chicago. 


or combination mechanic and 
Muncie Typewriter Exchange, 








good po- 
details as 
Office 


AA ECHANICS AND REPAIRMEN on typewriters. adding ma- 
. chines, Dictaphones, Multigraphs, Multicolor presses or 
Addressographs. In order to co-operate in preparing a reliable 
list and to receive free literature and information, should send 
name and home address, and state with what firm employed, to 


H, R. Langham, 2023 Gates avenue, Brooklyn, N. Y. Just say 
“Office Appliances” and receive the best consideration 


Experienced salesman for commercial stationery 
x” Montana. Give references. Also state 
Office Appliances, Chicago. 





Wiese 


store in the state 
Address In-23, care 


experience 


TYPE WRITER MECHANIC especially 
00d opening. a S Smith Agency, 








good on L. C. Smiths. 
Evansville, Ind. 
1W7 AN T ED Type write rand adding ma shine repairmen and me- 
chanics for membership in the Typewriter and Adding Ma- 
1ine Mechanics’ Aid Association, Inc Employment bureau, 
general information bureau Purpose Nationwide organization. 
Address 8 Nevins street, Brooklyn, N. Y., at once for detailed 
information. Branches in Kansas City, Mo., and in Boston, 
Mass. 





M: AN ¢ OR WOM. AN M. \N AGER and buyer in book and social 
. stationery department of the largest store in growing eastern 
100,000 Good openirg for a capable and willing person. 
and salary expnected in first letter, which will be 

Address T-25, care Office Appliances, Chicago. 


citv of 
State experiens 
held confidential 


with office supplies 
All re plies will 
Company, Memphis, 


Young man thoroughly familiar 
furniture, filing devices, safes, etc. 
confidential. S. C. Toof & 


ANTEI 
and office 
be considered 





Tenn 
ANTE! A manager for our office furniture department. 
posi a must be thoroughly acquainted with the office 
furniture and filing equipment business. Kindly give your ex- 


letter. Salary and 
Sioux Falls, S. 


commission proposi- 


Dak 


PEN EXPERT. 


perience in your first 
tion. Fischer Printing Co., 


Ww ANTE D—FOU NTAIN 


Mo ST be able to assume charge of our retail pen department. 
Highest. compensation to capable man. Write. giving ex- 

perience, salary expected, etc., to H. B. Smith, Sales Manager. 

4. W. McCloy Company, Pittsburgh, Pa. 

WANT ANTE In large Virginia city—Salesman, energetic and re- 
liable poet man with good knowledge of filing systems and 

general office supply business. Give full particulars first letter. 

Address E-24, care Office Appliances, Chicago. 











MAN: \GER for commercial stationery business, capable 

ng, entire charge of buying and selling. Must be 
with all details of the business. A _ splendid 
the right man. Or will consider application for 
iger to assist present owner, in time be promoted to manager. 
Location 200 miles from New York in growing manufacturing 
city. Give full details regarding yourself and your experience in 
first letter. All applications will be held strictly confidential. 
Address W-19, care Office Appliances, Chicago. 


of tak- 
acquainted 
opportunity for 
assistant man- 


ITY SALESMAN WANTED—One who is familiar with print- 

ing and office supplies. Address “T. Co.,” care Office Appli- 
ances, Chicago, giving full particulars as to age, experience, 
whether married or single. 








ALESMAN selling stationery, drug trades (wholesale and re- 

tail), department stores, etc., can earn $150 monthly carry- 
ing few samples of our handy coin purses. Sold on display 
cards. Side line; commission -basis. State trade selling and 
territory. Salford Manufacturing Co., 1235 Arch, Philadelphia. 
TXP EK WR ITER MECHANIC 

and mechanic Good opportunity. 
Steubenville. Ohio. 





or combination man — salesman 
Address Steubenville 


Typewriter Exchange, 





AGENTS WANTED. 
ANTED—Salesmen to carry new 
dle western and New England states. 
territory. Article advertised in this issue. 
Co., Ford building, Detroit. 








, attractive side line in mid- 
Give lines carried and 
The G. J. Conlin 








AGENCIES WANTED. 








FFICE DESKS 
Nebraska, Kansas, 
commission salesman. 
Address L,-21, care 


Good line of office desks wanted for Iowa, 
Missouri and Oklahoma by well known 
Will go to factory before taking on line. 
Office Appliances, Chicago. 








FOR SALE. 





MUL! LTIGRAPHS, Dictaphones, Edison dictating machines, 
Writerpresses, Mimeographs bought, sold and rebuilt like 
new. Multigraph and Multicolor ribbons, ink and platens. We 
save you mceney. Price, Inc., 440 So. Dearborn street, Chicago. 





FOR SALE—Dictaphone equipment consisting of dictaphones, 
transcribing and shaving machines. Address John 8. Mur- 





ray, Purchasing Agent, Aluminum Company of America, Pitts- 
burgh, Pa 
DDRBSSOGRAPHS, Multigraphs, Multicoiors, duplicators, 


sealers and letter folders bought, sold and rebuilt. 
Company, 15435 West Randolph street, Chicago. 


envelope 
Offic Device 





M! LTIGRAPH, W riterpre ss, etc., ribbons reinked black, blue, 
or purple. $6 per dozen. Ajax Ink Company, 755 Monon 
building, Chicago, Hl. 





ADDRESS0GRAPHS Multigraphs, duplicators, envelope seal- 
ers, letter folders, Mailometers, supplies. Less than half 


Pruitt Company, 112-H North La 


price. Guaranteed one year. 
Salle street, Chicago. 





20 U nd rwood sts indard bookkeeping machine: has 
service; practically as good as new. Price 
Lock Co., Canton, Ohio. 


NE No. 3 
had six months’ 
$700. Diebold Safe & 





“ASH in any condition or sell rebuilt Multi- 
Mimeographs, addressing and folding 
these machines like new. Prices rea- 
Exchange, Baltimore building, Chicago. 


ILL BUY FOR 
graphs, Multicolors, 
machines We rebuild 
sonable Office Device 





BUSINESS OPPORTUNITIES. 








Fo! SALI ['wo-thirds’ interest in stationery and office 

equipment and office furniture business in eastern city of 
100,€00 population. Established over twenty years. The only 
store of its kind in the city. No competition. Agency for all 
the leading lines of devices and furniture. The net return on 
this two-thirds interest will be from $12,000 to $15,000 per year. 
About $55,000 reeded. Address P-23, care Office Appliances, 
Chicago. 





TYPEWRITER SUPPLY BUSINESS FOR SALE in New York 

City Well established typewriter supply business for sale. 
Domestic and foreign. Retiring. Address B-26, care Office Ap- 
pliances, Chicago 





F' mk SALE—Established stationery and office equipment busi- 
ness. Located in progressive manufacturing city of 40,000 
population in middle Atlantic states. Will consider sale as 
going concern or stock and fixtures only. Doing $100,000 annual 
business $30.000 necessary. Splendid opportunity. Address 
R-23, care Office Appliances, Chicago. 





Exc LU SIV on =R RITOR LY open for dealer or distributor to 
1andle i Be line of typewriter ribbons and carbon 
paper. We have a number of dealers making big profits and 
want a live wire distributor for open territories. Every business 
office your customer. Miami Ribbon & Carbon Co., Dealer Dept., 
Dayton, Ohio. 





F‘ IR SALE- Ww e : ‘il consider selling the book, social stationery, 
magazine and leather goods department of our business to 
growing commercial department. Estab- 
Pennsylvania city of 90,000 population. 


make room for our 
lished twenty-five years. 


Very little competition, which is not of aggressive attitude. 
This is a splendid opportunity for a live person. Address M-27, 
eare Office Appliances, Chicago. 














Copies of any one of these patents can be obtained by 
sending 25cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances. 


1,224,085. 
cago, Ill, and Frank K. 
to Shortwriter Company, 
tion of Delaware. 

1,224,121. Combined Typewriting and Printing Machine. 
‘Lrimble de Roode, New York, N. Y 

1,224,083. Revolving Bookcase. 
Drury, Dublin, Ireland. 


Writing Machine. Alrah B. Edwards, Chi- 
Russell, Dallas, Tex., assignors 
Wilmington, Del., a corpora 


Thomas Chaliners 


1,223,946. Case for Currency and Other Notes. Jacob 
Fenigstein, Finsbury, London, England. 

1,224,170. Note Register. Cromer Hoffman, Mechan- 
icsville, N. Y 

1,224,314. Combined Typewriting and Computing Ma- 
chine. Osmond W. Olmsted, Hartford, Conn., assignor by 


mesne assignments, to Underwood Computing Machine 
Company, New York, N. Y., a corporation of New York. 
1,224,333. Calculating Machine. Chester J. Smith, 
Jamestown, N. Y. 
1,224,411. Tabulating Machine. James Powers, New 
York, N. Y., assignor, by mesne assignments, to Powers 
Accounting Machine Company, New York, N. Y., a cor- 
poration ot Delaware. 
1,224,464. Loose Leaf 
Fletcher Hill, Chicago, IIL, 
cago, Ill 
1,224,465. 
cago, III. 
1,224,592. 


beth, N. J. 


Binder Construction. Edward 
assignor to Edward Hill, Chi- 


Loose Leaf Binder. Edward W. Hill, Chi- 


Combination Ruler. Michael Begany, Eliza- 


1,224,591. Ellipsograph Anton Baumeister, Groton, 
Seuth Dakota. 
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No. 1,249,929. Loose leaf binder: patented December 11, 1917, 
by Frederick William Dustan, of Clarkston, Washington. 

No. 1,236,108. Perpetual calendar; patented August 7, 1917, by 
Laura Amanada Root, of Bloomfield, Connecticut. 
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1,224,633. Calculating Machine Hyman Eli Goldberg, 


Chicago, III. 


1,224,636. Index or File. Robert D. Hayes, New Haven, 
Conn., assignor to Index Visible, Inc., New Hay Conn., 
a corporation of New York. 

1,224,664. Loose Leaf Binder. William S. Proudft, 
Grand Rapids, Mich. 

1.224813. Card Making Attachment for Adding and 
Listing Machines. Arthur S. Trew, Portland, Ore 

1.224,141. Typewriter. Joseph J. Cohen, New York, 
Ne W York. 

1,224,968. Typewriting machine. George A. Seib, llion, 


N. Y., assignor to Remington Typewriter Company, Ilion 
N. Y., a corporation of New York. 


1.224,976. Filing system. Silas Edgar Trout, Philadel 
phia, Penna. 

1,224,984. Dispensing receptacie for mucilag« Edward 
C. Berners, Two Rivers, Wis. 

1,224,992. Pencil Attachment. Frederick Aiemer, Free 


port, N. Y 

1,224,998. Clamp for advertising manifolding and other 
Albert F. Barker, San Francisco Calif. 

1,225,057. Means for securing typewriters to baseboards 
Charles Roderick and Theron L. Knapp, Woodstock, IIl., 
assignors to the Oliver Typewriter Company, Chicago, III., 
a corporation of Illinois. 


sheets. 


1,225,067. Line producing pen. James E. Simpson 
Brooklyn, N. Y. 

1,225,140. Manifolding apparatus. Albert Krauth, Ham 
ilton, Ohio. 

1,225,170. Filing cabinet. Michael Perretet Alliance, 
Ohio. 

1,225,331. Typewriting machine. William F. Helmond 
Hartford, Conn., assignor to Underwood Typewriter Com 


pany, New York, N. Y., a corporation of Delaware 
1,225,369. Line forming device for typewriting machines 
James E. Simpson, Brooklyn, N. Y. 





1,225,412. Pencil sharpener (;seorge Loopt nso 
Connecticut. 

1,225,590. Adding machine James L. Dalton, Poplar 
Bluff, Mo., assignor, by mesne assignments, to the Dalton 
Adding Machine Company, Cincinnati, Ohio, a corporation 
of Ohio 
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No. 1,217,220. Interest indicator; patented February 27, 1917, by 
William L. Reno, of Owensboro, Kentucky. 

No. 1,323,487. Inking pad; patented December 2, 1919, by Charles 
H. Payne, of Cincinnati, Ohio. 
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Harry Landsiedel, Cincin 
Adding Machine Com 
Ohio. 


Adding and recording machine. 


1,225,654 Adding machine. 
nati, Ohio, assignor to the Dalton 
pany, Cincinnati, Ohio, a corporation of 
Harry Lan- 


1,225,655. 


siedel, Cincinnati, Ohio, assignor to the Dalton Adding 
Machine Company, Cincinnati, Ohio, a corporation of Ohio. 

1,225,656. Adding and recording machine. Harry Lan- 
siedel, Cincinnati, Ohio, assignor to the Dalton Adding 


Machine Company, Cincinnati, Ohio, a corporation of Ohio 


1,225,698 lypewriting machine Michael Branch, Rich- 

nd, Va 

1,226,626. Typewriter platen. Charles W. Barnaby, New 
York, N. Y 


1,226,643. Typewriting machine Adolphus S. Dennis, 
Lakewood, Ohio, assignor to Underwood Typewriter Com 
pany, New York, N. Y., a corporation of Delaware. 

1,226,649. Multiple copying machine. John J. Flanigan, 
Chicago, Ill., assignor to Duplicator Manufacturing Com 
Ill., a corporation of West Virginia 

1,226,682. Cash register. Haakon A. Martin, Dayton, 
Ohio, assignor to the National Cash Register Company, 
Dayton, Ohio, a corporation of Ohio 

1,226,790. Follower for filing trays. Fred L. Manny, 
Benton Harbor, Mich., assignor, by mesne assignments, to 
Baker-Vawter Company, Benton Harbor, Mich., a cor 
poration of Michigan. 

1,226,791. Follower for filing trays Fred L. Manny, 
Benton Harbor, Mich., assiznor, by mesne assignments, to 
Baker-Vawter Company, Benton Harbor, Mich., a corpora 
tion of Michigan. 

1.226.884. Ink 
Hochstetter 
« Company, 

1,226,939. Copyholder. 
assignor to Underwood Typewriter Company, New 


pany, Chicago, 


and process for producing same¢ Robert 
Cincinnati, Ohio, assignor to the Ault & Wi 
Cincinnati, Ohio, a corporation of Ohio 

Walter E. Barnard, Hartford, 


{ onn., 
York, N. Y., a corporation of Delaware. 

1,226,950. Combined typewriting and computing ma 
hine Gustave O, Degener, New York, N. Y., assignor to 


Linderwood Computing Machine Company, New York, N 
\ . a corporation ot New York. 
1,226,970. Combined typewriting and 


hin Hans Hanson, Hartford, Conn., 


computing ma 


assignor by mesne 


LPP is 
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issignments, to Underwood Computing Machine Company, 
New York, N. Y., a corporation of New York. 
1,226,992. Pencil holder. George W.- Paulus, 
Rapids, Wis 
1,227,015. Typewriting machine. Burnham C., Stickney, 
Elizabeth, N. J., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 
1,227,033. Calculating machine. Henry Shepley Booth, 
Manchester, England, assignor, by mesne assignments, to 
Underwood Computing Machine Company, New York, 
N. Y., a corporation of Delaware. 
1.227,061. Typewriting machine. Otto A. 


Grand 


227 Martini, 
Brooklyn, N. Y., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,227,099. Pencil holder. Marcus A. Walden, San Fran- 
cisco, Calif., assignor of one-half to Mrs. D. M. Brunk- 
horst, San Francisco, Calif. 

1,227,172. Index drawer. Samuel Edward Moore, Har- 
risburg, Penna., assignor of one-fourth to James McKirdy, 
Carlisle, Penna., and one-fourth to Frank M. Eastman, 
Harrisburg, Penna. 

1,227,193. Paper clip. Walter F. Peet, Philadelphia, 
Penna., assignor of one-half.to Edward B. Peet, Philadel- 
phia, Penna 


1,227,209. Ink bottle. Ernest C. Smaw, Chesapeake, Va. 
1,227,213. Typewriting machine. Burnham C. Stickney, 


Elizabeth, N. J., assignor to Underwood Typewriter Com- 
pany, a corporation of Delaware. 

1,227,236. Typewriting and computing machine. Glenn 
|. Barrett, Grand Rapids, Mich., assignor, by mesne as- 
signments to Remington Typewriter Company, Ilion, N. Y., 
a corporation of New York. 

227,262. Typewriting machine. William L. Gumprecht, 
Hartford, Conn., assignor to Underwood Computing Ma- 
chine Company, New York, N. Y., a corporation of New 
York 

1,227,436. Copyholder for typewriters. 
drix, Victoria, British Columbia, Canada. 

1,227,438. Typewriting machine. Edward B. Hess, 
Brooklyn, N. Y., assignor to Royal Typewriting Company, 
Inc., New York, N. Y., a corporation of New York. 

1,227,519. Typewriting machine line spacing mechanism. 


se AT xa New York, N. ¥ 


Hiram E. Hen- 


Jesse nder 


The Service Bureau of Office Appliances is for 
the Exclusive Use of Subscribers and 


Advertisers 





In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 










Subscribers in every land 
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Upper picture—The White House at Washington, D. C., the official Yes 
mansion of the President of the United States. The view is that of w/z 


SERENE 





f one looking east from the War, State and Navy Building. In the GS 
right foreground is the Administration Office Building where the {> 
President has his offices. ZOD 
Lower picture—The business office of the President of the United A 
States in the building shown at the lower nght hand of the upper @/, 
picture. AS ‘ 
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SALESMEN-SENTIMENT 


N EXECUTIVE of a big 
A corporation used to have a 
mirror fitted into the panel 
on the inside of his office 
When he found it necessary to 
have a talk with one of his men, 
he sometimes found it useful to 
say : 
“Jim, turn around and face that 
mirror. 
“Scowl. 
“Shake your fist. 
“Now smile. 
“You see, 
gave.” 


door. 


vou got what you 


This executive happens to be 
without a mirror in his office at 
the moment, because he has re- 


cently moved into new quarters, 
but he intends to have the look- 
ing-glass installed in its accus- 
tomed place at the first opportun- 
*y. 

The man who believes in mir- 
rors is Frank K. Pennington, the 
immediate superior of the large 
body of salesmen who distribute 
the products of the Columbia 
Graphophone Company. It is a 
very definite point in his philoso- 
phy of life that it is a good thing 
for a man to pause occasionally, 
walk up to the nearest mirror, and 
take a good look at himself. 

It is in line with his conviction 
that it is valuable for a man to see 
himself as others see him, and that 
there is no more useful discovery 
for a man to make than to learn 
that he gets back just what he 
gives out. 

Mr. Pennington even confesses 
privately that the use of the word 
“efficiency” more than nine times 
in one conversation gives him a 
pain, and that if anything goes 
wrong, he subjects himself to a 
thorough inspection first before 
turning the magnifying glass on 
his men. This is enough to indi- 
cate that Mr. Pennington doesn't 
follow any rules but makes them 
up as he goes along. 

“No two cases are ever alike to 
me,” he says. “Men don’t come 


Being the Experiences of a Man- 
ager Who Handles Salesmen 
Through Their Hearts and Re- 
lies on the Good in Human Na- 
ture—An Interview by C. P 
Russell with Frank K. Penning- 
ton, Assistant General Sales 
Manager of the Columbia 
Graphophone Company — Re- 
printed From Printers’ Ink of 
March 11. 


EDITOR’S NOTE.—Frank Penning- 
ton is one of the wheel horses of the 
office equipment business, which has 
benefited by his ability for quite a num- 
ber of years. At one time he was in 
the typewriter business, making a fine 
record for the Oliver Typewriter Com- 
pany and others. Since he has been 
with the Columbia people he has sus- 
tained and advanced his reputation for 
ability as a manager of salesmen. Pen- 
nington is so tall that the average tall 
man has to look up to him and so broad 
of frame that the average big man must 
step aside to see around him. In fact 
Pennington is a big man in all dimen- 
sions both mentally and physically. 
Readers who know him will not require 
an introduction. Those who do not 
know him may read the following lines 
with perhaps a spice of added interest 
because of being able partially to vis- 
ualize the man. 





in standardized patterns. You can’t 
deal with them as if they were a 
garage full of motor cars all made 
by the same manufacturer. Hu- 
man nature is too varied and too 
full of unsuspected knobs and cor- 
ners to permit its being gauged al- 
ways by the same measure. 

“A man is more than a machine. 
But suppose, for a moment, that we 
compare him to one. If you own 
an automobile and you find that the 
engine is knocking or that friction 
is causing a loss of power, you 
don’t punish the car. You don’t fine 
it, or lay it off for a week and ex- 
pect to find it running as good as 
ever. You find out what the trouble 
is and remedy it. 

“But a man is more than a piece 
of mechanism. He is different 
from a machine in that he has a 
heart. I am not primarily inter- 
ested in a man’s body, not even in 


his mind. What I want to reach 
is his heart. 

“Loyalty, faithfulness, devotion 
and steady service do not emanate 
from a man’s legs or his head. 
They come from his heart. When 
you have that, you have all the 
rest of him. I look upon human 
nature as fundamentally good. It 
will always work out in the right 
direction if it is given a decent 
chance to operate. 

“We can afford to be at least 
as merciful as a surgeon. When 
a doctor discovers that a patient’s 
physical properties are not func- 
tioning normally, he does not cut 
off the patent’s head or lose his 
temper with him. He studies the 
case until he learns what is the 
matter, and then he does those 
things which will allow the sound 
bodily forces to reassert them- 
selves. I try to follow that plan 
in dealing with men. If I find a 
salesman is not working up to 
standard I do not attempt to pass 
judgment on him until I learn what 
is interfering with his usual good 
performance. 

“You always take risks in try- 
ing to discipline a man. For dis- 
cipline is not something that can 
be imposed on him from without; 
it must proceed from inside the 
man. 

[ once had a salesman who was 
guilty of reprehensible conduct. I 
sent for him to come to see me. 
When he arrived, I got up out of 
my seat and said: 

“ ‘Bill, take my chair. I want 
you to sit in the boss’s place for 
a while.’ 

“Bill took the seat, while I sat 
down in the chair usually allotted 
to visitors on the other side of a 
table. When we were thus ar- 
ranged in this altered position, I 
said: 

“‘T’'ve got a story to tell you. 
I’ve got a case to put up to you 
which I want you to pass upon on 
the basis of the information which 
has come to me.’ 








“Then talking to Bill exactly as 
if he were the boss and | were the 
salesman, | went on to relate in 
detail the offense committed. I 
talked as if 1 were making a con- 
fession, sparing no details. When 
I had finished telling my story, I 
got up from my seat, and said: 


“*Now I don’t expect any im- 
mediate decision. I’m going out 


for a little while, and in the mean- 
time I want you to think it over. 
When I come back you can let me 
have your verdict.’ 
SELF-DISCIPLINE BY 

“I got up and went out of the 
office, locking the door as | left. 
I went into another department 
and came back in about half an 
hour. Bill was still sitting where 
| had left him. He was looking 
pretty bad. I took the visitor’s 
chair again and said: 

“*I’m now ready for your de- 


SALESMAN. 


cision.’ 

“He looked at me, and said: 

“*Mr. Pennington, I’ve decided 
that the only thing to do is to fire 
me. A man who has behaved like 
that is not fit to be on your staff.’ 

“T turned on him. 

“*Get up out of that chair!’ | 
said. ‘You're not fit to be boss of 
this establishment. You're not 
competent to render a decision in 
this case. You’re too hasty. You're 
too inclined toward drastic meas- 
ures.’ 

“| then took my old seat, while 


sill took the visitor’s chair. | said 
to him: 

“*There’s no necessity for dis- 
charge in this case. It involves 


the welfare of too valuable a man. 
I’m not going to try to prescribe a 
punishment. It’s up to you to de- 
cide how you're going to act in the 
future.’ 

“*Mr. Pennington,’ said Bill, ‘I 
have had my lesson. I can assure 
you that I never will be guilty of 
such conduct again in the future. 
I was thoughtless, but I have seen 
it all now, in its true colors. You'll 
never need to worry about me 
again.’ 

“Bill then 
business. He was 
word. There was never any fur- 
ther occasion to complain about his 
conduct. He turned in and made 
himself a better salesman than 
ever. 

“That is what I mean by disci- 
pline imposed from without versus 
discipline imposed from within. By 
the former method, you may pre- 
scribe a punishment that is no 
more than just, but you have a 
man who is secretly resentful of 
humiliation and who is not going 


went on about his 


as good as his 
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to do good work as long as he car- 
ries resentment around with him. 
But if the man has prescribed his 
own punishment, he will put it 
into effect himself without any 
come-back. 

“I’m able to see this because I 
have been through the mill my- 
self. There was a similar case in 
my own career the details of which 
are as fresh in my mind as if they 
had happened yesterday. When | 
was a boy I was employed in a 
small printing establishment. It 
was my function to kick the job 
press. One day I put a small job 
on the press and started off. But 
I had neglected to adjust the paper 
fingers properly, with the result 
that when the jaws of the press 
closed, the metal fingers were 
jammed into the form, ruining the 
face of some of the type. 

“The owner of the establishment 
came at me like a whirlwind. He 
bawled me out in the presence of 
the whole force. He couldn't have 
made me feel worse if I had com- 
mitted murder. The result was 
that instead of ruining a little type, 
| wished that | had smashed the 
whole press and made the ruin 
complete. I was never a satisfac- 
tory employe after that. I was too 
full of resentment to do good 
work. I have never forgotten that 
episode in dealing with other men. 
Whatever the circumstances, I 
guard myself against wounding 
their pride and destroying their 
self-respect. 

“T have learned that the old be- 
liefs are best. There is no better 
guide than the Golden Rule. The 
Golden Rule, when applied, sim- 
plifies all human relations. I not 
only try to observe it myself but I 


try to teach my men to observe 
it in their relations with each 
other. I do not emphasize its sanc- 


timonious aspect, but point out its 
practicability and common sense. 


“T said a while ago that I sel- 
dom deal with two cases in the 
same way. But that does not 
mean that there are not certain 
principles that govern every ac- 
tion. | try to decide what the 
principles behind each case are, 


and then I use that as my guide. 
When you work with principle, you 
become invincible. Policies may 
be temporary, but principles are 
eternal. I like to sum it up this 
way. Principles always work, pol- 
icles may not. 

“After all, getting men to work 
for you, or rather, with you, is a 
matter of using common. sense, 
together with an understanding of 
human nature. You have as much 


human nature as anybody else. 
Therefore, when you have a deci- 
sion to make, | always say, ‘Try 


That is, try it on 
Put yourself in the 


it on the dog.’ 
yourself first. 


other fellow’s place. You'll find 
the results are always good 
APPLICATION OF A SOUN PRIN 
CIPLE. 
“Once when my son was a small 
boy, he got hold of an iron rod 


with which he poked holes through 
a window screen in the house. 
When I got home and found holes 
in the screen, I called the bov and 
said to him: 

**Who did that?’ 

“He said: ‘I did.’ 


“The boy had a small tin pail 
\ | 


which he used to play in the sand 
with, and which was his favorite 
toy. I said to him: 

“*You get your tin’ pail and 
bring it to me.’ 

“Ali unsuspecting, he brought 


me the pail. | took it and jabbed 
a hole through it with the rod. 
The boy let out a cry which indi 
cated that [I couldn't have hurt 
him worse if I were poking the 


rod through his own 
own heart was nearly 
[ kept it working had 
pierced as many holes in the pail 
as he had in the screen 

“*Now,’ I said, ‘you have ruined 
my screen. [ have ruined your 
pail. You have done me a wrong 
And | have done you a wrong. It 
is up to me to get you a new pal, 
which I will do, but it is up to you 
to get me a new screen. 


heart My 
broken, but 


until | 


“The boy had a small savings 
account in which he put his nickels 
and dimes, and out of this | made 
him give me enough to pay 
new screen. Meantime, | had got 
ten him a new pail and all was well 
again. The boy is a man 
now, but he has often told me that 
that instance is fixed in his mind 
until this day. He has never for 
gotten one detail of it. It has also 
stuck in my mind. I suffered more 
than the boy did, if anything, but 
the final results were so good that 
they convinced me I couldn't go 
wrong in applying a principle. | 
sought to teach the boy that he 


f ra 


crown 


might always expect to get back 
what he gave out, and it was 
lesson that neither of us have eve 


forgotten. 

“Sometime ago my father came 
to visit me. I was glad to see him 
and felt happy in his company 
When we went out to lunch we 
crossed Broadway. We 
traffic cop. He had a smile on his 
face a foot wide. I said to him: 


passed a 


‘Well, what are you smiling so 
big about this day?’ 

“He answered: ‘I’m smiling be 
cause you're smiling.’ 

“T sometimes tell my men that 
story. I tell them that as they go 
about their business, I want them 
to smile. [ tell them, ‘] want you 


to open doors, not batter them 
down. You wouldn't batter your 
way into a man’s home, would 
your If you want doors to open 
for you, the best formula is a 
smile.’ 

SALESMEN LEFT TO DETERMINE 

RIGHT COURSE. 


“There's no more fascinating 
game than studying human nature 
and understanding what 
makes it work. I once had 
two salesmen whose work 
was falling off. They were 
bright but for 
some reason they were not 
turning in their quota. I 
knew that they were fast 
friends, and judged that 
they were up to something 
that they shouldn’t be. I 
said nothing to them, but 
bided my time and kept an 
on them. I followed 


fellows, 


eye 
their movements a little, 
and soon decided about 
where I could find them. 
One afternoon I put on 


my hat and coat and went 
over to a certain poolroom. 
The two men were playing 
at a table over in a corner. 
| paid no attention to 





them, but sat down in a 
chair, lit a cigar, and 
looked on at the various 
games as if I had the 
whole afternoon before 
me. The two men went 
on playing, but not for 
long. They disappeared 


and didn’t come back. The 
next time I saw the pair, 
which was at a salesmen’s 
meeting, | greeted them 
just as usual, but made no 
remark. In a few days, 
one of the men came 
around to me. 


per. 


see 
Pennington,’ he said, ‘I 
can't stand the suspense any 
longer. Whatever you are going 
to do to us, we wish you would do 
it quick.’ 

“T turned over 
my desk, and said: 

“*T’m busy just now, and haven't 


some paper on 


time to take up that matter with 
you. I'll discuss it with you later.’ 
“IT gave them time to let their 


guilt, if they felt any, sink in, and 
then I called them in. 
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‘You men, I said, ‘looked as 
if you thought it was queer to see 
me in a poolroom the other day. 
It looked queer you al- 
ways thought of me as belonging 
here at my desk. It looked odd 
to see me loafing during working 


because 


hours. Well, to see you men there 
looked just as queer to me. The 
company pays all of us for our 


time. You wouldn't expect to see 
me enjoying myself on the com- 
pany’s time, and in your case, it 1s 
just as surprising to me.’ 
“The two men promptly 
that they had already 
point, that they had 


said 
seen the 
suffered 
re ready 


enough, and that they we 





FRANK K. PENNINGTON, GENTLEMAN 
to give their promise that they 


wouldn’t do anything of the kind 
again. With that, the incident 
was closed. There had been no 
further reason to complain about 
either of them. 

“T’ve been dealing with men for 
many years, but I have 
never yet deliberately fired a man. 
I’ve never found it necessary to 
do so. If a man has sufficient op- 
portunity and has not made good, 
I simply call him and tell him the 
| point to his record and let 


e o 
al good 


facts. 


zs 
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him see for himself how much he 
has fallen short. It seldom takes 
such a man long to arrive at the 
necessary decision by himself. 

“Il do not like the expression 
‘handling salesmen.” I object to 
handling men. I try to get along 
with them. To get along with men, 
you must trust them, and they must 
trust you. You will get from them 
what you are looking for. Expect 
100 per cent delivery from them 
and you will get 100 per cent per- 
formance. I have sometimes tried 
this principle at theatre box of- 
fices, where mutual trust between 
seller and buyer does not always 
prevail. When I find myself in a 
strange town, and have an 
evening to spare, I go toa 
theatre and say to the box- 
office man: 

“*l’m a stranger here, 
and don’t know _ your 
theatre or the location of 
your best seats. But I 
would like a good seat on 
an aisle if possible, and in 
a part of the house where 
I can enjoy the perform- 
ance.’ 

“Other people have told 
me sad tales about box- 
office men, but in every 
case, where | have put it 
up to the ticket seller, I 
have invariably gotten first 
class seats, or else he 
frankly told me that he 
didn’t have what I wanted. 

“If I find that a man for 
some reason is mentally or 
physically unable to de- 
liver the goods, I tell him 
to go home or to go on off 
and play. I tell him to 
blow himself to a trip or 
get a change of atmos- 
phere. I leave it to him 
to decide when he is feel- 
ing fit again. A man is a 
battery, and sometimes he 
needs recharging.” 

Mr. Pennington’s meth- 
ods sound almest_ ridicu- 
lously simple. They con- 
sist in following the easiest way. 
Yet after viewing the results ob- 
tained, who shall say that they are 
not effective? 

Office Appliances has known 
Mr. Pennington a long time and 
the foregoing description of his 
methods fits into our impression of 
him like a glove. He is a man’s 
man—a man for men to admire. 
He is a serious man on occasion-— 
serious in purpose at all times, but 
a jolly, delightful companion with- 
al. 
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GIVE PAPER A CHANCE 


HRENOLOGISTS will tell 
P you that a bump here or a 

flattening there or a hollow 
spot some other place on your head 
will indicate whether you should 
be a bank president or a barber. 
And sometimes the bump readers 
are right. And sometimes they are 


wrong, as a city directory will 
show. 
Tailors will tell you that the 


And some 
And some 
any 


clothes make the man. 
times they are right. 
times they are wrong, as 
stagehand will agree. 

The girl at the serve self restau- 
rant who takes the score of eat- 
ables on your tray as you pass will 
tell you that, judging from the 
tray’s burden alone, she can inform 
you to a well-done steak exactly 
your disposition. Sometimes the 
lady is right. Sometimes she is 
wrong, as divorce records testify 

No, you can’t always tell what's 
inside a grip from the outside, but 
there is one thing you generally 
can tell, and that is— 

You can tell the “pep” and the 
power and the things behind a 
piece of direct mail, house organ 
or business letter advertising by 
the paper that advertising is printed 
on. 

Let’s look this paper job square- 
ly in the eye. Let’s admit its 1m- 
portance. 

Let’s give paper a chance to 
help out our advertising where we 
want it. 

Let’s consider 

The Paper Sense- 

To what sense does Direct Mail 
Advertising appeals? ‘The sense 
of seeing,” you answer. Right. 
But wrong! That’s just part of 
the sense appeal. You forget old 
Mr. Feeling Sense, exactly as im- 
portant as any seeing sense that 
ever went under eyebrows. 

Take yourself back to this morn- 
ing’s mail. There’s a pile of it this 
morning. Busy day, too. Here's 
a letter from the Jones Company 
Wonder who they are. You tear 
open the envelope. And something 
down in your fingers tells your 
thinker, “Cheap, cheap, cheap.” 

You’re half sold against that 
something inside the envelope be- 
fore that something is half way 
out. 

“The booklet is just as bad as 





the envelope,” your fingers keep 
talking. Your seeing sense is 


forced to agree. 


Importance of Giving Careful 
Consideration to the Quality of 
Paper in Direct Advertising, 
House Organs and Business 
Letters—By Amos Parrish, Jr., 
Advertising Manager, William 
Taylor & Sons Company, 
Cleveland, O.—Reprinted from 
Advertising and Selling. 


NOTE.—The following article is an 
excellent as well as an interesting state- 
ment which shows the influence of paper 
in the affairs of the day. It shows the 
importance of selection and discrimina- 
tion in paper—of adapting the means to 
the end; in short, of providing the 
proper dress for business messages. 
The editor of Advertising and Selling 
states that Mr. Parrish was the suc- 
cessful contestant in the Eagle A trophy 
contest held in conjunction with the re- 
cent Cleveland convention of the Direct 
Mail Advertising Association. The 


‘paper reprinted below is the one which 


won the prize. 

“Your Kind of Inks” say your 
eyes. ae 

“Bunk!” answer your fingers. 

“They can’t be my kind of inks. 
They're sleazy and shoddy and run 
down at the heel just like this 
paper is.” 

“Ouch!” says the wastebasket, 
“not so rough up there.” 

“This isn’t bad,” say your eyes 
as they choose another letter from 
the heap. 

“And not so good, either,” say 
your fingers. “It’s just average, 
and anything I hate is the ordi- 
nary.” 

“The Writer Typewriter,” 
the type to your eyes. 

“Is an ordinary typewriter,” 
says the paper to your fingers. 

“I haven’t time for the ordi- 
nary,” says your head. 

“Say, up there, be careful,” hol- 
lers the wastebasket. 

“There’s strength here,” say 
your fingers as they lift a digni- 
fied-looking envelope. 

“You're right,” agree the eyes. 

“Doesn't tear easy,” say the fin- 
gers. 

“Investments 
say your eyes. 

“And a company that is strong,” 
say your fingers. “A company that 
will stand behind you. Turn over 
that page, brothers, and give the 
eyes a chance to know more about 
this strength. I’m sold right now. 
Here are your securities, boss. The 
paper and paper never 
lies.” 

And fingers know what they are 


Says 


that are secure,” 


says so 


talking about. Paper does tell the 


truth. And it tells startling truths 
too. 
The Voice of Paper. 
Paper tells in an undownable 


voice the real story of the adver- 


tiser. It tells he is careless. It 
tells he is careful. It tells he is 
ignorant. It tells he is canny. It 


says in just as loud and lasting a 
voice as the type the things behind 
the scenes. 

Yes, paper is the secret service 
man sent to your desk, advertising 
man, to find out all about you. 
Once outside your door he shouts 
to his chief—the world—your real 
story. And he is ever heard. 

Use a Paper Mirror. 

Ever see a millinery department 
in a department store without 
many, many mirrors? Never 
Ever buy a hat for yourself with- 
out looking to see whether it looked 
like you? Never. No more should 
the live advertiser—the advertiser 
who is in this great advertising 
game to get the most out of it by 
putting the most into it—no more 
should he think of putting out a 
single piece of advertising without 
holding the paper of that message 
up to a mirror of the prospective 
customer’s paper sense. 

And paper can be such a won- 
der if given the chance. Paper, 
by being right to the feel, can hitch 
up with the rightness of the mes- 
sage as it appeals to the eye and 
make up a team that can pull or- 
ders and pull them double quick. 
And the pull up the selling-grade 
with the right paper for the right 
message is a steady, even and 
speedy pull that knows no back- 
sliding. 

A Heavyweight Job. 

You can’t put over an eighty 
pound job with a_ sixty-pound 
paper. Ever see the paper used 
by the B—— truck advertising? 
Big and strong and trucklike it is. 
It helps get you into a truck state 
of mind. It tells of the long, hard 
drives through sand and mud and 
ruts. It tells of the great force 
behind that B—— pull. The writer 
has no more chance of buying a 
truck than buying a crown, but if 
he had, he’d feel dead sure that if 
the B truck is as strong as its 
paper, that truck would get a load 
there and bring another back. 


Paper Owns Power! 
Paper is the background. Ask 
a painter. He'll tell you a sooty 


6 1p “al, 1020. 


background can’t tell the story of 
a bright day. Paper is the back- 
bone. It must be the nerve center 
of the advertising system. Paper 
is the backing. Without good 
paper, without paper telling the 
story you want it to tell and telling 
it the way you want it told, your 
message has nothing to hold it up. 
Proper paper is surely an adver- 
tising prop. 

Paper is the atmosphere. If 
Belasco were an advertising man, 
he’d buy good paper, for Belasco 
knows that human beings like 
beautiful things—like beautiful at- 
mosphere. 

Yes, paper texture is an import- 
ant thing in an advertiser’s life. 
Paper is the setting. It is the draw- 
ing-room of beauty or the parlor 
of gaudiness and harshness. Yes, 
paper color is an important thing 
in an advertiser’s life. 

Paper is the mountain path of 
beauty or the mountain crag of 
severity. It is the fertile soil of 
the garden or the barren soil of 
the desert. A great paper 
pany can play all the notes and 
tones on the scale of harmony if 
given a chance to show its wares. 

About a Meal-Ticket. 

No, you never saw a person tear 
up his meal-ticket because he didn’t 
like the paper it was printed on. 
But you have seen meal-tickets 
torn up by persons who couldn't be 
sold the big and powerful and ever- 
paying idea that a direct mail ad- 
vertisement is just as strong or 
just as weak as its paper. 

Who has ever sent his salesman 


com- 


“T have practiced activity, I have mixed 


organized, directed. 


for interest, and even for grief. 


I have watched men and boys 


OFFICE APPLIANCES 
out wearing a blue shirt and over- 
alls? Who has asked his salesman 
not to shave for a couple of days 
before he goes after a big order? 
Either is just as sensible as asking 
a piece of direct mail advertising 
—your salesman—to go out and 
get business for you without being 
properly clothed in paper. Yes, 
good paper for advertising is good 
clothes for advertising. And it’s 
just as big a job to know paper for 
an advertiser as it is for him to 
know his product and the way to 
get his message over in words. The 
paper is the music of those words. 
If there is a false note it is often 
the paper’s fault. Often times 
paper speaks louder than words 
always it speaks just as loud. 

And It’s True, Too, Of— 

And what is true of the bigness 
of paper in direct mail advertising 
is surely just as true in house or- 
gans and business letters. A house 
organ selling the heart-beat of a 
business as it does, must be prop- 
erly dressed in paper that is in tune 
with that business and the rhythm 
of that heart-beat. 


“Give us a chance,” say the half- 


tones of the men, let’s say, who 
captain rival ball teams in your 
shop. “We want to show the fel- 
low workers of our owners who 


we are.” 
Yes, let’s give the halftones a 
chance because the mother of Mary 


Jane—Mary Jane who is_ the 
daughter of the foreman in Divi- 
sion A—wants Mary’s picture 
so she can sell the woman next 


door the big idea that your plant 
is the best place to work in, in the 
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But I have grown to feel that 


much with my fellows ; 
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world. And good paper will help 
the halftones do their job well. 


And Letterheads. 


Here is a letter that comes on— 
let’s be “big leaguers” and say—a 
high grade bond, This letter makes 
you feel as if, the president of 
something big and strong and 
trustworthy is going to take you 
into his confidence and ask you to 
be on his board of directors. This 
letter makes you feel as though 
you were eating off the new White 
House china. 

This letter is a “big league” let- 
ter paper. And it tells a “big 
league” message in a “big league” 
way. And the result of that paper’s 
realness takes care of itself. You'll 
be sold all right, if there is any 
chance in the world. 

Yes, letterheads every one of 
them—cheap, ordinary, and excel- 
lent—tell their story and your 
story before a word of your printed 
message is touched. And before a 
message is written—before some 
brain is asked to write something 
that you hope will bring you busi- 
ness—let’s get good paper to go 
along with that message—a letter 
paper that will get up there on 
your prospect’s desk and fight for 
you. 

Let’s give paper a chance to fight 
for us always all ways. Let’s give 
paper the chance it deserves. Let’s 
go to paper—not as a cure-all—not 
to help along a weak message— 
but as a strong help to a strong 
message. Let’s give paper a chance. 
And paper will come through. For 
paper always has come through! 





I have taught, worked, 


I have found infinite food for mirth, 
the ambitions which we 





preach and the successes for which we prepare are very often nothing but a missing of the 





simple road, a troubled wandering among the thorny by-paths and dark mountains. I have 
grown to believe that the one thing worth aiming at is simplicity cf heart and life; that 





one’s relations with others should be direct and not diplomatic; 


taste in the mouth; 





that meanness, and hardness, and coldness are 


that power leaves a bitter 
the unforgivable 





sins; 


that conventionality is the mother of dreariness; that pleasure exists not in virtue of ma- 
terial conditions, but in the joyful heart; that the world is a very interesting and beautiful 








place; 





that congenial labor is the secret of happiness; and many other things which seem, 


as I write them down, to be dull and trite commonplaces, but are for me the bright jewels 


which I have found beside the way.’ 


—Arthur Christopher Benson 
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COURTESY IN BUSINESS 


Good Will and Politeness Among the 
Most Important Assets in Business 
—Some Examples, Good and Bad.— 


By Evelyn Doloff de Bebian. 


ECENTLY two experiences 

that came to my attention 

pointed to the fact that 

after all that has been said 
and written on this subject, many 
people in business are not fully 
alive to the important part that 
courtesy plays in making the 
wheels of business life turn 
smoothly. 

The first instance was related to 
me by the General Manager of a 
large publishing house in response 
to my query regarding the make of 
typewriter they used in their of- 
fees, and the reasons back of its 
choice. 

He said, “Well, when I took 
over the management of the con- 
cern I found two kinds of ma- 
chines in use. I soon discovered 
that one was more popular with 
the stenographers than the other, 
and it seemed to give general sat- 
isfaction as to quality of work 
turned out. I, therefore, made a 
mental note that when the time 
came to purchase new machines | 
would install this make through- 
out the offices. 

“After a few weeks, however, | 
found that every time repairs for 
that type of machine were needed, 
a delay occurred, and it was usu- 
ally attributed to lack of attention 
on the part of the typewriter com- 
pany. 

“The next time a break was re- 
ported, I decided to handle it my- 
self and see just where the trouble 
lay. I accordingly telephoned the 
typewriter concern, and after a 
very sharp answer from the tele- 
phone operator, was finally con- 
nected with the repair department. 
(in stating that we needed a repair 
man at once, I was most gruffly in- 
formed that one would be sent up 
‘as soon as possible.’ 

“The next day passed and then 
the next, and I again telephoned. 
The operator snapped at me 
again, and after getting in touch 
with the repair department I stated 
my need for a repair man and re- 
ceived the reply, ‘Well, didn’t I tell 
you that we'd send one as soon as 
we could? He'll probably be up 
there today.’ 


“The repairs were made _ the 
next day, and the man making them 
too seemed to be affected by the 
general discourtesy prevailing in 
that organization, and gave but 
slight attention to the work in 
hand. 





“This sort of treatment natural- 
ly dampened my former enthusi- 
asm in regard to these machines, 
but when the time came to pur- 
chase new equipment I telephoned 
their sales department and advised 
them that I would like to see one 
of their salesmen, and was _ in- 
formed in a very ungracious way 
that ‘Mr. Brown will call upon you 
this afternoon. After a wait of 
three days Mr. Brown appeared 
and started in to sell me their ma- 
chines, taking the attitude that, of 
course, | knew nothing about type- 
writers. The few questions that |] 
did find an opportunity of putting 
to him he waved aside as entirel) 
too unimportant for consideration 
and turned again to the subject of 
my typewriter education. 

“After two hours of continuous 
solicitation I firmly told him that | 
would consider the matter and 
would let him know after I had 
gone into the merits of the other 
brand of machine we were then 
using. He then started a tirade 
against this particular company and 
made several statements that I knew 
to be unfair. 

“Remembering the difficulty we 
had had in getting simple repairs 
made, this sort of salesmanship was 
rather distasteful and I was loath 
to install their machines throughout 
the offices without further investi- 
gation into the merits of typewrit- 
ing machines in general. 

“The sales department of the 
competing typewriter company was 
next called upon for information. 
From the first moment i talked with 
this concern I was treated with de- 
lightful courtesy, the salesman who 
called was deferential, and ex- 
tremely fair in his statements re- 
garding the merits of the two 
machines in question, and in the end 
ment from the last concern. And, 
I purchased an entire new equip- 
their unfailing attention to all de- 
tails of their service has never fal- 
tered and we are all well pleased 
with the equipment.” 

While this may _ sound like 
an unusual case, and this man 
may appear to be unduly 





critical, it is but ome 
stance of the dire consequences 
that may follow in the wake of dis 
courteous attention from anyon 
connected with the concern, and it 
is often the little things that tur 
the balance in favor of the compet 
ing house. 

Another experience of my owt 
when purchasing phonograph rec 
ords recently, points the same kind 
of a moral. 

After purchasing a machine | 
called at a well known piano store 
handling the kind of phono 
graph records I was in searct 
of. The boy who acted as 
reception clerk called a_ rathe 
pert young girl to wait upon me 
I tendered her a list of about fifty 
records and asked that she let m« 
hear as many of these records as 
they had in stock. 

She departed with the list, and 
in about a half hour returned wit! 
one record, which she placed on 
the machine. [ listened to this rec 
ord and decided I would purchase 
it—and still waited to hear others 
Another half hour passed and sh 
came back with another one, an 
asked if the first was satisfactory 
[ told her it was. Having thus es 
tablished myself as a purchaser, | 
expected good attention. 

At the end of another half hou: 
as she was still absent I arose and 
left the store. As I had spent a1 
hour and a_ half accomplishing 
nothing, [I decided I was in the 
wrong store. As my phonograpl 
was a new one I was ready to put 
chase a wide collection of records 
and doubtless my account during 
the course of a year would have 
been worth at least $200 to the con 
cern, if I had received courteous 
and prompt attention on my first 
visit to this store. 

These two incidents point conclu 
sively to the fact that no matter 
how unimportant our individual 
position in the business world may 
be, there is great responsibility on 
our shoulders to help maintain the 
high caliber of service rendered by 
the concern as a whole, and that the 
least lapse on our part is apt to 
mean an expensive loss to the or 
ganization. Men usually have 
fuller realization of this fact than 
women, but it is equally important 
for everyone who has the welfare 
of their organization at heart, and. 
in turn, are ambitious for their own 
personal success. 





17 


‘lore 


N ORDER to promote 

interest in filing as a vocation 

for women and in order to bring 
business and industrial men, to- 
gether with the heads of office de- 
partments, to a better understand- 
ing of the value of correct filing, 
Rex Boyd, manager of the office 
furniture department of the W. K. 
Stewart Company, Indianapolis, 
Ind., has inaugurated a free course 
in filing. Manufacturers and busi- 
ness men of Indianapolis have been 
notified that they not only may se- 
cure an expert from the store to 
straighten out their filing troubles, 
but they may send their employes 
to the school free of charge., Mr. 
Boyd has received assistance in the 
work from O. H. Page, who has 
charge of the Indianapolis office of 
the Yawman and Erbe Manufac- 
turing Company. 

\s chief instructor, Mr. Boyd 
has secured Miss Ruth Thomas, 
who has had several years’ expe- 
rience in filing. Miss Thomas was 
at one time in the Public Library 
at Evansville, Ind., and during the 
war she worked for two years un- 
der an efficiency expert in filing in 
the War Department in Washing- 
ton, D. ¢ \lthough the course 
has just been begun, an enrollment 
of more than 100 has been made 
and classes are being held both 
afternoon and night. The courses 
have been so arranged that Miss 
Thomas can devote part of the 
morning to assisting in unraveling 
the tangled skeins of correspond- 
ence in business and industria! 
plants. Already she has been of 
valuable service in this line, having 
aided in two particularly hard 
problems, which had been puzzling 
department heads. 

While the curriculum is similar 
in many ways to that given by the 
National Training School for 
Filing in New York City, yet it 
differs in some respects. Accord- 
ing to Mr. Boyd, one of the very 
first things that is sought is_ to 
create a desire on the part of office 
workers to take up filing and be- 
come expert in it. He said the 
tendency of the average office ex- 
ecutive was to relegate filing to the 
office boy or some one with equally 
little experience. He said the re- 
sult has been that the girl who has 
studied stenography or bookkeep- 
ing and other girls who are in the 
plant view filing as a vocation with 
some suspicion. The course seeks 


greater 


Indianapolis Stationer Inaugu- 
rates Free Filing School—By 
Earl Bullock, of the In- 
dianapolis Star. 


to eliminate this feeling by bring 
ing the office executive to a realiza- 
tion that his filing is important and 
bring to the student a knowledge 
of the advantages of the work. 

All systems are taught, includ 
ing the Shaw-Walker alphabetical, 
Y. and E. alphabetical, Library Bu- 
reau and the Globe alphabetical. 
Co-operation is being given by the 
business branch of the Indianapolis 
Public Library and through this de- 
partment the instructors have been 
able to secure all the good text 
books on filing and managing the 
filing department. These books 
must be studied by the studerit in 
connection with the lectures and 
practical work. Miss Thomas also 
will teach many short cuts in filing 
that she has picked up through her 
experience. 

The first lecture is devoted en 
tirely to the advantages in the vo- 
cation. The students are told of 
the increasing demand for experts 
in filing, of the pleasant nature of 
the work, of the fact that in most 
offices the filing clerk works in a 
department practically separate and 
apart from the other office em- 
ployes, that filing is clean work and 
gives an insight through a familiar- 
ity with the company’s correspond- 
ence, to the business itself that no 
other department can give. 





MISS RUTH THOMAS, Chief Instruc- 
tor, Free Filing Course of W. K 
Stewart Company, Indianapolis. 


In the second lecture, Miss 
[Thomas deals with the various 
tools used in the business. The 


third lecture takes up the alphabett- 
cal system and the fourth the nu- 
merical and Dewey-decimal 
tems. The fifth lecture deals with 
geographical filing and the subject 


SVS- 


hle, while the sixth tells the ways 
of combining the alphabetical 
and numerical systems. The sev- 
enth lesson is a review and the last 
three consist of lectures taking up 
specific cases, including cross- 
indexing and problems met in 
every day work. During these last 
three lectures, the subject of for- 
eign trade filing is touched upon. 


Among other things the student 
learns how to sort material for 
filing. According to Miss Thom- 
as, this is one of the puzzles to the 
average filer and is one of the most 
essential features of the business. 
Many of the mistakes which result 
in disastrous confusion are directly 
traceable to the fact that the per- 
son filing the document does not 
have the material sorted properly. 
The document is improperly filed 
because it has been improperly 
sorted and becomes lost, resulting 
in the loss also of valuable time. 


“From experience we have had,” 
said Mr. Boyd, “we find that in 
the ordinary office routine prac- 
tically all the different departments 
have the baffling problem of finding 
correspondence. Too many busi- 
ness men do not pay sufficient at- 
tention to their filing. They seem 
to have the idea that filing can be 
entrusted to the office boy if neces- 
sary. The old system of teaching 
filing used to be based on learning 
to do things. It is our intention to 
reverse the idea and teach our stu- 
dents to ‘do to learn.’ We are 
seeking to give just enough lectures 
to make clear the theory and prin- 
ciples of filing and the rest of the 
time is devoted to the practice of 
these principles. 

“Since we have started the 
course, we have had some peculiar 
experiences in the offices of big 
manufacturers and business men. 
Even in offices where the best 
equipment and the best filing sys- 
tems are in use, difficulty in finding 
correspondence prevails to a great- 
er or lesser degree. I am dumb- 
founded at the chaotic condition of 
the files in the offices of men whom 
| regarded as expert business men. 
We wish to teach our students to 
file correctly and then find after 
they have filed.” 

It is the plan of the company to 
keep the school operating indef- 
initely so long as results can be 
seen. At present the lectures are 
being given in one section of the 
second story of the plant. 
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EDITORIAL 





School Teachers Ask More Pay. 
ONTRASTING the pay of a brick- 
= layer with the daily 
stipend of a Chicago school teach- 
er, the 44,000 school teachers of Illinois 
are campaigning for an increased in- 


average 


come. The bricklayer gets $8.75 a day, 
while the average of the school teach- 
ers in Chicago is but $1.63 a day. 
School teachers in Illinois have not 


received an increase in since 
1913. The basis then was $1,200 a year 


minimum for a grammar school teach- 


salary 


er; to synchronize with increased liv- 
ing costs the annual income should now 
be $2,496. This unjust discrepancy ex- 
ists in all grades. 

The injustice of the present scale of 
compensation for school teachers is not 
limited to the individuals. It affects the 
order to fill the 
entering 


pupils as well. In 
ranks vacated by teachers 
other pursuits to gain an adequate in- 
come, there are in Chicago alone 251 
teachers who are below grade, employed 
because no _ better avail- 
able. The entrants in 
are falling off, because the teacher’s pro- 


material is 
normal schools 
fession is not attractive. 


Increased pay has been won with 


seeming ease by all classes of labor, 
both skilled and unskilled. To increase 


the income of school teachers it is 
necessary to secure legislative enact- 
ment in most cases. Even though 


parents ignore the unfairness of the 
compensation of public school teachers, 
they owe it to their children to raise 
the pay standard, so that the standard 
of teachers in our public schools may 
be maintained at an adequate point. 
The welfare of posterity is at stake. 


<> 
Revise Federal Tax System. 


T IS earnestly hoped that Congress 
] give consideration to 
changes in the _ present 
methods of federal taxation. We are 
conducting our businesses and living our 
lives under conditions radically differ- 


will shortly 
material 


ent from those which called into being 
our present methods of raising revenue 
Commendable war 
instru- 


for the government. 
policies are often ‘dangerous 
ments during the piping times of peace. 
Swords do not make good plow-shares 
until they have been beaten out of all 
semblence to swords. 

At present we are compelled to wit- 
ness the paradox of governmental con- 
demnation of inflated prices, profiteer- 
ing, extravagance, and federal encour- 
agement of these very practices by a 
which has lived 


system of taxation 


RB 


through a period of usefulness to be- 
come dangerous. The 
come surtaxes may be tolerated political- 
ly under the theory that “the people” 
believe they operate vigorously upon the 


individual in- 


rich man who can afford gouging, while 
they rest lightly cn the shoulders of 
the man of modest income. The fallacy 
of such logic ought to be 
Every mother’s son of us, in the final 
analysis, has to pay for a policy which 
discourages the accumulation of say- 
ings, and encourages unproductive busi- 


obvious 


ness expense. 


The cost of living is the thing which 


absorbs the extra tax—and all of us 
pay for living. It operates in this 
manner: A manufacturer of a product 


regarded as necessary, is accustomed 
to making a yearly prof.t of $100,000. 
Along comes the government to collect 
$35,000 on this amount. He must pay 
the tax, and yet, he does not care to 
What 


shifts the 


decrease his net income. does 
he do? Why, he merely 
burden to the ultimate 
course. He retains the 
taking one dollar and sixty cents for 
an article formerly priced at one dollar, 
and the price is passed on to the whole- 


consumer, of 
old profit by 


saler who loads it on the retailer, who 
in turn takes it out on the consumer. 


Some system could doubtless be de- 
vised which would produce a _ reason- 
able revenue without taxing disas- 
trously, without destroying the produc- 
ing incentive, without encouraging de- 
ception, extravagance, without adding 
to the common man’s living expenses. 

<--> 


A Chicago Cause Celebre. 


A STATIONERY concern in Chi- 


recently brought 
ers’ Association 


cago, which 
suit against the Chicago Station- 
and certain members 
individually, and 


defendants 


and manufacturers 
won its case as to certain 
before the jury to the extent of obtain- 
ing a judgement for a sum of money 
much less than that demanded, not long 
ago made some statements that brought 
upon them some rather keen criticism 
from the counsel of their 
The judgment they obtained was ap- 
pealed and the appeal is now pending. 
Contrary to their there is 
no other case pending against the as- 


opponents. 


statement, 


sociation except the one on appeal. 

The attorney for the appellants gives 
some illuminating figures as to the 
number of times the appellees as a firm, 
personally and in the name of another 
concern they own, appear as litigants 


in the courts of Cook county. Accord- 


ing to this gentleman’s investigations, 
their names appear more than fifty times 
in the courts of this county in the last 
half dozen years. 

One prominent concern who, by infer- 
ence from appellees’ statement one 
would conclude to be one of the defend- 
ants against whom judgment was ob- 
tained 


suit was 


for the 
them at the 


are not concerned at all, 
dismissed as to 
time of trial. 


<--> 
Why We Must Produce More. 


HE following timely and perti- 
breed editorial is reprinted from 
the Chicago Tribune of recent 
date: 
Legal tender money in the United 


States has increased from $776,000,000 
in 1873 to $6,741,000,000 in 1918. Gold 
has increased from $135,000,000 to 
$3,175,000,000. 

With this 


money the production of commodities 


enormous increase in 
has failed to keep pace. 

So long as there continues to exist 
this wide discrepancy between money 


and necessaries there will be high 
prices. The only way in which in- 
vestments can be supported, wages 
maintained, and a parity re-estab- 


lished is by increased production. 

If production remains lax, only a 
money collapse can restore the equi- 
librium. But 


such a restoration is 


the desire of no sane American. 

Che failure to re-energize produc- 
tion is a fault of the community at 
large. It is partially the fault of labor 
for slowing up, partially the fault of 
transportation for making almost pro- 
hibitive the cost of 
and partially the fault of the specula- 
tive and tendency of the 
population. 

The war made it necessary 


basic materials, 


luxurious 


for the 
government to seize all essential in- 
from 


dustries. Thus was withdrawn 


normal habit a vast investment. It 
may be said that the strings to every 
purse, private and corporate, were 


stretched to Washington, a great fan- 
wise centralization of 

With the 
purse strings were released. 
did not 
mal. The great governmental alloca- 
tion of 
its productive habit, has been reallo- 


resources. 

these 
But they 
snap back into pre-war nor- 


end of the war 


wealth, instead of resuming 


cated. It has gone from necessaries 
to luxuries. 

The automobile industry is in point. 
It proposes to build 2,000,000 cars this 
vear. The average cost to the con- 


sumer will be $1,000. A glance is suf- 
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ficient to show the reader that if the 
automobile output is absorbed $2,000,- 


000,000 is to be allocated to this one 
industry. 


Glass is an item in automobile man- 


ufacture. Some manufacturers have 
assured themselves of enough glass 
by purchasing glass factories. These 


glass factories normally supplied an 


open market demand. They shall no 


longer do so. One automobile maker 


is scouring the country for fractured 


window panes to supply his defi 
ciency. 
Certain kinds of metal necessary 


to motor production are unobtainable 
in the open market because they have 
heen absorbed by the motor industry. 
And the motor industry is not alone 
but the illustra- 


attracting business, 


tion serves 
It serves to show that vast dis- 
bursements are being made by the 


community which four years ago was 


distributing its investments more 
widely. 

In one industry we see the alloca- 
tion of such items as glass and some 
metals which normally should be at 
into the construction of 


Housing thus is disregarded, 


tracted 
houses. 
with the consequence of high rents, 
while luxuries are assiduously wooed. 


We see, therefore, that if the energy 


A Lost Sale. 
A few days ago an acquaintance of 
mine was walking through one of the 


special furniture departments of a 
Chicago department store. A_ hall 
clock attracted his attention. He 


stopped to examine it a bit when he 
was approached by a salesman who 
inquired if he were interested in the 


clock. The friend said that he was 
somewhat interested and had been 
making a mental note of the dimen- 


sions. Picking up the price tag, the 
visitor noted the price of four hundred 
and thirty-one dollars. The salesman 


remarked that there was a special 
furniture sale on that month and the 
clock might be included. If the vis- 


itor cared to have him do so, he would 
inquire of the clock department, which 
was elsewhere in the building. The 
visitor was considerably taken with 
the design, which seemed appropriate, 
and thought it might be worth while 


to have the inquiry made. In a few 
moments the young man returned 
with the information that the clock 


was not only not included in the spe- 
cial discount sale, but that it was 
“considerably underpriced and would 
be advanced two hundred dollars at 
the end of the month.” The visitor 
took his departure and made the pur- 


chase of a clock across the street. 
After the first of the month he was 
in the first store and again saw the 
clock. The price tag was still marked 


four hundred and thirty-one dollars. 
The threat to advance the price fifty 
per cent was probably expected to in- 


timidate the buyer. It only lost a 
customer. That sort of thing per- 
sisted in, will undermine almost any 


business. One encounters a good bit 
of it these days. 


OFFICE APPLIANCE 
of labor is being wasted by the slow- 
ing up process in the workshops, the 
energy of money also is being wasted. 

The trouble is not with the size of 
It is just as big and as 
make it. If it is a 
50-cent dollar it is because we are giv- 


the dollar. 
valuable as we 


ing 50 cents’ worth of energy for it 
If we quit work and continue to de- 
and 

find no 


necessaries luxuries we 


shall 


and no luxuries and our money worth 


mand 


presently necessaries 


nothing at all. Money cannot be 

spent in a desert. That is what a 

vitiated country becomes—a desert. 
<-> 


Portable Typewriter as Excess 
Baggage. 


INTERESTING development 


N 
M is reported in our London let- 


ter in this issue. The 
railway has 


London 
underground imposed a 
charge for the transportation of type 
writers carried by passengers A 
short journey with a portable costs 
twenty-one cents for the machine, and 
for the this 


dis- 


one cent passenger. If 


rate is based on the weight or 
placement of the machine, it is fortu- 
nate that the charge was not imposed 
in the infancy of the typewriter. Some 
of those early machines would have 
carry to a “tube” 


cost a fortune to 
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Wrong Attitude. 

Not long ago a visitor to our office, 
telling about the conditions of the 
business with which he is connected, 
inadvertently remarked “We are 
beginning to think we are doin’ them 
a favor to take their orders.” Before 
I could finish my comment he broke 
in with, “I didn’t mean exactly that,” 
et cetera, et cetera, et cetera 

The company with which my visit 
or was connected has for many years 
sent its representatives over the coun- 
try to win the good will of the field 
The company has gone to _ great 
length to establish co-operation be- 
tween themselves and those upon 
whom their distribution depended. 
But now, because of a shortage of 
materials, the old spirit would be dis- 
carded. Now, I do not believe that 
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But there weren’t “no 
animiles” as subways in those 


destination. 
sich 
days. 


<> 


Why the Office Boy? 


CONTRIBUTOR in Printers’ 
Ink of March 4 directed atten- 
tion to an anachronism which 
was revealed in the recent advertising 
of a motor truck manufacturer. It an- 
nounced that in 1920 every employe of 
the company would be placed on a 
minimum wage of $5.00 a day, includ- 
ing porters and office boys. It might 
be assumed that the manufacturer 
was expecting a great deal from office 
boys to place them on a minimum 
wage of $30.00 a week. It is appro- 
priate to suggest that an investment 
in labor saving office appliances to 
enable an office boy to accomplish his 
tasks more quickly and with less ef- 
fort might produce a greater return 
on the investuacnt than an exorbitant 
rate of pay for the office boy. Per- 
haps the manufacturer had it in view 
to dominate the office boy market in 
his city. He surely would have the 
call on the available supply whenever 
it became necessary to advance the 
old office boy to general manager and 
secure a successor for the office boy 
position. 


the company would approve any such 
attitude. I have no doubt of their 
appreciation of the patronage that 
made and still makes their success 
possible. I mention the incident only 
to show how the conditions of the 
times have thrown some of us out of 
plumb. 


+ 
A Good Tip. 


Around the mason jar something 
was being said about the price of 
clothing. One chap was bemoaning 
the fact that nothing less than a hun- 
dred would buy sartorial respectabil- 
ity. Another was expressing his sat- 
isfaction over the purchase of a suit 
at forty dollars. Another, who was 
wearing an overcoat of fine, soft, 
woolly fabric, said that he had them 
all beaten to a finish because he had 
paid just thirty-five dollars for the 
coat. As this price was considerably 
less than the coat would have cost 
three or four years ago it, of course, 
did not seem possible. Everybody 
wanted to know the name of the 
maker. 


“Oh, theres no fake about it,” re- 
marked the wearer, “and, as you ob- 
serve, it’s good enough for anybody, 
but the fact is it’s made out of an old 


coat that I had worn for several 
years. The cloth was alike on both 
sides and I had it ripped up and 


turned inside out. It’s just like it was 
before with the exception of the loss 
of the top pocket.” 


If you've got anything hanging 
away in the attic that is threadbare, 
take it to your neighborhood tailor. 
He’ll do the rest. 

















Appliances. 


correspondent at London. 








NOTE.—The following articles from abroad happened to reach us at practically 
the same time, so that they are fortunately available for the present issue of Office 
These articles, some of which are brief, are supplemented by material 
produced by a member of our staff recently returned from Europe and by our regular 
We have chosen to place all this material in this section | 
in the confident belief that readers will find it both interesting and informing. W< 
wish to express thanks to those gentlemen abroad who have contributed their views 
to this symposium. The information and suggestions they have given will be of valu 

to the office equipment industry, for knowledge of facts is the 
first step toward solid progress. 




















By C. S. Biernatzki. 
WITZERLAND is a land where complimentary plati- French influence is the predominating one of today Phe 
tudes may be massed and brought into action with common language in this vicinity is French, the cuisine 
both propriety and veracity. On the morning follow- is French, the habits of the people are largely French 


ing your first breakfast in Geneva, your hotelkeeper will 
politely demand your opinion of Switzerland; at Bern 
your host will approach you in a similar manner, and a 
landlordly interest in your ideas concerning his country 
will likewise develop at Lucerne and Zurich. The reply 
is easy, for in each instance you can with truth and pro- 
priety declare that “Switzerland is delightful.” 

At Geneva you have as yet seen nothing, having only 
just arrived, but you have slept in a Swiss bed and par- 
taken of Swiss cuisine. You are well impressed—and 
nicely started on an expedition which will wear out your 
adjectives and call forth the exclamatory reserve, “How 
lovely!”, “marvelously beautiful!”, “wonderful!”’, which, 
with their cohorts of the old guard, will be constantly 
with you—and they all ring true. 

Switzerland possesses some four million inhabitants and 
every one of them has an orchestra seat before one of the 
most magnificent panoramas in Nature’s theater. The 
scenery is not monopolized by the citizens of the north, 
or the west, or the east, or the south; Providence has 
been lavish and impartial in adorning this little country 
with beauty. Despite any preliminary familiarity with 
Switzerland gleaned from description and views, the real 
ity is invariably a pleasant surprise. It is delightful to 
find the cities and lakes and mountains of books more 
lovely even than anticipation had painted them. 

No one ever forgets his first glimpse of Geneva and 
Lac Leman with snow-clad Mont Blanc in the distance 
majestically presiding over the surrounding lesser Alpine 


heights. Not only is the vista entrancing in its entirety, 
but its component parts are delightful—the clean, pic- 
turesque city on the margin of a lake so startlingly clear 


that one may watch each movement of the diving water- 
fowl far below the surface; the graceful, elaborate monu- 
ment to Duke Charles II of Brunswick with its columns, 
its entablature, its equestrian figure in bronze, and its 
charming garden. Then there is the cathedral, conse- 
crated in 1024; the Hotel de Ville and many other build- 
ings just barely suggesting the antiquity of a really mod- 
ernized city which began in the first century B. C. and 
saw successively possession by the Romans, the Burgun- 
dians, the Franks, the Austrians, the French. And the 


Here were Necker, the statesman-financier, and 


of France, born. 


Rousseau 


Bern is a city of bears. The bears of Bern every 
where—dancing on shafts above the fountains of trickling 
water placed at intervals down the center of medieval 
streets, or in the great pits where bruin, very much alive, 
sits on his haunches and catches the carrots thrown dow 
by his two-legged callers above. And there is, somewhere 
in the strange mid-street procession of fairy-tale statues 


a grotesque dwarf or gnome of terrible mein whose vora 


cious jaws are closing over the head of a small child 
while other babies scream pitifully over their impending 


fate, from a crowded basket swung on the cannibal’s arn 
The buildings are medieval also, with walks passing under 
their stone arcades. 

It is said that there is no lake more beautiful than 
Lucerne. Cruciform in shape, it spreads its shining waters 
through shores of surpassing grandeur. On the verdant 
banks are clusters of many windowed chalets and gay 
hued homes of villagers nestling at the feet loud 
piercing cliffs. The city of Lucerne, bordering the water 
and clambering up into the heights, commands one end 
of the lake. Near by, carved in the rock face of a cliff, is 
one of the most impressive monuments imaginable, “Ths 
Lion of Lucerne” commemorating the heroic stand of the 
Swiss Guard killed in defending the hapless Marie <A: 
toinette and her consort—“Helvetiorum fidei ac virtuti.” 


Zurich is the metropolis and the only Swiss city of great 
commercial importance, and it, too, is blessed with all 
the scenic advantages of the surrounding Alps, a magnifi 
cent valley and one of the largest and finest of Swiss lakes 
I stood beside the huge needle-spired church on Christmas 
eve when a bell, high-pitched and silver-toned, rang out 
Another bell, lower pitched and ringing in harmony, joined 
in, and another, and another, until finally far down th 
scale a deep-voiced marvelously toned grandfather bell 
entered the chorus. They chimed and rang pell meil in a 
riot of joyousness and the silent mountains gave back the 
echoes until the still vallev was full of bells 

The typography of Switzerland has doubtlessly 
influenced the character of the people. Behind hi 
tain barriers a handful of brave men could defy armies of 


greatly 
r moun- 
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iggression Within her fertile valleys hardy families of 
rench, Italian, Austrian and German descent could, by 
habits of industry, demand a comfortable livelihood from 
the pastures and the soil So these people developed 1n 
esourcefulness, bravery and thrift Beginning with Cae 
who openly respected the Helvetians, the world has 
ver questioned the patriotism of the Swiss. Strange to 
vy, although the country has not one but three distinct 
inguages—French, Italian and German—not to mention 
1 German-Swiss dialect, the people are remarkably well 
nit together ‘deals and government The republic’s 
system of compulsory education has provided a high de 
gree of average intelligence which, combined with a tra 
litional ability to look after themselves, make the 
inusually 1 men. In truth, it has required 
thrift and much ability in the pursuits of commerce to 
zive tiny Switzerland her high standing in the ranks of 
lations, for she produces few raw materials and has no 
lirect outlet to the sea, despite the which, her trade—all 
things remarkable. The Swiss lack the 
impulsiveness of the Latin, but possess much of the lat 
ters tact combined with mary of those qualities for 
\rganizinge which favor the Teuton 
Commercially speaking, Zurich is the all-important city 
the Republic. The metropolis is the heart of trade and 
small importance, boasting 210,000 
souls. Here will be found practically all of the headquar 
er establishments of Swiss agents for American products 
The country is so tiny and its cities so easily 
hat Zurich is able to preside over the commercial needs 
her smaller sisters through sub-agencies. But although 
he picturesqueness of several cities has been spoken of 
it must not be assumed that they are not modern in point 
yf business methods. The fact is that his command of 
cuages and his adaptability to the pursuits of commerce 
e enabled the Swiss to travel much and he is constantly 
ilert for new ideas with which he may better his fortunes, 
the result being that Swiss business institutions and busi 
ness methods are among the most modern of Europé¢ 
\ithough there doubtless was some German sympathy 
people, by the large. were : 


Swiss 


business 


root 


conside red is 


place or no 


some 


acce¢ ssible 


1 


Switzerland. the neutral or 
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in sympathy with the Alhes. They labored under no delu- 
sions concerning the Germans. And | do not believe that 
there was much of German origin camouflaged as Swiss 
which found its way into the marts of international com- 
merce Both the French and English could demand three 
certificates of origin when buying Swiss goods; a state- 
ment of the origin of the goods; of the nationality of the 
exportet! verification from the consular agent. Of 
course Germany furnished a great deal to her little neigh- 


bor, in the way of manufactured goods, during pre war 
days. For the present America has the office appliance 
field largely to herself, although she is not, generally 
speaking, making deliveries in sufficient quantities. There 
will be competition from Germany when she resumes 
ndustrial activity, and our goods in Switzerland, after the 
long trans-Atlantic journey and overland across neighbor- 


ing continental countries, must sell on a quality basis. 

Practically all office machinery and devices will find a 
permanent market in Switzerland, as will pens, reasonably 
priced pencils and stationery lines. Some of the watch- 
making plants were given over to the making of munitions 
during the war and are now developing plans for the man- 
ufacture of steel filing cases. However, my observation of 
European effort in the making of high grade steel furni- 
ture leads me to believe that a limited quantity of such 
soods fro \merica will be marketable here because of 
quality 

Switzerland has the “Millionaire” and “Mida” calculat- 
ing machines, made by Hans W. Egli, Zurich, and known 
the world over. The plant is thoroughly up-to-date and 
constantly growing. Since time immemorial the Swiss 
have been wood carvers and four principal manufacturers 
supply much of the wood office furniture. These concerns 
are P. Ruttimann & Company, Lachen; Schweizerische 
Bureaumobelfabrik, Bremgarten; Robert Zemp, A. G., 
Emmenbrucke, Luzerne; Gebruder Strehler, Wald, Zurich. 

My delight in Switzerland was greatly enhanced by the 
kindly interest and hospitality of many friends of the 
iournal. More will be written in this connection in a sub- 
sequent tssue 


IN TURKE 


By Kh. Kroubalkian, Royal Typewriter Dealer in 
Constantinople. 
still because the commerce of Turkey was paralyzed. 


INCE the Allied forces have landed in Turkey we have 
S waited the settlement of the policy of this country, 
but up to the present they have not yet eliminated all 
the disturbances to which the merchants of this country 
have been subject 
[he merchants or dealers have much difficulty to han 
lle their goods First, the goods ordered came too late; 
second, the shipping difficulties, for instance the “Disbar 
go,” for which we are paying triple rates; third, the war 
rant difficulties which are more troublesome than all 
Having not the necessary warrants, the merchants are 
subject to the risk of seeing their goods vanish. The diff 
ulty of money exchange is an important question, be 
cause the dealers or merchants at the time of placing their 
orders, find the rate of exchange advantageous, but on 
irrival of the goods, in order to cover the documents, 
they are subject to a big loss because of adverse exchange, 
there not being a firm and stable basis for our paper 
1 1 Surely under these circumstances our commercial 
held does not permit us to do as good a business as we 
should expect 
If the Russian 
1ere would be 


Bolshevik troubles had not broken out 
important business in Turkey, and surely 
comparing the times before the universal war with the 
present opportunities, our commercial situation would 
be most promising 
During the war the 


+] 


tvpewriter business was at a stand- 


Such business as remained was mostly in the hands of 
Christian people, who have monopolized many important 
enterpris¢ Ss 

Since the 
typewriters 


armistice there has been great scarcity of 
[The dealers of our city have placed orders 
for rebuilt typewriters, because most of the factories of 
new machines have not succeeded in dispatching their 
voods [The Royal and Remington companies have satis- 
fied their respective agents. I know personally that’ the 
former does a good business all over Turkey as well as 
throughout Europe, and no doubt the latter enjoys similar 
prosperity 

Concerning adding and duplicating machines, actually 
there is no business; perhaps the field could be developed 
for the sale of such machines. 

For loose leaf devices and dictation machines there is 
no demand at all. There is some call for typewriter rib- 
bons and a small amount of carbon papers is sold. There 
is a small business in wood office furniture, but for general 
stationery such as pencils, paper, etc., there is 
enough business 

I can suggest no better way in which American office 
equipment manufacturers can be of use in developing a 
more general demand for modern office devices than 
American typewriter agency in 


zoods. 


through a well organized 
our market 
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CONDITIONS IN PERU 


By J. O. Burdette, of 


WOULD suggest that those interested in South Amer- 
| ica write to the Department of Commerce, Bureau of 

Foreign and Domestic Commerce, and ask them for 
their book entitled, “Special Agent Series, No. 176,” 
which goes very much into detail as to the furniture mar- 
kets of Chili, Peru, Bolivia, and Ecuador. The price of 
this book is only 25 cents, and is well worth the money, 
as it was published in 1919, and it contains valuable in- 
formation, which I shall offer special approval upon sev- 
eral of the pages. This book is sold by the Superintend- 
ent of Documents, Government Printing Office, Wash- 
ington. 

As to Peru, take up with special care pages Nos. 55, 
“Capacity,” 69, “Social Conditions,” 72, “Insects,” 74, 75, 
76, 77, 79, “Competition,” 86, “Office Furniture,” and con- 
tinue to page 96, paying especial attention to article en- 
titled “Value of Catalogs,’ and continue on through the 
summary. I can offer no suggestions further than what 
is taken up in this book, and I only wish-to correct a few 
of the figures. There are more than one hundred type- 
writer desks in Lima today, this office bringing in alone, 
a shipment of 69 desks from the Clemetsen Desk Com- 
pany. They are finding a ready sale for the most part, 
but the prices of same are at least 25 per cent higher than 
the native made desk, which serves the purpose just as 
well. This is due to the difference in the cost of labor, 
which is very cheap, and the fact that no customs duties 
are paid. If some American manufacturer could be in- 
duced to send into this country desks in the white, 
knocked down, to be assembled and finished here, we 
would have the advantage of quantity production, better 
woods, exemption from customs duties, or practically so, 
and take advantage of the cheaper labor for mounting 
and finishing. This would apply to American office 
chairs, of the swivel variety, the cheapest kind, made 
from plain oak, with cane seats, costing here an equiva- 
lent of $25.00. There is no reason why chairs cannot be 
skipped in the white, knocked down, and finished here to 
sell for less money. This of course would necessitate 
the manufacturer losing the identity of his trade name, 
etc., which he does not wish to do. 

Regarding filing cabinets, etc., and loose leaf, there is 
very little or practically no sale for the majority of this 
line. Filing is done in “Archivos”, or rather upright 
files, that have a clip in the center, similar to the “Shan- 
non File,” and hold say, correspondence for 5 to 10 firms 
each. Every six months or year, when the files are full, 
they are laid away, and new ones placed in use, until they 
are filled up. They use separate folders for telegrams, 
invoices, orders, letters, etc., making most of their copies 
of letter in a book, consisting of a yellow tissue paper, 
like “Railroad Tissue,” the pages of which are numbered, 
and the number of the page entered on the letter to 
which it refers. Other methods are used, but that is 
general. When a letter is written to the States, two 
months are expected to pass before an answer is received, 
and by that time, many of the inquiries are “cold” before 
the necessary information is received; the people in this 
country being catalog fiends and writing to every firm 
that advertises asking for complete catalogs, prices and 
discount sheets, etc., requesting samples, full lines, etc. 
1 have seen samples placed on sale in stores in Lima, I 
have seen samples being used as wearing apparel, I have 
also run down personally many inquiries received from 
firms we represent in the states, and I have had gentle- 
men in our office desirous of measuring up some of our 
machines, like painting equipment, concrete mixers, agri- 
cultural machinery, who wished to reproduce the same 
in their shops; this only checks the statements made in 
the aforementioned booklet. 

As a suggestion, I would offer a remedy for the exist- 
ing conditions, by having the American manufacturers 
of office equipment club together, one of each line or so, 
or of lines that would not conflict, in material or prices; 
have them ship here to Peru, in Lima, a line of their 
goods, send along a manager who could properly handle 
the lines, one who could speak Spanish fluently, open up 
display rooms, give demonstrations of the machines, have 
a free school of instruction, be prepared to do a credit 
business, and not to expect a grand resulting business 
for each and every one off-hand. It takes much time, 
necessitating frequently a half a dozen visits and demon- 


st 


Stephenson, Inc., Lima. 


strations to close a deal. This refers to office equipment 

[I have personally put out on the market here the ex- 
cellent Woodstock typewriter, but the Underwood has 
the bulge on the typewriters, as it was practically the 
first in Peru to the writer’s knowledge, that was pushed. 

The writer has used the Addressograph, has demon- 
strated it, also put one, bought by the Mercantil Bank 
of the Americas in commission, and started it working. 
But due to the fact that the books in this country are 
bound books, each page numbered and stamped by the 
court, entries being permanent, there is little loose leaf 
used. This hampers the use of the mechanical address- 
ing machines, and restricts their use to straight address- 
ing or payroll work, there being no public utilities of a 
nature that could use them to advantage, no laundries 
with large lists, etc., no elaborate stock accounts kept, 
there being very few firms that run a monthly statement 
business. Often when you purchase an item from a store 
to have it delivered the bill collector is in the office to 
collect the bill before the goods arrive. Prices are not 
stable, there is always a first price, then a second, a third 
sometimes, and then the “ultimo.” It is the nature of the 
game, and has been in use for so long a time that it is 
considered fair and just. 

Elaborate card systems are unknown, for stock keep 
ing, inquiry files, cost accounting, catalog filing, for gen- 
eral accounting, statistical and analytical reports. 

There are practically no adding machines used; it is 
necessary in this class of business to have them in ex- 
istence for demonstration, and trial. Billing machines 
are unknown, or practically so; cash registers enjoy a 
good business, but many more could be sold, small capac 
ity machines being rare, and many stores who could 
well afford one having cash girls, with the cash in a little 
tin box. Dictation machines are not in general use. As 
a rule the stenographers are very slow and not always 
of the class that could be called a stenographer, being 
typists, no more. The writer is putting out this letter to 
you, and is a cracker-jack on the machine along side of 
the one we employ who considers himself a high class 
stenographer, due to the fact that he can speak enough 
English to make himself understood. English-Spanish 
stenographers are rare indeed, and a field is open for 
them. A public stenographer in Lima, an American would 
be very popular, as no one remembers the time when so 
many American drummers happened to be in Lima at 
once, and they all would use a public stenographer to a 
great extent. This is not a temporary situation, either, 
as American firms are sending out man after man to do 
South America. 

In closing, the writer wishes to state that practically 
everything that you advertise and list under your classi- 
fication list, would be saleable in Lima; however, it would 
be necessary to have here in existence, a line for demon- 
stration and sale, everything from pins up, also a line of 
office stationery, envelopes, and papers. However the 
paper business is in here strong, and only certain lines 
could be carried with an idea of making a quick turnover. 

There is not a plant in Lima that can turn out an en 
graved business card; the writer is enclosing a card that 
is supposed to have what is called “class,” but fails to 
appreciate it. (We didn’t find the card—Ed.) Such a 
business could be run in conjunction with an office equip- 
ment shop and made to pay well. Our letter-head is an 
example of the finest kind of printers’ art; of course, it 
could be a triflé better, and in colors, but as a rule this 
is the class of work that is demanded, but there are firms 
here who would use high class stationery if it could be 
obtained here at once. Our envelope, which you will 
probably look for in the wastepaper basket, is the popular 
envelope; why, I cannot say, but this class enjoys a wide 
use, and it is cheap. 

I trust that through these rambling pages you may be 
able to connect with a statement or an idea that will help 
answer your four points, as stated in your letter, and that 
you will be able to agree with me regarding some of the 
statements made. 

J. O. BURDETTE. 

Note: We have just heard that the Sundstrand adding 
machine salesman had closed an order for 25 machines to 
be handled by Ludowieg & Co., of Lima. It pays to be 
here first with proper financing and the article in hand. 
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SWISS SITUATION 


By Albert Ruegg, of Zurich. 


OMPARING actual business conditions with those 
C previous to the war, I find that business is rather 

better now in the office equipment field. Owing to 
the poor natural resources, Swiss industry and commerce 
have always. been very active. As regards both import 
and export, per capita, Switzerland was. in the third 
rank in the world’s. markets before 1914. But the war 
brought our isolated country so many difficulties that the 
importance of modern business organization, and. espe- 
cially office organization, was more evident than ever 
before. During the war, with the exception of the first 
three months, general business conditions were good and 
most concerns realized considerable benefits, the result 
of which was a. greater willingness for investment. So 
the war rather stimulated business in our line. During 
these last months, however, general trade conditions 
have somewhat changed, as the exchange rates of the 
surrounding countries are very low and make export 
business almost impossible. And as Switzerland for the 
greater part lives on export, this has a very considerable 
influence on our political economy. But it is to be hoped 
that a remedy for the bad exchange conditions will be 
found and export possibilities will improve. 


The war has brought still another change in our trade. 
Before 1914 most stationery goods and office appliances 
were imported from Germany, with the exception of office 
machines, which chiefly came from the U. S. A., owing to 
their superior quality. Even now Germany sells more 
stationery articles to Switzerland than other lands do, 
as a result of the proximity of the two countries, the 
community of the principal language and especially the 
low status of the Mark. But for a large part of our im- 
ports we look for other suppliers and, as in other lines, 
we hope to do a good business with America. The value 


of our importations from the U. S. A. has, during the 
war, been more than quadrupled. Last September, a 
“Swiss Mission for Economic Studies” comprising 225 


members of all trades, visited the States, and when these 
lines appear, a second mission will be on the way to your 
continent. 

The summary of my conclusions is that business now 
is comparatively good; that an improvement may follow 
better exchange conditions, and that there is a good will 
to do business with America. 

It is difficult to give even approximate figures on the 
volume of sales of Office Machines in Switzerland. How- 


ever, I venture to estimate the annual importation of 
these machines at 5 million francs, 3 million francs’ 
worth of which come from the U. S. A. and 1 million 
from Germany. As very few office machines are manu- 


factured in Switzerland (only calculating machines and 
duplicators) the import figures may be almost identical 
with the real consumption. 

Positive figures are given for the importation of Office 
Appliances and Stationery goods. For the three months 
July-September, 1919, (last report) it amounted to 900,000 
francs, divided among the principal countries as follows: 


.550.,000 francs 


Germany 
. 150,000 francs 


Great Britain .......... 

Gt. Er Oe er oe ere ..120,000 francs 
Ras ee Odo Pee eee eee 50.000 francs 
Others 30,000 francs 


900,000 francs (Swiss.) 


\ large part of our office furniture is made in Switzer- 
land itself. 


Typewriters. 


Typewriters are in general use. All first class American 
machines are represented and also a French and some 
German ones are on the market. Further development 
may be expected for portable and silent machines, as well 
as for small, low-priced office machines. 

Adding Machines. 


sales and also small adders are in demand. 
large field for good adding machines. 


Listing machines have made good 
There is still a 


Duplicating Machines are much in demand, as the effi- 
ciency of direct mail advertising is generally agreed upon. 
Cyclostyle, Mimeograph, Multigraph, Roneo and Roto- 
speed are already represented. A flat type duplicator and 
hectographs are made in this country. 


Addressing Machines are in use by large concerns, but 
they do not yet form part of the office machinery of 
medium and:smaller firms. On the market are “Addresso- 
graph” and “Direx-All.” I think there is still a large field 
for addressing machines, especially smaller ones. 


Loose Leaf Devices are manufactured in very good qual- 
ity by several Swiss manufacturers. Some of them use 
American metal parts. It may be of interest, that in our 
country loose leaf books have been out-distanced by card 
systems. 

Dictation Machines. American machines were sold be- 
fore the war through their German agents, but not with 
very great success. More demand is to be created by very 
active advertising. Under these conditions, considerable 
sales may be realized. 

Typewriter Ribbons and Carbon Papers, Various makes 
are in use of Swiss, American, English and German origin. 
Offer is larger than demand. 

Office Furniture in Wood. We have some considerable 
Swiss manufacturers for wooden furniture,* but sufficient 
for the market. The output allows exportation to France 
and Italy. The situation in the furniture market has 
been somewhat troubled by large imports of German and 
Austrian makes, at ridiculous prices, owing to the low 
exchange. As the quality of these goods is not good at 
all and the situation threatened to become disastrous for 
the Swiss industry, our Government issued a prohibition 
of importation for furniture. But the market remains 
saturated and American offers would not meet any 
demand. 

Steel Furniture. On the market are some Swiss and 
English-made files and I think that American manufac- 
turers could compete. The general opinion is that there 
would be no considerable market for steel desks, etc., as 
our taste prefers wood. 

General Stationery Goods. There is demand for prac- 
tical articles, especially small office machines, as pencil 
sharpeners, binders, etc., but Germans compete with sim- 
ilar articles at low prices (exchange) and in good quality. 
Papers are made here in excellent quality. 

I have gotten the impression that some American man- 
ufacturers did not choose their agents as carefully as they 
should. I have remarked that several representations have 
been conferred upon almost unknown firms; others, even 
since the war, are in the hands of Germans. It is a general 
rule that representations in other countries should be 
given to the citizens of those countries. For Switzerland 
this is especially important, as the national spirit is 
strongly developed. It would not be good either to com- 
prise Switzerland in the territory of a French or Italian 
agent. I am sure that the U. S. consular service can give 
very useful information about the firms who apply for 
representation. 

If information concerning an agent is really good, bet- 
ter terms of payment should be accorded. Nobody likes 
to send money with order, not even large firms. One 
likes better to do business with a manufacturer who ‘has 
confidence, and I agree with Captain Biernatzki in stating 
that much business is lost by asking payment in advance. 

I repeat my suggestion that agents should be selected 
very carefully, but credit extended more liberally to hon- 
orable firms 

Remember that Switzerland is a small country with 
only four million inhabitants, but that the Swiss are busy 
and will willingly buy American goods if offered con- 
veniently. 

There are several large American concerns in this line who 
know how to do business in Switzerland and I think they 
are not dissatisfied with the results. 


EE . 
*The article is generally not as good as American tur- 
niture, but 
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AN IDEA AND SEQUEL 


How a Plan Devised by a Non-Spanish Speaking Salesman 
Enabled Him to Sell Goods to Latin- 
American Dealers. 


ican manufacturer, whose eye is on South America 

and who would like to make a serious effort toward 
establishing his products on that market, “Shall I send 
into that field one of my men who knows my line thor- 
oughly and who is a well-seasoned, good salesman, but 
who does not know one Spanish word, or shall | entrust 
the introducing of my line in that market to one who 
knows the Spanish language perfectly, but of whose sell 
ing ability | have no direct, tangible personal knowledge, 
inasmuch as he has never represented me and probably 
has never had any selling relationship with products in my 
held of manufacture?” 

There has obtained a very logical, common-sense sus- 
picion that by far the better plan is for the American man 
ufacturer to send his own man who, although he may 
know no Spanish, does know the goods the manufacturer 
wants sold and who has proved that he also knows how 
to sell those goods in the U. S. 

The writer of this article has just returned from a trip 
to Cuba and the leading countries of South America and 
he will take just enough space at this point to state that 
there is nothing but truth in this suspicion and to say 
most emphatically to the American manufacturer, “Forget 
about the man who knows Spanish, but who does not 
know your line Buy a copy of Hugo’s Spanish Grammar 
(the smallest and most quickly mastered—it contains only 
the absolute essentials)—tell your regular U. S. A. sales 
man to put that in his grip and as much of it as possible 
in his head—-and go ahead and open up the great territory 
to the south.” 

| can say the above with good grace, because on this 
trip I really did succeed in very satisfactorily opening up 
the South American market to several American manufac- 
turers, although upon leaving New York I could not speak 
Spanish at all, which fact naturally compelled me to learn 
the language as best I could as I went along. 

But now I want to tell you of the little scheme I worked 
out at Havana, for it was the great success of this idea, 
which very fortunately came to me at the very beginning 
of the trip which was 99/100 per cent responsible for the 
good results of the trip and which has prompted the writ- 
ing of this article, for the writer is very anxious that other 
American manufacturers may also have the benefit of 
an idea that at the very beginning of the journey made 
him, unable as he was to speak Spanish, practically the full 
equivalent of a full-fledged Spanish-speaking salesman. 

On boat from New York to New Orleans and from New 
Orleans to Havana, I-spent practically all the time study- 
ing Spanish, but at Havana I soon discovered that a great 
deal of practice would also be necessary in order that I 
might actually tell my story to the native dealer in his 
own language 


'T ics QUESTION has often been asked by the Amer- 


This stonewall predicament resolved itself into this ques 
tion, “Is there not a substitute that might be used until 
such time as this poor, hard-luck salesman who is not get- 
ting anywhere shall have learned enough Spanish to enable 
him to make himself thoroughly understood?” And this 
is the simple, and as the pre-eminently satisfactory results 


most emphatically testified, practical idea I put into 
operation. 

I wrote up in as brief, concise and forceful fashion as 
possible a selling-talk, involving most salient points, covet 
ing each line. Then I had a Cuban who understood Eng 


lish perfectly translate these selling-speeches into Spanis 
and then I certainly was armed in good shape for the 
battle. 
These Spanish speeches did three big things for m«: 
First—they gave me right off, a great many Spanis! 
having to do with my lines, thus making 


words 


absolutely ut 


necessary the long, laborious work of looking up thes« 
words in the dictionary. 

Second—They constituted an entering wedge par excel 
lence, an entree that always worked. | would say to the 
dealer, “Esta es mi conversacion” (this is my speech), and 
I would hand him the “canned tongue” on the first line it 


which I wished to interest him. This procedurs 
failed to win a smile. Even after | had picked up sufficient 


Spanish to enable me to discontinue using these typewrit 


never 


ten speeches, I nevertheless continued to use some of them 
because of their great value as an entree. Naturally any 
thing that could invariably win that first smile was of to 


great psychological value to be dispensed with entirely 


Third—These typewritten speeches landed for me th 
important things I went to South America after, namel) 
the orders \fter that first smile there came ilways a 


thorough reading of the short typewritten speech and thei 
if the dealer could possibly use my goods, his 
followed. 

This idea certainly proved a life-saver to me the first 
few weeks of the trip, for during the forepart of the trip 
without the assistance of this idea and also without the 
aid of an interpreter, I could not possibly have made any 
headway at all with the Spanish-speaking dealer But 
although during those first few weeks my Spanish con- 
sisted of little more than a real ability to point thanks to 
the sturdy reinforcement of these “canned speeches,” that 
first smile was always won, the merits of the various 
lines were always quickly learned by my now kindly-dis 
posed prospective customer and the valuable orders were 
invariably garnered in in good shape. 

Many of the articles I sold on the trip are pa 
but this idea is not patentable, and I trust that it mav be 
freely and successfully used by all who happen to be log 
cal candidates for its service, 


orde rs 


tented 


LAND OF THE PHARAOHS 


By Moise Weinstein, Cairo, Egypt. 


altered since the war broke out and this alteration 

has taken the form of a greatly increased business 
and a keener business outlook. We have now in our 
midst people who have grown rich by trading with the 
army in Egypt, who were, before the FE. E. F. arrived in 
Egypt, merely employees. Among them are to be found 
many people with talents who have risen to the top by 
the opportunities afforded enterprising people during the 
war, whilst on the other hand there are people who have 
simply become rich and prosperous by force of circum 
stances. From those remarks you will be better able to 
judge whether conditions in Egypt have improved in 
comparison with those existing before. 


C ‘sitered since of business in Egypt have materially 


Typewriters and duplicating machines are in great de- 
mand in Egypt, principally on account of their absence 
during the war. Adding machines would have a fair 
market if not too expensive. Addressing machines woultl 


have practically no demand, because this is 
where that form of advertising is not acceptabl 

There is only one loose leaf method represented out 
here and that is Moore’s Modern Methods. However 
the pushing of these articles needs a man who has a first 
rate knowledge of the country and its inhabitants, for 
business here is more often done by knowing people than 
by presenting a good and useful article. Of course, there 
are numerous stationery firms in the country, but there 
is rooni for more, and provided they turn out goods at a 
reasonable price and effect early shipments there is no 
reason why they should not find this area profitable. 

The only way to advance the use of office furniture and 
modern devices is to have an energetic and capable rep 
resentative and provide him with specimens. Advertising 
without having specimens or a small stock is useless 
Whereas if you showed a prospective buyer an article 
and put out personally its advantage, then business 
stands a chance of making headway 


country 


IN ALBiIGw 


By Albert Bolton, Proprietor, The Crescent Printing and 
Stationery Company, Liverpool, England. 


HE writer was on Military Service for some little 
time and cannot give you really perfect figures on 

the questions you raise, but will do his best in the 
atter 

The prices have trebled owing to war conditions, wage 
increase, production not organized, decrease of 
vorkers’ hours, freights, etc. 

The demand for office equipment is great. Many labor 
saving devices have become very popular when the labor 
shertage was acute. In addition the profit tax 
made business men rather inclined to spend money freely. 
Office furnishers are having times. Many lines of 
office equipment have been sold which would have been 
difficult to dispose of in pre-war days. 

Loose leaf devices are growing in popularity daily, in 
act manufacturers cannot with the demand. Dic 
tating machines are selling, but would sell more readily 


mass 


excess 


vood 


cope 
i 


if they could be offered at a lower figure. Typewriter 
ribbons and carbon papers are increasing in popularity, 
nd sales are greater than ever, owing to the increasing 


popularity of the vertical filing systems The old 


fashioned copying book still sells in great numbers, but 
is not efficient in many offices today. Office furniture is 
still in great demand and we seem to be living in an age 
of steel. Commercial houses are clamoring for this 
class of equipment. General stationery is in great de- 
mand and paper mills have more orders than they can 
cope with, 

Difficulty is experienced in getting mills to accept 
orders. The business world is full of great possibilities 
and the period of reconstruction presents many possibil- 
ities for the installation of modern office appliances. New 
firms are springing up daily and offices, shops and busi- 
ness premises are hard to obtain. Vacant possession en- 
hances the value of any business premises. 


We think the public should be educated to the many 
advantages of oftice equipment. We think that an edu- 
cative selling propaganda should be brought into being. 
The public need educating on the uses, and once con- 
vinced of these would buy freely, provided prices were 
level. 


brought to a reasonable 


OUR LONDON LETTER 


Exclusive Correspondence 


London, March 16, 1920. 

YPEWRITER business here is excellent and the num 
T ber of machines on offer, although increasing, is still 

well below demand. All the leading imported ma- 
hines are selling well and at firm prices. Quotations have 
recently been advanced, usually about ten per cent. The 
price of the Monarch foolscap machine, typically, has been 
increased from £35 to £37 10s (at an exchange rate of 
$3.50 to the pound, $122.50 to $131.25). 





<-> 
Greater and greater play is being made with the idea of 
sritish typewriters. The British Bar-Lock factory is being 
pushed forward rapidly, and, in fact, output would have 
ommenced some time ago had it not been for the mold- 
rs’ strike, which made it impossible to secure the neces 
sary castings The new Conqueror factory that I have 
already mentioned at Leeds is being held up a bit, after 
ill, apparently, but people behind it talk of their machines 
being on the market “shortly.” It is held here that if the 
British manufacturer is to make any show in the type- 
vriter market he must produce a first-class typewriter 
slightly different from other machines and build up a mar- 
ket for himself by clever advertising and merchandising 
campaigns 
<0 > 


lhe case tor the production of a British typewriter on a 


set forth by Charles Russell Taylor, B. Sc., 


Te scale was 


\. M. I. Mech. E., in an article recently published in sev 
ral provincial newspapers. C. R. Taylor, who is the 
lirector of Taylor’s Typewriter Company, takes the view 
that there is no reason whatever why the British type 


vriter should not be made a commercial success, but he 
urges that this is only possible if certain facts are 
first-class technical work; constant improvement in 


recog 


nized 


the training of mechanics; distribution through experts, 
nd organization of typewriter maintenance. Further, he 
maintains that considerable capital is needed, and says 


that he would like to see $5,000,000 of British capital de 
voted to the industry, for the production of five different 
machines. He lays stress on the necessity of durability 
ind high-grade finish in the machines turned out 
<-> 
Judging by the tremendous demand for typewriters there 


ill be a big call, for everybody in the business, American 
British this country for some time to com 
<-> 
W. J. Richardson, J. P., governing director of the Bar 


ock Typewriter Company, has been elected chairman of 
t : British Manufacturers of Typewriters, 


ssociatio! ot 


of “Office Appliances.” 


which has for its ebject the promotion of the mterests of 
makers of.British typewriters. Since he placed the No. 1} 
Mode! Bar-Lock on the market in 1888, his desire has been 
that these machines should be manufactured in England. 


<> 


\ newcomer on the market here from America is the 
Wall Street Typewriter, which is being sold at £26 
$91.00) per machine, the agents being Wilfred Turner & 
Company, 30 Craven street, Strand. New Sun models 


Nos. 3 and 4) have also been received by the Amalga- 
mated Typewriters, Ltd., and plans are well forward for 
marketing rnem 

<*> 

Peeple who have bought portable typewriters—the kind 
that, like the Corona, can be carried about in a small case 

have to be careful how they exhibit them on the Lon- 


don underground railways. By order of the Railway Ex- 


ecutive Committee a special rate has been fixed for the 
carriage of typewriters, and the ticket collectors on the 
District Railway have been warned to look out specially 


for people carrying them. The minimum charge is twenty- 
one cents, so that a man traveling with one, say, from 
Westminster to Victoria will have to pay one cent for 
himself and twenty-one cents for his machine. 

<--> 


\ case recently heard at Manchester eventually turned 
on the question of the authorship of certain anonymous 
typewritten letters. A certain witness (the chief witness 
for the plaintiffs in the action) had persistently denied 
those letters. Ultimately he was forced 
that he had all knowledge of them, having, 
indeed, been the author and sender of them. The plain- 
tiff's case then collapsed, after the hearing had proceeded 
for about a fortnight. R. T. Nicholson, M. A., managing 
director of the Remington Typewriter Company, was the 
expert engaged in the case on behalf of the defendants. 
It was he who pierced the veil of anonymity, and made it 
evident that the witness in question had actually been 
responsible for the anonymous letters in question. Mfr. 
Nicholson succeeded not only in this, but was instrumental 
in tracing the very machine on which the letters had been 
typed Mr. Nicholson was not actually called upon to 
give evidence, because confession was forthcoming before 
that proved to be necessary; but it was his investigations 
which made it abundantly clear that further concealment 
was useless. The appearance of the innocent operator, to- 
rether with her ichine in court, gave a dramatic touch to 
the proceedings that was quite unforseen. Mr. Nicholson has 

Continued on page 122.) 


any knowledge of 
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Ca i f 


OoOrniia 





By a One-Time Visitor 





HE TRAGEDY of a visit to California is the neces- 
sity of leaving. Yet there is solace in the inevitabie 
: come back and live in the 


re solution some day to 


sunshine.” 
To redeem all the promises of the most extravagant 
boosters in the world, is a rather severe test for any sec 


tion of any country. Yet California makes good. All my 
life I have listened to praise of this western paradise and I 
grew to smiling indulgently, with the good natured toler- 
ance of one listening to an effusive parent recounting the 
accomplishment of his first born, when a Californian 
launched the familiar eulogy. “They doubtless have a fair 
enough climate,” | said, “but they are a good distance from 
the rest of the world and local pride has become—well, 
sort of fanaticism.” 

This was before the recent business show of San Fras- 
cisco provided my first opportunity for visiting California. 

.- =o 


Venice! Was it yesterday that I gazed upon the “Bride 
of the Sea”? Or did I dream of stepping into a gondola 
at midnight, to go slipping, gliding through a maze of ia- 
terlacing lanes of dark water, lapping the solemn fronted, 
sleeping houses—at times so near as to seem easily 
touched on either side by the outstretched arms. There 
was no sound save the soft plash of the single long oar w 
which the slim gondola tilted at each stroke, or an ocea- 
sional exchange of soft Italian greeting as my gondolier 
hailed a comrade dimly silhouetted in the stern of a 
ghostly passing craft. 

And Venice, next day! A lace-work of tiny canals four 
highways, crossed by myriad of little bridges; quaint, 
tiled buildings with balconies and blinds artd vines and 
moss-covered stones, perhaps; crooked, narrow, cobl:le- 
paved passages—“streets”’ so narrow that Browning found 
several in which he could not raise an umbrella; the Grand 
Canal with its bordering of luxurious mosaic encrusted 
palaces wherein once flowered the wealth and culture of a 
people commercially supreme; the Palace of the Doges 
with its lacy facade, its pillars and frescoes and paintings. 
And St. Marks, gaudy, colorful, Oriental. 

It was all too quaint, too lovely almost to be real. 
There were no motors, nor trolleys, nor horses here. 
Surely Venice is a dream, dreamed ages ago by intrepid 
dreamers to be caught and held for all time by the Adriatic. 

But there he was on the Piazza of St. Marks, out- 
stretched arms and white-capped head covered with the 
fat pigeons which everywhere beg to alight on one’s per- 
son and be photographed for a consideration of bread 
crumbs—an American “gob” from a cruiser in the lagoon 
a stone’s hrow away! 

“Some place, isn’t it?” I 
tion. 

He grinned in a friendly manner as a whir of wings an- 
nounced the departure of his pigeons. 

“Yeah,” he replied, “but it gets tiresome. Wish 
back in California. Now you take our climate’—— 

’” 


ventured, by way of introduc- 


I was 


A few weeks ago I saw the sun catch the snowy crags 
of the Matterhorn. I sailed the crystal waters of Lake 
Lucerne, and watched a storm gather in the castled Aips. 
High above Zurich from the delightful home of Mr. Mocs, 
on the very rim of things, I looked far below at the city 
and the lake; framing the scene were the Alps. And I! 
tried to speak of Switzerland to an American woman in 
Rome. 

“How I wish we might take the Alps back to America,” 
I sighed 

“We don’t need ’em,” she replied. “Indeed, they are 
lovely, but have you ever visited California?” 

I locked at her accusingly. “Now please leave some- 
thing to my imagination,” I pleaded. “I shall visit your 
state some day, but California cannot possibly make good 
with me. You natives lead the stranger to expect tco 
much.” But she versisted that I would “see for myself.” 

* * * 

The sun smiled on a shimmer of gently heaving plue— 
the deep, deep blue of only the sky and the Mediterranean. 
As far as the eye could reach was the rugged shore line 
rising from a white swirl of lacy chiffon as the waves 
eternaliy fretted the rock. Men and women arrayed in the 
garb of summer, promenaded on the quay, or lingered un- 
der the palms. Far below were the red-tiled roofs of 


Nice. In the distance were the haze-softened mountains 

The Riviera! To compare with this, California must vc 
delightful indeed! 

Buf California must be seen. How should I know of 
the flower stands of San Francisco?—a breath of Paris 
Without having seen them, how could one realize the de- 
lighting freshness of green-clad Twin Peaks, viewed any 
moment of the day from the fervid turmoil of Market 
street. And how could one’s imagination adequately in- 
form one of the stimulating effect of comfortably warm 
days and properly cooled nights? Even had friend Cham- 


berlain of the Wholesale Typewriter Company, stopped 
off a day in Chicago to eulogize his state, I could not 
have visualized the Sky Line Boulevard over which we 
drove of a sunshiny Sunday. 

Through Oakland with her roses and her fairy bunga- 
lows, we passed and on up into the mountains where 


the asphalt road became a looped and winding ribbon 
streaming precariously along the cliffs. The air -was al- 
most startling in its clarity and we breathed deeply of it 
and gazed over the wooded valleys, over the dim roofs of 
far-away cities, to the shining bay with its islands and i 
incomparable Golden Gate. From the line of the sky we 
descerded to Berkeley, where were lovely homes and the 
great university, with its trees and splendid buildings in 
the shelter of the hills. And through one of the bits of 
thoughtfulness which will ever endear host Chamberlain 
to my recollection, we arrived at the Greek Theater during 
an afternoon concert. 

At Los Angeles there was the glorious sunshine of the 


Riviera. To be seen from Spring street was a mountain 
side with its lure of wooded coolness; and there were 
many, many other delights to make one linger exu!tantly 


and leave reluctantly. 

My lucky star was in the ascendency—where such star: 
have a habit of being in the California firmament. Man- 
ager Campbell of the Underwood office was planning an 
all-day motor trip, to start the following day, with Miss 
Margaret Owen and one of the Underwood mechanics, the 
purpose being professional demonstrations and repairs at 
several public schools, including that of Santa Barbara. 
I was asked to join the party and it was through Mr. 
Campbell’s courtesy that I then learned something of 
southern California. Our course struck out through the 
hills and valleys and along the coast to Santa Barbara; we 
returned through the mountains. 

There 


were fertile valleys where light-barked walnut 
trees, nicely arranged in rows, poised on slender trunks 
and at even distances from the ground arrayed their 


branches against the dark background of pine e-clad hills, 
like dainty ballet dancers, in a mountain setting, balanced, 
fluffy skirts aspread—awaiting the music. There were 
orange trees where the fruit hung in gay-hued balls and 
orchards of plum and peach bloomed to mingle their per 
fume with the exotic fragrance of flowers wild and culti 
vated, blooming everywhere in the richest profusion Hers 
and there was a rose-covered cottage plucked from a 
song or a bit of verse. There was a drive along the foam- 
lashed ccast, through woods where the growth was almost 
tropical in its luxuriance, under rows of palms lining .he 
way, and up, up into the clear air along > veritable shelf 
of a road carved from the mountainside—a road of hair 
pin turns and snake-like coils. There were glimpses of 
guiches and ravines breath-taking in their depth. And 
finally there was a vista of shimmering Pacific, sparkling 
in the afternoon sun, with Santa Barbara Islands shoulder 
ing ruggedly up through the surface to break the horizon. 
Far, far below and away were the tiny roofs nestling in the 
verdure of a valley city. The sheer beauty of the view 
was almost ephemeral, like a lovely illusion as perfect as 
the fancy of its creator desires; it almost needed a flaw to 
lend it the realism of things mundane. 
Did California make good vith me? 
native son and member of the 
voice in more prolonged, 


Well, rather! No 
yooster club may raise his 
enthusiastic praise of California 
than i who have seen her but oncé. I found every- 
thing the Californians promise—sunshine, climate, flowers, 
scenery—and a hundred other features they forgot to men 
tion. 

And if there is in Europe a more lovely spot than our 
own “play-ground of America,” I failed to visit it 


CHARLES S. BIERNATZKI. 
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STRIKING FLASHLIGHT PHOTOGRAPH BY LOTHERS & 


VOUNG 


Taken 


iuring the recent San Francisco Business Show 


in the Civic Auditorium of that city. 


LTHOUGH the National Business Efficiency Expo- 

sition held at San Francisco from March 8 to and 

including March 13 was the first event of its kind 
to he held on the Pacific Coast, it will undoubtedly not 
be the last. The West is not slow to stamp its approval 
on a good thing and the thousands who crossed the 
threshold of the Civic Auditorium let it be known that 
this was the kind of thing they considered worth while. 
Here arrayed with the skill of long experience, so that 
their various functions were comprehended with a. min- 
imum expenditure of time and effort for the beholder, 
were devices, appliances and systems for the conserva- 
tion of that much to be desired combination, time, money 
and effort. Here was a veritable school for instructing 
one in the more efficient operation of one’s business. And 
the West, represented by executive, clerk, accountant, 
stenographer, student and philosopher, paused and was 
interested. 

It was not the largest business show ever held, but it 
was oi comfortable size and most assuredly was it a com- 
plete success. The attendance was highly satisfactory and 
the results made enthusiasts of every one concerned—the 
public, the exhibitors, and the show management. From 
the time that the doors were cfficially swung open until 
the orchestra played a “Home Sweet Home” on the clos- 
ing day, there was not a hitch in the program, not a mo- 
ment when events did not run smoothly. A veteran busi- 
ness show fan who had represented his firm in many sitmi- 
lar events east of the Rockies, placed the credit where it 
belonged in a bit of casual, but pertinent observation: “It 
is a matter of knowing how to stage a show and having an 
appreciative audience that makes for the success of this 
sort of thing. Here in San Francisco they have both— 
the Tuppers and a live flock of business men.” 


Doubtiess much attendance was stimulated by publicity 
in the news columns of the local newspapers, particularly 
the San Francisco Chronicle, which heralded the approach 
of the exposition by a four-page “National Business Show 
Section.” Although admission was by ticket, as a meane 
of controlling the character of the crowd, there was ne 
entrance charge; a request for a ticket at the box office 
was all that was necessary. 

The exposition opened promptly at one o’clock each 
afternocn and closed at ten in the evening. An orchestra, 
supplemented by a male quartette helped to make the eve- 
nings favored by the majority of visitors. Wednesdays and 
Fridays, as “executive days,” proved popular and profit- 
able. The initial day of the show attracted large numbers 
of potential business folk, as it was designated as “Com- 
mercial Students’ Day,” and judging from the numbers of 
enthusiastic young people present, most of the schools of 
the city must have adjourned to the auditorium for the 
occasion. It was on the evening of the opening day that 
the contest for the Typewriting Championship of Califor- 
nia was held, under the supervision of Professor J. N. 
Kimball, who tells of the event elsewhere in theze col- 
umns. 

Brief Notes Picked Up at the Show. 

A typewriter which chatters and stops, and clicks rap- 
idiv for a few seconds, only to pause and continue again 
jerkily, attracts little attention—it too nearly resembles 
the familiar thing in our offices, but a smoothly purring 
machine manipulated by sure, flying fingers is unusual 
enough to quickly surround itself with an admiring circle. 
Whenever W. F. Oswald. International champion, or Mar- 
garet R. Owen, who has four times held the championship, 
were seated before the Underwood keys, he or she were 
always the center of a knot of people, entertained alike by 
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professional speed, stunts, and the running conversaticn 
of the indefatigable Emil Trefzger as master of cere- 
monies. Seated at the Remington and likewise invariably) 
surrounded by admirers was Miss Hortense Stollnitz, she 
of the whirrimg fingers capable of making 11.9 strokes 
per second on the keyboard. Near by and also a.part ot 
the Remington exhibit was another speedster, Miss Alice 
Maud Owen. 

But the professionals did not claim all of the applause; 
there was Grace Ruth Byers of the Royal Typewriter 
booth, a child of nine years who wrote 125 words a minute. 

The illuminated sketches, flashing into view one after 
the other, and illustrating the ease with which a Corona 
may be used anywhere and carried by the user attracted 
unusual attention at that booth. 

k * * 

The scarlet feather penholders, equipped with steel p2n 
points and distributed as souvenirs by the California Desk 
Company almost created a riot. The ladies stuck them in 
their hair and the men stuck them in their pockets. And 
then. pessibly with the needs of their uncles and their 
cousins and their aunts in mind, everybody came back for 


more pens. 

Just an impression of the typewriting contest. A large 
room divided by a railing. On one side, a throng of 
standing, anxious relatives and friends, pressing against 


the barrier with the strained, eager expression of those 
who crowd against the fence in the customs house await- 
ing the arrival of a great liner in Hoboken. On the other 
side of the rail are rows of desks at which are seated 
dozens of young people, many of them facing each other 
at the same long desk. Some are working feverishly, 
many of them calmly. Their fingers fly. Their eyes 
seldom stray from the copy en which all attention is riv- 
eted. The staccato of innumerable clicks almost blends 
to an over-tone, punctuated by the tiny tone of the bells 
and the dull thud as the carriages are thrown back at the 
end ot each line. Pacing calmly back and forth, stcp- 
watch in one hand, whistle in the other, is the presiding 
engineer of the whole thing, “Judge” Kimball. Miss 
Owen, Miss Stollnitz and Mr. Oswald are conveniently 
near-by as assistants, each with stop-watch. 

Suddenly the whistle blows. The clatter mag- 
ically and is substituted by the murmur of excited voices 
from the audience side of the railing. The contest is over. 


ceases 


There was not a dull moment at the booth of the Office 
Appliance Sales Company—even when the crowds began 
to depart in the evening. It was equipped with an Edison 
Phonograph with a tone amplifying device which sent 
jazzy scngs and band pieces to all parts of the building. 
It was invariably the practice of the instrument to “start 
something” the moment the orchestra had turned out the 
people with “Home Sweet Home.” 


R. M. McDonald found him. He was plugging away on 
an antiquated Smith Premier in the Wholesale Typewriter 
Company's booth. So engrossed was he with his occu- 
pation—the Seek and Find system for two fingered oper- 
ators requires concentration, you know—that he did not 
hear Mac’s approach. Mac saw that he 
was ragged and none too clean, but Mac 


likes kids 


“What are you doing here?” he de- 
manded. 

The kid looked up into a kindly face 
above him. “Writin’,” he replied. “Like 
to write. Just lookit me, Mister.” 


“What’s your name and how old are 
you?” queried MconDald 

“George Melvin Pfeil. Eight years old, 
and say, Mister, do you care if I practice 


for a litthe—writin’ on your machine?” 





The typewriter man had arrived ahead 
of the opening hour of the show and so 


had George Melvin. How the latter had 
managed to stray inside the big audi 
torium and why he found “writin’”’ at- 
tractive aroused Mr. McoDnald’s_ cur- 
iosity. He gave the boy a machine of 
standard keyboard to practice on and 


watched him develop a two-finger. speed 
of sixty words per minute—no deductions 
for errors. He took him out to a barber 
shop and a store and introduced the stray 


to a bath and a whole pair of stockings. FRANK 


E. 


APPLIANCE 
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George Melvin did the rest. He was healthy sort 
boy with the kind of imagination a kid ought t 
T 


a 


He was “the champion two-tingered typist of the Id 
exhibiting his talent. Mac did the “spieling,” and George 
Melvin, performing seriously, drew the crowds 


the time of George's life. 

But the upshot of it all was that the Pfeil 
was visited. It was not an affluent household—not suff 
ciently affluent to provide the advantages Mac thought 
necessary for the unfolding genius of his protege, so a 
scholarship in the Rowe school was secured for the 
and—who knows, maybe some day a cham 
may have inscribed on its side the name of Georg: 
Pfeil. 
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\ party of ten, representing the trade fron rious 
parts of the country, slipped out to Tate’s restaurant one 
day at noon where W. G. Chamberlain of the Wholesale 
Typewriter Co. had arranged what he termed a “littl 
luncheor.” The guests agreed that it was one of the 
very nicest “side issues” of the show. Frank Tupper 
smiled with satisfaction (not to say anticipation) whet 
he tasted the cocktail. It looked “sure enough” and 
actually tasted that way—but it wasn’t. And this being 


an agreeable party, the guests again agreed that the s: 
cocktail demonstrated unsuspected possibilities in non-kicl 


concoctions. Tate’s is one of the few surviving places 
managing to maintain real food, real music and ‘an at 
mosphere.” 

Professor and Mrs. J. N. Kimball refuse to concede any 
thing to certain well-known movie stars when it comes to 


“speed stuff.” Give them from eight to ten cylinders and 
a driver who does not object to “stepping on her” and 
there isn’t much on wheels to pass the Kimballs. Sixty 
five miles an hour was the record between San Francisco 


and the red wood forests and nothing is said about th 
speedometer when the latest stunt was staged 

It seems that there remained but a few minutes befor 
train time when Mr. and Mrs. Kimball returned to their 
hotel at Phoenix, where they had stopped en route fron 
San Francisco to New York. Unfortunately Mr. Kimball 
is an honest man. He insisted on tarrying at the desk 


to pay his hotel bill, although the train had already panted 
into the station. The flyer had just disappeared around 
the bend when the “Judge” had pocketed his chang: 
there was any. 

Did the Kimballs sit down and berate the railroad cor 
pany and the necessity of paying hotel bills? Not they! 
They called for a Packard. They got in. The drive 


opened her up. They caught the fast train at Glendale, its 
first stop. 
x 
The various big concerns with coast branches were wel 
represented at the show. Seattle, Portland, Ogden, Los 
Angeles, Reno, and even Denver, sent their quotas. Out 


guest book records seven representatives of the Noiseless 
Typewriter Company; five of the Line-a-time Manufactur 
ing Company, Inc.; five of the Remington Typewrite: 
Company; an equal number of the Underwood Company 
and many of the local personnel. 


H. 





Charles Hyatt, manufacturers’ rep 
: = resentative for the American Clip Con 

pany, Defiance Manufacturing Company 
and Filing Folder Corporation, exhibited 
his lines with both the A. Carlisle and H 
S. Crocker booths. But something went 
wrong with his shipment of samples and 
Charlie had to manage without much of 
what he had intended to exhibit 

All three executives of the “H. & M. C 
Co., Inc.,” were present—the company 
draws its name from the initial letters o 
the names of Messrs. H. Hammergret 
W. E. McElfatrick and C. B. Col But 
if the armistice had not been signed 
“there’s no telling.” for “H.” was in the 
Army, “M.” in the Navy and “¢ had just 
been drafted, when the Germans indicate 
their willingness to talk things over. Mr 
Cole had in fact, closed his offic: and 
gone to Kelly Field to report for duty 
as a unit in the drafted Army When he 


reached headquarters, a sign ynfronted 
him announcing the 


ately he resumed civil life 


armistice Immedi 


TUPPER. 
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alitornia Typewriting Contest 


Being a Report of the Contest and the Results Achieved 
at the San Francisco Business Show on Monday 
Evening, March 8.—By J. N. Kimball, 

Manager of Contests. 


VOTE.\The sise 
the publishers. 
slight chang: 


HEN the notices for the California School Type- 
WV writing Contest were sent out the unanimous 

opinion was that as “they do not take much intee- 
est in machine work in the West” you will have a very 
small representation—verily, opinions do not always prove 
to be correct when results are counted. 


could be made in the space allotted. 


and arrangement of the pictorial part of th 
The delay in receiving most of the pictures is the cause. 
The results are far from what we had hoped. 


San Francisco Business Show is a disappomtment to 
These pictures came at the last minute and only 


well to be on the safe side. Entry after entry was made 
and the count reached seventy-nine—only two more and 
his trouble would begin, and it would be serious trouble, 
too, for it meant the running of the contest through twice 

the hustling out after more material, and a general mix- 
up. The two came—but a telegram announced that two 
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CALIFORNIA STATE CHAMPIONSHIP 


CO BUSINESS SHOW.—Prof. J. N. Kimball 
Lothers & Young 
The California contest was the largest school contesi 


ever held and in many respects the most satisfactory. The 
arrangements were perfect. A large table was built for the 
purpose in one of the big halls of the Auditorium—or 
rather three tables, each more than fifty feet in lengtn 
and wide enough to accommodate writers upon each side, 
and even then desks had to be added for late comers. The 
irrangement is well shown in the photograph. Lines of 
electric bulbs in the ceiling gave a brilliant lighting to the 
whole room, and space was ample for the hundreds of 
spectators whe hailed from cities and towns more than 
thousand miles apart. 

Che West is Big—with a capital, please—and everything 
it does is Big. And so, in spite of the pessimistic predic- 
tions, it took kindly to a contest and prepared to go into 
it—Big. Pupils who did their daily tasks at desks six hun- 
lred miles apart took a machine in one hand, a grip in 
the other and boarded the “limited” for San Francisco. 
They came from Los Angeles, from Santa Cruz, from 
Sacramento, from everywhere, and as they poured into the 
hall during the day a distressed manager went about 
vondering where, in the language of the street, he was 
going to “get off.” He had held a contest in Chicago, 
not long ago, and had gathered sixty operators under his 
ving, and sitting making plans in his New York office 
he judged that ahout eighty envelopes of matter and ma- 


erial would be ample—in fact half that—only it was as 


TYPE WRITER CONTEST 
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AT THE SAN 


the left foreground. 


students from upstate were delayed by~ Frailroad trouble, 
and at seven o'clock he took the first deep breath of the 
day for he knew he was safe. 


The figures will show what was-done and who did it. 
You will note that the high schodts @4ffie in and went out 
with honors, practically on a par with the business col- 
leges. Three of the Los Angeles students wore medals 
when they reached home, making the thousand mile rail- 
road trip worth while..and friend Garver insisted that but 
for an unexpected fluke he would have taken the cup to 
that city also. A high school from nearly two hundred 
miles up the state was a medal winner, due to the good 
work of friend Pribble, of Marysvillee-a staunch believer 
in contests, and a high school fronsSanta Cruz, seventy 
miles south, also took home an-hon@® medal. 


The Cup remains with the Sacramento Secretarial School 
for a year with friend Bentley standing guard over it ana 
getting ready to fight for a second year. And it will be 
“some fight” I assure you, for not only every school on 
the list this year will be there, but many others whose 
representatives told me that for one cause or another they 
were unable to enter in 1920. Bentley is a pronounced 
Greggite and the cup and gold medal (and the pretty girl 
who won them) were on exhibition at the Business Show 
during the entire week, in the Gregg booth—both envied 
and admired. 























BOOTH OF 
demonstrated. 
, — . Young. 
BOYDEN of the Sac- ve 
ramento Secretarial School, winner of 

first prize in California State Cham- 

pionship Typewriting Contest. 


MISS STELLA P 


Two more contests of the Annual Business Show com- 
pany remain to be carried out this spring—in Philadelphia, 
April 19, and at Boston, May 1. Entries are being made 
in large numbers for both these contests. The Philadelphia 
contest will be the initial contest for the Philadelphia sec- 
tion cup—but the Boston contest, covering all New Eng- 
land, is a second year contest, and schools from every 
state in New England are entered with the definite pur- 
pose of taking that cup away from the Bryant and Strat- 
ton school of Providence—last year’s winner. We shall 
see what we shall see—but ye Manager is providing him- 


CALIFORNIA STATE SCHOOL CHAMPIONSHIP 
TYPEWRITING CONTEST. 


Winners of Highest Places at San Francisco Business Show 
on March 8, 1929. 
Words per 
Gross. Errors. Pen. min. 
Stella P. Boyden, Sacramento Sec. School.... 900 5 50 57 
Adrienne Enright, Cal.-Brownsberger Com. Col., 


ee eee FS p4an6 swears an . 1,047 21 210 56 
Rhoda Palmer, Munson School.. gescates. Ge 16 160 ia) 
Fatrah L. Herber, Sacramento Se« School... 826 5 50 52 
Avis Sutfin, Marysville High Sechool.......... 913 14 140 52 
Josephine Gilardin, St. Anthony's School...... 876 13 130 52 
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MISS ADRIENNE ENRIGHT of the Cal- 
ifornia-Brownsberger Commercial Col- 
lege, winner second prize in California 


State Championship Typewriting Con- 
test. 
self with a tin helmet, gas mask, and other trench appli- 
ances for it is his opinion he will need them 
There were more than seventy contestants, sixty-nine 


of whom made records which entitled their names to re- 
main in the list of those competing. The remaining ones 
were ruled out for errors. We cannot give the entire list 
here, nor is this necessary. The records of a tew of the 


highest ones follow. Three types of machines were to be 
found in the contest. Underwood operators took the two 
first places and a Remington operator the third 
Alma Collis, Miller’s Private School... . 970 24 240 19 
Kathryn Ludy, Cal.-Brownsberger, Los Angeles 909 19 190 48 
Ruth Holland, Cal.-Brownsberger, Los Angeles 927 21 210 18 
Miriam Beckwith, San Jose High School..... 871 17 170 47 
Gwendolyn Newbold, Heald’s, Sap Jose........ 816 13 130 16 
Marion Weck, Cal. School for Secretaries. . 906 22 220 46 
Leatha Reed, Pacific Grove High School ‘ 851 18 180 45 
Helen Rose, Heald’s, San Jose........... sk iar 23 230 i5 
Ringer Kemble, Alameda High School........ 774 12 120 44 
Elma Jones, Marysville High School....... 736 10 100 42 
Gladys Rutherford, Santa Cruz High School... 693 6 60 42 
Helen Lohse, Miller’s Private School......... 993 36 60 42 
Olga Winkler, Heald’s, San Jose......... 773 14 140 12 
Edith Ching, Cal. School for Secretaries 779 15 150 42 
Lester M. Woodford, Analy High School, 

a ere hed - ; 989 36 60 $2 
Elsie Otto, Munson School... ch wieder esnew) eee 21 210 42 







































SIX OF THE EXHIBITS AT THE SAN 
pany and Line-A-Time Manufacturing Co.; 
company Lower row: Exhibits of the 
pany.—-Photos by Lothers & Young. 





FRANCISCO SHOW.—Top row: Office Appliances, Sundstrand Adding Machine Com- 
, the word Line-A- Time on the wall being worked out in envelopes addressed to the 
Monroe Calculating Machine Co., 










Wholesale Typewriter Co., and California Desk Com- 
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THREE MORE VIEWS OF THE SHOW Left, Noiseless 
Recording Co Right: A. W. Shaw Co.—Photos by Lothers & 


ACME CARD SYSTEM COMPANY, THE, NEW YORK (See 
H. S. Crocker Co., Inc.) 

ADDRESSOGRAPH COMPANY, THE, CHICAGO, ILLINOIS. 
(See H. S. Crocker Co., Inc.) 

AMERICAN KARDEX COMPANY, TONAWANDA, NEW 
YORK. For description see the description of the exhibit of 
A. Carlisle & Co 

AMERICAN MULTIGRAPH SALES COMPANY, CLEVE- 
LAND, OHIO The various machines of the company were 
shown with one especially enameled in cream color. In connec- 
tion with the printer, made by the company, various power 
irives, automatic feeds, signature devices, printing ink attach- 
ments and accessories were displayed. Machines were kept in 
operation for the benefit of the booth visitors and many pro- 
grams and announcements circulated about the Auditorium 
from Cay to day made their appearance from the booths of the 
company. Tim Thrift of Cleveland and J. A. Whiting, division 
manager of the San Francisco office, had charge of the exhibit. 

AUTOMATIC CHECK INDORSER. (See Wilbur & McKenzie.) 

BECK DUPLICATOR COMPANY. (See Wilbur & McKenzie.) 

BISHOP CALCULATING RECORDER COMPANY, 223 
BROADWAY, NEW YORK. Here was explained the mechanism 
and usefulness of an automatically operating device for keeping 
track of time Its function on billiard tables and in recording 
time and cost accounting was pointed out. 

BUEKHRER COMPANY, E. C., 20 DAVIS STREET, SAN 
FRANCISCO, CAL. The feature of this exhibit was the opera- 
tion of the various models made by the Ideal Stencil Machine 
‘ompany, Belleville, Ill. The Garvey Fountain Brush Company 
making stencil inks, stencil paper and fountain brushes were 
also represented, as was the Barrett-Craven Company, making 
truck lifters, the Moore Truck & Manufacturing Company, the 
Economy baling presses, etc. E. C. Buehrer, manager for the 
Ideal Stencil Machine agency in California, was in charge of 
the exhibit, assisted by J. W. Marsh and F. L. Robinson, as- 
sistant sales manager of the company. 

CALIFORNIA DESK COMPANY, SAN FRANCISCO, CAL. 





Typewriter Co. and H. & M. C. Co. Center: International Time 
Young. 


The features of this exhibit were a Comptometer desk made by 
the O. C. S. Olsen Company, Chicago; a double flat rail top 
desk, a high grade office suite of mahogany and another of oak. 
Both the mahogany and oak furniture attracted a great deal of 
attention and visitors were received by Charles La Fontaine, 
Thomas E. Landon and T. F. Pierce. 

A. CARLISLE & COMPANY, SAN FRANCISCO, CAL. This 
exhibit included lines of the American Kardex Company, Gen- 
eral Fireproofing Company and Proudfit Loose Leaf Company. 
The Kardex representation included an assortment of sight 
index systems, blank check files, stop-payment registers and 
steel cabinet units The adaption of the various systems to 
different lines of business .was explained by R. D. Larter, Cal- 
ifornia district manager of the company, and his assistants. 

The General Fireproofing Company of Youngstown, Ohio, ex- 
hibited a large assortment of steel office furniture in various 
styles and finishes and its adaptability to the usage of modern 
business was explained by a representative of A. Carlisle Com- 
pany, San Francisce agents. 

very complete line of loose leaf devices made by the Proudfit 
Loose Leaf Company formed the third principal display of the 
Carlisle Company. 

CORONA TYPEWRITER COMPANY, INC., THE, GROTON, 
NEW YORK Here was exhibited the Corona in its various 
styles of portable homes—traveling bags, grips, etc., especially 
designed for the machine. Attention was called to the 
adaptability of the machine for various uses by means of electric 
flashes revealing the typewriter in use in several advertised 
capacities. Those in charge of the booth were H. Mc D. Brown, 
advertising manager, of Groton; L. J. Conger, sales manager; 
J. Bierma, San Francisco manager; J. M and O. F. Fowler; G. 
Pelton, Western district manager; C. J. Harris, manager of the 
Corona Pacific Typewriter Company, Los Angeles, and F. W. 
Hall, Corona representative, Seattle, Washington. 

CROCKER COMPANY, INC., THE H. 8. This concern was one 
yf the largest exhibitors in point of booth space at the show. 

(Continued on page 44.) 





RAND VISIBLE BUSINESS COBTRO: 

















SIX MORE OF THE EXHIBITS AT’ THE CALIFORNIA SHOW.—Top row: Corona Typewriter Co., Schwabacher-Frey 


Stationery Co., with a large and varied exhibit: Kalamazoo Loose 


Leaf Binder Co. Bottom row: Part of H. 8S. Crocker exhibit, 


featuring the Mimeograph; Main Crocker exhibit; desks and furniture in the Crocker booths.—Photos by Lothers & Young. 
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Office Appliance Manufacturers Meet. 


Detroit the Scene of Interesting Sessions Where a Num- 
ber of Addresses Were Presented. 


The fifteenth meeting of the 


T y National Association of 
Office Appliance manufacturers was held at the Hotel 
Statler, Detroit, Michigan, on Thursday and Friday, 


March 11 and 12. The following members were in at- 
tendance: R. N. Fellows, the Addressograph Company; 
W. C. Dunlap, American Multigraph Company; W. C. 
Shoup and E. Spitzer of the Autographic Register Com- 
pany; W. C. Gookin of the Barrett Adding Machine Com- 
pany; E. D. Shaw of the Burroughs Adding Machine 
Company; Geo. W. Spahr of the Computing Scale Com- 
pany of America; James L. Dalton and R. R. Cronkhite of 
the Dalton Adding Machine Company; C. K. Woodbridge 
of the Dictaphone; A. N. Smith and H. S. MacLean of the 
Wales Adding Machine Company; R. K. Russell of the 
Duplicator Manufacturing Company; J. C. Nevins of the 
Felt & Tarrant Manufacturing Company; E. B. Terry of 
the Mail-O-Meter Company; Geo. P. Wigginton and H. 
L. Allyn of the Kalamazoo Loose Leaf Binder Company; 
H. G. Dechant of the Monroe Calculating Machine Com- 
pany: H. K. Gilbert of the Oliver Typewriter Company; 
G. W. Lee and S. J. Foote of the Todd Protectograph 
Company and Clarence S. Yoakum, director of the Bu- 
reau of Personnel Research, Carnegie Institute of Tech- 
nology, Pittsburgh, Penna. 

The program included an opening address by President 
Dunlap on Nineteen Hundred and Twenty, Its Oppor- 
tunities, Obligations and Responsibilities, and the follow- 
ing addresses: 

The New Era of Business and Our Part as an Associa- 
tion in the General Pian of Meeting Present and Future 
Conditions, by M. S. Eylar. 

How the Association Can Collectively 
More General Use of Better Office Equipment, R. N. 
lows. 

Organization Charts, by H. K. Gilbert. 

Discussion on Hiring and Training Salesman. (A) How 
to secure and train a sales organization to take full advan- 
tage of our present prosperity—By Geo. P. Wigginton 
(B) Sources of Supply Salesman—By G. C. Gookin. 

Five Minute Talks on Hiring and Training Salesmen, 
participated in by C. K. Woodbridge, J. C. Nevins, H. G. 
Dechant and Geo. W. Lee. A special address was given 
on the subject of Systematic Selection and Study of 
Salesmen’s Records, by Clarence S. Yoakum. 

A general discussion was held on Advertising Sales 
Plans. Backing up a National Advertising Campaign by 
the Sales Department was discussed by F. E. Van Bus- 
kirk, vice-president of the Remington Typewriter Com- 
pany; James L. Dalton, Geo. W. Spahr, E. D. Shaw and 
R. K. Russell. 

Seneca J. Foote, assistant to the sales manager and 
editor of the Protectograph Weekly Bulletin, spoke on 
the Salesman’s House Publication as a medium of Com- 
munication by the Sales Force: and as One of the Best 
Instruments for Maintaining Sales Morale. The final 
event of the sessions was an address by E. D. Shaw of 
the Burroughs Adding Machine Company on The Moving 
Picture Film—An Educator and a Sales Builder. 


Encourage a 


Fel- 


Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 








Pencil Sharpener Suit Decided. 
Chicago Concern Wins Suit for Infringement in Boston 

The suit for infringement of patent and damages sus 
tained thereby brought by the Automatic Pencil Sharpener 
Company of Chicago against the Boston Pencil Pointe 
Company and tried recently in the United States District 
Court of Massachusetts, involved the patent which was 
granted on January 9, 1900—to John A. Webster of Bridg« 
port, Conn. This patent was known as No. 640,846. The 
case referred to was tried before Judge James M. Morton 
Jr., and a jury. 

The jury brought in a verdict together with special find 
ings on the evidence and on instructions which the court 
had submitted. The jury found that the patent was vali 
and that the defendant had infringed it, awarding the 
Automatic Pencil Sharpener Company the sum of $16,670 
as damages sustained by them through the acts of the de 
fendant during the life of the patent. Upon the verdict 
being rendered, the defendant moved the court for what 
is known as an alternative verdict—that is, if the court 
hereafter, or upon appeal, should hold as a matter of law 
that the patent was not valid or that the defendant ha 
not iniringed, then the plaintiff could not recover This 
procedure is not unusual in this class of cases, for in this 
way the expense of new trial is avoided should the verdi 
afterward be set aside. 

The Automatic Pencil Sharpener Company consented to 
this form of procedure for the reason that the question 
as to the validity of the patent and the infringement there 
of had been passed upon not only by the Boston jury, but 
heretofore, the patent having been sustained against the 
Stewart Manufacturing Company and the Chicago Flexible 
Shaft Company in the United States Court at Chicago. Il 
these suits, we are informed that the questions involved 
irose on the same patent and were the same as those 
which were involved in the Massachusetts suit. It is inti 
mated that the Boston Pencil Pointer Company may carry 
the case to the U. S. Court of Appeals. 

An interesting phase of this litigation was reported i 
Office Appliances last month. It will be recalled that this 
is the first patent suit tried before a jury in Massachusetts 
since January, 1849, when Daniel Webster and Rufus 
Choate were opposing counsel. The inventor of the devic« 
in litigation in the present case is a distant relative o 
Danie! Webster. 


Imperial Methods Company Builds. 
The Imperial Methods Company, whos 
316 West Madison street, Chicago, is building a new fac 
torv in Forest Park, I1l., adjoining its present plant. The 
new building is a duplicate of the present structure, being 
200 feet long and two stories high. It is of brick cor 
struction, fireproof and modern in every respect. The 
building will be devoted exclusively to the filing supplies 
manufactured by the firm, the old building to handle the 
manufacture of filing cabinets. Another factory is ex 
pected to be built soon after the completion of the on: 
now being erected. 
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Eylar Goes to Elliott-Fisher. 


L. C. Smith Sales Manager Returns to Old Job After 
Many Years. 

M. S. Eylar has resigned as general sales manager of 
the L. C. Smith & Bros. Typewriter Company to join the 
Elliott-Fisher Company as vice-president in charge of sales. 
Commenting on his change of position Mr. Eylar said: “It 
is not without regret that I leave my many friends in 
the L. C. Smith & Bros. organization. The officers and 
employees of this company are more than business asso 
ciates to me, but from a purely business standpoint, | 
‘ould not afford to disregard the offered position with 
Elliott-Fisher.” 

Mr. Eylar’s entire business life has been spent in the 
office equipment field. He was one of the pioneer salesman 
yf the Smith-Premier Typewriter Company whose selling 
force he joined in 1889 shortly after leaving school. While 
vet a student he learned to operate the typewriter and 
sensed the great future of the typewriting machine 








M. S. EYLAR, FORMER SALES MAN 
AGER, L. S. SMITH & BROS. TYPE- 
WRITER CO., NOW VICE-PRESIDENT 


ELLIOTT-FISHER CO., IN CHARGE OF 
SALES 











Many of the first Smith-Premier machines manufactured 
were sold by Mr. Eylar. Soon after joining the organiza- 


tion he was made manager of the Kansas City office He 
remained with the company until 1897, at which time he 
is manager of their New York office. This position 


he resigned to become sales manager of the Elliott & 
Hatch Book Typewriter Company, and had the honor of 
seiling the first machine made by that company In 1903 
he left the Elliott & Hatch Company to become manager 
of the New York office of the Underwood Typewriter Com 
any, Of which he was made general sales manager six 
months later, remaining with the Underwood until 1908 


ind achieving a fine record. In the year last named Mr. 
Eylar tendered his resignation and became foreign sales 
manager for the L. C. Smith & Bros. Typewriter Company, 
vith headquarters in London. At the end of three years 


in this position he was recalled to the United States and 
laced in charge of both the domestic and foreign sales 
of his company, which position he has held up to the 
present time [t is stated that during his direction of 
toreign sales the foreign business of the L. C. Smith & 
Bros Company equalled forty per cent of their entire 
roduction 


Typewriter Company Makes Splendid Showing. 

lhe twenty-seventh annual report of the Remington 
I vpewriter Company for the vear ending December 31, 
919, reveals the greatest volume of business in the history 
of the company and points out that present orders are in 
excess of production. 


Che consolidated balance sheet for the company and 
its subsidiary companies shows a net income for the year 
of $2.910.708.61 and a surplus, December 31, of $6,070.540.12 


Todd Protectograph Company Wins Appeal. 


U. S. Circuit Court of Appeals Hands Down Decision. 


The United States Circuit Court of Appeals for the 
Seventh Circuit, Chicago, has just handed down an impor- 
tant decision sustaining the decisions of lower courts in 
upholding the shredding patent of the Todd Protectograph 
Company, Rochester, N. Y. The earlier phases of the suit 
brought by the Todd company several years ago against 
the Hedman Manufacturing Company, Chicago, IIl., for 
infringement of the former’s patented process have been 
reviewed in these columns 

the decision hinged, according to the court, not on 
the mechanism “whereby the printing means is caused to 
move and make the impression, but with the type itself 
and the platen with which it co-acts in producing the im- 
pression upon the interposed instrument.” It was set forth 
that while the apparatus of the Hedman company was 
radically different from that of the plaintiff, both adopted 
the same principle of printing and “shredding” the paper, 
the type being first inked and pressing the paper against 
the platen, where it received the impression of the type 
and was simultaneously lacerated where grooves on the 
tvpe face fitted into corresponding grooves on the platen. 
And although the defendant company used diagonal 
grooves and ridges lacerating the printed characters on 
the paper in a diagonal manner, this was held to be an 
infringement of the Todd patent which lacerated the 
printed characters of the paper perpendicularly. 

This decision follows several other cases in which courts 
of appellate jurisdiction have upheld the Todd patents, but 
is thought to be broader than previous cases. 

Phere were allegations and counter allegations of unfair 
trade practices, but the court disposed of the contention 
of the appellants by stating that the lower court, having 
found appellants guilty of the infringement of appellee’s 
patent. could not by injunction or otherwise afford appel- 
lants protection in their further marketing of the infring- 
ing devices 


New Division of National Meets. 


\t a meeting held at the Pittsburgh (Pa.) Athletic 
Club, March 15 and 16, there was organized the “Drawing 
Material, Blue Print Paper and Artists’ Material Manufac- 
turers’ Division of the National Association of Stationers 
and Manufacturers of the U. S. A.,” which, as its name 
implies, is composed of members of the National Associa- 
tion who are directly interested in the manufacture of blue 
print paper, drawing, engineers’ or artists’ material. 

This meeting was the result of a previous meeting held 
in Atlantic City on February 25 and 26 by sixteen of 
the leading manufacturers in these lines, as published 
at the time, where the sentiment for such an organi- 
zation was so favorable that this second and more repre- 
sentative meeting was called. 

John W. Ogren, of Chicago. was elected chairman of 
the new division and will maintain headquarters in his 
home city Mr. Ogren is well and favorably known 
throughout the stationery trade as chairman of the Chi- 
cago Stationers’ Association and director of the National 
Association of Loose Leaf Manufacturers, and under his 
capable management much good is expected to develop 
from the organizatiot1 

Fletcher B. Gibbs. of the National Association, took a 
prominent part in the formation of the division and at- 


tended both meetit rs 


Colorado Stationer Passes Away. 


W. R. McCoy, 326 East Monument street. Colorado 
Springs, Colo., and owner at one time of the Pike’s Peak 
Book & Stationery Co., died recently after a brief illness. 
He was 54 years old 

Mr. McCoy, since last April, when he sold his store to 
Mrs. Anna Jacobs, was connected with the Kistler Sta- 
tionery Co., of Denver 

He was born in Connellsville, Pa., where he obtained 
his early education. His wife died a year ago. He is 
survived by a daughter, Miss Louise McCoy, of Colorado 
Springs: a son, Richard McCoy, of Chicago; a brother, 
C. W. McCoy. of Colorado Springs, and three sisters. The 
sisters are Mrs. Araminta Rist, of Pennsylvania; Mrs. 
Ftta Keys. of Mount Morris, Ill., and Mrs. Lily Merrill, of 


Fontana. Kar 
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Well! Well! 


In Office Appliances for March we handed the wreath 
to J. N. Kimball as a pioneer in what is known as cal- 
litypy, showing a page of a catalogue which Professor 
Kimball prepared on the typewriter with even right and 
left margins and reproduced by the zinc etching process. 
We are obliged, however, to take just a leaf or two from 
the wreath awarded to Professor Kimball, because C. V. 
Oden of the Underwood Typewriter Company has just 
come forward with an old sample book gotten up as early 
as February, 1895, when he was a member of the Jacquin- 
Oden Book and Music Company of Peoria, Ill, and the 
Jacquin-Oden Stationery Company of the same place. 
This sample book shows work which was done by means 
of the No. 6 Remington typewriter and the Edison-Dick 
mimeograph. All of the work contained in the sample 
book was executed by C. V. Oden on the typewriter above 
named, using Paragon ribbons, Paragon and Regent linen 
paper and Regent carbon papers, the Edison Mimeograph, 
and impression paper from the Jacquin-Oden Remington 
letter book. We find in this old book a calendar of 1895, 
but the striking fact about this book is that every piece of 
typewriting on every page is even margined perfectly both 
at the right and left hand margins, and more remarkable 
still, so far as we have examined the book it is impossible, 
except in a very few places, to observe that the words 
have been extra spaced or have been divided anywhere 
except at a syllable. How this was accomplished we con- 
fess we do not know, unless Mr. Oden exercised an extra- 
ordinary selection in his language. In one or two places 
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Chicago Stationers’ Legion Dance. 


A dance will be given by the Chicago Stationers’ Legion 
at Hotel Sherman, April 28. It is expected that a large 
number of service men affiliated with the stationery field 
will take advantage of the evening’s entertainment. 
Tickets can be secured from the members, or the commit- 
tee: Louis Edwards (Stafford Ink Company), Clark Rice 
(Horder’s Stationery Stores, 108 North LaSalle street), 
Fred R. Gibbs (Van Horder & Gibbs). 

The sale of tickets has exceeded the expectations of the 
committee, and additional space had to be engaged for 
the dance. An attendance of about 500 is prophesied by 
the early advance sale. ‘Che committee has arranged for 
both the Louis XVI and Crystal rooms at the Hotel Sher- 
man. 


Holmes Returns from Abroad. 


A. B. Holmes, general manager of the Columbia Ribbon 
and Carbon Manufacturing Company, reached the United 
States on March 2d after five months’ stay in Europe, 
during which time he visited England, France, Switzer- 
land and Italy. Mr. Holmes’ trip was primarily to con- 
fer with the London manager of his cmpany, whom he 
had not seen for four years, with a view to adjusting mat- 
ters to charged conditions. As a result of the conclusions 
reached, J. E. F. Dixon, a brother of Mr. Holmes’ partner, 
was directed to bring over to England the necessary rib- 


bon-making machinery, so that the company was soon 


This work was done on the Edison Mimeograph, by which method 


2500 copses of an original can be made at the rate of from 450 to 600 


per hour; and when used in connection with the # 6 Remington Standard 


typewriter becomes the most valuable advertising wedium ever invented 


as there is 


well written personal letters. 


REDUCED FAC-SIMILE OF 
Cc. V. ODEN WHEN 
AND LEFT HAND MARGINS. 


A PAGE IN 


we observe an extra space more than is usually accorded, 
following a comma or a period. Otherwise the writing 
seems to preserve the normal spacing. An example ot 
one. page is shown above. 

From Typewriters to Automobiles. 

Webb Hunt, who has been connected with the selling 
organization of the Underwood Typewriter Company for 
twelve years, has resigned from that service to take the 
Indiana state agency for the Lafayette automobile. Hunt 
joined the Underwood organization as a salesman and for 
five years worked up through the sales divisions until he 
became manager of the company’s Indianapolis office. 
Here he remained for six years. Last year he was made 
chief of the central western department of the bookkeep- 
ing machine division and made his headquarters in Chi- 
cago. 

Webb Hunt is a man of fine qualities and has made a 
good record. He has had the selling experience which 
should give him a proper background for his new work, 
in which he will undoubtedly be successful. 

He was bern and reared on a farm on Hagerstown Road 
two or three miles out of Newcastle, Ind. The Hunt 
homestead was located close to the turnpike, where the 
road dipped down to cross the little river, Flat Rock. 
Upstream a few rods was a fine grove of elm, oak and 
sycamore, and under these trees was the finest old swim- 
ming hole in Henry county. There were four or five boys 
in the Hunt family, and not far away from their home 
was the Beck farm on Brown Road, where Willard Beck 
spent his boyhood and joined the Hunt boys in their 
games and sports. Willard himself, it will be remembered, 
not long ago left the selling of typewriters to join the 
ranks of the automobile distributers. 

It is also of interest to note that when Webb Hunt left 
Indianapolis to take an advanced position at the Chicago 
office of the Underwood, his brother, “Jim” Hunt, suc- 
ceeded him as Underwood manager at Indianapolis, 


HE WAS A STATIONER 


nothing that appeals more directly to business men than 


For further particulars addrees: 


Jacquin-Oden Stationery Co. 


Peoria, Illinois. 
AN OLD SAMPLE BOOK MADE IN 1896 BY 
IN ILLINOIS. NOTE THE EVEN RIGHT 


making its own products in London. Mr. Dixon is a man 
thoroughly experienced in every department of the manu- 
facture of carbon papers and typewriter ribbons and is 
admirably qualified to initiate an enterprise of the kind 
mentioned. Mr. Holmes states that with the rate of ex- 
change as it is the new arrangement, means a consider- 
able saving. It makes production possible on the basis of 
British currency; obviates the payment of import duties 
into England, saves transportation charges and delay, and 
enables the company to give much better service to Brit- 
ish and continental customers. 

“Business in Europe,” said Mr. Holmes to a represen 
tative of Office Appliances, “might be very good if ma- 
terials could be obtained and no other obstacles stood 
in the way of filling orders, but of course the continental 
exchange is an extremely heavy obstacle to overcome. Be- 
fore going over, like many other American manufactur- 
ers, I more or less nursed the opinion that the best Eng 
lish tissues were to a large extent being reserved for our 
English competitors, but upon arrival there I found the 
impression prevailing that this country was being very 
greatly favored. I do believe that the distribution has 
been very fairly made and that few, if any, new accounts 
have been opened by the paper mills in question. 








Duplicator Manufacturing Company Convention. 

The Congress hotel, Chicago, July 26-30, will be the 
scene of the first “National Ditto Sales Convention” to 
be held by the Duplicator Manufacturing Company of 530 
South Dearborn street, Chicago. It is announced that 
those members of the sales force who have made their 
quotas of sales will be permitted to attend the gathering 
which will be a judicious combination of business and 
pleasure, judging from the elaborate program which an- 
nounces some very interesting subjects for discussion by 
leading members of the company’s force—not to mention 
the joy ride features such as “seeing Chicago.” 
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Meetings and Dinners 





Connecticut Valley Stationers. 


The Connecticut Valley Stationers’ Association met at 
Hotel Stratfield, Bridgeport, Conn., March 10. It was the 
first meeting of the new administration, and President Mc- 
Donald was in the chair. The president announced a new 
plan, which it is expected will add greatly to the effective- 
ness of the retail sales forces. A committee of members 
will visit the stores of every stationer within the radius 
of the association, and give talks on selling to the clerks. 
The plan will give information regarding the products han- 
dled, and help in the actual selling work. Future meet- 
ings will include talks by representative salesmen who 
specialize on the various lines handled in the members’ 
stores 

The business session was followed by a talk given by 
M. A. Williams on the details of manufacture and sales 
methods of handling lead pencils. Mr. Williams is sales 
manager of Eberhard Faber. The talk was illustrated. 

The future schedule of meetings and their place was an- 
nounced: April 14, Hartford, Conn.; May 12, Hartford, 
Conn.; June 9 (annual Summer outing), New Haven, 
Conn.; September 15, Springfield, Mass.; October 13, Hart- 
ford, Conn.; November 10, Bridgeport, Conn.; January 12, 
1921, New Haven, Conn. 


Stationers’ Board of Trade Dinner-Dance. 


The dinner-dance of the New York Stationers’ Board of 
Trade attracted an attendance of 190 to the Hotel 
Pennsylvania, March 13. The Board of Trade has 117 
members, and is working for substantial increases. The 
guests of honor were Ralph S. Bauer, president of the 
National Association of Stationers and Manufacturers, ac- 
companied by Mrs. Bauer; Mortimer W. Byers, secretary 
of that Association; Alexander Black, author; C. T. Brain- 
ard, Harper Brothers. publishers. 

Following an inviting dinner, Henry G. Bainbridge, 
Jr., president of the Stationers’ Board of Trade, gave a 
historical review of the growth of the organization, and 
stressed the importance of the service features available 
to members. He made a plea for an increase in the mem- 
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bership list based on the fact that the organization will 
not attain its full value until the membership list is com- 
plete and comprises all available factors. 

President Bauer paid his respects to the niceties of the 
arrangement of the dinner and complimented the board on 
its having deviated from the conventional practice b 
inviting the ladies to the dinner. He presented the wor 
of the National Association of Stationers and Manufac- 
turers showing the important part it is playing in the 
affairs of the industry in the present reconstruction period. 
He directed attention to the facility with which collective 
thinking, planning and action can be accomplished through 
a powerful national organization. 

Alexander Black, author, presented a witful talk on 
“How a Literary Man Feels.” His address was entertain- 
ing and followed closely by his hearers. Mr. Brainerd, 
the publisher, followed Mr. Black, and narrated humorous 
reminiscences of his experiences with authors. He intro- 
duced some diverting card tricks into his entertainment. 
Community singing was a feature of the evening, supple- 
mented by the efforts of professional entertainers. 





Boston Statieners’ Annual Meeting. 


The annual meeting of the Boston Stationers’ Associa- 
tion was held March 10 at the Elks’ Home, Somerset street. 
There were about 100 members present. The membershi 
now totals 250, the high water mark. President Ralph ¢ 
Bauer, of the National Association of Stationers and 
Manufacturers was present, and outlined the progress 
made. 

The nominating committee presented a list of candi- 
dates, which was voted on by the Australian ballot. The 
personnel of the committee was George E. Damon, chair- 
man; Harry E. Copeland (Boorum & Pease Company), 
and W. F. Bebhan (James T. Twohill Company). The 
following were elected: 

President, John T. Bailey (Samuel Ward Company); 
vice president, Thecdore L. Southback (J. L. Fairbanks 
Company); secretary, Leon B. Damon (Geo. E. Damon 
Company); treasurer, Alexander Hepburn (Adams, Cush- 
ing & Foster); auditor, Neil Buckley. 

The executive committee comprises Arthur L. Cole, 
Lawrence, Mass., and the following Bostonians: Geo. E. 
Damon, Geo. L. Davis, Thomas Groom, Frank J. Merrill. 

The membership committee: Fred M. Brown (Eberhard 
Faber), Harry E. Copeland (Boorum & Pease Company), 
H. B. Van Dorn, Jr. (Joseph Dixon Crucible Company). 

(Continued on Page 133.) 
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° . ether. and finally finished flawlessly in a manner to fit 

Company Dinners and Conferences the m for the copied! of the most ate inclined critic. 
a : The sessions of the convention.were held in a big room 

G-F Men Hold Big Convention. of many windows at the southwest,end of the plant. Here 

. ; Sales Manager Lee Smith presidedgt all sessions, bringing 

One of the events of March which formed the central out the points he wished to have emphasized. The meet- 
interest feature in the lives of nearly 200 men prominent ings were addressed by various executives and heads of 
in the office equipment field was the annual convention of departments and by salesmen, sales agents and district 
the steel furniture division of the General Fireproofing managers. Everything that came before the meetings was 
Company at Youngstown, Ohio, March 15 to 18 inclusive. open for discussion and every session was lively from start 
The sessions were held at the company’s immense plant to finish. Sales and advertising plans for 1920 were dis 
which lies on the outskirts of Youngstown about three cussed, demonstrations were made and the men in the 
miles from the heart of the city in the valley of the Mahou- field gave free expression to their ideas, told of their 
ing river. All who attended the convention from other methods of meeting and overcoming obstacles, and helped 
points came at the invitation of the company and were to present a thoroughly useful. interesting and well 
comfortably, even delightfully, accommodated at the Ohio rounded convention. The plans for each day had been 


hotel, and the trips from the hotel to the plant were ac- carefully laid and were carried out to the letter under Mr 
complished by automobile and by trolley. The company  Smith’s able direction. 
made all arrangements, so that no visitor had aught to A feature of the convention was the announcement of 


do except to devote himself to the business in hand each the company’s first national advertising campaign in the 
day. L -enchvons were provided at the cafeteria which the Seturder Mveates. Post. Literary Digest. System Maga- 
company conducts at the factory for its employees. Here petitions or eee , ; 
zine and Office Appliances. 

the best of food is provided, prepared by competent cooks, 
and everything is supplied to the employes at actual cost. 
This cafteria ts in the office building, which is pleasantly 
situated on a knoll a few steps from the factory. In this 
building the executive offices, bookkeeping, stenographic 
and like departments are accommodated. 

The factory of the General Fireproofing Company lies 
in a valley and the visitor approaching from the city does 
not realize its proximity until he comes upon it as his car 
turns the corner and begins a gentle descent from the 
top of the highland to the west of the plant. As one ap- 
proaches the big factory with its array of tall chimneys 
and its massive buildings so arranged that the work of 
production proceeds by regular steps from the raw ma- 
terials to the finished article, one is impressed by the size 
of the place, and by its air of ordered activity. It was 
the privilege of a representative of Office Appliances to be 
present during the last two days of the convention and to 
enjoy the perfect hospitality and goodfellowship of the The evening’s entertainment was arranged by the sales 
people who compose the company and its executive staff, agents. After an excellent dinner, at which all guests wore 
employes, agents and salesmen, and, contrary to the Indian head-dress and General Sales Manager Lee Smith 
writer's expectations, he did not find a steel furniture fac- appeared as the Big Chief in full buckskins and war bon 
tory to be a noisy place—this one is not, at any rate; but net, the entertainment began. Throughout the dinner 
perhaps the sounds are lost in the great high-ceilinged everybody had sung the songs which had had appropriate 
rooms, for no matter what the activities were, even with words written to old airs—words which brought out in 
a saw cutting through a steel bar as if it were a pine stick lively fashion the spirit and purpose of the week. Th 
or a plane shaving a graceful spiral of steel from a bar, American Legion Band and Orchestra of Pittsburgh under 
two men could hold a comfortable conversation a few feet the management of Frank Cervone proved to be a lively) 
away. One unfamiliar with modern processes naturally and tuneful lot of entertainers who gave first rate vocal 
believes that welding two pieces of steel together involves | and instrumental music and weren't at all stingy in re 
a forge, an anvil, a hammer and a brawny perspiring sponding to encores. ; 
blacksmith in a leathern apron; hut now-a-days it doesn’t A special “stunt” was put on by the New England dele 
mean any of these. There is no blowing of the bellows; gation led by Lionel G, H. Palmer, New England district 
no sparks fly up the chimney; nobody throws borax in the manager. A new member was initiated into the New Eng 
fire and watches for the molten sparks to indicate when land organization and the attending ceremonies were both 
the metal is ready; there is no clanging of metal on metal. amusing and impressive 
There isn’t any fire nor any anvil. A quiet, matter-of-fact The lively vaudeville numbers were put on by the Chi 
man takes two pieces of steel, places them together at the cago delegation, headed by Manager A. C. Tobin, who 
point at which he wishes to weld them, lays them on what acted as announcer. It was “home talent” stuff, but it was 
looks like an ordinary punch press and lowers a lever. good and likewise amusing, and kept the latter part of 
There is a quick shower of sparks and the operation is the evening in an uproar of laughter. One of the numbers 
done. There has been a crackling noise and that is all, consisted of a boxing match between “Jimmy” Martin of 


On the social side the big event of the week was the 
entertainment of Wednesday evening, March 17,—the 
evening of St. Patrick’s Day. The spacious ball room ot 
the Ohio hotel had been decorated for the occasion by 
G. O. Sebree and his assistants so as to represent a general 
council of Indian tribes. At the end of the hall on the 
stage was a group symbolical of a campfire, with warriors 
about it. Along the walls were life-size transparencies 
glowing redly, presenting scenes of the hunt, the camp, 
the march and the battle. All the figures, both of men and 
horses, were at once life-like and idealistic, presenting the 
sense of action perfectly, yet betraying no jarring nor in- 
congruous note. Even the dead warrior on the edge of the 
precipice with the arrow piercing his heart seemed slain 
but a moment ago and one could almost hear the echoes 
of his death cry. The decorations evoked sincere praise 
and deserved every good word. 


yet the two pieces of stee! are now one at the juncture Chicago and “Al” Garrity of Boston. The go was nip 
point. They are wedded beyond divorce. Such is the spot and tuck and after three or four rounds the referee laugh 
welding process made possible by the electric arc. All ingly declared it a draw. The boys were well matched 
of the processes are quite as perfectly adapted to their and clever with their hands, and gave us an exhibition that 
respective ends as that of welding, so that noise and con- looked like the real thing. 
fusion are minimized and efficiency increased. To one who After one or two final singing numbers by the you 
is even to a degree unfamiliar with modern processes of women of the orchestra the evening came to an end amid 
steel-working, it is a revelation to go through a modern universal expressions of praise for the sustained excellen 
plant and to observe the ease, speed and precision with of the entertainment. 
which refractory substances are shaped, cut and put to- (Continued on Page 118.) 

On the opposite page are some photographs taken during the General Fireproofing Company's conventi The 

are entitied as follows: 

No. 1—A group at the rear of the company’s office building. N. Keller, Keller Office Equipment Company Ruffalo, N. ¥ 
Left to right: Lee A. Smith, manager of sales, The General F. A. Schmitz, superintendent of the furniture department, The 
Fireproofing Company, Youngstown, O.; Leo Johnson, Florida General Fireprooting Company, Youngstown, O.: S. G. Hobert 
Office Supply Company, Tampa, Fla.; Percy Little, manager, chief engineer, The General Fireproofing Company Sitting 
furniture department. Skinner & Kennedy Stationery Com- left to right: J. Feeley, Springfield Office Equipment Company 
pany, St. Louis, Mo.; E. D. L. Sperry, Brown, Blodgett & Sperry Springfield, Mass.; L. Aronstam, district manager, The Genera 
Company, St. Paul, Minn.;: C. R. Thomas, manager, A. Pome- Fireproofing Company, Atlanta, Ga.; George Thom. manager 
rantz & Co., Philadelphia, Pa.; E. E. Wolters, safe expert, The office furniture department, Gregory, Mayer & Thom Compar 
General Fireproofing Company, Youngstown, O.; A. Lindblom, Detroit, Mich. 
manager, office furniture department, New Enmeland Furniture Picture No. 2, left to right. sitting: H. C. Schaaber, Reading 
& Carpet Company. Minneapolis, Minn.: J. Stark, manager, Pa.; O. H. Spencer. Spencer Stationery Compat Chesicr, Pa 
Meyer & Thalheimer, Baltimore, Md.; B. H. Potts, assistant ®, J. O’Brien, H. W. McCartney. Altoona, Pa Left to right 
manager of sales, The General Fireproofing Company: john M. standir.g: J. R. Bovard and H. S. Bovard, of the Farrell Fur 
Cooper, vice-president, Foote & Davis Company, Atlanta. Ga.: niture & Supply Company, Farrell. Pa.: R. L. Golder, Smith 


T. M. Whitehurst, The Whitehurst Company, Newbern, N. C.: Printing Company, Williamsport. Pa.: W. I Evans, district 
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manager, The General Fireproofing Company, Philadelphia, Pa.; No. 7—The New England delegation, whose members were 
lL. W. Minor, Smith Printing Company, Williamsport Pa.: distinguishable by the Puritan hats they wore. The group in- 
George E. Leet, Erie, Pa,; J. Shields, Spencer Stationery Com- cludes: R. M. Bell, treasurer, The General Fireproofing Com- 
pany, Chester, Pa W. G. Drew, mar r, Johnsonburzg School pany—dopted by the New Englanders; Lionel G. H. Palmer, 
& Office Supply Company, Bradford, Pa.; N. Kohlhepp, district New England district nager; E. 8S. Pierce, F. L. Jeffers. W. 
manager, The General Fireproofing Company, Youngstown, O.; E. Kelsey, R. H. Wing, all of Hartford: James E. Feeley and 
Mr. Nixdorf, Nixdorf & Bard. Lancaster. Pa John Bryson, Springfield, Mass.: H. N. Shropshire and CC. A. 
No. 5—S. S. French, vice-president, The General Fireproof- Wilger, bridgeport, Conn.; John F. Cxley, Haverhill, Mass.: L. 
ing Company, Youngstown. O. F. Kavanaugh, New Bedford, Mass.; James J. Sheehan and E. 
0. 4—A group of executives, dealers and agents before the Trudeau, Providence, R. I.; B. F. Soule, Lynn, Mass.; George 
office building of The General Fireproofing Company at Youngs- W. Merrill, Augusta, Me.; Harry I. Tower, Burlington, Vt.: C. 
town Wrenn, A. C. Coleman and C. U. Mead, Worcester, Mass.; Ray 
No. 5—Lionel G. H. Palmer, New England district manager. Frost, Portland, Me.; T. Conney. Jr., Pittsfield Mass.: Deane 
at the left, in animated and agreeable discussion with G. O. S. Reynolds, C. R. Ross \. L. Garrity, Lester BE. Thacher and 
Sebree, advertising manager. Dwight Woodberry. all of Boston 
No. 6—Lee A. Smith, sales manager, The General Fireproof- No. § 3 Potts, assistant manager of sales, who has just 
ing Company heard a good tok: 
mith 
trict 








PAUL KBLLOGG 
years ago. The 
Typewriter Company failed 


From a plate made some 
cut sent by the Remington 
to arrive. 


Important Change in Remington Personnel. 


Several Changes and Promotions Noted in the Staff of 
Big Typewriter Company. 


Last month we noted the advancement of Gratton E. 
Hancock from the post of Southern District sales manager 
to the position of assistant sales manager of the Reming- 
ton Typewriter Company and the transfer of his head- 
quarters from Richmond, Va., to the home office of the 
company in New York City. This announcement was the 
forerunner of other important changes which are here 
noted. 

Readers of Office Appliances will be intersted to know 
that John V. McClain resigned the position as vice-presi- 
dent and foreign sales director of the Remington Type- 
writer Company to take up the 
vice-presidency of the Wahl Com- 
manufacturers of 


pany, Chicago, 

ever-sharp pencils, fountain pens 
and other devices. Mr. McClain’s 
resignation became effective on 
April 1. 


Despite his long period of ser- 
vice with the Remington Type- 
writer Company, Mr. McClain is 
stilla young man. He entered the 
service o1 the company in 1884 as 
a stenographer, but did not long 
remain in this position, for in the 
following year he was appointed 
manager of the New York City de- 
partment, a post which he held for 
thirteen years, and his constructive 
ability demonstrated itself by the 
impressive growth and develop- 
ment of the company’s New York 
City business during that period. 

In 1898 he was appointed di- 
rector of the company for South- 
ern Europe with headquarters in 
Paris, where his career, though 
short, was equally successful. In 
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HANCOCK, Assistant Sales Mar 
Typewriter Company, wh 
last month 


GRATTON E. 
ger, Remington 
appointment was noted 


or ganiza- 
Premier 


this or 


president and in 1912 when the domestic sales 
tions of the Remington, Monarch and Smith 
companies were consolidated, he became under 


ganization vice-president and general directot foreign 
sales, in which capacity he continued up to the time 
of his recent resignation. It is stated that as one of 


the growing achievements of Mr. McClain’s career the 
foreign sales of his company during the last year have 
been greater than any other year in the Remington his 
tory. Mr. McClain has to a pre-eminent degree the gift 


of leadership of that sympathetic kind which draws 

out of every man the best that is in him—inspiring all that 

is under him with a love for service. No man in the 

industry is richer in friendships and no one ever left an 

organization amid feelings of deeper regret from his for- 

mer co-workers or with a greater measure of good wishes 
for his future. 

The position formerly held by 

J. V. McClain as head of the Rem 

ington foreign sales department 

has been filled by the appointment 

of C. J. Warren, who has quite an 

exceptional record in foreign sales 

promotion work—a record which 

justifies the belief that the great 


of the Remington 
, 

will continue 

management 


foreign trade 
Typewriter Company 
to expand under his 


Mr. Warren’s experiences in the 
foreign trade field extends over a 
period of twenty-four years, prior 
to which he underwent a valuable 


period of domestic training in fa 
tory. office and United States 
Salesmanship. 

Mr. Warren’s first experience in 
foreign trade was in 1896, when he 
went to Central America on an in 


vestigating trip for a concern 
which did a world-wide business 
Seeing opportunities there which 


appealed to him, he went into busi 
ness for himself, founding the firm 
which he 


of C. J. Warren & Co 


1900 he returned to the Remington directed for ten years. During that 
home office in New York as gen- time he traveled extensively in the 
eral superintendent of sales. In United States and Europe, selling 
1901 he was appointed secretary Central American products and 
and general manager of the com- purchasing products for the Cen 
pany, and under his management tral American market Retiring 
the sales exceeded all previous rec- JOHN F. McCLAIN, Veteran Type writer from that business at the end of 
ords. In 1906 he was made vice- Man, Who Has Joined Wahl Company. 1906, he became for the next eight 
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IMPROVEMENT IN MANUFACTURE IS THE 
KEYNOTE WHICH FORMS THE BASIS 
OF SPECIALIZATION 


Specialization emphasizes the constant need of improvement in manufacture. 


This has formed the basis of our success and explains why our typewriter 


ribbons and carbon papers are so pre-eminently the best. As the result of much 
experimental work, our line as made today is very distinctive. In the manu- 
facture of our typewriter ribbons we have standardized on certain grades of 
cloth, thus showing the proper distinction in each brand. The improvements 
made in our better grades of typewriter carbons are very notable. They are 
now made by the “duplex” method of manufacture, whereby the carbon compo- 


sition is impressed through every fibre of the paper. The result is a carbon 


producing unusual intensity of copy and a far greater percentage of durability 
than the carbon made in the ordinary way. These carbons possess a very dark 
back, which is secured by the method of manufacture and not by the use of 


colored paper. As specialists, therefore, in the manufacture of typewriter 


carbon we have attained this distinction by actual new methods of manufacture 


which must in turn secure to the users of our goods unusual satisfaction. 


Therefore, the force of quality is shown in our wonderful line of 


TYPEWRITER RIBBONS 
AND CARBON PAPERS 


DISTINGUISHED THE POPULARITY 
FOR OF “OUR LINE” 
BRILLIANCY HAS 
CLEARNESS EXTENDED 
CLEANNESS TO EVERY 
OF WRITE CORNER OF 
AND COPY THE GLOBE 





THE SPLENDID WRITE OF OUR RIBBONS 
AND THE COPIES OF OUR CARBONS ARE 
SEEN THE WORLD OVER 


WE SUIT EVERY PURPOSE WE FILL EVERY REQUIREMENT 
BUY OF THE ORIGINAL MAKER 


MITTAG & VOLGER, Inc. 


Principal Office and Factory 
PARK RIDGE, N. J., U.S. A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO CLEVELAND ST. LOUIS 


BOSTON 
261 Broadway 205 W. Monroe St. 35 Montgomery St. 326 Erie Bidg. 


Merchants Laclede Bldg. 160 Congress St 


7and 8 ey _ AGENCIES ALL OVER THE WORLD 
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Seven reasons why it pays to carry 


BERKSHIRE 


Typewriter Papers 


1. Large assortment to draw from. 


2. Guaranteed and exchangeable— 
no loss from “dead stock.” 
3. Wide range of style and quality. 


4. Uniform prices maintained by 
all dealers. 


5. Free Berkshire sample books, 
with dealer's name on cover 
showing only the papers he 
carries. 


6. Berkshire window and counter 
display, newspaper electros and 
“movie” slides, sent free on 
request. 


7. Standard quality—known to con- 
sumers for thirty years. 


Eaton, Crane & Pixe ComPANy 
PirtsFiELD, MASSACHUSETTS 
New Yor« Cxicaco 

225 Fifth Avenue 100 So. Michigan Ave. 


PHILADELPHIA 
1024 Filbert Street 


Boston SAN FRANCISCO 
53 Franklin Street 770 Mission Street 
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years the export manager of a syndicate of American 
manufacturers. From 1914 to 1918 he had charge of the 
foreign business of the H. W. Johns-Manville Company 
and from October, 1919, to February, 1920, he did advisory 
work of an executive nature with the American Steel Ex- 
port Company. During this long experience in foreign 
trade Mr. Warren has personally spent fifteen years out 


side of the United States, besides directing business in all 
parts of the world. 

Mr. Warren takes charge of the foreign sales tivities 
of the Remington at a propitious time. The company has 


just completed the greatest foreign trade year 
tory and it not only has a world-wide distributi: 
one of the few American concerns which has a world-wid 
sales organization, 


Paul C. Kellogg Eastern District Sales Manager. 


The many friends of Paul C. Kellogg will b« lighted 
to hear that he has had a recent and most important pro- 
motion in the Remington service. He has been appointed 
district sales manager of the Remington eastern district, 
with headquarters at the Remington home office, 374 
Broadway, New York. In his new position, Mr. Kellogg 
wil! have thirteen important branch offices under his im 
mediate supervision. 

Paul Kellogg is one of the Remington veterans, his 
service having been long and meritorious. He began in 
Chicago in October, 1894, as a supply salesma: Later 


he took charge of the employment department, which 
position he held until he started selling machines in a 
city territory of Chicago in 1898. In 1902 Mr. Kellogg 
was transferred to Boston as assistant manager, taking 
the management of the Boston office in January of the 
following year. He remained at that post until 1911. I: 


1912 he was delegated to special work in Pittsburgh and a 
number of the eastern Remington offices and in January, 
1913, he took over the management of the Philadelphia 
office, which position he held until the time of his recent 


gton 


promotion. It is noteworthy that the two R« 


offices—Boston and Philadelphia—at which Mr. Kellogg 
made a fine record as manager, will hereafter be under his 


supervision as district sales manager of the eastern di 
vision. 

Everyone who knows Paul Kellogg knows that he is a 
most inspiring leader and the managers and salesmen in 
the eastern division are to be congratulated on his appoint 


ment no less than Mr. Kellogg himself. 


Lemkuhl Rises in Remington Service. 

C. A. Lemkuhl, manager of the Remington typewrite! 
office in Cincinnati, has had an important promotion. H«¢ 
has been appointed district sales manager of the Reming 
ton southern division, succeeding Gratton E. Hancock, 
who. was recently appointed Remington assistant sales 
manager with headquarters at the home office in New 
York, 

Mr. Lemkuhl is a Remington typewriter ma f long 
and varied service. During the eighteen years that he has 
worked under the Remington colors he has fille 
positions and has seen service on more than one « 
nent. He entered the service of this company in 1902 as a 
stenographer at the Cincinnati office—the same off fr 
which he was appointed to his new position. During 


several years’ service at Cincinnati he filled a number of 
inside jobs, including those of stenographer and 

keeper, and for two years that of assistant manager. Later 
he was appointed district manager at Charleston, W. Va., 
under Cincinnati, a position which he held from January 
1909, to August 1910. In September, 1910, he went to 
Buenos Aires, Argentina, as assistant manager of the 
Remington office in that city. He remained at this post 
until May, 1914, acquiring there a wide and valuable 
experience. In August, 1914, he returned to his former 


position at Charleston. In September, 1917, he was ap 
pointed manager of the Remington office at Birmingham, 
and in April, 1919, he was appointed manager at Cincin 
nati. Although his career in Cincinnati was short, cover 
ing only a single year, he made a record which fully justi 
fied his recent promotion. 

As southern district sales manager Mr, Lemkuwhl will 
have ten important Remington branch offices under his 
supervision. 


Library Bureau Man Goes to Safe-Cabinet. 


We received word a few days ago from F. C. Buck of 
Houston, Texas, to the effect that he has resigned his 
position with the Library Bureau, with which concern he 
has been connected for eleven years, to go with the Safe 
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Which is the Copy? 


PANAMA 


pleases 
because— 


— 
. 


it produces copies as clear as originals. 

it is hard and clean, 

long wearing, 

brilliant writing. 

there is a weight for every purpose, and 

. a degree of hardness for every preference. 
A—Very Hard. B—Hard. C—Medium Hard. 
it is all that a carbon paper should be. 

when you first use it, you are surprised that a 
carbon paper can be so good. 


MANIFOLD SUPFLES CO. 


MANUFACTURERS 


PANAMA 


CARBON PAPERS and 
TYPEWRITER RIBBONS 


“The Line that can’t be matched” 


BROOKLYN, NEW YORK, U.S. A. 
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REMINGTON FIRST 


—Now and Always 


IRST in its contribution to the growth of the 
world’s business, from the foundation of the 
industry to the present time. 


The successive mile-stones of Remington 
progress and leadership are: 


First typewriter Remington 
First shift key typewriter Remington 
First automatic ribbon reversing typewriter-- Remington 
First decimal tabulating typewriter Remington 
First adding and subtracting typewriter Remington 
First key-set tabulating typewriter —Remington 
First self-starting typewriter Remington 
Complete Accounting Machine Remington 


Today, as always, the typewriter user who 
wishes to reach the lowest cost level of typing 
must go to the Remington. 


The Se/f-Starting Remington for correspond- 
ence, the Key Set Remington for form work, 
the Remington Accounting Machine (Wahl 
Mechanism) for billing and bookkeeping, are 
the latest achievements in clerical labor saving. 


Remington Typewriter Company 


(Incorporated) 


374 Broadway New York 


Branches Everywhere 
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Cabinet Company as salesman handling about twenty-five 
counties in the country territory outside of Houston. He 
will work under the direction of C. H. Maurerhan, the 
Safe-Cabinet sales agent for that territory. 


Milwaukee Noiseless Manager Resigns. 


Herbert L. Kumpfer, who has been manager of the Mil- 
waukee office of the Noiseless Typewriter Company, has 





SEE 
HERBERT L. KUMPFER. 
given up that position and has connected himself with the 


bond and investment house of Chris Schroeder & Sons, 86 
Michigan street, Milwaukee, Wisconsin. 





Wall Street Notes. 


Columbia Graphophone Manufacturing Co.—The an- 
nual report for the year 1919 shows earnings of $7,793,044, 
against $1,939,513 for the preceding year, and dividends 
on all stock of $2,435,402, against $611,279 for 1918. Over 
forty-five per cent of the company’s net profits were paid 
the federal government as taxes. New land or build- 
ings were acquired during the year at Bridgeport, Conn., 
Toronto, Can., and Baltimore, Md. Earmings were on 
the basis of $3.32 a share on common stock in 1919 after 
deductions for interest, taxes, etc., and for dividends on 
the $10,584,841 of preferred stock. There are 868,471 
shares of common of no par value. Dividends are being 
paid at the rate of twenty-five cents cash quarterly plus 
1-20 share in stock 

Computing-Tabulating Recording Co.——Stockholders of 
the Computing-Tabulating-Recording Company at a spe- 
cial meeting ratified the plan to increase the capital stock 
from $120,000 shares of $100 par to $200,000 without par 
value. It is proposed to have shareholders exchange 
their present stock for no par value shares on the basis 
of share for share. John B. Stanchfield was elected a 
director of the company, succeeding Alfred De Buys. 
Other directors were re-elected.—Business Digest and In- 
vestment Weekly 


Don’t Blow Out the Gas. 


The favorite joke of the gas illumination days was the 
“Don’t Blow Out the Gas” sign in hotels patronized by 
farmers visiting the cities. The Tractor and Gas Engine 
Review tells of a colossal job of blowing out the gas un- 
dertaken when a new oil well in California caught fire 
from the friction of the escaping gas with the metal casing 
of the well. Efforts were made to quench the fire with 
steam and with chemicals, but without success. Finally 
an explosive engineer rigged up two derricks, connected 
by a steel cable, by means of which he was able to bring 
a quantity of high explosive, covered with asbestos, within 
reach of the flame. As the package neared the tower of 
hre, the draught drew the explosives within reach and det- 
onation was effected electrically. The flame was blown 
away in three sections, and the fire snuffed out. The own- 
ers of the well had spent half a million dollars in nine 
days attempting to put out the fire. without avail. It is 
estimated that during the fire 176,000,000 cubic feet of gas 
escaped daily, equivalent to the consumption of San Fran- 
cisco in eight days. 
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white or black for all 
Characters of heavily 
inlaid rubber. 


Made in green, 
machines 


Co-Operation Builds Business 


Le 


The Typewriter Sales & Repair 
Company of Cincinnati, Ohio, is but one 
of thousands of dealers who have been 
highly successful in pushing Peerless 
Keys. They know that Peerless Keys 
are a winner, that the demand is 
growing, that they sell without effort 
due to educational advertising—but 
recently they learned the value of CO- 
OPERATION, between manufacturer 


and dealer. 


; 


Vd 


Last month our salesman took 
out one of their salesmen, sold some 
Peerless Keys for him at a profit of 
$17.50, receiving in return an order for 
36 sets of keys. Since then they have 
ordered 54 additional sets, indicating 
the demand for Peerless Keys and em- 
phasizing the result of personal co- 
operation. 


Why don’t YOU stock Peerless 
Keys? A few sets in your window 
backed up by a growing demand, na- 
tionwide publicity and personal co- 
operation would quickly put you on 
our list of enthusiastic boosters. 
Prove it! 
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PEERLESS KEY COMPANY rec 


174-6 Fulton Street New York City 
\ Chicago Branch Office 1529 First National Bank Bldg. 
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High Grade 

Carbons and Ribbons 
do not ‘a 

“Just Happen” 


They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 


A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


he AULT & 
WIBORG (Company 


CINCINNATI, OHIO, JU.S.A. 
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The San Francisco Business Show. 


(Continued from Page 31.) 


follows the continuation of the description of the 
exhibits; a list of those friends who favored our booth with 
visits during the show, a few words concerning the activities 
of Nathan W. Tupper, who is now energetically promoting 
business exposition activities on the Coast, and a_ brief 


Here 


account of an early California competition in typewriting 
machines. 
Two beoths were devoted to the Acme Visible records, the 
various usages of which were demenstrated by Mr. Howard of 
the home office, Chicago. 

Two other booths were taken up by the various models of the 


The Grapho- 
exhibited A 


Addressograph Company 
address plates was also 
was the collecticn of addressographed 
forms from hundreds cf customers on the Coast who use the 
machines in various capacities. The personnel of the exhibit in- 
cluded L. J. Taylor, G. A. Dowel, J. E. O'Neill, A. Rheude and 
T. A. Mitchell. 

Rotary Mimeographs fuily 


made by the 
making metal 
feature of the display 


machines 
type for 


equipped and operated by hand as 


well as electrically were demonstrated by the A. B. Dick Com- 
pany, Chicago. Sketches and drawings made on the Mimeoscope 
and duplicated on the Mimeograph formed part of the display. 
The Edison-Dick interests were represented by Edward W. Hill 
and l. V. Hitchcock. 

Two bocths very attractively decorated were given over by 
the H. S. Crocker Company to displays of sectional book cases 
for home and office use made by the Globe-Wernicke Company 
There was also a comoulete line of filing equipment in wood and 
metal and an exhibit of structural safes of the same manu- 
facture. A. E. Skerritt was in charge. 

The hand operated and motor driven envelope sealer made by 


Everett 
postage 


Manufacturing Company, 


the Standard Envelope Sealer 
shown together with a 


Mass., and New York, was 
stamp affixing machine. 
DALTON ADDING MACHINE COMPANY, 
NATI, OHIO, and 618 MISSION STREET, SAN 
The exhibit of this company 1s described under 
pliance Sales Company. 
DEFIANCE CHECK WRITER. (See Wilbur & McKenzie.) 
DICK. A. B., COMPANY. (See H. S. Crocker Co., Inc.) 
DICTAPHONE, THE, NEW YORK CITY The operation of 
the dictating machine, transcribing machine and shaving device 
were exemplined in this pooth, in charge of the following: A 
B. Brown, sales manager; S. A. Hixson, district representative; 
N. F. Braun, C. C. Bower, R. H. Gade, district representatives 
Alice Rocca of the Employment Bureau and Educational depart- 
ment. Marie Minck gave expert demonstrations as a dictaphone 
operator. 
EATON, 


THE, CINCIN- 
FRANCISCO 
the Office Ap- 


YORK, and 
STREET 


COMPANY, NEW 
PITTSFIELD, MASSACHUSETTS, and 770 MISSION 
SAN FRANCISCO. An assortment of high class stationery 
effectively displayed in convenient packages was the feature of 
this beoth, which was in charge of different representatives from 


CRANE & PIKE 


the Sen Francisco office. 
EDIPHONE, THE. (See Office Appliance Sales Company.) 
ELLIOTT COMPANY, THE, CAMBRIDGE, MASS. The op- 


eration of the addresser-press made by this company in various 
models was Gemonstrated in booth 15. Elliotype address cards by 
the various typewriters were exhibited. William S. Hovis had 
charge of the exhibit. 

ELLIOTT-FISHER COMPANY, THE, HARRISBURG, PA. ; 
complement of operators for the various machines made by this 
company were kept busy demonstrating systems for bookkeep- 
ing by machinery. The adaptation of the machines to the 
bookkeeping departments of banks and commercial houses was 


explained and practically illustrated by operators The Multi- 
Biller was a feature of the exhibit, which was in charge of F. F. 
Wright, Pacific district manager, E. W. Wilkinson, manager of 
San aneme office, P. H. Benton, C. H. Bolton, W. M. Coffman 
and B. Tokker. 

RVEREADY MANUFACTURING COMPANY BOSTON, 
MASS A new model paper fastener, which manufactures its 
own staples from a roll of metal tape was demonstrated here 

FELT & TARRANT MANUFACTURING COMPANY, THE, 
CHICAGO, ILL. Expert operators in this booth demonstrated 
the use of the Comptomcter for ledger and trial balance addi- 
tions, extension of billing, pay roll and inventory, divisions of 
percentage and prorating. ete. The exhibit was in charge of 
J. P. Warren, Edwin H. Humason, John W. Quane and William 


B. Schuhl. 
GARVEY F ba each AIN BRUSH & 
Bueh'rer Company. 
GUNERAL FIREPROOFING 


INK COMPANY (See E. C. 


COMPANY, THE YOUNGS- 


TOWN, OHIO. (See A. Carlisle & Co.) 

GOBE-WERNICKE COMPANY, THE, CINCINNATI, OHIO 
(See H. S. Crocker Co., Inc.) 

GRAPHIC DUPLICATOR COMPANY, THE. (See A. Carlisi 
& Company.) 

GREGG PUBLISHING COMPANY, THE, CHICAGO, ILL 
Trophies, medals and prizes won by various schools teaching 
the Gregg shorthand and typewriting methods were displayed 
in this booth, which featured text books by the company for 
public, private and parochial schools 

H. & M. C. COMPANY. INC., 75 ANNIE STREET, SAN 
FRANCISCO, CAL. The virious typewriter ribbons for ordinary 
ind special use and carbons of the company’s brand were ex 
hibited here by H. H. Hammergren, vice-president and se¢ 
retary: W. E. McElfatrick. president, Seattle: C. B. Cole. treas 
urer and manager, assisted by A. L. Shiremeyer and J. C. Gar- 
rett. 

HUTCHINSON SPOOL-O-WIRE FASTENER. This devices 
which uses a spool of stitching wire from which it makes and 
clinches stanles as they are needed for fastening sheets of paper 
ete., was demonstrated by the Hutchinson Office Specialties 
Company. New York City. 

The Matthews Gravity Carrier and Durant Productometer 
were also exhibited at this hooth. 

IDEAL STENCIL MACHINE COMPANY, THE, BELLE 


VILLE, ILL. (See E. C. Buehrer Co.) 
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It holds the UNDERWOOD TYPEWRITER above all 





others because. on merit.it has proved itself superior. 


SPEED ~ACCURACY ~ DURABILITY 
UNDERWOOD TYPEWRITER COMPANY inc. 


NEW YORK,CITY 


Supreme wn 
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Important letter 











“~and be sure to write it 
on the Royal Typewriter” 





HE perfect presswork of the “Royal” Typewriter carries the 
better kind of business message in as fine form as your thoughts 
themselves! “Royal” writing adds tothe typewritten letter a 
clearness and dignity which instantly strikes the eye and compels TYP EWR ITER S 
attention. 

The “Royal” way is good business. Its beautiful presswork has 
the distinction which makes one letter stand out among many. 
“Royal” clear-cut type impressions reinforce the result-getting 
power of business correspondence. Forceful quality is added to 
every letter you sign. 

Get the facts— Compare [the work, and you will choose the 
“Royal” Typewriter. 


ROYAL TYPEWRITER COMPANY, Inc. 
Royal Typewriter Building, 364-366 Broadway, New York 
Branches andfAgencies the World Over 
Chief European Office: '175 Queen_Victoria Street, London, E. C. 





“COMPARE THE WOR K” 
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INTERNATIONAL TIME RECORDER COMPANY, THE, 
ENDICOTT, NEW YORK. Here was featured a new electric, 
svychronized time-recording system and a door-lock, supple- 
mented by the regular line of time recording devices made by 
the company. The two booths devoted to this display were in 
charge of Chas. Cole, district manager; Lawrence Wilber, sales 
wwent for San Francisco; M. E. Paterson, Harry M. Taylor and 
Henry Mirejovsky 

KALAMAZCO LOOSE LEAF BINDER COMPANY. KALAMA- 
ZOO, MICHIGAN. Here the public found the complete line of 
the exhibiting company including their latest device, a new 
catalogue binder and the equipment of a complete office system. 
Leon Allyn had charge of the exhibit 

LANDAU’S DUPLICATOR COMPANY, 123 WINSTON 
STREET, LOS ANGELES, CAL. A new non-gelatine duplicator 
in various sizes was demonstrated here by Frank Pette« 

LISENBY MANUFACTURING COMPANY, THE, FRESNO, 
CAL., and CHICAGO, ILLINOIS. Several models of the com- 
work were demonstrated here. 
one to three 








pany’s presses for multicolor 
letters, forms, circulars, et in from 


Duplicate 
for demonstrating purposes, the machine 


colors were mace 
ising direct inking attachments, printing through a ribbon, or 
combining the two. The self-feeding attachment was also 


featured. Here elso, was the Lightning letter opener of various 
models, hand and electrically operated—made by the Bircher 
Rochester, New York The Multipost Comnvany 
purposes a stamp ‘ffixing 
denominations of postage 
post stamp ma- 
connection with 


Company, Inc., 
of New York offered for exhibition 
machine to take care of the various 
stamps. This was supplemented by a parcel 
chine which can be used independently of or in 
the regular multivost The booth was in charge of L. Gimmel 

LINE-A-TIME MANUFACTURING COMPANY, INC., ROCH- 
J the standard note-book 


ESTER, N. Y Displayed here were ) 
model and the luminous lens model copyholders The latter is 
a device designed simultaneously to illuminate and to magnify 
stenographic or statistical copy, the lens being so constructed 
field of view. In 


as to enlarge the copy over a considerable 
whi per- 


conection with it a ray filter is employed which, 
mittinge the visual rays to pass, prevents injurious rays from 
reaching the eyes of the operator The demonstrators at the 
booth were C. W. Hunt. Jr., Pacific Coast manager; Daniel 


H. Van Dyke Johns and Miss Maud Wheelwright 


Payne, 


DOTHERS & YOUNG A varied .display of photograpns here 
illustrated the importance of commercial photography The : 
photographs reproduced in this report were made by this com- 
pany 

MAIL-O-METER SALES COMPANY, THE, CHICAGO, NEW 


YORK, DETROIT. (See Wilbur & McKenzie.) 

MARCHANT CALCULATING MACHINE COMPANY, INC., 
OAKLAND. CAL The operation of the Marchant machines 
if calculations was demonstrated with special 


handling all sorts 

reference to a new model weighing 13 pounds, size 8 by 12 

inches R. A Brown, advertising manager, and Elmer R 

De Graf had charge of the exhibit , 
McGILL TICKET PUNCH COMPANY, THE. (See E. C. 


Buehrer Co.) 

MERCEDES CALCULATING MACHINE A calculating ma- En lew d D k C 

chine of German origin was demonstrated in booth 110. This is g 00 es ompany 
machine sold in America before the war and the sale for 5816-20 Lowe Avenue 


the 
which will tikely be resumed by an American company to be Z 
formed. In this booth was also exhibited the Standard Coin Chicago Illinois 


Counting Machine which counts coins of given denominations 
into paper cylinder 

MINROE CATASCULATING MACHINE COMPANY, THE, 
NEW YORK CITY. Expert operators hcre demonstrated speed, 
iccuracy and versatility in an interesting manner. W. F. Brown, , 














Pacific Coast manager, J. Neuhart, EF. B. Jessup, F. R. Du Val, 
Miss Eva D. Smith and Miss J. L. Deitz of the San Francisco } 
office; W. E. Smith of Oakland, M. C. Brunner of Sacramento, 
L. C. Cooley, Fresno; A. H. Ridgley, district manager from Los 
Angeles, represented the interests of the company at the three , 
booths devoted to the display. : 
MULTICOLOR PRESS (See Lisenby Manufacturing Co.) 
MULTIPOST COMPANY. NEW YORK CITY. (See Lisenby 
Mfz. Co.) Demonstrators in charge of this booth displayed the 
operation of stamp ‘aflixing 
NOISELESS TYPEWRITER COMPANY, THE, SAN FRAN- 
CISCO A cleverly arranged booth provided space for the 7 
demonstrations of a standard typewriter operating without noise. 
Several expert operators were present to comply with the re- 
quests of spectators for various tests of the machine H. J 
Hastings, S. L. Hooper and G. Walsh of the San Francisco 
office, Frank E. Smith of Los Angeles, T. J. Webb of Portland, 
H. E. Tinney of Denver, F. E. Witte of Seattle were present 
OFFICE APPLIANCES, 417 SOUTH DEARBORN STREET ' 
CHICAGO, ILL. Office Appliances. the magazine of offic: equip- i 
ment, was here represented by Charl S. Biernatzki and as- 
sistants 
_RFICE APPLIANCES SALES COMPANY, 618 MISSION 
STREET, SAN FRANCISCO, CAL. Adding machines. dict iting j 
machines and addressing machines made up the three prin ipal f 
divisions of this exhibit All models of the machine made by the 
Dalton Adding Machine Company in operations for adding, 
listing and calculating were exhibited. Two exhibits demon- 
Strated the touch system as applied to the adding machine 


W. W. Erskine, Pacific Coast Manager of the Dalton Adding 
Machine Company had charge of the exhibit and was assisted 
by H. W. Rice 

The Ediphone Dictating machine made by Thomas A. Edison, 
Inc., Orange, N. J with a full Fdiphone equipment including 
dictating and transcribing machines were demonstrated by 
Casper M. Brown, L. O. Matthews and C. E Sears with young 
ladi S assisting as expert transcribers 

The Belknap addressing machine, in charge of C Cartridge, 


= =_— = 





O. P. Le Ross, and F. A. Routh, and made by the Rapid Ad- 
dressing Machine Company of New York, occupied the third 4 
Section of this exhibit. <A corps of stencil cutters and operators 

was on hand to illustrate the versatility of the machines 


PROUDFIT LOOSE LEAF COMP na a _ a . : : 
IDS, MICHIGAN. (See A. Carlisle & co Peat rccreecet 
TL AMSEY-OPPEHEIM COMPANY, INC., SAN FRANCISCO. 
© Magazine, Western Advertising, published monthly for pub- 
ishers, advertising men and manufacturers was exhibited here. 
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_ ~ American Can Company 
= Typewriter and Adding Machine Division 


= 1230 Monroe Bldg. Chicago, III. 
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HS ; RAND COMPANY, THE, TONA WANDA, NEW YORK. (See 
= Schwabacher-Frey Stationery Co.) 
RAPID ADDRESSING MACHINE ©CO., THE, NEW YORK 
CITY, and 618 MISSION STREET, SAN FRANCISCO For 
further information see description of the exhibit of the Office 
Appliances Sales Company. 
REMINGTON TYPEWRITER COMPANY, THE, NEW YORK 
CITY. This was one of the largest and most attractive ex- 


hibits of the show. A large staff of demonstrators explained the 


operation of the accounting typewriter-adding machines with 
the Wahl adding and subtracting mechanism for billing. ledger 
posting, statement writing, etc. The application of this type of 
machine to the various operations of bookkeeping, including 
adding and cross computations aroused a good deal of interest 
The Smith Premier and the Monarch correspondence machines 
were also exhibited. 

Remington speed operators, Miss Hortense Stollintz and Miss 
Alice Maud Owen, gave exhibitions at stated periods, of th 
speed which can be attained on the Remington The exhibit 
was in charge of Mr. Waters, local manager of the Remungton 
Company, Mr. McKerracher and Mr. Hessey of the New York 
office and E. C. Lingafelter, San Francisco 

ROYAL TYPEWRITER COMPANY, THE, NEW YORK CITY 


Here in very attractive and spacious surroundings was exhibited 


the Royal correspondence typewriter. A competent staff of 
typists contributed to the interest of the exhibit, while Miss 
Grace Byers, a nine-year-old girl writing 125 words a minute, 
attracted much attention. The booth was in charge of C. H 
Starrett, Carl Salbach, E. M. Hymdman, W. M. Nathan and 
Stanley Brazel. 

REYNOLDS ENVELOPE SEALER. (See Lisenby Mfg. Co.) 

ROWE SCHOOL, THE, SAN FRANCISCO, CAL. T Rowe 


educational publications and text books, published | the H. M 
towe Company, were exhibited by H. M. Rowe Jy and Mrs 


Ada R. Collins. 

SCHWABACHER-FREY STATIONERY COMPAN \ SAN 
FRANCISCO. One of the features of this large exhibit was a 
demonstration of the uses to which th2 Rand visible card sys 
tems may be put in the modern business The complete line 
including a new steel cabinet, which unites the dea of the 
visible cards with the system of cards in cabinet containers, was 
exhibited here. 

The Rotary Neostyle was explained and descriptions given |} 
Miss Virginia Gorman. 

The Standard Register Company's line was also demonstrated 
including manifolding registers, total summary registers anc 
registers made for special uses. Register equipment and special 
devices, including a steel stand, the bed of which in be raised 
or lowered at will, were also shown. 

The Schwabacher-Frey exhibit was in charge of E. A. Breck 
enfeld; R. E. Berger, G. J. Vogel, A. R. Dodge Daniel M« 
I’herson, Paul M. Brock, James A. Maguire \. F. Roberts, L 
H. Treganowen, George Wilson, V. L. Pollak, Mr. Taylor, C. M 
Dahlgren and Miss V. Kelly. 

SAN FRANCISCO CHRONICLE. A strikingly interesting ex 
hibit, here illustrated graphically the manner of service whicl 
a Metropolitan newspaper offers to business men and advertisers 
using this publication exclusively in San Francisco, was show1 
on a chart and the gains in business made by the Chronicle 
advertising columns were charted 

The booth was in charge of W. H. B. Fowler, busines nan 
ager, and H. C. Berstein, advertising manager 

SAN FRANCISCO EXAMINER. Here charts, maps and dat 
revealed the circulation and influence of this publication through 
out the Pacific Coast territory. The various Hearst magazin: 


were also represented. 
The personnel in charge of the booth was from the « 
department of the Examiner. 


SUNDSTRAND ADDING MACHINE COMPANY. THE, ROCK- 
ted 


TORD, ILL. Here was exhibited and demonstr the opera 
tion of a ten key adding machine. The operation of the m 
hine in all kinds of calculations—adding, multiplying, sul 
tracting and dividing—necessary in pay roll, cost, interest and 
ciscount work was demonstrated by Distri Manager F. §S 


Walter of San Francisco. 


TAEBEULATING MACHIN®S COMPANY, THE, NEW YORK 
CITY. A complete line of machines for tabulating, sorting 
counting, ete... in statistical work was exhibited here by C. W 
Stoddard, district manage: of the company of San Francis 


PROTEHCTOGRAPH COMPANY CHESTER 
Check protecting and check writin 
and their demonstrated on « 


TODD 
NEW YORK. 
displayed here 


THE, R 


vices we! 


use specialls pr 


tected paper manufactured for checks by the company. F. A 
Carter, San Francisco, general sales agent of tl ompany ‘ 
assisted by members of the local office and for r 
hibition work. 

UNDERWOOD TYPEWRITER COMPANY THE NEW 
YORK CITY. No group of booths at the show more cot 
rehensive in scope or more interesting in det than this 
It included the company’s complete line of correspondence t 
writers and bookkeeping machines. The new portable exhibit 
ior the first time at the New York show last October for 
a part of the exhibit as did also the Fanfold bille: A <o 
number of expert operators were on hand to demonstrate t 
various machines and the chief attraction was the work « VW 
S. Oswald, International champion, and Miss Margaret 0 
four times winner of the cup. 

The general sales manager of the compar yr. E. Ne 
was represented by such able asistants as Frank obit 
anager of the bookkeeping machine department, New Y« 
Emil Trafzger of the New York office; Frank Aust, manager 
the San Francisco branch, and J. H. Scarf, auditor, San Fra 
cisco. who were in immediate charge of the exhibit 

UNIVERSITY OF CALIFORNIA EXTENSION DIVISIO 
This exhibit was arranged in the form of a moving pi 
theater, the work of the University and vari instit 
seenes being illustrated attractively by means of movies 

WILBER & McKENZIE, SAN FRANCISCO, CAL A er 
nlete line of automatic check indorsers made by the Mail-O 
Meter Company and supplemented by a full ne of Mail-O 
Meters were demonstrated here, as was also a iowing of duy 
licators made by the Beck Duplicator Compan New ¥ 
The exhibit was in charge of Mr. Wilber 
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: A Variety of Work on the 
‘ Same Machine 

4 In addition to business correspondence the 
aM modern office has a large variety of work for 
: the typewriter. 

. Tabulating, Billing (simple and condensed), 
= stencil cutting—including Elliott and Belknap 
ng Stencils, writing on ruled lines and many other 
= kinds of office work can be done on the L. C. 
"s Smith & Bros. Typewriter. 

The decimal tabulator and the variable line 
= spacer are part of the inbuilt service of every 
s L. C. Smith & Brothers Typewriter. 

ne Send for free catalog 

i L. C. Smith & Bros. Typewriter Company 


Home Office and Factory, SYRACUSE, N. Y. 


per: Branches in All Principal Cities 
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The Monarch Touch 
is Your Touch 


Every typist knows what it means to 
operate a typewriter that is exactly adjusted 
to her touch. It means easier work, better 


work, a bigger day’s work. 


The Monarch Typewriter 


is bound to suit the touch of the typist—of every typist— 
because she can always get the exact touch she wants. A 


single turn of a screw does it. It’s as quick and easy 
and simple as adjusting an opera glass to your sight. 























The Light Touch Monarch is justly a favorite with 
its operators and with its owners as well. To the typist 
it means easier work—to the owner it means more and 


better work. 


Consider that 52,000 key strokes are included in the 
day’s typing of the average typist. A little figuring will 
prove the accuracy of this statement. 
Consider the effect on the day’s work 
when each of these strokes is made 
lighter and easier. This will give you a 
line on the “investment value” of the 
Monarch Typewriter—the machine that 
Saves time and effort fifty-two thousand 
times a day. 


165 Queen Victoria Street 
London, E. C.-4, England 
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R. J. Williamson demonstrated a check writer which embodies 
a $10,000 insurance feature as a protection on each check. 

WESTERN UNION TELEGRAPH COMPANY: The universal 
ervice character of this company was brought to the attention 
of visitors in this booth. 


Office Appliances’ Register at the San Francisco 
Show. 

The following friends visited the booth of this journal 
it the show and inscribed their names in the register: 

Mel. Mundell, Western Mercantile Company, San 
Francisco; Rinalds Blisi, Butten School of Commerce; 
S. Gingelfinger, P. B. Potter, Harold E. Smith, H, W. 
Wandesford and Carning de Sauer, al! of the State Board 
of Control], Sacramento, Cal.: A. U. Good, Berkeley, Cal.: 
[Theodore Fiske Peirce, San Francisco and Los Angeles; 
R. B. Sarter, American Kardex Co., Los Angeles; J. E. 
Burke, San Francisco, Cal.; Chas, H. Hyatt, American Clip 
Company, San Francisco; J. Mertens, Elliott-Fisher Com 
pany, Sai Francisco; Oscar Haupt, Mare Island, Cal.; H. 
S. Hastings, Orkland, Cal.; J. W. Marsh, general sales 
nanager, Ideal Stencil Machine Company, Belleville, IIL: 
J. V. Clark, 


\ Berkeley, Cal., California School for Private 
Secretaries; C. R. Hiil, Berkeley, Cal.; Arthur R. Bird, 
San Francisco; Haleyon M. Bullock, Standard Secretarial 
School, San Francisco; Miss Alexina Hachett, San Fran 


cisco, Comptometer operator for Wm. Cluff Company; 
Geo Angelovich, Journal of Commerce; A. Hollub, Anglo 
& London Paris Natl. Bank; E. S. Satchell, San Francisco: 


Stanley A. Brazel and Mrs. L. A. Brazel, Royal Typewriter 
Company, San Francisco; N. E. Gillard, manager office 
furniture, A. Carlisle & Co., San Francisco; Chas. J. Dug- 
gan, San Francisco; William Ambrose, U. S. Quarantine 
Station, Ange! Island; W. G. Reed, stationery, Martinez, 
Cal.; Ray C. Beal, San Francisco; Alex Newlands, New- 
lands Bros., Ltd., bedstead manufacturers, Sydney, Austra- 
lia; Jas. M. Malloch, Board of Education, Berkeley, Cal.; 
Frank Pettee, The Hypergraph, Los Angeles; H. W. 
Kaantz, Watsonville, Cal, banker; P. M. Brock, stationer, 
San. Francisco; S. Sekignchi, exports and imports, San 
Francisco; L. H. Hymans, Trading Corporation, San 
Francisco; C. W. Myers, Burroughs Adding Machine 
Company, San Francisco; Jas. G. Morrow, American Na- 
tional Bank, foreign exchange department; W. F. Car- 
penter, commercial salesman, San Diego and Fresno; Leo 
Hoffman, steel construction; H, J. Swift, household depart- 
ment store, Oakland; V. S. Jones, Ault & Wiborg Com- 
pany, San Francisco; B. D. Fooley, Inter City Publishing 
Company, Oakland; H. L. Herschler, Horace Remote 
Control Company, San Francisco; Elsie M. Hunt, Ora L. 
Willits and Wendell S. Fletcher, Santa Barbara, Cal.; 
W. W. Erskine, San Francisco; W. D. Claussen, Spring 
Valley Water Company, San Francisco; Paul H. Ross, 
manager, Paul H. Ross Typewriter Company, Reno, Nev.; 
C. B. Jard, Spreckels Sugar Company, San Francisco; W. 
F. R. Turner, S. Y. G. Gump Company, San Francisco; 
Mrs. S. S. Morris, John B. Wiggins Company, Chicago, 
Sacramento, Cal.; Mrs, Joseph H. Nash, county clerk of 
San Mateo county, Redwood City, Cal.; Chas. J. Elliott, 
manager loose leaf department, Western Lithographing 
manager, Los Angeles, Cal.; Louis H. Benas, stationer, 
San Franlisco; FE. C. Buihur, San Francisco; G. B. Osborn, 
Pierce-Arrow, Oakland, Cal.; Neise Hummer, Controllo- 
graph Company, San Francisco; A. Greenspan, Omaha, 
Nebr.; Jeanne Dechent, Burlingame, Cal.; Edythe C. Pat 
tison and Bessie F. Pattison, San Mateo, Cal.; R. Elliott. 
Cutter Laboratory, Berkeley, Cal.; W. B. Rikerman, San 
Francisco: J. H. Wilton, San Francisco; Wm. J. Cooper, 
San Francisco: W. C. Johnson, Oakland, Cal.; W. G. 
Chamberlain. San Francisco; C. B. Waters, manager, 
Remington Typewriter Company, San Francisco; C. B. 
Cole, H. M. C. Company, Inc., San Francisco; R. P. Sher- 
wood, Chico Book Store, Chico, Cal.; Roy Collins. Wil- 
lows Stationery and Office Supply Company, Willows, 
Cal.; A. Gusher, Southern Pacific Company, San Fran- 
cisco: E. B. Starhone, Burroughs Adding Machine Com- 
pany, San Jose, Cal.; E. J. Glockler, H. S. Crocker Com- 
pany, furniture department, San Francisco; H. S. Foote, 
Paul S. Ross Typewriter Companv, Reno, Nev.; C. S. 
Colyar, manager, Oakland Fixture House, Oakland, Cal.; 
A. Waibinton. San Francisco: Geo. C. Wirth. Pine Tree 
Silk Mills, San Francisco: Del E. Ladarre, University of 
California, San Francisco; Francis J. Burke, Moore Ship- 
ping Company, San Francisco; E. H. Ebert, Klute & Co., 
San Francisco: E. E. Collins, S. O. Company, San Fran- 
cisco; Henry G. Greenzweiz, investment bonds, San Fran- 
cisco; F. W. Aust, Underwood Typewriter Company, Un- 
derwood building, San Francisco; Jas. B. Browne. The 
Hypergraph, Los Angeles; Walter G. Traud, Duplicator 
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Just Exactly 
What 


Did We Write to 
Jones & Company? 


\ll our ability as correspondents, however 
backed by years of law study, long sales 
experience and developed advertising the- 
ories, is without avail if the mechanical 
handling of our letters is not up to standard. 
RONEO LETTERS convey the right im- 
pression—present the idea most forcefully. 
The copies made show just exactly what we 
wrote to Jones & Conipany, for they are 
made after the letter has been corrected and 
signed. The Roneo process eliminates 
smudge and smear—the letter comes out 
just as clean and neat as it went in, and as 
many as thirty letters can be copied a 


minute. 





Roneo Company 


117 Leonard Street 
New York, .N. Y. 
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ES! You'll find them every- 
From the offices in 
the small towns to the sky- 
scrapers in the big centers. 
Along Broadway—in the busy 
marts of ‘Frisco and in all the 
cities between you will find 


St. Johns Tables 


St. Johns tables dominate business 
offices because of their business 
designs and sturdy manufacture. 


= 


Made in the largest table factory 
they ought to be as much better 
as they are and to sell as easily 
as you will find that they do. 


St. Johns Table Company 




















Manufacturing Company, San Francisco; San Francisco 
lrypewriter kxchange, J]. Pavingo, manager, San Fran- 
cisco; Harold McD. Brown, Corona Typewriter Company, 
Inc., Groton, N. Y.; F. E. Witte, Seattle, Wash.; H. E. 
Tinney, Denver, Colo.; T. J. Webb, Portland, Ore.; H. G. 
Waish, San Francisco; Frank E. Smith, Los Angeles; S. L. 
Hooper, San Francisco; H. J. Hastings, San Francisco, 
all of the Noiseless Typewriter Company; Geo. W. Ed- 
wards, Golden Gate Park, San Francisco; Edward W. Hill, 
A. B, Dick Company, Chicago; Geo. H. Vogeler, Valley 
Transit Company, Madera, Cal.; C. S. Colyar, Oakland 
Fixture House, Oakland; Laurence J. Conger, Corona 
Typewriter Company, Inc., Groton, N. Y.; G. B. Peltow, 
Corona Typewriter Company, Inc., Los Angeles; J. R 
sierma, Corona Typewriter Company, Inc., San Fran 
cisco; Frank L. Robinson, E. C. Buehner Company, San 
Francisco; E. W. Hall, E. W. Hall Typewriter Company, 
Seattle, Wash.; C. Elmer Anderson, Anderson Typewriter 
Company, Pasadena, Cal.; A. U. Jones, Elliott-Fisher 
Company, Sacraménto; Edward C. Mager, Elliott-Fisher 
Company, San Francisco; Ada R. Collins, The H. M. Rowe 
Company, San Francisco; C. H. Jenkins, C. H. Jenkins 
Company, Inc., San Francisco; Harold T. Mintz, Thad 
deus Davids Ink Company, New York City; Charles B 
Pinkham, secretary-treasurer, Board of Medical Examin 
ers, State cf California; Happy Mack McLaughlin, J. L. 
Hanson Company, Chicago; Jack Shields, Work Organ 
izer Specialties Company, Detroit, Mich.; A. V. Wells, 
3ushong & Co., Portland, Ore.; Chas. Browning, The Bul- 
letin, San Francisco; R. J. Williamson, Hall-Welter Com- 
pany, Ine., San Francisco; Craig S. Sears, W. W. Erskine 
Company, “Ediphone,” San Francisco; C. W. Hunt, H 
Van Dyke Johns, T. A. Duff, Maud Wheelwright, of the 
Line-a-Time Manufacturing Company, San Francisco, and 
Daniei Payne. of the same company, Rochester, N. Y. 
E. C. Lingafelter, San Francisco, W. R. Guyre, Sacra- 
mento, Cal., G. R. Biggs, Los Angeles, Cal., and C. B 
Mosscy, New York, all of the Remington; Mrs. M. Mun 
dell, San Francisco, Cal.; Michael V. Burke, San Fran 
cisco, Cal.; Mrs. Frank E. Tupper, Montclair, N. J.; E. A 
Breckenfeld, R. E. Berger, B. ' Vogel, A. R. Dodge, D. R. 
McPherson. A. F. Roberts, D. J. Reeves, J. C. Taylor, 
H. S. Trejanonem. W. C. Bateman and James H. Schwa 
hacher, all cf the Schwabacher-Frey Stationery Company, 
San Francisco; F. E. Wilber and G. W. McKenzie, Wil 
ber & McKenzie, San Francisco; A. E. Skerritt, H. S 
Crocker Company, Inc., San Francisco; J. W. Duddieson 
and H. L McQuillin. 


West Coast Shows to Be Managed by N. W. Tupper 

It is announced that in the future Pacific Coast business 
shows will be staged by the Business Exposition Company 
Nathan W. Tupper, manager, with headquarters at 401 
Phelan building, San Francisco. Mr. Tupper is now cover 
ing the Coast with a view of stimulating co-operative in 
terest in future shows to be held in Los Angeles and 
Seattle. It has not yet been decided which city will be 
the scene of the next event, the matter resting for the 
present on the opinion of the majority of the coast trade 
and the matter of obtaining a suitable building in Los 
Angeles within the next six or nine months 

The western company will work with the assistance and 
endorsement of the Annual Business Show Company of 
New York 

Early Typewriter Contest. 

L. and M Alexander dealers, 444 Market street, Sai 
Francisco, mentioned some interesting reminiscences of 
the typewriter contests of the earlier days. It was in the 
period of mechanics’ exhibitions, when the annual shows 
included all kinds of machinery, foodstuffs and a variety of 
other products such as farm produce, groceries, et: 

One exhibition, about twenty years ago, included a 
typewriter contest for the best writing machine A gold 
medal was hung up for the winner. On the fateful day 
the committee on awards was making its rounds, and th 
decision hovered between two exhibitors. They can per 
haps be best identified by the character o e different 
booths. One was very beautifully arranged: the other 


} 
l 
t 
1 
i 


+ 
t 


was meager in comparison. It looked as though the 
honors were to be influenced by the glamor of beauty 
and this in spite of the fact that the jury was composed of 


mechanical men. Mr. Alexander sensed the situation, and 
made an appeal to the professional pride of the committee 
men. “Gentlemen,” he urged, “this prize is for the best 
typewriter, and not for the best display.” The suggestion 
gained an audience for Mr. Alexander’s machine, and 
finally secured the approval of the committee. The award 
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| 0 Chance of a Mistake 
| When the Busy Executive Types his Memos and Instructions to 
‘ the Staff. They will be Legible, and Quickly Understood. No loss 
: of Time due to Misunderstandings; No Distressing Mistakes that 
r cost Time and Money, and sometimes a Valued Customer. 
- 
3. 
: The Century 
1. is small enough to keep ever at 
-" ? hand on desk, or bracket; light 
3 | enough to be easily moved 
7 | wherever and whenever desired. 
n- ] [ts use will increase the personal 
4 | efficiency of the Busy Executive 
R. | and that of his entire Staff. It 
oe | economizes TIME, SPACE AND 
y, MONEY, for it is but HALF the 
S | SIZE, WEIGHT and COST of 
on | the ordinary office machine. 
| 
er 
Ol The CENTURY is equipped with all essential devices for the use of the oper- 
er ator, such as back spacer, margin release, automatic ribbon reverse, etc. 
“e" Special keyboards have been arranged for special purposes, such as Medical, 
be Chemical, Mining, Literary, etc., and for writing in all the principal. lan- 
“ guages of the world. 
ind 
o! | 
| - ° 
7 Retail Price, $ 00 
Pe Metal Cover, $5.00 ° 
ws | Imitation Leather Case, $10.00 —_—— 
; a | 
old 
day 
the 
ee * * . 
ther 
ie American Writing Machine Company 
~— 
tes: | Executive Office now at 449-455 Central Avenue, Newark, N. J. 
tee ? 
best ATTRACTIVE TERMS TO DEALERS 
tion ! 
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The N oiseless lypewniter 


100% 
NOISELESS 















Sales Offices panne Ottoes 
in America: Abroad: 
Albany Australia 
Baltimore Brazil 
Boston — A 
enmar 
Bafalo Dutch East 
Chicago Indies 
Cleveland France 
Columbus Great Britain 
Dayton O THE OFFICE APPLIANCE Honolulu 
Denver trade it can now be said with conf- Holland 
Des Moines dence that The Noiseless Typewriter is Italy 
Detroit no longer a theory or a dream but that it Japan 
Indianapolis has become a fact. The proof of this - ee 
Los Angeles statement is to be found in: — _— 
Minneapolis he * di . New Zealand 
OO tunel . A\n extraordinary expansion of busi- ~ 
New Orleans ness. Philippine 
en 2. The adoption of The Noiseless by Islands 
Pittsburgh many Companies which possess — ‘- 
Portland national and international standing. cata 
—— As regards to the establishment of agen- _ 
OR cies those interested should communicate ites F 
Washington with us before what is left of the more Ricilies 
valuable territory has been allotted. 
























The Noiseless Typewriter Company 


GENERAL SALES OFFICES: FACTORY: 
253 Broadway, New York, N. Y. Middletown, Conn 
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VUL-COT Fibre 


was announced. A protest was filed by other exhibitors, 
who took the stand that the jurors were not typewriter 
men, but mechanics. A special meeting was called to re- 
consider the award, and expert typewriter men and law- 
yers were in attendance. Prior to the meeting Mr, Alex- 
ander secured an aftidavit from the different mambers of 
the committee of awards, to the effect that they were 
experts in mechanics, and therefore competent to pass 
upon any kind of machinery. 

The meeting was assembled, and the affidavit from the 
committee men was read. It was a bombshell. The of- 
ficials were warned by Mr. Alexander not to stultify them- 
selves by setting aside the judgement of the committee, 
for thereby the jurors would be disqualified from passing 
on other competitive exhibits, and also vitiate previous 
awards. The ruse won, and the meeting came to an ab- 
rupt ending 


Wood Joins Rotherick. 


Chas. H. Wood needs no introduction to the “olc- 
timers” in the ribbon and carbon field, because for a quar- 
ter of a century he has been a salesman, branch manager 
for several prominent manufacturers and himself a manu 
facturer. He is the originator of the Wood Box type- 
writer ribbons and Verikleen carbon papers. Mr. Wood 
has been elected vice-president in charge of sales of the 
Newton-Rotherick Manufacturing Company, 32-40 South 
Clinton street, Chicago. The company has branches in 
the principal cities of the United States and during the 





CHARLES H. WOOD. 


twenty years that it has been in business has established 
its brands both at home and abroad. 

Howard W. Rotherick, president of the company, has all 
his business life been associated with the manufacture and 
sale of carbon papers and typewriter ribbons. 

The association of two men of such wide experience in 
their line is an indication of increased activities on the part 
of the organization in the realization of its plans for stil} 
greater business. 

Plan to Help France Finance Herself. 

Reports have been circulated that interests in the Amer- 
ican Tobacco Company have made a proposition to the 
French government to take over two monopolies which 
have been the source of considerable revenue to France 
in the past. It is proposed to pay the sum of 40,000,000,- 
000 francs for the tobacco monopoly of France, and 20,- 
000,000,000 francs for the match monopoly. The monop- 
olies are to run for a period of twenty-five years. 

_The American syndicate proposes to assume all the ob- 

ligations of the French government to the tobacco and 

match manufacturers who are now supplying these com- 

modities to the government. The plan reported is that 

efforts will also be made to develop the manufacturing fa- 

cilities as well. : 
Edison for President. 

“Vox Pop,” in the Chicago Examiner of March 29, pro- 
poses Thomas A. Edison for president of the United States. 
We second the motion. 


Light, strong, 
durable—and 
good looking. 


Remember these sim- 
ple sales points about 
Vul-Cot Waste 


Baskets. 


They are guaranteed 
for five years. They 
cannot rust, corrode, 
splinter or warp. They 
are light as willow bas- 
kets and strong as met- 
al ones. They are sani- 
tary for they are 
smooth and _ solid—no 
holes or cracks to al- 
low smaller particles of 
waste to litter the floor. 


Prominent display in 
your store makes it 
really unnecessary to 
sell Vul-Cots. These 
points of Vul-Cot 
superiority are so en- 
tirely self-evident that 
Vul-Cots just naturally 
sell themselves. 


American Vulcanized Fibre Co. 
525 Equitable Building’ 
WILMINGTON DELAWARE 


Canadian Distributors 
A. R. Mac Dougall,Co., Ltd. 
266 King St Toronto, Canada 


VUL-COT Fibre 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Gibbs and Greenleaf Greet Gothamites. 

On Monday evening, March 22, Fletcher B. Gibbs, gen- 
eral manager of the National Association of Stationers and 
Manufacturers, and W. H. Greenleaf, field manager, 
greeted the members of the Stationers’ Association of 


New York who gathered to receive them at the Drug 
and Chemical Club. More than 175 members were present 
in the spacious dining room. 


Mr. Gibbs made a stirring plea to the stationers to give 
their unqualified support to the national body. 

Starting with a sketch of the foundation of the National 
Association in Chicago, in 1904, Mr. Gibbs outlined rapidly 
the steps in each succeeding year which had seen the or- 
ganization placed upon a firmer, a stronger and more uni- 
fied plane—so that today, after sixteen years of effort, it 
has reached that point in its life when it is ready to put 
across for the trade the benefits so needed in the industry. 

Mr. Gibbs spoke a word for those gifted men, now de- 
parted, whe had the vision and foresight to aid in the 
formation of the national body and who failed to see the 
results of their labors gathered in. Going on still further, 
he told of the many benefits that members were now to 
derive, the resale sectional prices, the dealer aids, the in- 
tdtmation service and other innovations brought out to 
make this organization of value and merit. 

The crying need now, Mr, Gibbs explained, is for funds. 


This work is too important ‘to let die out for lack of 
money to carry it forward. He told how the manufactur- 
ers, realizing the importance of association work, had 


always seen to it that the organization work was carried 
on and deplored the fact that a body working to a large 
extent for the benefit of retail dealers, had to turn to the 
manufacturers to get the necessary funds to carry on their 
work. Every dealer, for no other reason than the most 
selfish one, should join the National Association, not 
alone for what he can get out of it, but for what he can 
put into it as well. 

Mr. Gibbs: was followed by Mr. Greenleaf. This was 
his first appearance before the New York association, and 
he made a most favorable impression. He is young, ear 
nest and convincing, and knows how to go about it to get 


results. That he will succeed in the position assigned 
him no one doubts 
Following Mr. Gibbs’ remarks, Mr. Merckle made a per 


among those present for new members of 
Association He found three non-members 
them into the fold, so that the now 


sonal canvass 
the National 
and gathered 
“belong. : 

A Federation of Retailers. 

Plans are now afoot for presenting to 200 or more retail 
associations in the United States an outline for the forma- 
tion of all these associations into a Federation of Retail 
Dealers. to number between 150,000 and 200,000 merchants. 

The objects of this amalgamation into one strong cen- 
tral organization will, it is thought, aid in the defense of 
common interests among the dealers and will bring about 
a more r return to healthier business conditions. 

The National Association of Retail Secretaries is back- 


ing this movement as well as the National Retail Dry 
Goods Association. 
In the latter organization a special committee of seven- 


teen has been appointed to approach other retail organiza- 
tions on the subiect and to start work at once on this new 
gigantic proposition 


GENERAL OFFICE and INFORMATION BUREAU—403-.405 Conway Building, Chicago. 
. D. PITTMAN, Assistant General Manager. 


J. H. Combes, president of the National Assox 
Retail Secretaries, said recently: 

“Retailers are subjected to scurrilous attacks on all 
sides, and they must organize their forces for protectio: 
against unwarranted attacks and _ baseless usations,’ 
said Mr. Combes. “There has never been an 
the history of the country when organization was a mor‘ 


laiton ot 


occasion 1 


imperative need thar it is today, and there has never bee 
1 more opportune time to bring all merchants together o1 
the common ground which they are now beginning to 


” 


perceive. 


Felix Vorenberg, of the Naticnal Retail Dry Goods As 


sociation, expressed himself as entirely in favor some 
plan whereby the dealers of the country could work to 
egcther as a unit in bettering conditions. “A retail organi 
zation of 50,000 or more retail members,” he said, “engage 


able to accomplish mucl 


work against the inter 


in all lines of business would be 
Such an organization would not 
ests of the manutacturers, but would co-operate with then 
and strengthen them in their own fights to put an end to 
high costs.”’ 


Association News Features Producers. 


National Association News, of the National Assox 
of Stationers and Manufacturers, devotes spac: each is 
sue to a partial list of the members of the Association who 
are manufacturers. They are classified by products, and 
stationer members are urged to be loyal to the 
who are producing supplies for the trade 


latio! 


associates 





“4 Louis Trade Plans ‘for Convention. 


The Louis Stationers’ Association is actively engaged 
in dag S enh preparations for the convention of the National 
\ssociation of Stationers and Manufacturers October 
The subject is the principal topic of the association’s meet 
ings. National President Ralph S. Bauer was in St. Louis 
in February, and expressed satisfaction with the plans 
and progress 

Philadelphia Stationers Co- agente. 

The members of the Philadelphia Stationers’ Association 
are working on a very practical plan of operatior 
Owing to the shortage of merchandise, m¢ ers ar 
terchanging, and placing stock surplus at the disposal of 
fellow members 

Jobbers’ Convention at St. Louis. 
The Wholesale Stationers’ Associatio1 hold its 


annual convention in St. 
program will be ready tor 
The “cost of doing business” 
tion. 


Louis, Mo.. May 17-20 Che 
distribution in the 1 
will be give ecial atte 


Lucas Brothers Buy Adjoining Building 
Lucas Brothers, Inc.. 

ported as building a large 
at Water and Bowley streets, 
chased the premises at 219 East 
property adjoins the stationery store of the firm at 2 
East Baltimore street It is already undes lease by the 
firin, and they are expected in the near future to 
the store front. 


stationers, who have 
addition to their printing plant 
Baltimore, Md., have pur 
Baltimore street This 


d 
al 
Typewritten matter and drawings duplicated in one operation on 
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| Picture-power! Could you tell how 
Napoleon looked if you had never seen 
his likeness? That new plan or design of yours 
—can you by mere words get other people to vis- 
ualize itP You can quickly and easily put pictures 
or designs in your letters, bulletins, instruction sheets, 
etc., if you use the Mimeoscope, a simple contrivance 
which tremendously extends the usefulness of the 
Mimeograph. With it drawings, pictures, electrical 
and mechanical diagrams, designs, maps, plans, forms, 
etc., are traced upon the Dermatype stencil and 
speedily printed. No especial experience or skill required. 



































the same sheet. No expensive plates, no type forms to set. Five 


thousand well-printed sheets an hour—and no time wasted in 
Napoleon defeated the Austrians because, he 


" getting ready. 
said, they did not know the value of ten minutes. Here is an 

hour and a dollar saver. An idea well pictured is rarely forgot- 

Booklet ‘‘T”’ tells you all about the Mimeoscope and the 


of 
ten. 
Mimeograph. A. B. Dick Company, Chicago—and New York 
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It used to be hard fir a paper- 
maker to match samples for color 
after four 0° clock in the afternoon. 
In the laboratory and mills of the 
American Writing Paper Com- 
pany a special kind of electric 
lamp is used which reproduces 
daylight conditions. Scientific 
accuracy is the only basis of fair 
dealing in the paper trade. 
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Scientific Research 
and the “Square Deal” 
in the Paper Industry 


HEN you buy an electric lamp, a little label 
on the glass tells you the voltage the lamp 
requires. The lamp has been standardized 


and classified. 


So it is also with a telephone, a kodak, a stick of 
dynamite, a pure drug. 

Yet when a Printer buys a ream of paper, he has 
few facts given by the manufacturer to guide him. 
The weight is specified, and that is about all. Does 
it tear easily? Will ink “run” on its surface? Will 
it turn yellow in sunlight? Will it stand erasing? 
The Printer has been denied access to the facts. 


Abolishing unfairness in the paper industry 


The American Writing Paper Company has taken 
the lead in furnishing Printers with these facts by ex- 
panding its scientific research laboratory at a cost of 
$225,000. The main purpose of this laboratory is 
to set up standards that shall prevail in every process 
of manufacture, to inspect raw materials as well as 
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finished product, and to give to the Paper Mer- 
chant and the Printer the facts about what they buy. 


A second, though no less important, purpose 
of the laboratory is to improve quality and 
to bring about economies that can be passed 
on to the trade and the consumer in better 
values. 


Take the case of dirty wood-pulp. Dirty 
paper means poor quality. By examining 
wood-pulp for dirt the laboratory has saved as much as 


$300 on a carload of this raw material. 


Alum. The American Writing’s laboratory has 
made it possible to save $100,000 every year on this 
one item alone. And of course the less alum needed 
the better the paper. 


Research of this sort is the one thing that can pro- 
It is an old 
maxim that the buyer of goods must be on his guard. 


mote fair dealing in the paper industry. 


Yet without knowledge and information, the buyer is 
helpless under present conditions, because only the 
seller knows the exact qualities or value of the 
product. 


Through its research laboratory, the American 
Writing Paper Company is throwing light into dark 
corners—is tearing down this time-worn maxim—“ the 
buyer beware”—by educating the buyers in paper 
quality and characteristics, and assuming full respon- 
sibility for its own product. 


* 


S 


Annie 





How smooth is it? What is the 
finish? The Printer always asks 
these questions about a paper. 
But the eye and the sense of touch 
are mot accurate, scientific 
gauges. Inthe laboratory of the 
American Writing Paper Com- 
pany this scientific instrument is 
used to determine exactly the finish 
for a given purpose. Then it be- 
comes possibse to compare the paper 
producea in a mill with this stand= 
ard adopted. 
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The ACCO Fastener 


=—— with the Prong Shield Compressor ——— 





indispensable for binding 
any number, any size, and 


aay kind of papers securely 
permanently or temporarily. 
It fits flat and is a perfect, in- 
expensive loose leaf transfer and 
takes up no room in files. 








Made n 
standard guages of punching 


sizes to fit all 


The ProngShield Compressor or Washer 
is furnished only with the Acco Fastener. 
The Prong Shield Compressor or Washer 
makes the ‘“‘ACCO”’ the only practical 
fastener of this type, because it allows 
the prongs to bend inwardly over the 
compressor or washer and to be fastened, 
which prevents fastener from being forced 
open. Its effectiveness, simplicity and 
neatness make it the only practical 
fastener for any kind of a file. 


Acco Fasteners are made with adjust- 
able prongs up to 6 inches in length, and 
can also be built up, one to another, 
which gives unlimited capacity. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 


American Clip Company 


Beebe Ave. & William St. 
Lac 


NEW YORK, N. Y. 


RPP & 
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Office Appliances Pays a Few Visits. 


Our Representative Calls on a Few California Friends 
En Route Home. 

The new piant of the Marchant Calculating Machine 
Company, at Emeryville, near Oakland, Calif., presents an 
interesting example of what may be done in reconstruc 
tion work within ninety days. When the fire started last 
December it spared nothing; so fiercely did it rage that 
even the cement floors of the building had to be relaid 
But sixty days from the time of the complete destruction 
of the building the plant was turning out parts while th: 
new structure was rearing itself about the busy workmen 


Thirty days later new machines complete were being 
made 
A visit to the factory reveals the fact that many lessons 


were learned from the disaster. The formerly used gas 
heating system has given place to a hot air plant, which 
is expected to minimize the danger of a re-occurrence of 
December events. Fire walls and fire 
a hobby, according to Sales Manager P. B. Waldin, and 
are in evidence everywhere, while an automatic sprinkle 
system keeps constant watch for the fire demo! The ca 
pacity of the plant has been greatly increased and the 
method of manufacture improved in a manner to minimiz« 
lost motion and waste. The progressive method of 
manufacture and assembly is used—the machine starts 
with a nucleus of certain elemental parts and is completed 
as it approaches the testing room. 

For the present the offices of the company are housed 
in the plant itself but a splendid modern office building is 
rapidly nearing completion near by, to be used exclusively 
by the company officials. 

A January reorganization of the Marchant Calculating 
Machine Company changed the official roster of the com 
pany executives as follows: Walter D. Cole, president 
and general manager; P. B. Waldin, vice president in 
charge of sales; C. L. Johnston, vice president, in charge 
of production; A. W. Shepherd, secretary. 

k « 


doors have become 


A Glimpse of the Lisenby Plant. 

The representative of this journal paid a visit to the fac 
tory of the Lisenby Manufacturing Company, Fresno, 
where the Multicolor press is made and where Sales 
Manager L. D. Camps is one of the busiest men in Cali 
fornia. Mr. Camps went to the coast in January, intend 
ing to be gone but two weeks. With the sudden death 
of his close friend and business associate, Carl A. Lisenby, 
general manager and secretary-treasurer, it devolved upon 
Mr. Camps to shoulder the managerial responsibilities of 
the firm during such time at least as will be required for 
the completion of numerous improvements begun by Mr 
Lisenby. 

If there be anyone east of the Rockies who fancies that 
thcroughly modern factories seldom grow out west, he 
owes his education a trip through the plant of the Lisenby 
company. Needed room has been provided by the 
pletion, last month, of a new two-story brick addition 
This with other improvements will triple the capacity 
of the plant. The assembling room has been greatly e1 
larged and additional space has been devoted to a most 
complete testing room and where each completed press is 
operated at a hich speed for 2 certain length of time be 
fore it is sent from the factory. The experimental and 
parts-inspection laboratory has been augmented by new 
facilities in the recently completed addition \ new paint 
room provides the last word in this essential department 
air-brush equipment is used. 

A foundry is operated by the company and the multi 
color machines are made on the ground, from raw mat 
rial to finished product. Even the various tools needed in 
the manufacturing process find their inception and co 
pletion on the premises. 

The nucleus of a scheme for housing 
been started by the company and several 


com 


1 


its employes has 


adjacent dwell 


ings have been taken over for Lisenby workers. Other 
homes will follow as fast as opportunity is presented 

their acquirement. The houses, each with its little yard 
and garden are rented for a very modest sum ‘And our 
policy toward our employes pays,” said Mr. Camps. “We 


have felt but little of the general restlessness of labor.” 


* 
Notes on a Brief Los Angeles Visit. 

The L.C. Smith & Brothers Typewriter Company hav: 
Pacific Coast headquarters in a spacious Los Angeles of 
fice im an corner of which is a private office 
where may be Manager J. V. Westervelt, the op 
timist. The V. has been elected treasurer of th: 
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papers? a 


Errors in filing slow down and hamper executive action 


The ACCO Folder 


is a positive’ preventative against misplacement of all correspondence 
and documents. 











Every paper is chronologically Indispensable 

A time, bound in its place in the Acco to every 
temper Folder. Filing space is saved. office 
wants 

money efficiency 

saver 

Acco Folders 

Always are 
accessible, equipped 
lies flat, with 
entire Acco 
Fasteners 

contents shown 
transferred on 
intact oppos:te 
page 


Acco Folders are made of heav 


‘ : avy red pressboard in stock sizes to fit all standard filing cabinets; also fur- 
nished with any cut of tab with 


out extra charge. Each Acco Folder is complete with one Acco Fastener. 
CIRCULAR UPON REQUEST 
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1] THE AMERICANCQICLIP COMPANY 


“Beebe Ave. and William St.£LIC NEW YORK,NY. 
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A Line of Profit-Pullers 








STANDARD SECURITY 
MAILING ENVELOPE 


LABEL HOLDER 
ENVELOPES 


= 





STAMP HOLDER FILE 
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IBERSTOK  En- 

velopes and Filing 
Devices have the qual- 
ity your customers 
demand. Fiberstok 1s 
the most durable ma- 
terial of its kind made, 
and is unique in its pelle aeearen 
absolute uniformity of col- See 


or, thickness, quality and 
strength. 









We have every standard 
style in stock ready for im- 
mediate shipment. Write 
for samples and Catalog 5, 
illustrating the complete 
Fiberstok line, and a spe- 
cial selling plan for your : 
territory. EXPANDING ENVELOPES 


ibersto 








Flat and Expanding Envelopes, Folders, 
File Pockets, Files and other specialties 


NATIONAL FIBERSTOK ENVELOPE CO. 


21 Park Row, New York, N. Y. 





429-447 Moyer Street, Philadelphia, Pa. 
Merchants Laclede Building, St. Louis. Mo. 
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Optimists Club for three consecutive years. It is the 
largest Optimists Club in the United States, and as a 
tangible evidence of the esteem in which he is held by its 
257 members, Mr. Westervelt is wearing an appropriately 
engraved gold watch and chain, presented to him at the 
annual dinner of the organization held March eleventh 
Breathing the air of a California club of optimists is mak- 
ing men younger—their treasurer says so and proves it by 
himself as “exhibit A.” “I may not get down under the 
car as often as I used to when the grease cups need filling,” 
he admitted, “but maybe that’s because even optimists 
grow a bit more portly as they grow young with passing 
years.” 
x 

Near Mr. Charles J. Harris’ desk, on the wall of the 
local headquarters of the Corona is a picture of a dog 
operating a well known portable machine. “It’s Snoozer,” 
explained Mr. Harris. “We sold the machine on which he 
does his writing stunt on the Orpheum Circuit.” And 
speaking of animals reminded the typewriter man of 
something recently staged by another dumb devotee of 


the Corona. It was at an Ad Club luncheon. The man- 
rer of the Universal Film company was present with 
Joe Martin, the company’s all but human ape, and his 


trainer. Joe was sitting at the head of the table con- 
ventionally attired after the manner of his human friends. 
He was behaving splendidly when he spied something 
which suggested old and better days. It was the diminu- 
tive “individual bottie” of “Woostershire sauce” near his 
plate, placed there as a silent ad by a representative of 
the manufacturer. Everybody else possessed the same 
kind of bottle but it remained for Joe to recognize its 
resemblance to a fiery exhilerator sometimes also appear- 
ing in “individual bottles.” He seized his bottle, uncorked 
it, quickly emptied the contents into a water glass and 
drank it before he could be stopped. But nothing of a 
revolutionary nature happened—and Joe is still learning 
to write on the typewriters 

H. E. Williamson, California agent of the Sundstrand 
Adding Machine Company, announced that he was soon 
to make a pilgrimage over the mountains, across the burn- 
ing sands and East. It will be a business trip as far as 
Rockiord, Illinois, factory headquarters, and from there 
yn to New York the journey will bear the official designa- 
tion of honeymoon. Mr. Williamson, who not long ago 
returned from over-seas service in the army, is to be mar- 
ried to Miss Marshall, a Los Angeles girl. 


Manager Fred J. Young of Cunningham, Curtiss & 
Welch Company, the Los Angeles division of the H. S. 
Crocker Company, Inc., says that he hopes to make the 
new store of the concern at 723-725 South Hill Street, the 
finest institution of its kind on the coast. The new store 
will be operated in conjunction with the old store at 
250-252 South Spring Street where during the past eighteen 
years Cunningham, Curtiss & Welch have been building 
the business which has now reached such proportions as 
to justify the new building on the south side of the down 
town district 

Modernity will characterize every feature of the store 
and its entire arrangement has been planned to facilitate 
service to the buyer. 

The main floor, which will be devoted to the general 
stationery business, is finished in old ivory and golden 
oak. On this floor will be installed the fine and commer- 
cial stationery, fountain pens, carbon papers and ribbons, 
architect and engineers’ supplies, manufacturing, kinder- 
garten and school supply departments. The mezzanine 
floor will be devoted to the executive offices. The general 
offices will occupy the front of the second floor with 
stock-rooms in the rear. The wholesale sample room 
will take up the largest part of the third floor Mary 
new styles of fixtures for the displaying of samples have 
been introduced here, making it one of the handsomest 
sample rooms in the country, The country shipping room 
vill take up the rear of this floor. The fourth floor sales- 
room has been turned over to the filing devices Here 
are found filing cabinets in wood and steel, light-weight 
safes, filing systems, etc. The printing plant and stock 
rooms are located on the basement floor. 

* * * 

But the store on Spring street does not intend to yield 
any of its prestige to its new sister—a glance at the win- 
dows will tell you that. The St. Patrick’s window on one 
side of the entrance, and the Easter bridal display on 
the other were of the worth while variety. The latter 
was a cleverly arranged display of social stationery, foun- 
tain pens and magazine pencils. In the background was a 








The Adams 
Office and School Specialties 


The Adams 
Ideal Book 


Key Ring. 


Unlimited 
Uses. 


The simplest, quick- 
Patented est operated and 
Feb. 4, 1902, most satisfactory 
and other patents pending ring ever invented 

tor perforated sheets 
and binders of all sorts Allows the sheets or binder to lie 
perfectly flat when open at any point. 

When selecting a loose leaf ring you want a ring that you 
can depend on to remain closed when the Loose Leaf sheets 
exert a strain The Adams Ring has stoed this test for 
twenty years. At present this ring is a popular Key Ring, 
which is the best test that can be made upon any ring, and 
we honestly believe that there is no other Loose Leaf Rings 
made that will stand this test. 

The enlarged joint in our ring is there for a purpose. 
These rings when inserted in a perforated binder, when the 
binder is opened, the enlarged joint stays on the outside and 
immediately your ring is in a position to be instantly opened, 
without twisting it around to find the opening, so you will 
note that a ring without the enlarged joint is a handicap. 

This ring is used by practically every school and college in 
America. Furthermore, there are more rings sold 
than all others put together. 

The Adams ring is also one of the best Key Rings on the 
market. It will allow one to put on or take off a key in a 
jiffy and this is a feature which has been overlooked in ail 
other key rings BEWARE OF IMITATIONS, Will be 
pleased to furnish cuts for your catalogue on request. 


Some of the useful ways in which the Adams Rings can 
be used: 
Perforated Sheets and Binders of all sorts. 
Daily reports of all sorts. 
Key rings for everybody. 
Janitor’s key rings. 
Tool room checks, tackle boxes and curtain rings. 


These rings are made in six sizes. Inside Measurements: 


No. 00 Diameter % inch. No. 2 Diameter 1 inch. 
No. 0 Diameter % inch. No. 4 Diameter 2 inch. 
No. 1 Diameter 1% inch. No. 6 Diameter 3 inch. 





Sizes No. 00, 0, 1 and 2 come packed 100 in envelope; 4 
and 6 come packed 10 in an envelope. 





THE ADAMS ECONOMICAL PERFORATED AND 
FLEXIBLE COVERS 

These Loose Leaf Covers are made out of our special 
Press Board with the perforations protected by rust-proof 
eyelets 

These covers can be used for Loose Sheets of any sort. 
Tt is used very extensively now for Students’ and School 
Children’s Note Books and are very practical where you wish 
to increase the number of sheets from time to time, 

These covers are very economical for almost any kind of 
Loose Leaf work. The cost is practically no more than the 
cost of a filler for the more expensive binder or covers. Bach 
pair of covers come equipped with a pair of the Adams Ideal 
Book Rings 


Made in seven standard sizes. 


Every dealer and jobber should send for our 
interesting catalog with the new prices. 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago Ave., Chicago, U.S. A. 
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PENCIL 
EXCHANGE 


INCORPORATED 
Manufacturers of High Grade 


Lead Pencils 





Cable Address: 
Western Union “PENEX” 


Jersey City, N. J. 


U.S. A. 


Factories: 
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cardboard cut-out of a church organ with its organist 
above the altar. The flower girls.were present and. “the 
happy couple” was represented by “Kewpie” dolls. Ray H 
Horton, manager of the printing and manufacturing de 
partment, is sponsor for the window trims 

x * 
the duplicator 


country 


M. Landau, of France, who invented 
bearing his name, has gone back to his 
and Frank Pattee, general manager, is getting things 

1 


nativ< 


nicely in hand for the growing volume of business which 
is constantly adding to the force and equipment of tl 
new concern. 


* % 

John M. Flowers, manager, expects soo: 
othces to more effectively cover the coast tert tory 
his jurisdiction for the Felt & Tarrant Company Mr 


Flowers is one of the younger business men who hai 
imade good on the coast. One of the things he likes 
foreign trade o the tutu! 


discuss is America’s part in 
ok ‘ * 

Charles J. Elliott, manager of the loose 
of the Western Lithograph Company, Los 





formerly a Chicagoan. He migrated to the land of su 
shine last October and says nothing could him t 
leave. Of course there are many interests to forestall 
homesickness—California’s climate, and a new building 
his company is putting up, for example 
x * x 
The Grimes-Strassforth Stationery Company has o 


pied its present large and thoroughly modern store for 


little more than a year. The company does strict] 
retail business—and a large one. One of the interesti: 
features in the display arrangement is the loose-l 
counter of that department. It is located just at o1 
side of the main entrance and chairs are placed cor 
veniently about the low tables on which are numerot 
samples of various forms and,systems. The customer 
encouraged to walk in and “look things over” at h 


leisure He is not “bothered” by sales solicitations an: 
he feels that inasmuch as he is not taking up a sal 
man’s time he is perfectly free to look about and 
out without buying if he feels so inclined 

Manager J. P. Culp has been “out here” for ten years 
Previously he traveled for a Kansas City stationery houss 
but he never. boards a train now and that nothin; 
short of a battery of coast artillery and an .act of Con 
gress will ever get him out of sight of Los Angeles. Mr 
Culp has been near the salt water long en I] 


says 


ough to tall 
convincingly of the size of the fish one may catch without 
half trying—somewhere right near the front door ste} 
Los Angeles. 

- 

A pleasant visit was that with H. A. Ecclestone, ma 
ager of the Remington office, and Mr. George Monte 
ery, who has charge of the local headquarters for the FE: 
Addressi1 


phone, the Dalton Adding Machine, Bellknay 
Machine. And there were others where calls were ni 
sarily brief but pleasant—Kingsley Mason & Collins 
tioners; Mr. E. W. La Tourette, of the Elliott-] 
Company, who, by the way, attended the business sh 
the Royal Typewriter Company, where Manager §S 
was absent on an Eastern trip, but where Mr. Bet! 


repair department divulged some interesting “insid« 
concerning his friends of the movie colony 


Gary Pupils Get a Touch of High Speed 


On his way to New York from the San Francisco B 
ness Show, W. F. Oswald, one of the speed operators 
the Underwood staff, was requested by Miss Conyer 
structor in typewriting in the Gary Schools, Gary, I) 
to give a demonstration of his work before her pu 


[he cemonstration took place at the | 
and engaged the attention of a majority of the stud 
even though they were not taking the typewriting « 
Mr. Oswald demonstrated high and low speed finger 
ercises. He also showed the pupils his method of writing 
as high as 134 words in one minute without error 
burst of speed he executed 145 words minute without 


erson SS ] 





error. 

\t the rate of forty-five words per minute he dei 
strated smoothness of operation. To show the possibil 
ities of the human mind Mr. Oswald engaged in conver 
sation with the teacher and typewrote from copy 15 
words in one minute without error 

The classes enjoyed the demonstration very much and 


it served as an incentive to them to attain perfection in 


typewriting work. 
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The ADCO“ A’ Flexion 


Expansion Binder 


9 


25 Points of Superiority 


and Efficiency 





Binds a few leaves or 1,000 leaves. 

Holds leaves securely and in best alignment 
Has non-projecting chain-posts, 5-16 in. or % in 
diameter 


~—Requires no sections to increase capacity. 


Expanding mechanism all within small steel 


tubes, no parts in covers. 

Chain posts are flexible, same diameter entire 
length, no smaller part as in telescoping posts 
Has no leather back to wear off or become 
loosened 

Enables greater finger space for easy insertion or 
removal of leaves. 

Lighter and more easily carried about 

Smaller, less clumsy and saves vault space. 

Can be made to fit any size of leaf 

Any center to center can be duplicated 

Binds a few or many leaves, saving heavy expense 
of changing backs to secure additional capacity 
Adco Flexion Expansion Binder has less minimum 
and greater maximum capacity than others 
Stacks level on desk 
Saves your office 
rounded 


furniture, all surfaces are 


Leaves, with any hinge treatment, lie flat 
Has stability of flat back Ledger Binder. 
Has easy rotation of Round Back Ledger Binder 
Adco Hinges are most substantial and uniform 


in appearance 


Heavy pressure on binding edge of leaves does 
not cause the hinge to bulge outward and raiss 
covers 

Leaves cannot enter Chain-posts and are easi 

moved along 

Capacity grows with the business 

A Peer among binders for quality 

Economica practical, efficient, a money saver 


Accounting Devices Company 


564-570 West Monroe Street 


CHICAGO, U. S. A. 
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Idiosyncrasies of Typewriters. 


In this issue our London letter makes reference to a 
case in which a suit on trial in England hinged on the 
authorship of a certain typewritten letter An authority 
on typewriters submitted evidence which caused the cul 
prit to confess and the case was not carried through to 
the point of submitting evidence by the expert 

Chicago recently had a similar case. The assistant fore 
man of a dairy company had ambitions to supplant his 
boss. This was manifested in a peculiar manner Che as 
sistant foreman was designated in a typewritten letter as 
the prospective victim of a fatal assault, which was to 
terminate in his being made into weinerwursts The city 
detectives on the case learned that the assistant foreman 
had a typewriter. They noted certain peculiarities in the 


threatening letters which had been received by the police 
and discovered that they were characteristic of the ma 
chine owned by the assistant foreman. The case did not 


go to court, but there was a new assistant foreman in 
stalled very shortly in the plant of the dairy company. 


Surplus Government Walnut in School Desks. 


Pupils in some of the city schools of Des Moines, lowa 
will soon be using desks, the wood of which is American 


walnut. Strange to relate, these desks will cost the school 
board less than though oak were used. In getting esti 
mates on the cost of oak for desks the school board re 
ceived quotations from dealers of prices around $450 a 
thousand board feet During the war the Government 


had cut and seasoned for aeroplane propellors a quantity 
of American walnut. It was sold by the United States to 
the French government, and at the end of the war the 
wood was turned back to our own Government, The se 

retary of the school board heard of this situation whil 
trving to get his oak, and secured $10,000 worth of wal 
nut at $320 a thousand feet. Subsequently the board also 
secured a quantity of unseasoned walnut to be made into 
school furniture at prices less than the seasoned would 
cost. 

The school furniture at Des Moines is made up by 
manual training instructors, who are employed the en 
tire year around in the schools, and in this way the board 
is said to reduce the cost of manufacture about one half 
Since this situation became known the cost of walnut has 
increased. 


Chinese Alphabet Resolved to 39 Characters. 
It is said that Chinese of future generations will aba 
don the present hieroglyphic alphabet of ten thousand 


characters, manipulated through the use of a flexible 
brush, and resort to a typewriter with but thirty-nin¢ 
characters. Mission workers have nearly attained success 
in campaign to revolutionize the handwriting used _in 
China for more than 4,000 years. This system of phonetic 
script which is being urged upon the Chinese was worked 
out in England in 1903 by Weng Chao. There are thirty 
nine characters, ten numerals, and no capital letters Phe 
new script has been put into use on American typewriters 
by the missionaries in China with marked success. For 
this purpose typewriters have been furnished with blanl 

1 

| 


type. The characters are cut on these blanks by Chines: 


engravers. It is said that the government at Pekin r« 


ognizes the advantages which will accrue through thé 
adoption of the condensed alphabet. It will give the c 

try a common tongue to displace the many dialects whicl 
are now in vogue in the different sections the republi 


Madras Presidency Imports. 


Imports from the United States to the Madras Pri 
dency, India, in 1918 and 1919 are reporte 

Typewriters and parts: (1918) $40,711 1919) $15,499 

Writing papers: (1918) $881; (1919) $31,574 

Stationery, excluding paper: (1918) $18,2 
549. Imports of stationery from all 
cated: (1918) $300,022; (1919) $210,28 





Spanish Typewriter Imports. 
Chester Lloyd Jones, commercial attache at Madri 


Spain, reports that American typewriters came to 1 
nopolize the Spanish field in 1917. In 1913 Spain 


} 


ported eighty-two tons of typewriters, of which fifty- 
per cent came from the United States. The imports of 
h 


typewriters had increased in 1917 to 132 tons, of whi 
ninety-eight per cent came from the United States. 
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The Customer 
Thinks Straight 


TS any given group of merchandise, show a 
customer two or three hundred items selected 
from the lines of a dozen or so manufacturers, 
and you still leave him with a sense of confu- 
sion, a suggestion of incompleteness. 


Show him less than a hundred items, but 
let them represent the full and complete line 
of one manufacturer of known reputation, 
and the customer at once feels that his re- 
quirements can be quickly and amply fulfilled 
in your store. 


Carter Inx Products are being constantly 
advertised. This year nineteen leading mag- 
azines are being used, reaching over twenty 
million people. It will cost you less and bring 
you more if you standardize on Carter Inx 
Products. 
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THE CARTER’S INK COMPANY 


Manufacturing Chemists 
BOSTON CHICAGO 
NEW YORK MONTREAL 
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STRUCTURAL STRENGTH MODEL SAFE 


WITH THE UNDERWRITERS’ LABEL 





No. 301 
s # Globe Safe ea 
me “STRUCTURAL STRENGTH MODEL 


Combines the “OLD LINE” Standards of Strength, as developed in the Safe Maker’s art for over a period of fifty 
years (i.e. STRUCTURAL STRENGTH), together with easy Portability and also Heat Resistance, for which it has been 
awarded the “Underwriters’ Label.” 

Concerning fire protection, too much importance has been given to heat-resistance alone, because in modern build- 
ings the combustible matter is kept so low that intensely high temperatures especially for any length of time are unknown. 
Whereas, if a safe is surrounded by a lot of highly inflammable material, unquestionably the build- 
ing itself will collapse long before high temperatures have been developed, and STRUCTURAL 
STRENGTH will have been required more than heat-resistance. 


The Globe-Wernicke Steel Horizontal Filing Cabinet Sections can be used inside these Safes. 


She Globe-Wernicke Co. 


~ 
tt, 
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STRUCTURAL STRENGTH MODEL SAFE 
WITH THE UNDERWRITERS’ LABEL 


The FIRST REQUISITE in the building of a safe is 
“STRENGTH”—Strength in the frames, Strength in the outer 
steel walls, Strength in the inner steel walls, Strength in the door 
plates, Strength in the boltwork and Strength in the locks. 





Structural Strength is of paramount importance. A safe which 
is only fireproof is of little value if under the tremendous weight 
of a collapsing building it is reduced to a shapeless mass and its 
contents given to a fire. 


STRUCTURAL STRENGTH MODEL —tThe difference between 
the “Globe” and the cabinet type of safe is in the Globe Safe’s 
tremendous STRUCTURAL STRENGTH. Light metals afford no 
real strength, therefore the Globe Structural Strength Model 
Safe has heavy 2x2x% inch angular steel frames and heavy 
plates throughout. 


It has all the fire- 
resisting qualities 
of the ordinary cab- 
inet type of safe 
and over and above 
this the superior 
qualities of 
S27 BUCO eee 
STRENGTH, as 
explained in Globe- 
Wernicke Cata- 
logue. 

The SECOND 
REQUISITE is IN- 
SULATION — The 
Insulation in the 
Structural Strength 
Model is the most 
wonderful insulat- 
ing medium that has ever been used for any insulating purpose. IT WILL 
NOT RUST THE STEEL PLATES. It will not cause swelling. It never 
loses volume, hence supports the outer walls of the safe from a crushing 
load, ie. Extra Strength. It will not give off a combustible gas that dur- 
ing a fire might wreck the safe of its doors. Full details in Globe-Wernicke 
Catalogue. 

THIRD REQUISITE—THIEF-PROOF QUALITIES—See Globe-Wernicke 
Catalogue. 
It has THREE BIG qualities that you expect to find in a safe 
FIRE PROTECTION—THIEF PROTE CTION-STRUCTURAL STRENGTH. 
It has been adopted by the United States Government. 
It has been tested and bears the Underwriters’ Label. 


No. 303—Open | 













f fifty 

. been It has the Lowest Casualty Insurance Rate granted by the Burglar’s 
No. 303—Closed Insurance Underwriters’ Association. 

build- It has all the security of the “OLD LINE” Safe with all the modern con- 

— STRUCTURAL STRENGTH MODEL venience and easy portability of the cabinet type. 

yuild- 

URAL Globe Safe “‘BUILT-TO-ENDURE”’ 

Safes. ich for Pe - Vi icke Cat rrvé ; 93 


Dealers everywhere handling Globe-Structural Strength Model Safes have the ad\ antage. You and your customer 

after examining it will have absolute CONFIDENCE in it It is THE Safe you want and there is more safe busi- Run 

ness in your town than you imagine. The World's 
Business 
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Fine Feathers 


Fine feathers become a 
fine bird. The handsome 
appearance of DIXON’S 
ELDORADO, in finish and 
packing, is in harmony with 
the superlative quality of 
the pencil itself. 


Made in 17 Leads 
—one for every 
need or preference 


NORAD 


the master — RADU 


JOSEPH DIXON CRUCIBLE CO., Pencit Dept. 98-J, Jersey Crry,. 


Canadian Distributors:—A. R. MacDougall & Co., Ltd., Toronto 










N. 


J. 
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Ramsay Returns to Publicity Field. 

Robert E. Ramsay has been appointed director of pub- 
licity of the American Writing Paper Company, succeed- 
ing Fred M. Webster, who has taken up executive work 
with another company. During the interim Edmund E 
Keough, assistant manager under Mr. Gardner, handled 
he position. 

Mr. Ramsay is well known in the office appliance field. 
He has done some notable work with the Wales Adding 
Machine Company, Wilkes-Barre, Penna., and the Art 
Metal Construction Company, Jamestown, N. ¥ He left 
the latter connection to become editor of Advertising and 
Selling, New York, N. Y. Mr. Ramsay has been a fre 
quent contributor to business publications, and recently 














ROBERT E. RAMSAY. 


published a book, “Effective House Organs,” which was 
reviewed in the March issue of Office Appliances. For 
two years he was editor of Postage, a publication issued 
monthly, devoted to direct mail advertising methods 

Mr. Ramsay has been active in association work, hav- 
ing been a president of the Direct Mail Advertising Asso- 
ciation, and at this time one of the board of governors 
He has appeared on many of the programs of the Asso- 
ciated Advertising Clubs of the World. In addition, his 
addresses have been in request by advertising clubs and 
commercial bodies in every part of the country 

This sketchy review of Mr. Ramsay’s activities will 
suggest the wealth of experience which he brings to his 
new position. It is natural to expect that the advertising 
of the American Writing Paper Company will reflect his 
grasp of the possibilities of paper as an advertising me- 
dium, and as a vehicle for good printing. 


Eaton, Crane & Pike Establish Dormitory. 

In order to solve the housing problem for woman em- 
ployees, the Eaton, Crane & Pike Company has acquired 
a large residence in Pittsfield, Mass., and will use it as a 
club house and boarding house. The house is placed on 
a plot of two acres. There are thirty-four rooms, of which 
twenty-one are bedrooms. The house has a social his- 
tory, having been the home of the late Lemuel Pomeroy, 


1 Pittsfield manufacturer, many years ago. 


Walter F. Wyman in Interchurch World Move. 

Walter F. Wyman, sales and export manager of the Car- 
ter’s Ink Compar.y has been asked to serve as an inde- 
pendent advisor to the Interchurch World Movement. Mr. 
Wyman’s part in the work will be to help the missionary 
held with his extensive experience in advancing American 
commercial interests abroad. Mr. Wyman has given the 
held study in the past, having contributed a series on “The 
Exporting of—Religion” to the Outlook in 1915-16 


Toy Show Samples Given Hospital Children. 

In March the Association of American Toy Manufac- 

turers held an exhibition in New York. At the conclusion 

of the show, some 15,000 samples were distributed among 
e children in New York hospitals as a sort of belated 


Christmas day celebration. 
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Reflect Your Pride 





in the character of 
your desks and other 
office equipment by 
displaying 


Conrades Chairs 





No. 


They are in keeping with 
the finest furniture your 
customers will buy. Our 
wide variety of designs 
enables you to please all 
tastes. 


Write for the Conrades Catalog, 
showing our full line. 


Conrades Mfg. Company 
1942 North Second Street 
St. Louis Mo. 
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Elmer A. Ingrim Has Sold Out. 

Elmer A. Ingrim has sold his interest in the Ingrim 
Rutledge Company of San Francisco to the other men 
bers cf the company, who are H. J. Baxter, H. W. Rut 
ledge and R. H. Glissman. Mr. Ingrim was one of the 
organizers cf the Ingrim-Rutledge Company and has 
been president and general manager since its incorpora 
tion four years ago. The Ingrim Stationery Company was 
first incorporated by Mr. Ingrim, formerly with A. Car 
lisle & Co.; E. A. Wood, from the H. S. Crocker Company 
and S. Andriano, a loca! attorney. In May, 1916, th 
store at 415 Montgomery street was opened for business 





Later the name was changed to the Ingrim-Rutledg 
Company. 

The officers have been until the sale of his interests b 
Mr. Ingrim: President, Mr. Ingrim; vice-president, Mr 
Rutledge; Mr. Glissman, who bought into the firm i 
1918, secretary; Mr. Baxter, treasurer. The reorganiza 
tion, which will be made by the change of ownership h 
not as yet been announced. 

Mr. Ingrim will be connected with H. S. Crocker Co1 





Ve 


Benatar | pany after April 1. He will be manager of the depart 
A a ment of municipal county supplies. His work in this li 
Quality Pencil in the orld will extend over the entire territory of the company, 


cluding Southern California. 


, —e : The Ingrim-Rutledge Company, after the departur: 
We KNOW that there is no Mr. Ingrim, will discontinue all municipal and count 
better pencil than the VENUS work and handle stationery and printing 


in the whole world; none in 


which the grading of the va- Lane-Kessler Company Opens in San Francisco. 
















rious degrees is more exact; Lane-Kessler Company, distributors of the paper pr 
none which approaches an ucts and fine art ware of Los Angeles, has ned a ] 

, Matiieerees manent office and display room at 424-425 Hearst 
closely, as does the VENUS, ing, Third and Market streets, San Francisco Lat 
absolute pencil perfection. Kessler Company will represent Hampshire Paper ( 

: pany, Highland Manufacturing Company, and L. A. W 
You can assure your customers Novelty Company, and other Eastern lines \t prese! 
unqualifiedly that VENUS Pencils they are displaying a fine line of greetings ards 


are the very BEST pencils they novelties 
can buy. 


Office Equipment Softened Affliction. 





° : 
American \ news item in March revealed the fa Oli 
: Norton, former president of the American Can Compat 
€ 
Lead Pencil Co. had suffered a paralytic stroke. He is eighty-one ye 
220 Fifth Ave., New York old, blind, and his mind had faltered. However, so inte 
1 London, Eng. was his hold on business affairs that his estate maintair 
a completely-equipped office in a Chicago loop building 
fitted with desks, chairs, filing cabinets, typewriter an 
Maker fe other equipment. \ secretary and office bi vere at hi 
complete line of command. Daily the old man went to fice 
pencils, pen planned deals and engineering propositions of importan 
holders, erasers, all : ; Site; ore Lod nents 3b va 
rubber bands, allon paper. | Is assistants worked as thoug was a_ 
etc. enterprise which they served. The office, with its da 
tasks, served to occupy the man’s mind, and evidently p1 





longed his life, and made his days bearabl 


Boston Stationer Celebrates 75th Anniversary. 


Frank W. Bailey, the dean of the Boston statione1 
celebrated his seventy-fifth birthday March 11 You 
lady employees of the Thorp & Martin ( pany, wit 
which he is connected, extended a surprise party to M1 
Bailey at his home. They presented him th a set 
books on travel. His desk at the office was decorat 
with flowers, and an engrossed testimonial ft employ 
of the firm who had been connected with the institutio 
for ten vears or more was a choice addition to the 
contributions. A basket of American beauty roses 
sent by the Boston Stationers’ Associatio1 

Was Your March Issue Late? 

Unprecedented conditions in the Chicago post ce W 
responsible for much delay in the postal sery It is pe 
sible that some subscribers did not receive their papers a 
the usual time. A strike of express clerks threw an ext! 
burden on the postoffice. The Chicago institution had 
ready been crippled by labor shortage. Atop those diff 

17 Black Deerees ties came bad weather, which hampered the movement « 
r magazine mails to the postoffice, and from there to tl 


and 


3 Copying railway stations. The congestion was 1 ore severe 


has ever been experienced, even at the 


seasons. 


Ohio Furniture Store Specializes in Steel. 
C. B. Wolfert operates at 619 Madison avenue, Toled 


Ohio, one of the few stores in the state devoted exclusivel 
to steel office equipment. The Security Salesman recent 
illustrated the store front, and stated that Security st 


equipment is handled in the store. 
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So Personal Appearing _| = 
" that Gov. Lowden [ \g cere 
thought them typewritten 









ny or: I NTLY, Gov. Lowden wanted to write 5,000 
ee influential citizens. Speed was imperative. A 
ed vital public matter needed support. Stereotyped 
ng messages wouldn’t do. Only PERSONAL letters 
his could win the attention required. But finishing the 
ad job in 72 hours was the problem. 
oe An alert clerk got busy. Four hours later Gov. 
‘ily Lowden marveled that 5,000 names, addresses, salu- 
r tations and dates could be so quickly typewritten with 
out error—and that 5,000 addressed envelopes were 
also ready. 
ers, “Thought typists were scarce!” exclaimed the 
’th Governor. “How did you secure enough to do this 
Mr so quickly ?” 
Por “We didn’t,” was the reply. “We used the RIB 
ves BON PRINT Addressograph, which fills-in letters and 
ion addresses envelopes as well as typists with the type 
aa writer—but 15 times faster—without errors! 
Much mail you receive, and think typewritten, is 
Addressograph-ed! Investigate—our salesmen will 
a demonstrate the 1920 “typewriter-size”’ Addresso- 
~~ graph at your desk! 
S at 
xtra 
al 
cul 
t of 
the 
= dresso a hy 
iday 
MARK 
edo, 3A W. Van Buren St. ' 
vely CHICAGO PRINTS FROM TYPE 744A Broadway 
atly NEW YORK 
steel 
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Goodyear Tire and Rubber Co. 
Posted $168,000,000 on 
30 Elhott-Fisher Machines 


All work out on time, without overtime, and with less 
than one-thirtieth of one per cent errors. 
in accounting cost by handling triplicate monthly state- 
ments, ledger and proof sheet journal at one operation. 


OR the fiscal year ending 

October 31 last sales 
totaling $168,914,982.23, in- 
volving 1,839,603 separate 
items, were posted by the 
Posting Division of the 
Goodyear Tire & Rubber 
Company with no trial bal- 
ance troubles, no overtime, 
and with less than one-thir- 
tieth of one per cent errors. 


The smooth operation of 


this vast amount of record- 


ing at about half the expense of 


ordinary pen methods is ac- 
knowledged by the Goodyear 
Company as resulting from 
the Elliott-Fisher System. 

Eight years ago, when the 
Goodyear business was less 
than half its present size, pen 
methods proved inadequate 
and the Elliott-Fisher Sys- 
tem was installed to secure 
quantity production in their 
accounting. 


Now the work is always 





unhurried and up to date. 
In October last the thirty 
Elliott-Fisher Flat-Bed Ma- 
chines handled the record 
volume of 239,359 long and 
complicated postings so easi- 
ly that over 35,000  state- 
ments were in the mail and 
the trial balances completed 
by the fourth of the follow- 
ing month. This was done 
despite waiting for reports 
from New England, Texas, 
the Northwest, and the Pa- 
cific Coast. 


The Sales Ledger is posted, 
proof sheet control made up, 
and triplicate statement writ- 
ten at one operation on Elliott- 
Fisher Machines. Every ac- 
count is balanced as posted, 
and the proof sheet totals 
give an absolute check against 
the sales recap figures. 

The flat writing surface of 
Elliott-Fisher Machines per- 
mits making all records at one 


ELLIOTT-FISHER COMPANY, Harrisburg, Pa. 


Branches in 100 Principal Cities 





Great saving 


operation, with carbon copies 
always clear and in perfect 
register. It permits the hand- 
ling of cards, loose-leaf sheets, 
or bound volumes with maxi- 
mum ease of inserting and 
shifting forms. 


An Elhott-Fisher System 
is proportionally as valuable 
to small retailers as to indus- 
trial giants such as the Good- 
vear Company. It can be 
applied to your business to 
effect time, 
trouble, and money for any 


accounting work, whether 


economies of 


ledger posting, cost account- 
ing, order writing, keeping 
stock records, making up pay- 
rolls, or anything else having 
to do with figures. 


Let us send you he booklet 
on the applicaiion of Elliott 
Fisher Sysiem to your busi- 
ness or one similar to tt. 
Our nearest representative 


will gladly call 


obligation. 


the re 1s no 


Elliott-Fisher 


Flat-Bed System of Accounting —Bookkeeping—Billing—Recording 
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Graphic Arts Exhibition. 

An exhibition of printing is announced by the American 
Institute of Graphic Arts in the galleries of the National 
Arts Club, Gramercy Park, New York, May 5 to June 1. 
[he purpose of the exhibition is to demonstrate the stand- 


ards achieved by the printing industry. The printers of 
North America are invited to submit to the exhibits com- 
mittee samples of books, catalogues, booklets, circulars, 
stationery, calendars, wrappers, display cards, cards, typo- 
graphic posters, typographic prints, color printing, labels, 
folders and advertisements. Specimens may be submitted 


for one or more of the classifications designated, but only 
those accepted by the committee will be displayed. Medals 
f gold, silver and bronze will be the recognition of the 
best specimens. The most important specimen will be 
awarded the American Institute gold medal 

An entry fee of $5.00 is required for every exhibit ac- 


cepted by the committee. Additional specimens from the 
same individual exhibitor, accepted and displayed, will re- 
quire a fee of $2.50. A complete catalogue will be pub- 


lished, giving the names of all exhibitors and a list of the 
prize winners and prizes. 

An important feature of the exhibit of the American 
institute of Graphic Arts will be a historical section. This 
will include the art of making records, clay tablets, papyri, 
palm leaf books, parchment, etc.; block printing in Asia 
and Europe: early typography and its effort to imitate the 
illumined books; period printing of the sixteenth, seven- 
teenth, eighteenth and nineteenth centuries; the revival of 
the art of printing by Morris, etc.; twentieth century print- 
‘ng. The character and comprehensiveness of this feature 
of the exhibition is assured by the fact that it is in charge 
of Henry L. Bullen, librarian of the American Typefound- 
ers’ Company 

Specimens and correspondence should be addressed to 
the printing exhibit committee, American Institute of 
Graphic Arts, 219 East Nineteenth street, New York, N. Y. 


Restriction in Varieties of Crane Products. 


Announcement has been made to the trade by Eaton, 
Crane & Pike Company of a restriction in the varieties ot 
papers and cardboards which can be supplied at this time. 
The demand has been so great that even with increased 
mill capacity it has not been possible to meet all require- 
ments. The iz & W. M. Crane mills are concentrating on 
three leading grades, in order to assure maximum output. 
Eaton, Crane & Pike Company will fill orders for ream 
goods, weddings, visiting cards and envelopes, Crane’s 
standard five quire boxes, papeteries and correspondence 
cards, only in the following qualities: 

Crane’s linen lawn (dresden white)—Paper: 5914 pounds 
only. Pasted board: Two-sheet and three-sheet thick- 


nesses. 


Crane’s linen lawn (in four tints)—Paper: 5914 pounds 
only. Pasted board: Three-sheet thickness only; bluite, 
pastel grey, daybreak pink and Madeleine violet 


Crane’s kid finish (pearl grey)—Paper: 5914 pounds, 74 
pounds and 81% pounds. Pasted board: Two-sheet, three- 
sheet and four-sheet thicknesses. 

Crane’s satin finish (pearl grey)—Paper: 5914 pounds 
only. Pasted board: Two-sheet thickness only 

Z. & W. M. Crane qualities not specified are temporarily 
discontinued. The situation does not affect grades sold 
by Eaton, Crane & Pike Company embodying Crane & 
Company's bonds 

Ask Lower Postage to France. 

The Merchants’ Association of New York has requested 
the postmaster-general to give consideration to the estab- 
lishment of a two-cent rate on first class mail to France, 
such as now exists between Great Britain and the United 
States. Authority is vested in the postmaster-general to 
inaugurate and revise postage rates with foreign countries. 


“Treat "Em Rough.” 

The Bulletin of The Better Letters Association tells of 
a cure for the man whose letters are stamped, “Dictated 
But Not Read.” A business man had a reply made up into 
a rubber stamp. He returns such letters stamped, “Re- 
ceived But Not Read.” That should cure the careless 
writer who doesn’t take time to read what he has dictated. 

Mail Delivered to Advertising Character. 

General Fireproofing narrates an interesting incident. 
In recent magazine advertising the feature was “Mr. G. 
F. Bus.” Later several letters addressed “Mr. G. F. Bus, 
Youngstown, Ohio,” were delivered to the General Fire- 
proofing Company. 








Simple Calculating Machine 








HE Monroe stan- 6 tee Monroe proof 
; dials in which 


answer and proof of 
accuracy appear simul- 
taneously. Errors elim- 
inated, The correct 
answer assured the first 
time, 


dard flexible key- 
board, universally 
adopted as the sim- 
plest, quickest and best 


for all-round use. 


























HE Monroe Calculat- 

ing Machine is port- HE M 

: ‘ d two-wa one 
able; weighs only twenty- ly roe snciehneiell 
which makes multipli- 
cation, divisionandsub- 
traction on the Monroe 
as easyas addition. Turn 
crank forward to multi- 
ply or add; backward 
to divide or subtract, 


six pounds, Has 14 the 
number of parts of the 
standard type adding ma- 
chines. Guaranteed for five 
years; but its mechanical 


simplicity insures a busi- 








ness life-time of use. 





The Monroe is used all over the world by man- 
ufacturers, shippers, merchants, bankers, accountants, 
public utilities, governments, railroads, growers, etc. 


Mail coupon below for complete information, 





ONROE 


REG. U.S. PAT. . 


Calculating Machine 


The SHOW ME” Coupon-Mail it today 


Morroe Calculating Machine Co., Woolworth Bldg., New York 


Without obligation tous, please send your“Book of Facts,” showing 
how the Monroe will save time in the figure-work of our business. 


eee Eee ad 


Address 





O. A, 420 
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This ‘‘Game of Busi- 
ness’ advertisement (at 
left) will appear in the 
Literary Digest April 
17th and the May num- 
ber of System the 
magazine of business. 


It carries an entirely 
new sales appeal to 
your prospective buy- 
ers of office furniture. 
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~ Business 


peer fishing and steel furniture certainly 
seem as far apart as the poles. But you 
know the hobbies of some of your customers. 
They could discourse for hours on the merits 
of sundry golf clubs, o* various fishing lures, 
but overlook entirely the merits of their own 
office equipment. 


Let your customer appreciate that the “tools” of his real 
game—the business game—deserve selection with far 
more personal care and exactness than that which he 
uses in choosing a new golf club or fly-rod and it will 
prove a profitable realization for you. 


It’s Van Dorn’s “game” to drive home the vital import- 
ance of a man’s office equipment to his productive work 
and the bearing its appearance has upon his business 
prestige. This story of Van Dorn’s master-craftsman- 
ship-in-steel is being told in a dozen different interesting 
ways to your prospects. 


It’s your ‘‘game,” if you’re selling Van Dorn, to put this 
campaign to work for you by utilizing the “planned-for- 
you’”’ electros, folders, stuffers, mail card, window dis- 
play cards, etc. 


We would like to send details of our co- 
operative campaign and samples of our 
special selling helps to every Van Dorn dealer 
and prospective Van Dorn dealer. Write 


THE VAN DORN IRON WORKS COMPANY 
CLEVELAND, OHIO 


New York Display Rooms: 318 Broadway 


Craftsmanship in Steel 
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THE SPARTAN 
SEALER designed 


for store and office use. 
Handles rolls of tape up to 14 
inchin width. Sells at $3.5 

lower price than any other ma- 
chine using standard sized rolls. 


Mr. Dealer: 


Stores and offices have been 
waiting for this machine. Be first 
in your territory with this sure win- 
ner. Order a dozen or more today. 


$24.00 


Including 100 Four Page Circulars Free. 


The Gummed Products Co. 


536 So. Clark St. 
Chicago, IIl. 








TROY, OHIO 


New York City Minneapolis, Minn. 
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Increased Production Convention’s Slogan. 

The eighth annual convention of the Chamber of ( 
merce of the United States will have increased producti 
as its keynote. The convention will be held at Atlant: 
City, April 27 to 29. Increased production is considere 
of such importance that the program will require that 
topic be considered from that viewpoint 

Lack of production, it is pointed out, is one of the 
causes of the high cost of living, which cannot be red 
until more goods are put on the market Phe 
a seller’s and not a buyer’s market Prices have 
forced up by competitive bidding. This in turn has mad 
necessary unsual wage increases, with a still further ris 
manufacturing and production costs 

Even with the exchange situation as it is, with its thre 
ened curtailment of exports to Europe, manufacturers get 
erally believe it will be a long time befor productior 
the United States catches up with the demand for goods 
in the meantime producers are — with the task no 
only of meeting current demands, but with making i 
some directions production lost as a result of the dive: 
of manufactured goods for war purposes 

Government in Relation to Production. 

The general subject of increased production has 
divided up in the program for the convention into s 
subjects. The first to be taken up will be the gover 
ment in relation to production. Under this heading v 
be considered anti-trust legislation and taxation. | 
of every kind is keenly interested at this time in the situa 
tion with respect to taxation, especially ; 
excess profits taxes, against which there has been general 
complaint. 

Transportation to Be Considered. 

The second general subject to be taken up will be trans 
portation in relation to production. This will include both 
land and water transportation. One of the chief causes of 
lack of production just now, it has been pointed out, is t 
general shortage of railroad equipment One authority 
estimates that the country is short at least 200,000 box 
cars and all lines of industry have felt the shortag: 

International finance and its relation to world produ 
tion has a prominent place on the prograt This subj 
will be discussed both from the financier’s and the business 


man’s point of view. The Chamber has just expressed its 
willingness to name delegates to an international financial 
conference under limitations outlined | the Treasury 
Department. Lack of means of financing European S 
tries is a decided factor in retarding production in 
of the countries of Europe. 

Agriculture and Production. 

One general session of the conventio1 l be g 
to agriculture in relation to productio1 Her 
presented for discussion the part of the government 
farmer and the business man in agriculture. Secretary 
Agriculture Meredith will speak for th« ernment 

Another important general subject will be the relat 
of labor to production. This will be approached 
both sides, the employe’s viewpoint being presented 
representative of the American Federation of Labor, and 
the employer’s by a business man. 

Besides the general sessions ther: ll be held ¢ 
meetings, divided as along the great divisions of indust1 
In these meetings the subject of increased productio1 
in the general meetings, will be the main topic discussed 

Watertown Stationery Store Sold. 
John H. Sterling has retired from business, after having 


managed a stationery and book store at Watertown, N. \ 
for forty-nine years. The business was conducted by Mr 
Sterling’s father from 1849 until 1891 John H. Sterling 
ran the business from 1891 to 1894 in partnership with H 
B. Mosher. Since the partnership was dis 
Sterling has conducted the business Mr. Sterling 
out to Edson E. Robinson, Inc., and the 
without interruption. 


solved Joht 
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Conference on Mid-European Trade. 


A luncheon was extended by the Merchants’ Associatio1 
of New York March 4 to a number of commercial repré 


sentatives from the countries of mid-Europs Che speal 
ers from overseas were optimistic in their statements, and 
looked forward to early development of the resources of 
their several countries. Among those 1 tendance at the 
luncheon were Major George H. Richards, vice-president 


in charge of foreign sales, the Dalton \dding Machin 
Company; R. E. Springer, assistant mai at N w York 
of The Carter’s Ink Company. 
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2s Mr. Ledger 


4 


A WantsVan Dykes 


Every bookkeeper likes them because they 
make such clean, well outlined figures that 
do not blurr. The hard smooth leads of 
grades 2H, 3H or 4H suit ledger work best. 
The same characteristics that make them 
good for bookkeepers commend them for all 
business. There is a grade of lead among 


the 16 degrees to suit every writing and 
drawing purpose. 


VAN DYKE bincitecoo 
PENCILSS600 

is more than good. It is uniformly good 

and full of quality as well as lead. The 


Van Dyke isn’t a mere challenge to other 
pencils. It is a victory over them. 


EBERHARD FABER 


Oldest Pencil Factory in America 
Factories: Brooklyn, N.Y., and Newark, N. J. 


Offices: New York Chicago Boston‘ San Francisco 
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have their counterparts in 
Karpen Chairs. The kind 
of wood, the character of 
the design, the quality; no 
matter what the type of desk 
there is a 


Karpen Chair 


to equal or excel it in every fea- 
ture. Dealers who aim to surpass 
in their facilities and the character 
of their office equipment find that 
carrying the Karpen Line adds to 
their standing. 


White for the Karpen catalog. 


S. Karpen & Bros. 
New York 
Michigan City 


Chicago 
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The Returned Soldier as a Worker. 


bad thing 


Was their Army experience a good thing 
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U. S. Postage Stamps 73 Years Old. 
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OFFICE SAFES 


The Highest “Product of Superior Design 
“Materials and W orkmanship 


Years of experience with actual, not theoretical, conditions of 
safe service are incorporated into the design. 

The highest grade of materials, specially developed, are built into 
this safe as into all SECURITY STEEL products. 

Conscientious, patient and skilled workmanship develop the 
utmost values of the design and the materials. 

Our standards are judged by our products. 

The Security Office Safe is made up in four standardized sizes. 


STEEL EQUIPMENT CORPORATION 


AVENEL, NEW JERSEY 










Makers of the Full Line of 
Security Steel Office Equip- 
ment and Security Supplies 


New York Branch: 
25 West 45th Street 








No. 50 No, 40 No. 30 
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Th M il O M Saves Those Precious 
e ali- = eter Closing Hour Minutes 
It is the last step between the business house and its customers. 
Letters signed, copies signed and checked—men and women fly the 
“homeward bound” pennant, and the correspondence is left to the 
tender mercies of the mail clerk. They entrust to him the appear- 
ance of the mail, and valuable stamps. 











Is the mail clerk equal to the trust? 

Often—yes. Sometimes—frequently—no! 

The mail clerk is in a hurry. Envelope sealing and stamping is 
smeary, and stamp sticking tedious. Counting stamped envelopes is 
tiresome. Not always, though. 


The Mail-O-Meter 


can shoulder the burden of 100 per cent efficiency, do the work right, always accurately, and on time. The Mail-O- 
Meter takes care of the rush, and “makes the mail.” A big circular mailing is assured prompt dispatch and neat 
delivery. The Mail-O-Meter seals, stamps and counts envelopes at the rate of 250 a minute. That’s speed. It abso- 
lutely prevents pilfering of stamps. That’s safety. It is mechanical—neat—and each stamp is affixed top side up 
That’s workmanlike. There are no wicks, pads or sponges. That’s sanitary. The mechanical construction is cor 
rect. That assures durability. 











E Will Exhibit fe 

at the National RR 

Business Show, \ "nd 
Philadelphia, 
April 19 to 24 


























Mail-O-Meters are now made in various sizes, conforming in price, speed and capacity to the requirements of any 
mailing room. The smaller, lower-priced machines embody all the features of the larger machines, sealing, stamping 
and checking stamps in one operation, with the stamps handled under lock and key. These machines are not ex- 
periments, but are simply adaptations of the same mechanical principles for the accurate handling of postage stamps 
that have made the Mail-O-Meter one of the greatest labor-saving devices in existence. 


What Satisfied 20,000 envelopes, labor on the job. 3,000 letters in fif- 
Users Say stamped and sealed in teen minutes is what the Butterick 

a day is ordinary work Publishing Company exacts from its 
for “Life”, New York. “Life” says that Mail-O-Meter. Saves $2,100 a year. 
it is impracticable to employ human Saves its cost twenty times a year. 


saves time and labor. It en- 
The Automat Check Endorser 33°°° 76 276 pers bs ihe 
adding machine, or separately as desired. The action is absolutely automatic, 
saving time in clearing checks for deposit. Used for years by many of the 
prominent banks, trust companies and large business concerns. 


sALES COMPANY 
39 South La Salle Street 


Labor-saving machinery to do better and quicker, and more 
accurately, what the “boy” labor of the past did by hand. 
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Pot Hooks Bluffed the Turk. 

Pittman’s Journal narrates a pretty story concerning 
how a Red Cross worker in Constantinople was able to 
secure important information from a Turkish merchant 
through her use of shorthand in making notes of an 
interview. 

x * * 

They may look like Greek, to the uninitiated, those pot- 
hooks of Pitmanic and divers other schools of shorthand, but 
according to latest evidence, in the eyes of the Turk they 
are the very “spirit and image” of his native language. 

Proof of this phenomenon is furnished by the Red Cross 
worker of the home service division, whose duties took 
her to Constantinople in quest of a lost Armenian child. 
Friends in America had been told that a certain Turkish 
jewel merchant, Ibrahim, by name, could tell where the 
missing child was being held. 

brahim could tell—but he wouldn’t. He greeted the 
Red Cross woman with elaborate Oriental politeness when 
she sought him out in the dim but alluring stalls of the 
ereat bazaar, where all the motley life of the Far East 
surged to and fro as she plied him with question after 
question. 

The Wily Turk Protests. 

How gladly would he serve her, the all-powerful Amer- 
ican lady, if only he had the information to give. What 
distress he suffered at his inability to help, and why had 
those deceitful dogs who pretended friendship plotted at 
his undoing when they said that he—Ibrahim, of all per- 
sons under the sun—knew aught of the little Armenian 
girl? 

The Red Cross worker was momentarily non-plussed, 
but the Red Cross lexicon, like youth’s, has scrapped that 
obsolete discard, “Fail,” so she bethought her of her note- 
book. At Jeast she could take it all down in (Pitman) 
shorthand and perhaps in the course of verifying his alle- 
gations, some other clue might turn up. 

But despite the dim light that pervaded the crowded 
bazaar, Ibrahim’s eyes were keen enough to discern the 
characters which his tormenter was scribbling in the little 
notebook. There was a familiar look to the curves and 
angles. Slyly pretending to adjust one of the jeweied 
ornaments displayed for sale, Ibrahim leaned closer and 
peered over the American woman’s shoulder. The stolen 
glance confirmed his fears. There, undoubtedly, was 
scrawled in cabalistic signs, the name of the odious official 
who, times without number, had made life miserable for 
him just because of some close bargain he had driven in 
a sale of a jewel which no one would ever have known was 
of glass, but for this person’s officiousness. 

Pot Hooks Looked Threatening. 

She would inform upon him, then, this harmless looking 
American woman. Again he would be made a laughing 
stock in the eyes of his fellows. 

Ibrahim’s mind underwent a lightning change 

“Stay,” he cried, stretching his hand over the note book. 
“Fate is against me. I am outwitted. You shall have the 
address of the Armenian child, only promise that you will 
not send the letter to the man whose name you have in- 
scribed there. I do this at your request, not at his 
command.” 

Thanking her stars for the lucky accident, the Red Cross 
worker hurried to the place indicated by Ibrahim, and 
there, at last, located the Armenian child. 

The happy sequel to the story is that in a short while 
the little girl will be restored, thanks to Red Cross care 
and guidance, to her friends in this country. 

Farewell Dinner to Art Metal Engineer. 

R. G. Bullock, retiring chief engineer of the Art Metal 
Construction Company, Jamestown, N. Y., was recently 
tendered a farewell dinner at Lakewood, near Jamestown. 
A traveling bag was given Mr. Bullock as a mark of appre- 
ciation and a token of the good will of his associates. 
Speaking and entertainment features rounded out the 
program. 

Byron Typewriter Cabinet Company to Move. 

The Byron Typewriter Cabinet Company, Mt. Clemens, 
Mich., will move shortly to Louisville, Ky. A site has 
been bought in the West End, on which will be built a 
plant containing 10,500 square feet of space. The new 
plant will give employment to fifty workmen and have a 
daily output of twenty Byron typewriter cabinets. 

Don’t attempt to board a moving car. There is no busi- 
ness important enough to be crippled for it, says the Na- 
tional Safety Council. 











A Big Money-Maker 


for Dealers 


We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Uur national advertising in Collier's, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tional publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 
your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 
Agency Dept. 
Dayton, Ohio 
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Now is a good time to push sales on genuine “Y and 
FE” Shannon Arch File Supplies. Immediate deliveries 
can be made on practically all items. 








Boards Covers File Perforators 
Arches Indexes Cabinet Perforators 





Send for Suggestion Booklet No. 2820 for Greater Shannon Sales 
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The Bite of the Shannon 
Lock-Arch File 


listen to the snap of the genuine Shannon File 
when the interlocking steel lugs come together. 
Those lugs are the teeth that hold—that prevent 
the gaping or sagging of Shannon Arches under 
the accumulated weight of papers. 


Have you examined one lately for 


the added strength that this feature 
affords? 


Secure 


as a key-ring 


A Full Sized Shannon Arch 
Mailed to Dealers on Request. 


BY INVITAT? on SS 
MEmMeER OF 











MFG.(0. 


Main Offices and Factories 
455 St. Paul St., Rochester, N. Y. 
(Export Offices, New York City) 








SOOT ERPS TTA eA Te Torey 











86 OFFICE APPLIANCES Ipril, 192 





Problems for Employers of Women. 


Many problems confronting the employers of 12,000,000 
women in the United States are to receive the attention of 
the Women in Industry Section of the National Safety 
Council during the ensuing year, in accordance with a 
decision of the executive committee, it is announced at the 
headquarters of the council in Chicago. 

The program of activities for this section presented by 
its chairman, Miss Tracy Copp, formerly of the Wisconsi1 
Industrial Commission and now labor manager for Strous¢ 
& Brothers, Baltimore, was introduced by the following 
statement of the problem 





“From the employer’s standpoint, the problem is to so 
order the work performed by women and to so regulat 
the conditions under which they shall work that a maxi 
mum of production may be attained without impairment 
of the health and efficiency of the women workers.” 

Women Wage Earners Greatly Increased. 
The growing importance of this problem was empl! 


sized at the eighth annual Congress of the National Safety 

a es Council by Miss Mary Anderson, director of the Women’s 
Bureau, United States Department of Labor, who pointed 

out that the number of women wage-earners had increased 
fifty per cent within the last ten years and that now almos 
one-third of the total number of workers in America are 


& 
women. 
The activities for the Women in Industry Section 


proved by the executive committee of the council include 
the transmission of information to industrial concerns and 
others on all phases of the safety problem of women 
industry; the preparation and distribution of special pan 
phlets on various health and safety problems involved in 
. the employment and supervision of women workers; the 
Wherever coins are preparation and distribution of bulletins especially suitabl 
for posting in departments where women are employed 
h d] d ; : Specifically, the subjects to be covered in this program 
an In quantity include the following: 


What occupations are dangerous for women? Keeping 


t 


* . 
b k f absenteeism down to a minimum. Practical methods to 
In Danks, factories, te 


reduce fatigue. Requirements or specifications of a prop 


; 


factory chair for women. Summary of evidence and 


theatres and stores cours thoritative opinion on the limits of weight which womer! 
° e should be permitted to lift. How much time is needed for 
there 1S need for coin the lunch period? Practices of member companies employ 
ing large number of women, with respect to safety, sani 

b tation, supervision. Modifications of processes or equi 
ags. ment which have resulted in greater comfort for employees 
and greater production. How to overcome objections to 

7 - physical examination—when and how should physical ex 
Bemis Coin Ba s sIm- amination of women be conducted? Factory uniforms and 
g clothing for woman workers. Americanization of womat 

workers. The safety and health aspects of night work for 


plify the problem of women. First-aid rooms for woman workers. How great 
¥ " a weight should a woman be permitted to lift What occu 
handling coins—made pations are dangerous for women? 
sturdy and long wear- A little story under a Chico, Calif., date line in the Reta 
- Public Ledger suggests the possibilities of adapting a novel 
ing, they are accurately expedient to stimulate curiosity . 
* 


x " * 


Typewriter Man’s Advertising Stunt. 


sized to hold specific When Frank H. Hull—the “typewriter man” of this 
wished to call special attention to his typewriters, 
he had to do was to print on his envelopes this t 


amounts. “teaser” in red ink: 

“There's a message ‘neath the stamp for you.” 

Hull! used these envelopes for sending out his bills, 
ders and, in fact, for all his correspondence. The reciy 
ients would first read the little note, then pull up th 
corner of the postage stamp and peer eagerly undern 


Write for prices, catalog, and There stood a tiny typewriter printed in green ink 
special information for dealers Folks looked, then laughed and remembered who sold 
typewriters and typewriter supplies in Chico 
The envelope also had a band across the center, mad 
of squares colored red and green—looking like a plaid 
ribbon. This was to advertise his print shop. And dow1 
in the lower left-hand corner this little sentence in red 
th ot 


Be ° B B C “Prompt attention to orders makes business for bot! 
mis ro. ag oO. us.’ 


Cupples Station Junior Ad Club Hears G. W. Hopkins. 

The Junior Ad Club of New York was addressed by 
ST. LOUIS - MISSOURI G. W. Hopkins, sales and advertising manager of the Co 
lumbia Graphophone Company, on “Merchandising Adver 
tising.” His interpretation of the subject is that the dealer 
must be sold the advertising, to insure his whole-hearted 
co-operation, and enhance the efficiency of the advertising 
campaign. 
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SICKNeSS 


Epidemic throughout the 


United States. First symptoms 
—great excitability at sight of any esti- 


mate for printing. Followed by slow fever, 


greatly aggravated by delay after delay in getting proofs 
and revisions. 


Rapid rise to dangerously high 
temperature as delivery gets days and then 
weeks beyond promised date. 


Slight turn for the better when 
job finally lands on desk, followed by 


tempestuous conduct and highly colored lan- 
guage verging on delirium—sometimes ending in apo- 
plexy—when bill is received. 


You've had it! So has every 
user of printing. And when you recoy- 
ered from the attack you fussed and fumed, and 


swore you'd DO something about it and then—you went 
through the same old rumpus with your very next job. 


How do you get that way? And 
what’s more to the point—how long do 


you intend to stayso? When the one sure cure 
for this terrible malady is right under your nose, and has 


been for months! How long can you stand such staggering printing 
costs, such profit-killing delays? 


You know about the Multi- 


graph. You’ve read these advertisements 


in The Saturday Evening Post. You know 
plenty of firms that have used this life-saving device. 


Why not investigate the Multi- 
graph on your own account? Why not 


make ’em show you that it IS a cure for the 
printing sickness? That it WILL save you 25% to 75% 
on most printing jobs? ‘That it WILL cut out the delays, that @ 
WILL give you your printing on time, every time? That the work 
can be done in your own establishment, and without muss or fuss, 
without turning it into a printshop? 

Why not wire, phone or write for a consulta- 
tion with the Multigraph today? 


You can’t buy a Multigraph unless you need it 


THE AMERICAN MULTIGRAPH SALES CO, 
Cleveland, Ohio Offices in Principal Cities 
THE INTERNATIONAL MULTIGRAPH CO. 

London, 15-16 Holborn Viaduct Paris, 24 Boulevard des Capucines 
THE MULTIGRAPH SALES CO., Ltd. 

84-88 Bay St., Toronto, Can. Offices in Principal Canadian Cities 




















Theres ole sure 
cure ~ Buy the 





This is a 
™=MULTIGRAPH SENIOR ¢om>picre 
compact equipment that turns out high quality printing and 
form typewriting at very low cost—averaging a saving of 
from 25% to 75%. It is simple and easy to operate; rapid 
and convenient. Electrically driven, with printing ink 
attachment, automatic paper feed, signature device, auto- 
matic platen release and wide printing surface. Easy payments 
if desired. 

This isa 


THEMULTIGRAPH SUNIOR ‘onsesisis 


efficient equipment for concerns which have a limited amount 
of work. It does both form typewriting and office 
printing and produces the same high quality of work as 
the Senior Equipment, but it is hand-operated only and 
cannot be equipped with electric power, automatic feed and 
Signature device attachments as can the Senior. Easy pay 
ments if desired. 


i" MULTIGRAPH 


The Multigraph 


1830 E. 40th St., 


I am interested in your cure for the ‘‘printing sickness.” 


Cleveland, Ohio 
Tell me 


more about the Multigraph and what it can do for me. 


Firm— 


Name— 


Street Address 


__ Our Line is 





Official Position—__— 


Town_—__— State__0. A. Apr. _ 
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| gor Logical Appeal to 


the Best Buyer Comes from a 


“2 in 1’”’ Clemco Desk 


It affords him a handsome piece of office 
furniture—an unexcelled desk for efh- 
cient work on both books and typewriter. 


The desk top is unbroken, and always 
free for clerical or statistical work. 


The typewriter is placed in the pedestal, 











— 











yet brought to working 


out of the way 
position at a touch. 


The secret lies ‘n the 


‘“‘Clemco AIl Steel 
Ball Bearing Mechanism’’ 


It has revolutionized the typewriter desk 
by making possible the placing of the 
typewriter in a convenient working posi- 
tion without break’ng the writing bed. 


In addition to its superior working 
qualities, the “2 in 1’ Clemco Desk 
is of neat, modern design; substantial 
and se:viceable. 





The Clemetsen Co. 
2608 Flournoy Street 


CHICAGO, ILL. 
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Nine Months of Exports. 


The monthly totals of exports of adding machines, cas] 


registers, metal office furniture, ribbons and carbons and 
typewriters have been summarized below These are fig 
ures which have been printed monthly in these column 
showing the export outlets by countries Che figures at 
prepared by the Division of Statistics, Bureau of Foreig 
and Domestic Commerce, Washington, D. ¢ While 
totals nine months ago, and in January, show a de 

in export trade of office equipment and appliances, thi 


discrepancy is not so great as prevails in some other lin 


It is probable that some of the fluctuatior etween Ma 
1919, and January, 192C, are attributable to the difficult: 
of securing shipping Space. 
The January record of total export agegrega 
$1,206,649,546, one of the highest monthly totals in |] 
tory and fifty per cent greater than that nuary, 191! 
which was $835,545,427. 
Adding and Calculating Machines. 
February, 1919, $515,392. September, 1919 14,726 
\pril, 1919, $418,494. October, 1919, $ 907 “412 
May, 1919, $363,106. November 1919. $ $208,087 
June, 1919, $415,386. December, 1919, $220,549 
July, 1919, $226,569. January, 1920, $398,205 
August, 1919, $274,209. 
Cash Registers and Parts. 
May, 1919 Reg risters, $311,530; parts, $20,212 
June, 1919—Registers, $397,993; parts, $46,885 
July, 191°—Registers, $265,489; parts, $29,965 
\ugust, 1919 Reg risters, $224,050; parts, $16,821 
September, 1919—Registers, $229,866; parts, $26,860 
October, 1919—Registers, $735,273; parts, $37,157 
November, 1919—Re gisters, $504,999; parts, $26,192 
December, 1919 — isters, $302,046; parts, $30,702 
January, i920 ‘oisters, $285,241; parts, $18,548 
Metal Office Furniture. 
April, 1919, $43,254. September, 1919, $86,31 
May, 1919, $66,840 October, 1919, $87,458 
June, 1919, $90,873. Noveml 19, $103 
July, 1919, $50,651. Decen 9, $107,9 
August, 1919, $66,008 January, 1920, $111,677 
Ribbons and Carbons. 
May, 1919—Carbons, $67,776; ribbons, $70,887 
June, 1919—Carbons, $107,816; ribbons, $81,677 
July, 1919—Carbons, $67,114; ribbons, $53,120 
\ugust, 1919 Carbons, $80,949: ril bbon S $55,344 
September, 1919—Carbons, $55,506; ril s, $65,92, 
October, 1919—Carbons, $99,793: ribhor s, $69,755 
November, 1919—Carbons, $62,523: ribbons, $64,097 
December, 1919—Carbons, $46,490; rib] $60,621 4 
January, i920—Carbons, $61,448; ribbons, $57,526 
Typewriters. C 
May, 1919, $1,385,046 October, 1919, $1,494,844 
June, 1919, $1,888,022. November 1919, $1,258 t 
July, 1919, $1,517,358 December, 1919, $1,627,711 
August, 1919, $1.418,442. January $1,421,954 N 
September, 1919, $1,558,668. 
y 


January Exports of Metal Office Furniture 


United States exports of metal office furniture by 
tries during January, 1920. By the Division of Statisti 
Department of Commeree: 

Countries. Countries 
Belgium ... ‘ $ 1,276 Other British West 
France ; 3,735 Indies $ 
Greece ....... 1,160 Cuba a 
a 100. —Haiti ha 23 
Netherlands .. 632 Dominicar publ 5,078 
Norway 436 Argentina 1,573 i 
Portugal 108 Brazil . 52 TI 
Spam ..... 2,000 Chile 2 
Sweden ...... 1,723 Colomb 609 an 
Switzerland .... 225 Ecuador $5 t] 
England ....... 14,387 Peru ; a 
Scotland 199 Uruguay 294 ; 
Bermuda . 27 ~=Venezuela 3! 
eo re 29, 231 China +26 Mi 
Guatemala 55 British India . 161 : 
Honduras 51 Straits Settlements 100 Crh 
Nicaragua . 281 Dutch East Indies 9,232 at 
Panama ...... 641 Hongkong 75 
Salvador 213 Japan 2,145 thi 
Mexico , : 5,329 Other Oceania 60) 
Newfoundland and Philippine Islands 10,058 oal 

Labrador ....... 256 ~=British South Africa 842 
Trinidad and To Egypt . 62 

eee 63 ; 

Total $111,677 T 
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—the Metal Waste Basket 


with the 


Rubber Cushion Corners 


| Jie dealer who sells Victor Metal Waste Baskets has one big dominant, 

competition-stifling argument to absolutely clinch sales. The Victor is the 
only Metal Waste Basket with rubber cushion corners that absolutely protect 
the other office furniture. With corners cushioned in live rubber, the Victor will 
never scratch or mar. This patented Victor feature gives exactly what you and 
your customers want in a basket. Rubber cushion corners make the sale. 


Get a Monopoly on Metal Waste 
Baskets With Your Trade 


The dealer who is known to sell the best of 
any certain line of goods has a monopoly on 
that kind of merchandise with his trade. The 
Victor answers the requirements as no other 
Metal Waste Basket can. The Victor is an elec- 
tric spot welded metal basket, absolutely tight 
at every corner and joint. Nothing can drop 
through it. It is finished in mahogany, golden 
oak, American Walnut and Olive Green. 


The profits and business-building possibilities 
in Victor Metal Waste Baskets are great. They 
lift your waste basket business out of the 
common-place, small-margin class into a real 
business with big enough profits to warrant 
pushing them. As business builders for other 
lines they serve in a great big way. A satisfied 
customer is a “repeater” always. Ask for full 
details, prices, etc. 


The Metal Office Furniture Company, Grand Rapids, Mich, 
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Will YOU Profit by 


the experience of the 
National Bank of Commerce? 


WILLIAM C. HENCHY, Manager of the 
Credit Department of the National Bank of Com- 
merce in New York, says: ‘We have 15 Dicta- 
phones in use at present, and they give entire 
satisfaction for the work for which they are used.” 
You, too, can see for yourself, in your business 
why The Dictaphone is the choice of institutions 
seeking short cuts in their correspondence work. 


™ DIC TAPAVNE 


Reg. U.S. Pat. Off. and Foreign Countries 


‘The Shortest Route to the Mail-Chute’’ 


American Railway Express, New York, 
N. W. Fulmer, General Purchasing Agent, says: 
“On a month's test, covering 18 operators 
with an average output of 1,591 letters per 
day, we found the cost for transcribing a 
little under 3%c per letter.” 


The American Rolling Mill Company, 
Middletown, Ohio, says: “We have 68 
Dictaphones in use. The Dictaphone system 
has proved itself in our work to be greatly 
efficient, a time saver as well as a saver of 
expense.” 


Phone or write for convincing demonstration in your office, on your 

















The American Surety Company, New 
York, D. H. Cook, Superintendent of Agen- 
cies, says: “Having installed The Dictaphone 
in many of our agencies throughout the United 
States, we are free to say that it has proved 
to be a great time saver, and now constitutes 
a helpful feature of our organization.” 


New York, Chicago & St. Louis Railroad 
(Nickel Plate), Cleveland, C. A. Beck, Chief 
Clerk, says: “ Weare using at present approxi- 
mately 100 Dictaphones in our various depart- 
ments with mighty gratifying results.” 


i yi work, Branches in all principal cities — see your telephone book. 

memati pe ss ™ 

| — THE DICTAPHONE, Woolworth Building, New York City 
bdo) Branches Everywhere. Write for Booklet, “The Manat the Desk’’ 


There is but one Dictaphore, trade-marked “The Dictaphone,” made and merchandised by the Columbia Graphophone Co. 


—— 
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January Exports of Adding-Calculating Machines. 


United States exports of adding and calculating ma- 
chines, by countries, during January, 1920. By the Divis 






































ion of Statistics, Department of Commerce and Labor y | 
Countries. Number. Dollars | 
PRED OiNe IRONS. «.. 66 bicc cuss ves 87 17,244 | 
Belgium ... eed a 64 21,674 | 
Denmark .... ee ee 82 9.945 ) 
France ..... eae nee ° e 8,328 iA 
Greece ..... eR et 3 585 FF A cautious dealer 
SS eee 36 6,648 
Netherlands Sheen 55 27,478 | Ordered two 
Norway ..... i ey ans) ee 31,471 | 
Poland and Danzig ‘ee 5 1.050 fil] Income tax wallets 
Sweden ..... ; Ee ; 307 63,148 i : 
Switzerland . paket as as. 3,845 | For display 
BAGONG ..< <>. ‘creer 291 35.843 
British Honduras ee ere | ee 2 141 | And after twelve 
CE So cai0' 414 50,393 
aes | ° ° 
ty arene 3 a j Or twenty-five or fifty 
onduras 6 170° Wa 
Nicaragua oe 264 Vil Ora hundred people 
<a ae ne Re 90 | 
BOOMIOD 6 ose veces sie as on adaveees , 33 5,932 | Placed their orders 
Newfoundland and Labrador.... ] 11 
Cuba .......... io teapistanes a 235 37 ,067 The dealer 
Danish West Indies pauelatae-kees 3 820 
____ SEER sOnOmay 1 105 Sent us his order 
Dominican Republic ............... 25 3,867 
PINON 9555 gis) s5. sw ws oe eae wk es 64 11,435 Whic e shi ed 
NS OT ee seh Ga aoep eet hiace 133 24.692 hi h a PP 
Chile 33 5,157 Immediately! 
NI. ic 5: &: athe ew Died GUC 33 4,900 
Ecuador ...... buch oie wes ark 12 2,042 We’ll do the same 
yg ee i cotter aaedla teecmedtls 5 1,746 
d Uruguay .... 43 6,840 
ce ? Venezuela .... his coed ] 217 For yun 
ss ES rer ree ee 45 6,493 And 
Straits Settlements ] 125 
f the Dutch Ezst Indies . me 29 1,909 We’ll thank you 
Com- Hongkong .... Tere ete es 5 585 . 
CP PEE ree ’ 2 450 
Dicta- Australia ..... siecle ah dtantemes l 210 | 
entire aL. are mee bene Leg bey 7 3,835 i 
used.” Setal és. ; Pe ee en ee 2.343 398,205 all 
isiness - _ Shipments to Noncontiguous Territory: Wi 
NO Sig: Siu. d.a's. 6:29 6 «Ra a ee ae ee d 950 Hii 
futions ge Ev nae te ey tan See , 5 1,038 AHH 
work. ai ee cient ii 
January Exports of Cash Registers and Parts ill oe 
United z eee & : iil Special 10x12x2} Leatherope ion Wallet 
tas a a a on ts he ‘ ash gh ge and avon during HilH with ten 9x11 Leatherope Flat Wallet Inserts 
= freeads >y 1€ ivision of Statistics, epartment | | Individual incomes under $5,000 (Form 1040a ) 
Cash Registers. Parts of. {ii SIZE “B”’ 
Countries: Number. Dollars. Dollars. mi : : 
Sn MS OTM Or i 
Denmark ....... reo. 4,706 By: wi e xi0Oq Leathe 
Finland ..... . 9 438 NH Individual incomes over $5,000 (Form 1040) 
Fe , pehears on Ae. 734 Corp. income and excess profits (Form 1120) 
a g eee ] 135 y 
CS ' a 2,152 ee i 
v Netherlands sg -tekace 10,358 225 r 
a Norway .... any 50 13.945 
e Portugal .. aes 2 930 
d es 1s oe 3,291 8 } 
q Sweden .... eee 28,836 406 
Switzerland . een 6 1,436 e. All 
:S England ..... Pane Ae We 220 Till 
Canada ...3.. 2? 52 3 168 it | 
aerenton pete: 1303 «2 ets || N@CUFI y Enve ope (©mpan 
d > ee eee erat er. 3 1.104 oe | o———CT e* House of Specialties 
af Mexico ..... venue Sa 11,461 mM 
<. tie toundland and Labrador 4 1,050 ll 
ME Smacks taser sesvevmben 42 10,404 39 sf 
4 sta eee ++ 42 10404 9 MINNEAPOLIS, U.S.A. 
Brazil ee . ae 68,306 2.923 | 
( olombia hos rw 16 5.2( \4 : 1 BRANCH OFFICES: 
Uruguay .... Re: 3 1.475 04 A New York, 150 Broadway 
Venezuela .. eboney) 4 553 ri Cleveland, 436-8 Schofield Bldg. 
Vutch East Indies m5 31 14.968 15] Detroit, 407 Congress Building 
- Siam 58 4 1.156 5 Chicago, 445 ist National Bank Building 
k City arti _. eee <n 8,541 8] San Francisco, 204 Ist National Bank Building 
ritish South Afric: Ter rae 5,077 395 ) 
99 French Africa iar ae 1,078 7 7 
Egypt ... 3 2,018 


ophone Co. 


——— otal . 3,322 285,241 18,548 = =k === Ss 
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LINEN LEDGER. 


SHEETS STAND STRAIGHT 
IN THE LEDGER BINDER 





Specialized Equipment 


is a necessity in modern business and its need is no- 
where more apparent than in the bookkeeping and 
accounting field. Machine Bookkeeping calls 
very special kind of ledger paper; the ordinary paper 
TYPOCOUNT Linen Ledger 


purpose of ma- 


for a 


is quite inadequate. 
Paper is made for the one specific 


chine bookkeeping. 


D7 
YEOCOUN 


EDGAR 


TY POC UNT Linen Ledger Paper has such a 
strength of fiber that it enables the operator to swift- 
ly grasp the sheet as it stands in the binder, insert it 
and remove it with the greatest pos- 

will withstand unlimited wear and 
can be repeatedly made without 
Typocount Ledger 


in the machine, 
sible speed. It 
tear, and erasures 
impairing the 
Paper when ordering replacement sheets for 
Machine Bookkeeping system. Any Stationer or 


Printer can get it for you. 


surface. Specify 


your 


Send for TYPOCOUNT sample book 





Byron Weston Company 
In the First Place—Weston’s Papers 


MASSACHUSETTS 


DALTON, 


Ae © 
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January Exports of Typewriters. 


United States exports of typewriters by countries, 
Depa 


1920. 


ing January, By Statistics, 
ment of Commerce 

Countries, Countries 
Austria ...........$ 2,939 Dutch West Indies.$ 


Azores and Madeira 
Islands 
Belgium 
Denmark 
Finland 
France 
Germany 
Gibraltar 
(reece 
Italy 
Netherlands 
Norway 
Poland and 
Portugal 
Roumania 
Spain 
Sweden 
Switzerland 
Turkey in Europe 
England 
Scotland 
Jugoslovia 
British Honduras 
Canada 
Costa Rica 
Guatemala 
Honduras 
Nicaragua 
Panama 
Salvador 
Mexico 


Danzig 


Newfoundland and 
Labrador 

Jamaica + 

Trinidad and To 
OS EIS OOF 

Other British West 
Indies ...... 

( “‘uba aw Sa ee ‘ 

Danish West Indies 


the Division of 


French West In« 


190 = —Haiti 
39,205 Dominican Republic 
17,551 Argentina 
4492 Brazil 
104,822 Chile . 
13,618 Colombia 
629 Ecuador 
10,956 British Guiana 
24,886 Paraguay 
49 480 Peru 
18,801 Urugua 
45,416 Venezuela 
15.458 China 
11,704 Kwantuneg 
29,903 Chosen ‘ 
40,020 British India 
27,723 Straits Settlements 
21,861 Other British East 
224,169 Indies 
2,268 Dutch East Indies 
410 French East Indies 
844 Hongko1 
157,590 Japan 
464 Russia in Asia 
6,330 Siam 
2,489 Turkey in Asia 
1,543 Australia 
3,684 New Zealand 
266 Philippine Islands 
46,749 British West Africa 
British South Africa 
949 British East Africa. 
997 French Afri 
Madagas 
814 Morocco 
Portuguese Africa 
van Egypt 
)3? 
355 cy) ee $1 


Shipments to Noncontiguous Territories. 


OS Sen 


Hawaii 


812 


4.476 


Porto Rico 





24,655 
2,498 

Qf) 
IQ 257 
10.530 
2,899 
2,486 
16,744 
14,387 
6,121 


? ) 
3.298 


January Exports of Carbon Paper and Ribbons. 


United States Exports of carbon paper and typ 
ribbons by countries during January, 1920. By the 
ion of Statistics, Department of Commer 

( ly 

Countries I | 
Belgium $ 677 
Denmark 
France edenoe 6,41 
Greece 
Italy $125 
Netherlands Oy 
Norway ..... 313 
Portugal 643 
ae 119 
Sweden Q95 
Switzerland 
Turkey in Europ: 313 
England ..... 5.883 
Scotland 662 
British Honduras 27 
Canada ..... $218 
Costa Rica 147 
Guatemala 371 
a a 9 cami gh eR etka 
ae ic al wee 15 
Ee eee oe eas 53 
Salvador 148 
Mexico ? ak i aco Mates ce a yf 964 
Miguelon, Langley, etc.... 8 
Newfoundland and Labrador.... 180 
eae 75 
Trinidad and Tobago...... 17 
Cuba 234 


Danish West Indices 
Dutch West 








Indies. 


SU 
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lur- 
art- 


370 

495 
| 441 
7 564 
4.150 
3,496 
3.935 
8,296 
7 134 


23 




















1,260 
2,858 
5,900 
8,047 
4,565 
4,042 
165 
9,088 


5,559 


56 
24.655 
2'498 
90 
29,252 
10.530 
? 2909 

2 486 
16,744 






he ene] It has taken 35 years 


130 of hard work to develop 
iat the organization making 
m9 National Cash Registers 


14.387 
300 
14,895 





| 13,386 TARTING with two employees in one little 
room, The National Cash Register Company 
now has a making organization of over 7,000 
ons. people working in 21 big buildings. 
Ee riter . 
Divis It has taken 35 years to develop this tremendous 
. organization. 
yewriter 
DHS Many obstacles had to be overcome in those years. 
; e. Money, time, and energy were thrown into the 
i enterprise by large-visioned men who believed that 
1,346 cash registers were a necessity in stores of all 
+ kinds. 
524 e , o%.Re 
123 Slowly but surely the business grew. Building 
— after building sprang up to house the expanding 
1.081 organization. 
1,796 
The National Cash Register factory of today is the 
g 421 result. It is built on a foundation of faith in the 
, cash register as a business necessity. It is dedicated 
68 to the making of a labor-saving machine that helps 
a merchants, clerks, and customers. 
318 
5,501 se , . 
9 The National Cash Register Company 
i Dayton, Ohio 
a Offices in all the principal cities of the world 
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i; dre You Selling the Carbon Paper __ ||! 
iii| WeKeep Fixed in People’s Minds? __ ||! 
HH 

i] MultiKopy is the only carbon paper nationally 
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advertised. 


Murikery 


SW elo mm Or-tuclee Me at-telss 
That Gives Satisfaction 





MultiKopy advertising in the Saturday Evening Post, 
Literary Digest and other magazines of nation-wide circula- 
tion, fixes and keeps it fixed in consumers’ minds. 

Thousands of people think MultiKopy when they think 
carbon paper. 

Yet a better reason: MultiKopy gives such complete satis- 
faction that users want it again. They will accept no other 
carbon paper. 

These selling-factors insure dealers a quick turnover in 
MultiKopy. 

It sells and repeats so steadily that we engage to take back 
after a specified time unsold stock—when there chances to be 
any. 

Our Definite Selling Plan will give you the full details. 
Send for it today. 


Star Brand Typewriter Ribbons 
Are Also Fixed in People’s Minds 
They are nationally advertised in every MultiKopy adver- 
tisement. They don’t fill, and they give such complete satis- 
faction that they also repeat. 


NEW YORK: 114-118 Liberty Street CHICAGO: 14 N. Franklin Street 
* PHILADELPHIA: 908 Walnut Street PITTSBURGH, PA.: 830 Park Building 
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French West Indies 14 14 
Haiti j 27 33 
DNominican Republi ee 232 10] 
Argentina ... 6.852 9 194 
Brazil . aptP 3,844 3,502 
Chile . ware rT : seas 834 dee 
Colombia .... : 63 
Ecuador aa 48 
British Guiana : 2 - 
Dutch Guiana po 3 
Paraguay ; . 4? 228 
Peru =I8S made 5 a $12. 
Uruguay .. ; 148 560 
Venezuela ts oy 2 240 596 
China : ' aed, 1.216 275 
Kwantung ; cade 400) / 
British India : 1,761 1.845 
Straits Settlements , 214 125 
Other British East Indie; ; 121 234 
Dutch East Indies 60 496 
Hongkong ....... ; 318 409 
Japan , ve 7,886 920 
Russia in Asia , 4 114 2.425 
Siam 894 48 
Australi: , acs eee 3,294 
New Zealand ... 130 500 
Philippine Islands 152 85 
British South Afri ee 171 227 
French Africa . errr 244 93 
Morocco. .... ee ee 230 
Egypt rake - 35 100 
Total i *- .$61,448 $57.526 


Some Essentials of Office Economy. 


The following has been circulated through all depart 
ments of Armour & Company: 

Elimination of all waste has been a guiding principle in 
the meat packing business for the last forty years. Noth- 
ing about an animal is wasted. You have heard how they 
take the fine hairs on the inside of a cow’s ear and make 
artists’ brushes out of them. Armour & Company now 
have undertaken to eliminate waste in the offices of the 
company as well as in the packing houses. The high cost 
of paper, pencils, rubber bands and other stationery has 
caused the company to issue the following instructions 
Printed forms should not be used when plain paper 
would answer, and bound books should likewise be 
avoided where loose sheets could be used to advantage. 
The quality of paper and binding should be considered 
when ordering new forms or re-ordering old forms, re- 
ducing the value whenever possible. 


Economy of Carbon Paper. 


Stenographers and others should remember carbon pa 
per deteriorates with exposure and the least possible num 
ber of sheets should be ordered at one time. Each sheet 
should be used the greatest number of times 

Rubber bands should be properly taken care of and 
used conservatively, as our purchases for the past year 
amounted to over $3,000 

Pencils are also an item which should have careful at- 
tention, and pencil tops freely used. Indelible pencils cost 
three times as much as black pencils and should not be 
used except where necessary. Our total pencil bill aver 
ages over $10,000 a year and careful attention would re 
duce it 


Put Lid on Ink. 


Ink wells should always be covered at night to avoid 
evaporation. 
stenographic work, saving time of the parties sending 
and receiving. Full S! ed letterheads should not be used 


Make your letters as brief as possible, thus decreasing 


when half size will ar swer. Printed letterheads should 
not be used for office correspondence. The backs of in 
coming letters should be used for the carbon copy oft 
your reply This not only saves paper, but also filing 


space and facilitates handling. 

7. e 4. ‘ 

\ll classes of binders have nearly doubled in cost and 
7 > - 


Should be taken care of and never used tor storage 
purposes 


The cost of paper and stationery of all kinds has ad 
vanced by leaps and bounds, making necessary the assist 
ance of every employe in eliminating waste in every pos 
sible manner.—Chicago Commerce, March 13, 1920.” 


Satisfy yourself that it is a genuine 
Quail and then buy with the assur- 
ance of perfect pencil satisfaction. 


The pleasing finish and attractive 
appearance of Quails is the outward 
reflection of the superior qualities of 
our smooth-writing leads and easy- 
cutting woods. 


All Quails are tipped with new, fresh 
rubber of the best quality. 


Standardleads— 
the points that 
please 


Standard 
Pencil Co. 


MANUFACTURERS 
1822-1828 
LOCUST STREET 
ST. LOUIS, U.S.A. 
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MONOGRAM 


Carbons and Ribbons 


“The Line of Lowest 
Ultimate Cost’ 












The significance of our 
slogan merits more than 
passing attention under 
present conditions, for 
“Monogram” Carbons and 
Ribbons are the most profit- 
economical to 


able and 


handle. 


Manifested in uniform, in- 
herent quality; substanti- 


ated by dealer experience. 


They set a higher standard 
of efficiency and satisfaction 
in every essential. 


NEIDICH PROCESS COMPANY 


Manufacturers 
Burlington, N. J., U. S. A. 
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The Postal Service. 


The Merchants’ Association of New York has 
vestigating the reasons for the deterioration in the 
service. In Greater New York, the association's 
paper, was recently printed a letter 


of interest to 
readers. 
* 

Mr. H. Hine, president of the Century Rubbet 
Works, Incorporated, also complains of th 
ery service. In a letter to the Merchants 
«Says 

“The present conditions of the postal servi 
ing us in such manner that we are threate1 
of quite a number of our out-of-town accounts, 
to the expense of remaking some of our goods to 
those delayed in transit, and we appeal to you 
to present our grievance, with others that you 
to the proper authorities, in an effort to remedy 


may 
Sallie 
“Articles such as we manufacture imp 
desired at particular times and often for use 
documents such bonds, bills of lading 

declarations and other instruments 
and unless these goods reach the point wit! 
great caused and 


(rubber st 
[ on 
as cove! 
or \ 1m por 
reast 
time, inconvenience is ] 


the articles, and who are compelled in many 


the o | 


selling 
We are charged back for goods not received in du 
or refused payment of same and our stationers ot 
threaten discontinuing business, which we 

at quite some expense, both in 
salesmen, 


advertisi1 


ing 
Suggests a Remedy. 

“We have a suggestion in mind which 
and that is to try to obtain a 
Department whereby that 
are for immediate use or 
marked on the outside, ‘Goods Made to Ordet 
Delay,’ and that mail of this kind be gi 


goods are 











handling, or that some special stamp, of probabl 


cent denomination which may termed ide to 


be 


the part of our customers, who are usually stationet 


to make refunds of payment received on the goods orde 


ruling from the Post 


Varic 


nment 


tant 


Ma 


otherwise useless aeakad 


stamp, be attached to such a class of gov ry 


desired over regular parcel post 
“We mention this in order that if a 
made that it would prevent concerns using the 
have found that 
and that in sending kind hich ar 
priced articles) and sending them regular] 
that the special delivery rate of te! nts 
as they | 


eoods of our 


parties, 


much for our customers, would 























nearer to their city 

“Any information you can render as 
of the service being improved we will 
although we are not members of your associatiot1 
that you will use your efforts to procuré tter s 
through the mail for us as well as for 


Lynn Proud of New Industry. 


The Daily Evening Item, o 
printed a story regarding a new compa fa 
an office appliance of novel design 


* 


Lyn 


The Graywood Manufacturing Comp: dde 
another industry to the city of Lynn. While tl V1 
which is composed of Lynn men and ft 
capital, is only about six months old, it 
progress in the development of its line 
ment. 

It is already putting out a new sealing machine 
it was allowed patents Dec. 30, 1919, and r whi 
applied for patents in nearly every foreigi intry 


unnecessary, without paying extra for the service, a1 
a special delivery stamp cd not hel 


This machine for sealing envelopes is like any 


chine that 
placed in various 
the Middle West, a 
are enthusiastic about 

While the company now 
Lynn and is having considerable 
outside, it is planning to bring this worl 
be secured. TI neert 
manufacturing small patented articles 
being shipped to every State in the Unio Wel 
Lynn one more new industry, which Is fair to 
of great importance. 


has ever before been offered Vianv hay 
banks and 
s well as on the Pacif 
them 


offices in \ Ky 


work ( \ 


as suitable can 


space 


several 


occupies only mall sp 
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of ; ledger cost 


Paper is less than 109, 
T pays to buy the best paper— Brown’s Linen 
Ledger Paper, the U.S. Standard. 

Age does not weaken or warp its texture. 

Time will not discolor it or diminish the legibility 

of what you write upon it. 

Brown’s Linen Ledger Paper is made of pure 

white rags, without strong bleaching chemicals. 

It is pure, and its great strength makes it ideal for 

loose-leaf systems, blank books, merchants, bank- 

ers, ledgers, county, state and permanent records. 


Write for Brown's sample hook 
and test papers 


BROWN’S Linen 
an Ledger 


iat Papers 


Established 


L850 


L.. 1... Brown Paper Company Adams, Mass., U.S. A. 
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The “Satellite” ‘Typewriter Stand 


Keeps Up Efficiency All Day Long 


Incorrect working position of the typewriter 
tries the nerves and muscles of the operator, 
and saps vitality. A “Satellite” properly ad 
justed brings the typewriter to a comfortable 
working height, and conserves energy. It cor- 
rects the disadvantages of the ordinary type- 
writer desk or table, as the adjustable feature 
of the “Satellite” adapts the working position 
to any stature. 


in a crowded office the “Satellite” is 
particularly appreciated, as it is com 
pact, and saves Hoor space. 


It is fully portable, and the typewriter 
can be moved from desk to desk as 
desired, rolling easily and quietly o1 
the “Satellite” stand. 


The typewriter is supported rigidly, 
and lacks the “sounding board” effect 
of a typewriter desk... On a “Satellite” 
the typewriter is most nearly noiseless. 


Often in copying from large, thick 

books, it is desired to operate the type 

writer at a different level than on reg 

ular work. A few turns of the adjust 

ing hand wheel brings the “Satellite” 

to any level. 

The “Satellite” Typewriter Stand is capable of 
saving at least 100 minutes in an eight-hour 
day, because of the ease with which correct 
working height can be obtained. To attain this 
result with a desk would necessitate a special 
desk for every operator, built to secure the cor 
rect working position. 


Adjustable Table Co. 
Grand Rapids, Mich. 
305 Mt. Vernon Street 








Write us that we may show you what the 
“Satellite” has done for others. 


tern Representatives: Condon & Co., Inc., Fiftl 
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Dwight and M. H. Jackson Take Over an Old 


Concern. 
J. W. Middleton of J. W. Middleton & Company 
certificate, bond record and seal manufacturers, 35 South 


Dearborn street a1 d 111 West Monroe street, Chicas 
just retired fro1 business at the age ' 
and the control of the business passes into the hands 
Dwight and Marshall H 
comes a stockholder in their firm and 
the same confidence and support which has been accord 
to him for more than fifty years. 


Jackson. Mr 
} 


1 
{ spe AKS 


Dwicht and M H Jackson are well known to the st 
tionary trade and are young men of qualities, well 
equipped by experience and training to continue the bus: 
ness which they have just undertake This business 
be maintained at the same high standards as heretofors 


and such additions and improvements will be mad 
from time to tin shall become feasibl 


Kihn Brothers in New Home. 
Kihn Brothers, who have been for many years at 99 
Beek ian Street, Ne W York, in the lowe! section oO M ill 
hattan, have moved to 205 209 West Nineteentl street, 





—— ——————_ — 




















NEW PLANT, KIHN BROS NEW YORK 

New York. This company is one of the largest and best 
known of the bank note engravers of the United States 
The new quarters will give the company a chance to ex 
pand and as soon as the enlarged plant is in complete 
operation they will be in excellent condition to supply the 
trade more quickly than ever. 


Shall Rotary Stationers Hold a Vocational Meeting? 
Charles L. Mitchell, secretary and sales manager of 


Topeka, Kansas, who has acted fo: 


the past two years in the capacity of Chairman of the 


Vocational Section, which includes stationery and ofiice 


equipment, is anxious to know how many of the stationers 


who bel ng to Intert 


ational Rotary desire to have a Voca 


ional meeting Atlantic City on the Saturday of 


; 
Tl 


vention week. 


hitters 


i 


He will appre 1ate it it all the stationers and office out 
longing to International Rotary, who are intend 
ng to attend this convention, and who are interested in 


laving a Vocational Section meeting at that time, will ad 


vise him right away to that effect. 


i 
t 


compiled a list of 


( 


I 
I 


‘ : 

If there are a sufficient number who are interested and 
tf plans can be made to hold a meeting on Saturday of 
hat week he will make arrangements for the meeting 


Stationers in Bilbao Consular District. 
The Bureau of Foreign and Domestic Commerce has 
stationers and booksellers in the Bilbao 
lar district, Bilbao, Spain. The list « 
rom the Bureau, it 
nention of Fil 


“Onsn 1 1 
onsi in e obtained 


s district and co operative offices upon 
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Sell My Seat Pad 


—No Straps 
—No Strings 


This is the pad with the patented an- 
chor, the only pad that is made scien- 
tifically so as to prevent the shine and 
save the wear—‘*‘Moves as you move, 
but never leave; the chair.”’ 


Use our Selling Helps—Silent Salesman, 


large Display cards and beautiful two- 
color circulars, exclusively furnished 


with the ‘‘Miss Comfort Widney”’ line. 
Write for our latest proposition. It’sa 
money maker. 





TRADE 44. MARK 
©) “iss omfort Vicirey 


»pyright 1918 by The Widney Co 


The Widney Company 


310F So. Jefferson St., Chicago 


We are the world's largest manufacturers of felt seat pads 
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BERLOY 
Metal Products 


Metal Lumber 
Ribplex and Metal Lath 


Floor Cores 








Channels and Corner Beads 
Filing Cabinets and Lockers 
Bins and Shelving 
Steel Factory Equipment 
Eaves Trough 
Conductor Pipe 
Roofing and Siding 
Ceiling and Shingles 
Other Metal Products 


The Berger Manufacturing Co., 


BRANCHES: Boston New York Philadelphia Chicago St. Louis Kansas City Minneapolis San Francisco 
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Steel Filing Cabinets 


The above is a battery of BERLOY Steel Filing Cabinets and 
Transfer Units in the offices of The Northern Jobbing Co., Chicago, 


Illinois. 


There is a point in connection with this installation which should 


be of interest to all office supply dealers. 


It is simply this: These cabinets and transfer units were not pur- 
chased at one time. Instead, a small order was first given, which 
was followed by other orders. After The Northern Jobbing Com- 
pany once used BERLOY Cabinets, they re-ordered. Why? Be- 
cause they found BERLOY Cabinets met every office requirement. 
This is typical of hundreds of other offices. After they once buy 
BERLOY Cabinets, they continue to buy them. 


For this, and many other reasons, the BERLOY line of Steel Filing 
Cabinets is a profitable line to handle. We will be glad to outline 
our dealer’s proposition. Address Dept. H-48. 


Canton, Ohio 





Export Dept.: Berger Bldg., New York City, U. S.A 
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Exchange Basis of Import Statistics. 


[The exchange situation has a bearing on the 1 nthly 
reports of imports published in the newspapers | 
B. IK ni edy, the new director ot the sureau ot Foreign 
and Domestic Commerce contributed the followins a 


ment on the subject in Commerce Reports 


* 
It appears [tron letters received by ti ureau, ; well 
is trom current press comments, that so mie misunder 


standings exist regarding the method of arriving at the 


value of imports into the United States as published in the 
statistical reports Under the provisions of the tariff law 
the value of imported merchandise is the actual market 
value or wholesale price thereof at the time of exportatior 
to the United States in the principal markets of the cout 

trv from which the same is imported, which value is re 

quire d to be stated in the consular invoice filed at the cus 
tomhouse upon entry in the currency of the country from 
which imported The values of the foreign currencies are 
converted into United States money upon the basis of thi 


values of foreign coins as proclaimed quarterly by the 


secretary of the treasury unless the invoice has attached 
thereto a consular certificate showing that the currency 
stated in the invoice 1s depreciated as compared to the 
standard coin currency of the country of shipment, stating 
the percentage of such depreciation and the actual value in 
the standard foreign coin currency, which is then con 
verted into United States money upon the basis of the 


1 ] - lay 
‘laimed Or par Vaile 


Actual Exchange Values Shown. 

When the exchange rates of currencies of Europeat 
countries began to drop much below par as compared with 
J unporters of merchandise from sui 
countries, having to pay import duties on the basis of par 
values of tore1en-coin urrencies, aske a tor re lic I, al d the 
; s at New York agreed, upon satisfac 


tory evidence of depreciated exchange being furnished, to 


collector ot custo! 
ert the foreign currencies on the isis of actual ex 
change rates at time of shipment. This arrangement con 
tinued from about September 9 to October 9, 1919, when 
it was decided by the Treasury Department that no legal 
making allowance in t 

of duties for depreciation in exchange rates except upon 
application to the department for reliquidation of entries 
for which it was shown that the actual values of the in 

i re at least 10 per cent more or less 


con 


authority existed the assessment 


voice currencies we 
than the proclaimed coin values. 

The matter was then taken up formally with the Treas 
ury and State Departments and on November 13, 1919 an 
executive order was issued amending paragraph 692 of the 
consular regulations of 1896 by providing that consuls shall 
attacl to the invoice a certificate showing the rate it 
which the foreign currency is exchanged for United States 
money at the date of certification, and the collector of cus 
toms shall reduce the foreign currency in accordance with 
this rate For statistical purposes the curren: y certincate 


is required for all invoices, whether the merchandise be 
dutiable or free of duty, 

Under instructions issued by the Treasury Department 
on November 18 919, collectors of customs were author 
ized to convert the currencies of invoices covering mer 
chandise shipped from foreign countries previous to No 
vember 13, and between that date and December 31, 1919, 
not having the currency certificate attached, on the basis 
of actual exchange rates upon bond being given by the 
importer to produce the currency certificate. Under this 
authority, the values of all invoices certified before Decem 
ber 31 have been converted for statistical purposes at the 
actual exchange rates at time of shipment 

Executive Order Misunderstood. 

When invoic ertified after December 31 began to ar 
rive without consular certificates, the currencies stated 
therein were converted, according to law. into United 


1 


States money on the basis of the proclaimed or par values 
It was found that many consuls had not interpreted the 
executive order properly and on February 4, 1920, the 
State Department issued supplen entary instructions On 
February 16 the Treasury Department extended the au 


thority of accepti bonds for the production of missing 
currency certificates to shipments made up to March 31, 
1971) 

Che situatior is it affects the statistical in port ilues, 
may be summed up as follows: Previous to Septem! 9, 


919. the 
tate 


foreign invoice values were « verted into United 
s dollars on the basis of proclaimed or par \ ilues 
trom that time to October GS. on the basis of actual ex 
change rates at time of shipment from the foreign country 
Irom October 10 to November 13, at par values; after that 
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Keep Local Trade 
At Home 


If a buyer cannot find Bushnell 


Filing Containers in his neighbor- 
hood, he will seek the dealer who 


does carry them. 


Bushnell Filing Containers 
are staple in every field. They last 
long under the hardest conditions. 
They sell well, because they serve 
well. 

They are made of Bushnell’s 
“Paperoid’, a reddish-brown 
leather-like paper, made from 
rope-fibre, which grows to perfec- 
tion in only one place in the world 
—the island of Mindanao, in the 
Philippines. Imitated in color and 
finish, but never equaled. 

New Price List, March Ist, 1920, 


Superseding Price List of Sept. 
Ist, 1918. 


Alvah Bushnell Company 


925-27 Filbert Street 
Philadelphia, Penna. 
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fo Typewriter DEALERS 
Let's Lor Setter Business 
What used to be and what IS 
are different propositions. 


Many used to know the old "Hammond" type-— 
writer but do not know the MODERN one - 
the "Multiplex". There has been a world 
of progress made. 
Let's talk a bit-man to man: 
Are you perfectly familiar with the pos- 
sibilities of the "Yultiplex"? Coyld you 
answer anybody's question about it? 


Are you aware that there is a vast amount 
of writing that canbe done ONLY on the 
"Multiplex "7 
Get the FACTS 
sell your client 


from us and you may wish to 
what they need. 


Ss 


~~ 





Latest Models 
to meet 
every demand 


of the 


Dealer 





For the special require- 


Regular Multiplex: 
ments of executives, authors, clergymen, physi- 
cians, druggists, professors and students. 


all the characters re- 
All other type shuttles 


Mathematical: Writes 
quired for Mathematics. 
usable on this model. 
Reversible: For writing 
Occidental languages; from 
from left to right. 


well 
left, or 


Oriental 
right 


as as 


to 


Variable Type Spacings: The only typewriter 
made having variable type spacing. Condenses 
typewriting from % to % space usually occu- 
pied for loose-leaf manual sheets, index cards, 
records, etc. 

Multiplex Copywriter: Variable spacing model 
for writing advertising copy. All sizes of type 
from 6 point to 24 point, “Display” type, with 
spacing to suit each. 

Portable— Condensed—Aluminum: 
For the traveler and home, weigh- 
ing but 11 pounds. Carrying case 
included. Has full capacity of 
regular Multiplex. 

The WAGNER Mechano-Numeric Index opens 
up a field for condensed and economic indexing. 
Data will be furnished on demand. 





Let us send you free our interesting 
booklet, fully describing the unique 
features of this extraordinary machine 


Hammond Typewriter Co. 
69th St. at East River New York, N. Y. 
REPRESEN TATIVES FOR THE BRITISH ISLES 


The Hammond Typewriter Company, Ltd. 
75 Ques St., London, England 





Victoria 


of such invoices converted at par cannot 


y¢ Ss 


elected secretary of the company, and Will D 
nearly thirty years manager of the book depart 
made a trustee. 

The new president and manager, 
connected with this company nearly 
first 
sales manager and assistant general manag 
been active executive head of the company si! 
of Mr. Jackson last fall 

Lauron N. Hanford, the new vice-president 
of Seattle. He graduated from Harvari 
1912 and is an overseas veteran, having set 
with the Ninety-first Divisio 
student of the first officers’ training 
Presidio, San Francisco, where he 
sioned a second lieutenant and later promot 

The trustees of the Lowman & Hanford | 
J. D. Lowman, Bernard Pelly, George E 
N. Hanford and W. D. Wilson. 
whom are department managers, includ 
Frank L. Hawley, N. T. Clancy, W. E 
Ernst, L. F. Murdock, J. A. Merriam, J 
Elgan, Frank L. Pratt and J. E. MacPherso1 


Mr. Milles 


son 
in 
months 


J. 


K 
D 


On March 1, W. E. Whyte purchased the int 
partner, J. E. Jenkins, in the 
change at Lakeland, Fla., and 
business. The company was 
this year, Mr. Whyte and 
partners. 

In addition to his duties manager 
Mr. Whyte has just been appointed inspector: 
ind measures by the city of Lakeland. 


is now sol 
organized Oo! la 
Mr. Jenkins 


as of the 


Commercial-Industrial Organization 
Miscellaneous Series No. 99, of the Departt 
merce, “Commercial and [Industrial Organiz 
United States,” is a list of international, 
territorial and local commercial organizations 
vised to November, 1919. Copies can be obtain¢ 
Superintendent of Documents, Washington, 











fifteen cents. 
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Florida Concern Changes Hands. 


rest © 


] 


D 


twenty-eig! 
as traveling salesman, then as department managet 


He hi 


} 


Other stockholders. : 


New Officers for Pacific Coast Firm. 
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Was 
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\ 


Wilson, for 


tment 


time, at current exchange rates for all invoices covering 
merchandise shipped from foreign countries to De 
cember 31, 1919. Invoices certified after that date, not 
having a consular currency certificate attached hich wer 
filed for entry at a United States customh yrevious 
to February 16, 1920, were converted at par values, so that 
January import statistics, concerning which there has been 
so much discussion, were obtained by converting the valu 
of part of the imports at the current exchange rate and 
part at par. Since February 16 all invoice ues have 
been converted at actual exchange rates, and Ss practic 
will continue for invoices certified up to an luding 
March 31, 1920 

The Secretary of Commerce has suggested e Tre 
ury Department that collectors of customs struct 
to reduce, for statistical purposes, the values of all invoices 
on the basis of current exchange rates, irrespective ofl 
whether, for duty purposes, the currency certificate is fu 
nished or not. The department has assurai that this 
action will be taken and that hereafter the import statistics 
will represent the actual value in United States dollars 

It may be stated that countries whose currencies wer 
depreciated much below par did not make ext e ship 
ments to the United States in the first eight months o 
1919 and in the interval between October 9 and Novembe1 
13, when par values were used in converting such curren 
cies into United States money. The import statistics as 
published, therefore, were probably not seriously affected 
by depreciation in exchange rates. The department has 
been informed that of the invoices certified after Decembet 
31, 1919, that were included in the statistics of imports 
during January, 1920, between twenty-five and thirty pet 
cent were without currency certificates, but the total valu 


Last month the trustees of the Lowman & Hanford 
Company of Seattle, Wash., held a meeting | electe: 
Geo. E. Miller, formerly assistant general ager, as 
president of the company to succeed th John N 
Jackson. They also elected as vice-president Captait 
Lauron H. Hanford, son of the late Claren Hanford 
thus filling the positions of president and vice-president 
made vacant by the recent death of those o officers 
J. C. MacPherson, for fifteen years office manager, was 


a> 


been 


a 


the 


1S 


aptall 


npany 


Laur 


rrom 
( 


aQ©re 


"Oo! 


0. 


fw ere 
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In Every Department 


ro 





VISIBLE 
PRINTING 





MULTIPLYING 
SHIFT 


The Versatile 


BARRETT 


Proves Its Ability 
To Handle the Work 


Rapidly and Accurately 


DAPTABLE as the Barrett 
A may be to the needs of the 
small business, where because of its 
compactness, it can easily be carried from 
one department to another, it isn’t this feature alone that commends it. Many 
of the largest corporations in the country are using Barretts in preference to 
bigger, more unwieldy machines, which, in spite of their size—are less efficient. 


Attell Portable 


Calculating and Adding Machine 


With Printed Proof) 


DIALS 


ceo 


<Q 4G«S «eG 
.e 





Occupies only 9x12 inches of desk space. Has capacity of one cent less 
than fen billions. Requires no specially trained operator. Average 
office employee can multiply, divide and subtract, as easily as they 
can add with it. 


Not only proves its work, but furnishes a printed proof 
Every Business—Large or Small is a prospect for the BARRETT Dealer, 


BARRETT ADDING MACHINE CoO., PHILADELPHIA, U. S. A. 
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Endorsement 


Ninety-seven per cent of all business transacted is done on the 
basis of credit. 

Consider then, how very valuable are the records of a_ bank. 
Not only has it its own books and papers to protect but those of 
its depositors and correspondents as well. a 

The choice of THE SAFE-CABINET by The Continental and 
Commerc’al National Bank of Chicago for the prot<ction of its 
priceless records is therefore a very high endorsement. 

THE SAFE-CABINET was chosen by this nationally-known in” 
stitution because of their conviction that it gives adequate pro- 
tection on the day of the fire. 

Distributors of ‘““‘The World’s Safest Safe’’ are providing many 
other large banks with this modern, efficient, accessible’ form of 


protection. 





THE SAFE-CABINET COMPANY 


Originator and Sole Manufacturer of 


THE SAFE-CABINET cittsr sare” 


195 Greene St., Marietta, Ohio 
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“Larnin’ the Young Idee.” 

“How to Become an Office Stenographer” is a recent 
issue by Isaac Pittman & Sons, 2 West 45th street, New 
York, N. Y¥. It is written to supplement the training of 
the shorthand novice, and tends to familiarize the 


stenog 


rapher with the ways of the modern office, correct business 
forms, the use and care of the typewriter, filing, time 
saving office appliances and postal regulations Chere is 


civil service examinations 

W L. Mason, teacher of commercial 
high school at Santa Monica, Calif., wrote the 
has aimed to fill the gap in the averag« 
tion which seems inevitable under present-day conditions 
rcial course does not allow sufficient time 
to do justice to the elements of office work. As a result, 
the “breaking in” of a new stenographer is a task which 
most business men dread. A study of “How to Become 
on Office Stenographer” will familiarize the student with 
the character of her duties. It is, in effect, a post graduate 
study for the stenographic cours¢ 

The keynote of the book is stated in tne heading of the 


also a section on 
subjects in the 
book He 


commercial educa 


Che usual comme 


chapter on “Time Saving Office Appliances.” It wer 
well that it be the motto of every commercial school We 
should have more competent office assistants. “The ambi 
tious stenographer should look upon shorthand more as 
an end than as a tool.” The _ office appliance section 


the purposes and methods of 
type and stencil, th 
addressing machine, 
the book tvpe writer 
various 


ypier and 


sketches briefly and clearly 
the various duplicating machines, 
rotary copier, the old letter press, the 
adding and computing machines, and 
An interesting comparison is made between the 
systems of copying outgoing mail, carbon, roller 
letter press. 

The section devoted to postal regu 
sation of the essentials of the Postal Guide. The 
devoted to foreign postal rates should be a joy to the 
export manager, for if it is faithfully mastered there should 
be no complaints as to short paid letters 


. , 
it1ions 18 a 


Economic Conditions of Brazil. 
\ 100-page 


bulletin has been issued by the Bureau of 


Foreign and Domestic Commerce titled “Brazil: A Study 
of Economic Conditions Since 1913.” Arthur H. Redfield, 
the author, was assisted in the preparation of the bulletin 


Watkins. The bulletin is the fourth of a 
by the Bureau, previous issues having 

United Kingdom, Switzerland and the 
next issue will cover Argentina 

Mr. Redfieid’s conclusions indicate that Brazil is capable 
of becoming one of the leading agricultural countries of 
the world, though its progress along this line is now. ham 
pered by labor shortage, lack of -agricultural machinery, 
and inadequate transportation facilities. The country is 
shown to have great mineral wealth and practically un 
limited forest reserves. There is ample evidence to dem 
onstrate that Brazil in the last five years has gone through 
a period that has lifted it far above its former place in 
the list of manufacturing nations. In the discussion of 
foreign trade it appears that, taking the average for the 
four years 1914 to 1917, Brazil’s annual exports of mer 
chandise amounted to $77,900,124 more than its imports. 

The new publication is Miscellaneous Series No. 86, and 
may be obtained for fifteen cents from the Bureau of For 
eign and Domestic Commerce, Washington, D. C., its dis 
trict offices, or from the Superintendent of Public Docu 
ments, Washington, D. C. 


by Miss Helen 
series undertaken 
been devoted to the 


Netherlands Ch 


Every Man a Salesman. 


No matter what his vocation, every man is called upon 
at times to function as a salesman. It is frequently his 
most important undertaking, as, for instance, when he 
sells himself to a prospective employer. “Selling Your 
Services,” published by the Jordan Book Company, Jef- 
lerson Bank Building, New York, N. Y., has been issued 
to enable a man to merchandise his skill and ability to his 
best advantage. The author, George Conover Pearson, 
has established practices which should enable the man in 
search of a position, or looking for employment of greater 
fertility to himself, to make a good approach to the desired 
position, and to close to the benefit of employer and em- 
ployee. The chapter headings are illuminating: Selling 
Your Services; Making a Job of Getting a Job; Know 
Your Product—Yourself; Determine Your Appeal—Sell 
Your Usefulness; Your Best Prospect—Your Present Em- 
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‘‘Stands for Quality’’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 











Wake Up to the Value 


of purchasing supplies with your business card printed upon them 
See cut above 


This means any size order, large or small; it also means either 
guides or folders. 


That’s the way we help build up 
the business for our dealers. 
We make no charge for this privilege— 


Your business card tells your customer where to go for another 
quantity of supplies— 


You are not advertising the manufacturer’s trademark instead of 
your own business— 


No competitor can take your business from you should you make 
a change to some other source. You save the thousands of dollars 
and effort it may have cost you to build this business up— 


Investigate by writing us for further information as to how we 
can be of great help to you in building up your business. 


We manufacture a full line of cards, guides and folders. 
Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by patented 
process. 


WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 


Check File Cabinets 
Mercantile Report Files 
Small Card Trays 


Vertical Letter Files 
Sectional Filing Devices 
Solid Card Index Cabinets 





We will be pleased to send you Catalogues with 
prices and earnples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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“‘The World’s Best Writing Machine’’ 


Some Incontroveritble 
Reasons Why— 


Escapement—Speedy, simple, durable and easy 
of adjustment. 

Alignment—Perfect and permanent because of 
the inch wide type bar bearings. 

Carriage Rigidity—Never before attained. Se- 
cured by the octuple roller bearings which 
eliminate all lost motion. 

Ribbon Reverse—Automatic, reversing without 


strain. Accomplished by a simple cam con- 
struction without springs, dogs or ratchet 
wheels. 


Unit Paper Feed—Grips the paper early; holds 
it late. Alignment perfect at extreme bot- 
tom of sheet. 

Variable Line Spacer—Instantaneous and posi- 
tive, operated with one motion by either hand. 

Line Space Lever—On left front, giving greatest 
possible speed and efficiency. 

Back Space Bar Properly Placed—Operated by 
any finger of either hand, directly from key- 


board. 

Auxiliary Rolls—Oscillating, wonderfully effi- 
cient. 

Touch—The lightest, most pleasing and least 
tiresome. 


Decimal Tabulator—Inbuilt, simple and speedy. 

In Appearance—Easily the most artistically de- 
signed and beautiful of all typewriters. 

Stencil Cutting—A slight touch of lever in- 
stantly moves the ribbon from writing po- 
sition. 

No Attachments—Modern construction, no at- 
tachments—every improvement being built 
into the machine. 


VICTOR TYPEWRITER COMPANY 


General Offices and Factory 


On Poplar St. from Wyoming Ave. to Oakford 
Court to Penn. Ave., Scranton, Pa., U.S.A. 























Reach the 


ployer; Make Good Use of Your Experien 
Right Man 


Real Buying Factors—Get in Touch with the 


Develop a Group of Prospects: Help Wanted Advertis« 
ments; Situation Wanted Advertisements; TI Circular 
Letter; The News Item—Developing prospects from news 
which indicates a possible business connection, whicl 
frequently is indicated in the day’s news long. befor: 


applicants are invited; The Personal Call; The Employ 
ment Agency—Tells how to pick an honest agency whicl 
will render real service; The Interview—How to capitaliz: 
the desired opportunity; the Eternal Question—Salar 
Keep Your Case Alive; Selling Your Services 

Mr. Pearson has established a viewpoint for the job 
seeker which should simplify his accomplishment, even it 
a “buyer’s market.” The book is well worth its low 
price to any man who senses the need of preparing hims 
for the time when the question of employment succeeds 
the present talk of H. C. L. Incidentally, it may suggest to 
the man in charge of employing some leading questions 
which will aid in determining the suitability of applicant 
to the position he has to fill, 

On Preparing Business Statistics. 

“Statistics in Business” is a new book by the McGraw 
Hill Ecok Company, Inc., 239 West 39th street, Ne 
York, N. Y. It is by Horace Secrist, Ph. D., professor of 
economics and statistics, Northwestern University, Chi 
cago, Ill. The book is designed for the us¢ »f business 
exe cutives, and has a field in schools of commerce “Statis 


tics in Business” aims to be of practical use to the business 


executive in the application of statistics to the problems of 
selling and management. Its study will also be of assist 
ance in the analysis of statistics presented for considera 


tion by outside sources. 

The book is brief in its treatment of the subject, but its 
clarity makes the planning of statistics a matter of intelli 
gent routine. Sources of statistics bearing on the various 
phases of commerce and finance are cited, and mechanical 


methods of arriving at vital totals are discussed 
Stock Exchange Procedure. 
The American Acceptance Council, 111 Broadway, N« 


| 


York, N. Y., has published a booklet devoted to stock 
exchange procedure in this country and abroad It is 
called “Term Settlements,” and is a study of the methods 
of clearing and settling security contracts stock ex 
changes. The author, Samuel F. Streit, is chairman of 
the New York Stock Exchange clearing 
house and a member of the committee on term settle 
ments of the American Acceptance Council 


commiutte¢ on 


A Message to the Readers of Office Appliances. 


By O. K. Davis, Secretary, National Foreign Trade Council. 
It is tc be hoped that many of the readers of Office A 
pliances are looking forward with interest to the comings 
world ccnference of American foreign traders, to be held 
at San Francisco, May 12th to 15th. This meetings 
the Seventh National Foreign Trade Conventior 


yO 


One of the reasons why this 1920 meeting will be o: 
especiz] value is because of the promised attendance 
trade delegates from all the leading nations lerin 
Pacific Ocean. The presence of these delegates will, ii 
the first instance, permit of an exchange of ideas regarding 
the trede conditions in these respective countries At tl 
same time this conference will afford an excellent oppor 
tunity cf calling the attention of these foreign trade dele 


( 
gates to the various manufactured articles distributed fro 
the United States, not the least important of w 

material of office equipment. 

There are two aspects of this convention should 
be of interest to the readers of Office Appliances; first, the 
personal or individual business benefit to be derived fro1 
attending the convention; second, the opportunity for 1 
tional service thus offered through promoting the general 
welfare of the country by means of increasing our overt 
seas commerce. 





Welsh Office Equipment Dealers. 


According to Commerce Reports, there is a demand in 


Wales for steel office furniture. A list ol de ilers in office 


equipment, hardware and machinery in Swansea, Wales 
has been prepared by the Bureau of Foreign and Domesti 
Commerce. It can be obtained upon mention of File No 


119,504 in applications to the Bureau at Washington, D. C 
or any oi its district and co-operative offices. 
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‘t Metal is the hallmark 


$ 


of only one manufacturer | 


The label ‘‘Art Metal” on steel office equipment 1s 
the guarantee of quality—the mark of distinction— 
1 


4 belonging only to equipment built by the Art Metal 4 
Construction Company of Jamestown, N. Y. 


Hence, the dealer selling Art Metal equipment 1 
not only in position to give an exclusive service in 
equipping the business office with superior steel 
desks, safes, filing cabinets, shelving, etc., but hi 
also gains prestige that increases his profits on all 


other line 


The Art Metal Construction Company being thi 
world’ | 

veals its supremacy in aline so distinctive in design 
so serviceable and so complete, that it exerts a 
powerful sales influence on all other modern office 


rgest makers of steel otnce equipment, re- 


appliances he dealer finds his trade demanding 
re & hial 4 9 144% 1117.™ ‘ ] . } 
the highest quality equipment—his sales grow: hi 
customers increase; his profits multipl 


Art Metal dealers feel this upward trend in their 
business as soon as they obtain the Art Metal 


‘ agency— demonstrati1 


ing value of Art Me 


JAMESTOWN, N.Y. 


Ww Nob 
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| The name of one company-not of an industry 
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The New Gourland Typewriter. 


The Gourland machine, nine and one-half pounds in 
weight, single shift, forty-two keys, four bank, eighty- 
four character, is the newest comer among the type- 
writers. 

The keys have a short, straight depression, giving a light 
touch and a snappy action. 
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position as on the keyboards of the larger machines. 
The combined paper fingers and marginal stops facili- 
tate control and speed, as only one adjustment is required. 
The setting of the. paper fingers automatically sets the 
marginal stops at the left and right, and also the bell and 
the keyboard lock, while a special key unlocks the key- 
board and permits the completion of a word or sentence 
The platen is instantly removable. 
spools 


oat 
ripvon 


Other features include interchangeable 
instantly detachable; an effective paper feed with a release 


at both ends of the carriage; tabulator setting for any 
number of columns, the stops being only the thickness of 
a letter space; ribbon spool easily accessible and carry- 


ing a full-sized ribbon; vacuum cup rubber feet; and an 
attractive carrying case with a special compartment for 
paper, envelope, etc. 

The factory of the Gourland Typewriter Corporation 
consists of a large four-story, modern building in Brook- 
lyn, N. Y., admirably adapted to their needs, with all the 
natural advantages, including location, light, ventilation, 
etc. Present production plans provide for an annual 
output of from 150,000 to 200,000 machines, with pro 
visions for future enlargement. Production arrangements 





CONSTRUCTIVE DETAILS OF THE 


The general construction of the machine embodies sev- 
eral new and interesting features. The process of con- 
struction is divided into four units. First, there is the 
main frame which contains the printing mechanism; sec- 
ond, the carriage; third, the top plate with the ribbon 
movement, and fourth, the outer frame, which is made 
of cold rolled steel plate, drawn up and formed along at- 
tractive lines and welded securely with a tie member. It 
is independent of the writing ‘mechanism, which is carried 
through to the final assembly before being placed in the 
outer frame. This construction gives easy access to any 
part of the machine for assembly or inspection. 

The top plate is made in one piece, acting as a cover for 
the mechanism and as a guide to the key levers. It also 
carries the complete ribbon mechanism which is attached 
to it. The carriage is readily and quickly detachable, 
giving opportunity for cleaning, etc. Four bronze bush- 
ings are inserted to act as bearings for the action of the 
carriage, insuring a smooth and positive motion and the 
minimum of friction. The body of the machine consists 
of four die castings securely screwed and dowel-pinned 
together, with tie-bars on both front and rear, providing 
rigidity and ensuring accuracy of the working parts. The 
segment bracket is made of the best grade of gray iron 
reinforced at every point. The escapement is direct-acting, 
efficient and responsive. Type-bars are made of a special 
type-bar grade of cold-rolled steel for years recognized 
in the typewriter industry. Type-bars are removable 
Key-levers and other pressed parts are of best grade cold 
rolled steel, hardened at points where wear or strain 
occur. , 

The key-lever action consists of the type-bar and sub 
lever. Key cards are of standard size and made of 
celluloid. Shift keys are located on each side of the 
key-board and the shift-key lock lever is on the left. Car- 
riage release keys are provided at both ends of the car- 
riage. Back spacer and tabulator keys are in the same 





NEW 


GOURLAND PORTABLE TYPEWITER 


have been laid out according to the best accepted prac- 


tice. The progress of manufacture is followed through 
the plant by a charting system on every lot of machines, 
giving a positive check on all parts of production at all 
times. Modern machinery gives every facility for rapid 
and accurate work. 

The manufacturers offer the Gourland on the market 





PORTABLE. 


THE NEW GOURLAND 
as a machine qualified on account of its construction to 
win a place among the larger as well as among the 
smaller, or portable typewriters. 

The general offices of the Gourland Typew: 
ration are at 120 Broadway, New York, N. ¥ 


iter Corpo 
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Wire Baskets 
“i Waste Baskets—Letter Trays—“Built-Up” Trays 
f 
ts 
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The Barbee trade mark is the guarantee of satisfaction 
to the user 
BARBEE WIRE & IRON WORKS 
Conway Building 
CHICAGO 
he 
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At these and hundreds of 


equally modern station- 
ers thruout the country 


ZELLERBACH PAPER CO. 
THE W. H. KISTLER STATIONERY CO. 
JOHN W. GRAHAM & CO. 
WESTERN WOOD WARE CO. 
-y7» FOOTE & DAVIES CO. 
Because Davids’ tWioRp & MARTIN CO. 
Quality Products | UCAS BROS., INC. 
Are the Standard OFFICE SUPPLY & PRINTING CO. 
THE C. F. HOECKEL B. B. & LITHO CO. 
WHITING STATIONERY CO. 
KINGSLEY, MASON & COLLINS 
DAMERON-PIERSON CO. 
A. POMERANTZ & CO. 
WM..MANN COMPANY 
KILHAM STATIONERY & PRINTING CO. 
KELLY CO. 
NEAL, STRATFORD & KERR 
SHAW & BORDEN CO. 
W. H. HOSKINS CO. 
W. F. MURPHY’S SONS CO. 


Thaddeus Davids’ Ink Co., Inc. 


New York Chicago 


DAVIDS’ 
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National Flat Back Scrap Books 


THE National Scrap Books with flat, unbreakable backs, strong manilla 
paper and canvas bindings will give a life-time of service and be in good 
condition to hand down to the next generation for reference. 

EVERY customer of yours has numerous uses for National Flat Back 
Scrap Books. No other filing system can equal the Scrap Book for perma- 
nent preservation of pictures, clippings and documents. It guarantees the 
desired item being ‘‘present’’ when called for 

ENCOURAGE the 
Scrap Book habit. Re- 
plenish your stock and 

play National Flat 
Back Scrap Books in 
your windows. Our ad- 
vertising will feature 


them next month. 
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Underwood’s *:" In 


“FAMOUS FOR QUALITY” What is there to say about Writing 
Inks? 


You have read many times all the 
wonderful qualities claimed for the 
various Inks that are manufactured. 


A good, reliable Ink, must of necessity, 
combine certain essential qualities 
The mere putting in type the state- 
ment that this Ink, or that Ink, con- 
tains all of these essential qualities is 

a simple matter. 


It is quite another thing to put said 
qualities in the Ink. 


The question then is—What Ink 
really does contain these qualities? 


There is only one sure way to deter 
mine this— 


Test the Ink itself 
sore, 


we ask you to try 


Underwood’s **": Ink 


at area’ i} If you find all these essential qualities 
“seal SB ALT a iB L ACH in the sample, as we feel confident you 
a Sica ts Gal ean one” will, we will get your Ink business 
. You will just naturally order Undet1 
wood Inks. 


PARK PF LAd 


WRITING. FLUID: 


NSE PERMA ANENT 


If the qualities are not there, we will 
not get your business. 


That’s all there is to it—BU T try it. 





For sale by all the Leading Stationers. 


JOHN UNDERWOOD & COMPANY 
NEW YORK 


Boston Toronto Paris 
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New Chair Cushion. 


Novelty in office chair cushions has been achieved in 
the Howard “Sateen” cushion. It is made by the United 
Typewriter House, 39 West Adams street, Chicago. The 
cushions are covered with a fabric in a satin finish, and 
are made in two attractive colors. The rich chocolate 
brown is for oak chairs, and the dark emerald 


suitable 





HOWARD “SATEEN” OFFICE CHAIR CUSHION 


green makes an effective contrast for mahogany. Stet 
ilized hair is used for the padding, and great resiliency is 
claimed for it by the manufacturers. 

This cushion is made in two sizes: 14x15 inches for 
stenographers’ chairs, and 16x17 for side and arm chairs. 
The cushions are thick enough to afford the desired com 
fort without being unduly bulky. 


Machine for Making Square Eyelets. 


Probably the first machine ever invented for making and 
affixing square eyelets as a means of fastening papers has 
just been perfected by the Automatic Pencil Sharpener 
Company of Chicago. This machine is the product of the 
genius of E. S. Ensign, the inventor of the Ensign calcu- 
lating machine and originator of several important devices 
in the pencil sharpener field. 

The square eyelet makes its own eyelets from a supply 
of eyelet material in the form of a thin flat metal tape 
wound upon a spool. This is placed in the machine which 
automatically feeds it through to the eyelet cutting device 
so that punching and eyeletting are performed in one 
operation. The machine will hold one-quarter pound of 
this steel tape, which is sufficient to make 1,500 eyelets. 
The eyelets are inserted and clinched instantly and easily 


with one operation of the lever. This square eyelet is said 





THE NEW SQUARE EYELET MACHINE. 


to be very secure, holding all papers with a maximum of 
strength, binding them on all four sides of the eyelet. It 
will fasten tissue papers as well as thick papers, but the 
eyelet itself is very thin, being only five one-thousandths 
ot ai inch in thickness. Hence, papers fastened with it 
do not pile up quickly. The machine at present is made 
in a desk model only. Its mechanism is simple and there 
is little chance for it to get out of order. 


It is pointed out that the square eyelet can be adapted 
to reinforcing holes in loose leaf sheets because it can be 
put in place instantly, is difficult to tear out and can be 
placed accurately where wanted. Papers fastened together 
with a square eyelet remain as fastened together and will 


not turn or swivel The machine can also be used for 
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making and reinforcing holes in tags or tag envelopes and 
at the same time will seal the envelope with the eyelet. 
Eyelets can be placed within one one-hundredth of an 
inch of the spot desired by means of the pointed plunger 
which perforates the paper before the eyelet is inserted. 
The point of the plunger can be placed accurately and 
quickly on a given dot and the eyelet can be inserted ex- 
actly where it is wanted 
materials, all the 


first-class 


The machine is made of 





SQUARE EYLELET BEFORE AND AFTER FASTENING, 


working parts being carefully hardened. Its parts are 
interchangeable. 

It is believed that all papers which have a relation to 
one another should be permanently fastened together, thus 
saving time and confusion and sometimes actual loss by 
the misplacement of some important document. It is 
pointed out that after papers have once been fastened 
together with a square eyelet they bear unquestionable 
evidence of the fact through the punching out of a square 
hole. The eyelet machine may be equipped with a die so 
that the initials or an individual mark will be impressed on 
each eyelet, showing its origin. 


The Auto-Sharp Pencil. 


The New Diamond Point Pen Company, Inc., 129 La- 
fayette street, New York City, recently introduced a new 
pocket pencil known as the Auto-Sharp. The company 
recently was obliged to make arrangements for a larger 
factory which has been secured and equipped and in- 
creased production is now under way. 

The Auto-Sharp pencil takes a small lead and is made 
in sterling silver, gold filled, sterling filled, and solid gold. 
It may be had in a long size with permanently attached 
clip, in short size with or without a clip and in a chate- 
laine or Waldemar size with ring top. 


Device for Moistening Stamps and Envelopes. 


The “Licker” is the name of a little metal device made 
by the Conlin ¢ ompany, Ford building, Detroit, Mich. It 
is 2% by 3% inches on the base line and 234 inches high. 





THE “LICKER” 


MOISTENER. 


It is finished in black or nickel plate. The base contains 
a water well in which turns a rubber roller. Resting on 
this and held in place by an overhanging arm is a brass 
roller about 3g of an inch in diameter and % of an inch 
long. Its axes are slidable at either end, allowing for 
varying thicknesses of paper or board to pass between 
the two rollers. The method of use as a moistener of 
stamps, tape or envelopes is evident from the foregoing 
and from the cut herein shown. 


National Blank Book Company Post Binder. 


The National Blank Book Company, Holyoke, Mass., 
has developed a type of post binder which it is produc- 
ing in quantity. It is designed along scientifically correct 
lines and characterized by high grade material and thor- 
ough workmanship. A locking device is provided. 
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No. 222 Emer 
Inkstands and 


No. 411 Oak, 
N 52 Inkstan 








N« 51 I 


with 2 
pin cup. 
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The IDEAL 
J MoISTENER 

















No. 125 Oak, or No. 126 Mahogany, base 
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HE Sengbusch Self-Clos- 
ing Inkstand is recognized 
the world over as the 
standard of elegance and effi- 
ciency. It is found in all the best 
equipped offices, but there are 
thousands of other offices 
where its economy would be 
appreciated. Bring its “10 





points” to the attention of your No. 51. Plain Ginss, neat and prefer 
r aed s e popula! ' 
customers and see how quickly pes ns TP ect 


on Made in 38-inch 
ly 


they will buy a “Sengbusch’— = size oni 
and come back for more! 





Countersunk Inkstands Very popular for }! 
nd other writing desks where capa 
‘aline Cut Glass base with 2 No. 5 fresh ink, and insurance against being 


Cut Glass pin cup. portant factors 


HERE is little need to instruct 

dealers in office supplies as to the 

merits of the “Sengbusch” articles. 
They all are of proved merit. 


Our advertising matter, imprinted free 
for the dealer, when intelligently used, al 
ways brings in the orders. 

And the “Sengbusch” articles always 
make good. If a customer finds any fault, 
cheerfully refund his money We will 


or No. 412 Mahogany, base with 2 A 
ds. stand behind you. 


Instruct your clerks on the merits of 
“Sengbusch” articles and they will bring 
in many extra profits. 













nkstands and Pressed Glass y . 
No. 105 Oak, or No. 106 No. 431 Oak r N i Mal 
Mahogany base with No n | t N Cut- < 
1 Inkstand Inkstand 


HE Sengbusch Ideal Sani- 

tary Moistener is the mois- 

tener of elegance and ex- 
cellence. A quick, easy, clean 
way to moisten fingers, : zeae 
gummed labels, stamps, enve- x. 14;. oak. or No. 142 Manos Ka 
lope flaps, etc. Made of clear * 
white glazed porcelain, with 
nickel-plated brass _ bearings, 
making it noiseless and free- 
running. Rubber feet prevent 
slipping or scratching. Nothing Xe. 249; Gut Glass base, w 
to wear out or get gummed up. 








ith 2 square holes 
iG ss 
0, 244 Same with round holes, Cut ¢ 

246 Same with round | s, Pressed Gla 


i. 


OORT Yh be 


th 


. ; it 
 cammenenite mak tw “iin Ce ood without any fussing, when tai 
the gla 3 inches square Office Special.’’ le . 24 - : 
+ mnaee, 3% teclies canine dae © wanted. Uses any mucilage o1 
square 51, and cor ‘ ‘ 5 . - ENGBUSC 
— | le liquid glue. Is easily refilled, iniserhonies 
5 canes ages. = meee gane and will “last till it’s lost.” uc 

closing feat 






where 


, limited 


k Well.’”’ Locks firmly into 


d cannot Loved with- 
the key Peculiarly adapt- 
e places Prevents theft 


HE “Sengbusch” 


prises 112 different sizes and 
designs. Our complete line 
should be stocked. In no other 


way can you be sure to 
ery customer. 


There are almost innumerable 
combinations to be made, to suit 


taste and pe rcket book. 


catalog and see that your clerks No. 421. Oak, or No. 442 Mahogany, base with 2 
do likewise. 





No. 310 Pressed Glass base with 
No. 56 Inkstand Two pin cups 
are moulded in the base 





No. 202 Emeraline Cut Glass 
base with No. 57 Cut Glass Ink- 





No 234 Cut Glass base with 
round hole No. 236, same, of 
-ressed Glass 


[1245] 





Designed for 
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HE Sengbusch Self-Clos 
ing Mucilage Applier af 
fords the only really sat- 
isfactory way ever offered for 














the use of mucilage. Auto 





matically sealed up tight when 
not in use, but instantly ready, 









































































] 





No. 300. Pressed Glass 
No. 320 Pressed Glass base with 2 No base with No. 56 Ink- 
Inkstands Pin cup is moulded in bass sta! 





line com 





441 Oak, or No. 442 Mahogany base with 
N 57 Cut Glass Inkstan 


please ev- 


Study our 








Inkstands, and Cut Glass pin cup 





No. 200 Emeraline Cut Glass 
base with No. 52 Inkstand No. 1 


This is a double desk base, 


n Oak, with No. 52 Cut Glass 





Inkstand It has two pin grooves, 
one on each side, making both 
sides “the front side,” so to 


speak All “Sengbusch” sets may 





= t aoubie desks - 
No 131 Oak, or No. 182 Mahog- iad for d ble lesks In or 
base with No. 56 Inkstand dering, consult our latest catalog. 
The description ‘double desk’’ 
is often incorrectly taken to 


mean a base with two Inkstands, 





instead of one for use at a dou- 


No. 230 Cut Glass base with ble desk—one at which two per- 
square hole. No 232, same, of 
Pressed Glass sons may sit facing each other. 




















Sengbusch Self-Closing Inkstand Co. 
Building Milwaukee, Wis., U. S.A. 
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EVERYWHERE 


Macey quality has 
long since been 
firmly established 
by years of faith- 
ful service. 

Macey products 
are nationally ad- 
vertised, favor- 
ably known and 
easy to sell. 


The Macey line con- 
sists of Filing Cabinets 
in wood and steel, Fil- 
ing Supplies, Steel Safes 
and Sectiona:  o00- 
cases. 





THE MACEY COMPANY 


GRAND RAPIDS MICHIGAN 


Manufactured in Canada by The Canada Furniture Manufacturers, Ltd., Woodstock, Ontario 
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A New Wall Safe. 
The Bentson Manufacturing Company of Aurora, IIL, 
is manufacturing what they have named the Wal-lok safe, 
which automatically locks to the wall. This safe is con- 





BENTSON WALL SAFE. 


structed of heavy gauge steel and has a Yale lock. The 
automatic locking device is guaranteed to work The 
safe is installed by fastening two caps to the wall with 
screws, leaving one-eighth of an inch between the cap and 
the wall to receive the same. The diagram shown here- 
with gives an idea of the method. When the door of the 
safe is closed the safe automatically locks to the wall and 








f Space between Cap A 
and Wall % of an inch 
r 


10 








Drawer Open 


.. Flange 


Screws in Wall 


INSTALLATION OF WALL SAFE. 


cannot be removed until the door is unlocked. The safes 
are finished in olive green enamel and are 10 inches wide, 
14 inches high and 7 inches deep, and weigh 12 pounds, 


Combination Pin Tray and Paper Weight. 

\ pin tray of circular form, made of heavy glass, four 
inches in diameter, has been produced by the Defiance 
Manufacturing Company, 384 Broadway, New York, N. Y. 
\ deep well provides space for a liberal supply of pins. 
The circular form of the pin compartment tends to dis- 
tribute the pins so that there is not a tendency for the 
points to stick upward, and prick the user. 





Since December, 1918, new postage stamps issued totaled 
2,000. Nearly 1,500 of the new stamps were the issues of 
recently-created European states. In one case the stamps 
were printed on the backs of German war maps. 
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Chairs of Quality 


The Nichols & Stone 


Line of office chairs 







comprises certain 
popular numbers on 
which our entire 
output is specialized. 


The chairs are uni- 






formly good—made 
to last a long 
time and en- 
dure the hard 
wear to 
which office 
furniture 
usually is 
subjected. 


Our typewrit- 
er chairs, with 
the adjustable 
back, are designed with a view to supplying 
a real, restful comfort to the stenographer, 
thus making for better work. Chairs for 
other office workers are made along lines 
of utility combined with durability. 


No, A429—LXY 













You can’t go 
wrong with 
Nichols & 

Stone Chairs 








A copy of our catalog awaits your inquiry 


Nichols & Stone Company 


Gardner, Mass. 
Export Department: 25 Whitehall Street, New York, N. Y. 
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Ravenswood 


Glass Desk Pads 
Widen Your Sales Field 


F 








Ravenswood Glass Desk Pad 


Highly-polished plate glass mounted on a base of 
beavy, well-seasoned board. The glass is retained in 
place by four ornamental, brushed brags corners. Look 
for the finger hole (patented) which makes it easy 
to ingert or remove memos under the glass. Furnished 
with felt backe as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 


Finger Hole 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 


Originators of Glass Desk Pads 
1800-2 Newport Avenue CHICAGO 


We also Manufacture Rosco Glass Desk Pads 
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B. F. Soule, R. S. Bauer Company, ynn, Mass 
Cooney, T. Cooney Company, Pitts fiel Mass.; L. J 
anaugh, Keystone Office Appliance Com New | 
ford, Mass.; John H. Oxley, Oxley’s Stationery & O 
Equipment House, Haverhill, Mass.; Geo. W. M 
\ugusta, Me.; C. Wrenn, A. C. Mead Alfred ¢ 
man, Office Appliance Company, Worces Mass 
Frost, Roberts Office Supply Company Portlat 
James E. Feeley and John Bryson, Springfi Off Ss 
ply Company, Springfield, Mass.; Harry L. Tow: 

L. Tower, Burlington, Vt.; H. W. Shropshire a1 ( 
Wilger, Chamberlain & Shropshire, Bridgeport, | 
Dean S. Reynolds, ¢ R. Ross, James J. She 

\. B. Trudeau, Office Appliance Company, Pro 

R. I.; E. S. Pierce, W. F. Kelsey, F. L. Jeffers at 

H. Wing, Pierce, Incorporated, Hartford, Conn 
Johnston, T. K. Stiles and R. L. Anderson, B« Jo 
Ltd., Hamilton, Ontario; H. P. Nichols, Bens Joh 
Ltd., Toronto, Ontario; Neil Keller, Keller Office S 
Co., Buffalo, New York; Frank A. W Frank A 
Company, Binghamton, New York; Stanley Blea 
Bleakley Bros., Camden, N. J.; George Rodgers 
Foord Furniture Company, Wilmin Delawat 
Heymann, H. L. Heymann Comp al Easton, | 

C. J. O’Brien, H. W. McCartney Company Alt 
Penna.; O. H. Spencer and James Shields, Spencer S$ 
tionery Company, Chester, Penna.; R. H. Guth an 
Sheetz, R. H. Guth Bindery, Allentown, Penna.; 
Thomas, Ray Neeley, Henry Hoffert and Mr. Lowe 
Pomerantz & Company, Philadelph ra.: W. F 
miller, Baltimore Office Supply Company, Baltimore, \ 
Tr. S. Beckwith, T. S. Beckwith Co ny Pe 

Va.; J. C. Fair, Carter & Fair Company, Greenville, S 

S. A. Moseley, Caldwell-Sites Company, Roanol 

F. M. Shute, Herald Publishing Company, Roanok« 

ids, N. C.; John Start, Meyer & Thalheimer, Baltin 
Md.; George Moore, Pound & Moore, Charlotte, N 

\. S. McDaniels, Jos. 3. Stone & Company, Greens 

mM. 2-5 B. W hitehurst, I. B. Whitehurs' Company 
bern, N. C.; S. D. Rogers, Dixie Printing Company, M 
gomery, Ala.; Leo Johnson, Florida Office Supply ¢ 
pany, Tampa, Fla.; John Cooper, Foote & Davies, At 
Ga.: W. B. Hill, W. B. Hill Company, Memphis, Tet 
Elmer Bryant, Marshall & Bruce, Nashville, Tenn.; H 
Pugh and T. E. Lengnick, Pugh Printing Company, | 
Rock, Ark.; Rol ye Sammons, Sammot Printing (| 
pany, Jonesboro, ;: Walter H. Adams, Smith Print 
Company, Pine Blu gee Zac P. Smith, Jr., Zac S1 
Stationery Com mae Birmingham, Ala.; Southern ( 
Company, R. H. Andrews, New Orleans, La.; W. B. 5S: 
der, Bellevue Merchandise Company, Bellevue, Ol 
Albert Althagen and R. S. Fowler, Burrows Bros. | 
pany, Cleveland, Ohio.; Brady G, Williams, A. B. ¢ 
Company, Ashtabula, Ohio; John W. Felix, John \W 

lix, Lorain, Ohio.; P. T. Little, Skinner-Kennedy St 

ery Company, St. Louis, Mo.; J. E. Murphy, Skin 
Kennedy Stationery Company, St. Louis, Mo.; W 
Saunders, Saunders-Cooke Printing Company, Pitts! 
Kan.; Carl M. Osburn, Lake Shore Printing Cor 
Sandusky, Ohio; W. J. Petty, F. W. Wagner, O. H 
Hoyt, Forman-Bassett Company, Cleveland, Ohio; M. } 
Shreves and Leo N. Marvin, Lima Office Supply ‘| 
pany, Lima, Ohio; L. D. Schroy, L. D. Schroy Com, 
Akron, Ohio; Walter Ochs, Sterling Printing Compar 
Fremont, Ohio; W. F. Thomas, Thomas & Compat 
Findlay, Ohio; W. H. Wade and Mr. Granfield, G. | 
Wade & Sons Company, Toledo, Ohio Sam L Jor 
\llstell Equipment Company, Cincinnati, Ohio; J. R 
Caldwell, A. J. Caldwell, J. H. Cunningham, H. L. Welle 
a E. L. Nelson, Allsteel Equipment Company, Pitt 
burgh, Penna.; Mr. Kinkead, Fairmont Rubber Star 
Company, Fairmont, W. Va.; David M. McConnaug 
and J. J. Duncan, Buntell-Roth Company, Dayton, Ol 
W. R. Diehl and Milton Hirsch. Diehl Office Equipmer 
Company, Columbus, Ohio; W. B. Lilienthal, Wm. Lil 
thal & Son, Cambridge, Ohio; L. Dudley Struve and D 
Clemm, Struve & Giles, Clarksburg, W Va.; Georg 
Thom, Gregory, Maver & Thom, Detroit, Mich.; M 
McCann, A. E. Boyce Company, Muncie, Ind.; Shirle 
Reynolds and Mr. Degree, Shirley Reynolds Compar 
South Bend. Ind.: H. M. Hale, Vrooman-Smith Print 
Company, Kokomo, Ind.; J. P. Duskey, J. P. Duske 
Company, Wausau. Wis.; H. D. McFarland, McFarlat 
Howell Company. Rockford. IIl.; J. W. Gaddis, Wilde 
Wilder. Decatur, Ill.: E. D. L. Sperry, Brown, Blodgett & 
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MADE BY THE ELLIOTT co. | 
of CAMBRIDGE, MASS. 




















SS] Why the Addresserpress is Bought by Business Men 
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When you remove the addressed envelope from the 
Elliott Addressing Machine it is address side up, so you 
don’t have to turn each envelope over to inspect the address, 
as is necessary with other addressing machines. 


Andudedy- dude dt btckebaedh tok tont lle 
+tF “> 
ai | 


TTT 


Tite 





You can stencil your addresses into Elliott Address Cards 
with any regular typewriter. You don’t have to buy an 
expensive address embossing machine and you don’t have 
to have your address plates made outside your office. 


The Elliott rubber printing roll flattens as it prints each 
address, thus putting an equal pressure on every letter in 
the address. ‘‘ Other’’ addressing machines use a hard, 
flat, unyielding printing head, which accounts for the 
unevenly impressed addresses which yeu so frequently see. 
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Since Elliott Address Cards are made of fiber you can 
print and write on their frames. We supply them in eight 
different colors, so you can use color classification. ANY 
Elliott Address Card becomes a tab card by simply invert- 
— A trayful of 250 Elliott Address Cards is only 13 inches _ ing it im the filing tray. Any Elliott Address Card will 
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_———J long and weighs less than 2 pounds, ‘‘Other’’ address _ print 10,000 addresses. Elliott Address Cards never get 

















=a plates are three times as bulky and seven times as heavy stuck when going through the Addresserpress 
L_- 











EG Let us send you our booklet on ‘‘Mechanical Addressing’’ 














EE THE ELLIOTT COMPANY, CAMBRIDGE, MASS. 
, 140 Albany Street 
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B & P “‘Progress”’ Clips 


The Most Useful Temporary 
Binding Device Ever Made 


Sg 


The CLM2 








So many and varied are the uses to which the “Progress” line of clips 
can be put, that a detailed description of them seems unnecessary. 
In every department of every business, no matter how small or 
how pretentious, “Progress” clips fill an urgent need. Durably bound in 
black cloth, with an extremely strong clipping mechanism attached to the 
lower cover, they will hold a few sheets as securely as they will a hundred. 


To display them is to create a demand for them. The following sizes, 
priced from $1.00 to $1.40 have proved most popular: 


C-2008 Size, 6x9'4 C-2019 Size, 11x8% 
C-2012 Size, 8%xl11 C-2023 Size, 12x94 
C-2014 Size, 8%4x14 C-2024 Size, 14x8% 


BOORUM & PEASE COMPANY 


Standard Blank Books and Loose-Leaf Devices 
NEW YORK 


BaP 
Biank SALESROOMS 
amin 109-111 Leonard St., New York Republic Bldg., Chicago, IIl. 
Old South Bldg., Boston, Mass. 4000 Laclede Ave., St. Louis, Mo. 
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Sperry, St. Paul, Minn.; H. H. Cowie, Curtiss 1000, St. 
Paul, Minn.; S. W. Fruetel, Fritz Cross Company, Duluth, 
Minn.; R. M. McClintock, Mr. Pool, Mr. McCullough, 
Globe Gazette Printing Company, Wahpeton, N. D.; J. M. 
Roller, Grand Forks Herald Company, Grand Forks, N. 
D.: A. W. Lindblom, New England Carpet & Furniture 
Company, Minneapolis, Minn.; Frank V. Smith, Laurance 
Press, Cedar Rapids, lowa; C. T. Landguth, Tucker 
Furniture & Carpet Company, Clinton, Iowa; Thomas \V. 
McGowan, Thomas V. McGowan Company, Grand Island, 
Neb.; E. R. Ryder, Ryder Furniture & Carpet Company, 
Marshalltown, lowa; A. W. Fox, Spencer Furniture Com- 
pany, Davenport, lowa; L. A. Wangler, L. A. Wangler 
Company, Waterloo, Iowa; R. G. Attaway, Field Station- 
ery Company, Tulsa, Okla.; J. T. Ward, Ward Office Sup- 
ply Company, Muskogee, Okla.; Y. E. Webb, Longmire- 
Draper Company, Shawnee, Okla.; Mr. Pipkin, D. J. Hicks 
300k Store, Beaumont, Tex.; E. T. Croxdale, Clark Book 
Store, Walla Walla, Washington; E. J. Scollard, Irwin 
Hodson Company, Portland, Ore.; R. F. Raber, Pioneer 
Bindery & Printing Company, Tacoma, Wash.; S. M. 
Evans, S. M. Evans Company, Pottsville, Penna.; H. §S 
Bovard and John R. Bovard, Farrell Furniture & Supply 
Company, Farrell, Penna.; W. G. Drew, Johnsonburg 
School & Supply Company, Bradford, Penna.; Geo. E 
Leet, Geo. E. Leet, Erie; Mr. Nixdorf, Nixdorf & Bard, 
Lancaster, Pa.; P. Steinley, Penn Traffic Company, Johns- 
town, Pa.; H. C. Shaaber, R. C. Shaaber Company, Read 
ing, Pa.; Mr. Compton, R. L. Golder, J. Henry Smith 
and L. W. Minor, Smith Printing Company, Williamsport, 
Penna.; Leslie Catlin, Geo. J. Veach, Oil City, Penna.; 
G. H. Knowlson, R. W. Muckley, M. R. Walsh, A. E. 
Hofer, G. R. Norman, i 3 D’Acosta, F. K. Rhines, R. M. 
Burt, R. M. Von Hofe, A. Vanderheid and M. Hirsch 
baum, the General Fireproofing Company, New York 
City; A. C. Tobin, J. R. Hodson, G. A. Gothberg, H. A 
Wheeler, J. H. Martin, P. F. Reuter and R. A. Edgran, 
the General Fireproofing Company, Chicago, Ill.; L. Aren- 
stam and Mr. Schwartz, the General Fireproofing Com 
pany, Atlanta, Ga.; Mr. Williamson, Allsteel Equipment 
Company, Pittsburgh, Pa.; E. M. Mardorff, Mardorff 
Printing Company, Brownsville, Penna.; H. W. Martin, 
Office Appliances, Chicago, Ill.; A. Campbell, Chatfield 
& Woods Company, Pittsburgh, Penna.; L. G. H. Palmer, 
Lester E. Thatcher, D. L. Woodbury and Mr. Garrity, 
the General Fireproofing Company, Boston, Mass.; J. D 
Headley, the General Fireproofing Company, Syracuse, 
N. Y.; W. F. Evans, the General Fireproofing Company, 
Philadelphia, Penna.; H. G. Tough, the General Fireproof 
ing Company, Baltimore, Md.; W. P. Nelson, the General 
Fireproofing Company, Cleveland, Ohio; J. H. Conlon, 
the General Fireproofing Company, Swissvale, Penna.; 
Nelson Cady, the General Fireproofing Company. Detroit, 
Mich.; H. L. Nichols, the General Fireproofing Company, 
Indianapolis, Ind.; R. T. Irwin, the General Firenroofing 
Company, Minneapolis, Minn.: H. R. Schrager. the Gen 
eral Fireproofing Company, Kansas City, Mo.;: H. D. 
Ainge. the General Fireproofing Company. Oklahoma 
City, Okla.; H. W. Jennings, the General Fireproofing 
Company, Seattle, Wash.; T. M. Hughes, the General 
Fireproofing Company, San Francisco, Calif.; N. Kohl 
hepp, the General Fireproofing Company. Youngstown, 
Ohio: P. D. Farrell, the General Fireproofing Company, 


Atlanta, Ga. 


N. C. R. Convention at Boston. 

\bout seventy of the sales representatives of the Na 
tional Cash Register Company met at Boston March 12 
and 13. The entire Massachusetts organization was in 
attendance, with representatives of the organization lo 
cated at Hartford, Providence and Manchester The 
meetings were devoted to the selling and terms problems 
of the territory ; 


Monroe Salesmen Meet in East. 


A district sales conference was held by R. B. Hays 
of the Monroe Calculating Machine Company, at New 
York recently. R. M. Farmer, advertising and assistant 
Sales manager, and J. D. West, assistant sales manager, 
were in attendance Similar conferences have been held 
by W. R. Brown, Pacific states division manager: L. W. 
Morden, district manager at Boston: H. E. Burgess. dis- 
trict manager at New Haven, Conn. 





Shoe dealers do not give reductions on broken pairs of 
shoes—you might just as well keep both feet, says the 
National Safety Council. 














MUCILAGE AND 
CREAM PASTE 


WRITES A BRIGHT 


GHUECOLOR CHANGINGTO APERMANENTS 
THe ONE COPY iF TAKEN SOON AFTER 
His ISA 





TRUE CHEMICAL FLUID: 
DOES NOT FADE. 


MANUFACTURED ®* 





Experienced users have the habit 
of coming back for more. A line 
that offers good returns to dealers. 


DIAMOND INK COMPANY 


MILWAUKEE, WIS., U. S. A. 
New York Office: 265 W. Broadway 
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Bond @ Mills 


Sz 


Gy 


19 Mpsnirc 
a #5110 y, 





A line of carefully selected 
“best sellers’? comprising in 
addition to Ol) Hampshire 
Bond, other grades, weights 
and finishes of relatively 
high quality. 


To see is to believe. 


Send for new sample book. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper 
Company 


SOUTH HADLEY FALLS 
MASSACHUSETTS 


Makers of 
Old Hampshire Bond—Vellum—Lawn 
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In Other Lands. 


(Continued from Page 25.) 


made a special study of typewriter anonymity, and has 
frequently assisted in clearing up cases that have baffled 
the police and “lay” investigators. This is the second 
case in which, within a few months, he has tracked the 
machine used for the production of anonymous documents 
<--> 

Morland & Impey, manufacturers of the well-known 
Kalamazoo loose leaf books, are making an issue of 50,000 
seven per cent cumulative preference shares of $5.00 each 
at par and of 25,000 ten per cent preferred ordinary shares 
also at par. The existing issued capital of the company is 
$279,850, of which $125,000 is in preference, $79,850 in 
preferred ordinary and $75,000 in deferred shares, while 
the authorized capital is $1,275,000. The shares now offered 
will bring the issued capital up to $654,850. The profits 
f the company are certified to have risen steadily from 
$28,975 in 1915 to $50,470 in 1919, or an average of $39,275 
per annum, while the net assets, including only $8,500 for 
goed will, are given in the last balance sheet at $286,000, 
which the proceeds of the present issue will increase to 








£661,000. There is, therefore, a good maregl! over the 
preference capital, but not much if the preferred ordinary 
is included. The business of the company, which is not 
confined to this country, is undoubtedly growing, and 
the sales for 1919-20 are estimated at $1,100,000, against 
$577,000 for 1918-19 and $503,500 for 1917-18. It is to be 
observed, however, that the dividend on the preferred ordi 
nary shares is limited to ten per cent, the bal ibove 
that going to the deferred ordinary 
<-> 

This year’s British Industries Fair was held in Londo1 
from February 23 to March 5. It was the greatest thing of 
its kind that has ever been organized in this country and 
was a big effort to make known the merits of British man 
ufactured goods. Over fourteen hundred firms, all of 
whom were British or of British locations, exhibited, and 
amongst the articles shown were several which a few 
years ago were almost exclusively made abroad Che 
stands had a total frontage of over five mil vith an 
other three miles for the gangways and alleyways in 
between. 

<0> 

Inside the Crystal Palace, the building on the southern 
outskirts of London which housed the show, presented 
the appearance of a miniature city, with a maze of streets, 
and on the opening day the exhibitors were losing and 
finding themselves, and sorting themselves and their goods 
out \ll was confusion and noise, as the last touches 
were being given to the stands, many of which were quite 
artistically displayed. No idle sightseers were permitted 
to enter the industrial hive. All visitors were hard busi 


ness men, there for business purposes, and that they found 
suitable goods was indicated by the feverish activity of 
stallholders, who were given not a moment’s rest. Orders 
poured in from representatives of all countries of the 
world, from Iceland to the Far East. Conspicuous among 
the buyers were Belgians, intent upon rehabilitation, while 
even Bolshevist Russia was not altogether forgotten. One 
foreigner tried to place orders for “stationery of any 
kind” for that unhappy country. Adequate measures were 
taken by the authorities to cater for the incessant stream 
of business men. A luxurious clubroom was placed at their 
disposal, special trains to and from the Palace were run, 
and in view of the admixture of nationalities a special 
corps of interpreters, speaking twenty different languages, 
was on duty. 

The King and Queen visited the Fair February 25, when 
Sir Auckland Geddes addressed the first of a series of 
meetings at which members of the Government spoke 
During the course of the Fair speeches on the various 
aspects of overseas trade—now so vitally important owing 
to the disorganization of the foreign exchange—were de 
livered by Lord Burnham, J. R. Clynes, and Mr. Whitley 

<---> 
+} 


In the stationery and office appliances section there were 
several things that attracted particular attention, and 
although the novelties here were well-known to the trade 
they were evidently revelations to many thousands of 
visitors. Your correspondent thought it perhaps more 
interesting in this case to get the views of a typical British 
business man knowing nothing of the trades in question, 
but representing the average point of view of the visitor 
The following is his report 

<—o-—> 
“My attention was first drawn to the Imperial type 
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A FEW ILLUSTRATIONS FROM 





P. & M. Steel Ledger 





Monroe Steel Ledger Silver Cap—‘*Toplock’’ Sectional Post Binder 





Silver Cap ‘*Endlock’’ Sectional Post Binder Double Hinge Sheet Holder 





Quicklock Solid Post Binder 


Our catalog features a complete line of Binders, Indexes and Sheets. No matter 
how ‘well you may be satisfied with your present connection, have us send you 
this catalog. It is worth, your while. 


THE}]PLEW & MOTTER DEPARTMENT 


of THE WORKMAN MANUFACTURING COMPANY 
Capital and Surplus, $250,000.00 Racine Avenue and Monroe Street, CHICAGO, ILLINOIS 
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The dealer handling the complete Shaw 
Walker line exclusively, is accomplishing 
three big things. 


Building Good-will, by associating himselt 


with Shaw-Walker prestige and reputation: 


Preventing over-investment, by sticking 


to one line that is complete; 


Selling under the easiest conditions, be 
cause Shaw-Walker publicity actually 
Shaw-Walker Filing Equipment, and be 
cause he saves the clerical and other 
of handling a mixture of lines. 


sells 


expense 


Shaw-Walker dealers make profits today, 
and insure profits later on. If you are an 
alert, progressive dealer who knows how to 
sell filing equipment—though you may not 
necessarily be the largest dealer in you 
town—we should like to explain more fully 
Shaw-Walker long-time agency arrange 
ments. 














HAW-WALKE 








Complete Lines of Filing Equipment in Steel and Wood, 


New 


Min 







York, 


neapolis, 


and Indexes for all Files 


Chicago, Detroit 
New Orleans 


Pittsburgh, 
Washington, 


St. Louis, 
Philadelphia, 

















Home 


Office and Factory: 


Muskegon, Michigan 
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writer, which is now manufactured entirely at Leicester, 
England. It has various striking recommendations. First- 
ly, to look at it, it is a handsome little machine, beautifully 
finished, with all the air of the simplicity which character- 
izes it on inspection. The firm’s keyboards and actions 
in one piece, separable from the machine, when combined 
make still an article of surprising lightness and solidity. 
To change from one language to another is a more than 
simple movement. The firm has something between thirty 
and forty such interchangeable actions I understand 
that the charge for the Russian is about 25s (say at an 
exchange rate of $3.50 to the pound sterling, $4.37) more 
than for the others. It is sufficiently complicated to jus- 
tify the extra margin. When the machine is bought with 
the English characters seventeen guineas is the price 
($62.47), and for any other language included in the list 
of those they have always ready, there is a charge of 
£8 18s 6d ($31.24), so that when one has a machine at 
$62.47 in England and one wants one in Russian, German, 
French, etc., one simply buys the extra language for $31.24 
and, so to speak, one has a different machine 
<-> 

“Other excellent machines were on show, including the 
all-British Bar-Lock typewriter, which introduces its 
claims to attention with the observation that the majority 
of the world’s greatest inventions originated in Great 
Britain. So did the typewriter, the first record being a 
patent granted to an Englishman, Henry Mill, in 1/14. 
The United States, however, gained the honor of manufac- 
turing the first typewriter for public use in 1873. The 
machine on show, a No. 16 model, is claimed to be the 
only typewriter with a one-piece stream line base, keeping 
out dirt and shutting in sound. It has an &. s. d. tabulator 
combined with four express column keys, giving instantly 
any one of forty positions of columns, and many other 
features that recommend the machine to anyone desiring 


a good serviceable typewriter at a moderate price. It 
serves both for correspondence and billing. 
<-> 


“Another machine of great interest but sufficiently well- 
known to the public to hardly require special description is 
the Empire, which was on show and being demonstrated 
to the satisfaction of the visitors. The firm can boast the 
supply of a very large quantity for Government use. The 
machine has the advantage of being a strong manifolder. 
An interesting novelty at this stall was an adjustable 
table for the bedside, enabling an invalid to do his type- 
writing in bed with considerable ease. The price could not 
be given; the table had just been delivered for exhibition 
and simply served to show the efficiency with which it 
accomplishes the purpose in view. 

<—-0-—> 

“T must not leave the typewriter section without mak- 
ing mention of another all-British machine, the Salter 

<--> 

“The Gestetner Rotary Company made a fine exhibit, 
including some remarkably efficient and delicately ad- 
justed rotary machines driven in one or two cases by elec- 
tric power. They showed a machine which enables the 
owner to practically do all his own printing in the office, 
so that the ordinary printer, as understood, gets very little 
to do from houses using such a machine excepting for 
special jobs. This is a consideration of very great im 
portance in these days when printers’ charges rise every 
month in this country 


<> 


“Filing cabinets and desks were numerously shown, one 
specially meritorious exhibit being under the firm name 
of Sculthorp, of Glasgow, a very enterprising general office 
equipment house beyond the Tweed, of which more will be 
heard in the business 


<—-o-—> 
“The exhibitors generally expressed their satisfaction 
at the results obtained by showing. The best tribute 
that one can pay to the success of the exhibition is that 
there was scarcely a group of the many showing in which 


it was easy, after eleven o’clock in the morning, to have a 
chat with the attendant in charge, as he appeared always 
to be ccupied explaining the goods to a dozen possible 
uver at the same time - 


U.S. Commercial Attache at Paris. 

The Bureau of Foreign and Domestic Commerce \- 
nounces the appointment of Dr. William C. Huntington 
as commercial attache at Paris. He joined the Bureau in 
1915 as manager of the district office in Chicago. In the 


+o] ‘ 
Ollowing year he was made attache at Petrograd. 


5 























IMPRESSIONS 


A Magazine for Progressive People 


a is no magazine in the 
world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
96 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


FIVE DOLLARS A YEAR 


Send a five dollar bill—you will 
get it back right away if the 
first number fails to satisfy. 


IMPRESSIONS PUBLISHING CO., LTD. 


36 King St., Covent Garden, London, W. C. 2., England 
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tenant 7 sn Officers of American Chamber in London. 
= = The American Chamber of Commerce in London held 
S| = annual election of officers in February Che officers for 


1919 continue in 1920. There were several chat s in the 


+ : were 
board of directors. 
e O1s ener On the recommendation of the nominating ymmitte 


of the board of directors, presented by Mr. Forbes, its 


chairman, moved by Mr. Skinner and seconded by Mr 

Coe, the six directors who retired automatically, namely 

e uxe 4 Messrs. G. M. Cassatt (Remington Typewriter Company), 

J. Grant Forbes (American International Corporation), 
= Clarence Graff (Pynchon & Company), F. W. Libby 


Bankers’ $1.00 (Willys-Overland Limited), G. A. Mower (Sturtevant En- 


TOU UHON LADEN RE NOONAN LE 


= . ‘ gineering Company, Limited), and R. P. ¢ Sanderson 
Sanitary Moistener Each (Baldwin Locomotive Works), were re-elected and thre 
new directors, Messrs. William Gourlay (American Ex- 
press Company), G. Hampton Lewis (Dried Fruit and 
Unbreakable with ordinary use, made Produce Broker), and A. H. Walker (Machinery and Lino 
ntirely of tal stly bi ass. Guar- type Limited), were elected to replace Messrs J E. Du 
entirely Of metal, MOStly brass. ‘Ua ning (James Dunning & Company), B. D. Miller (F. W 
anteed rust proof. Extra wide moist- Woolworth Company), and Walter Phillips (Westins 
é ‘ . , house Brake Company), resigning. 

ening roll—three inches wide, of The new board has re-elected all its officers to serv 
special composition that carries water during 1920, namely, Messrs. G. M. Cassatt, president 

" i . Wilson Cross (Vacuum Oil Company), first vice president 

in a thin film, adequate for all pur- R. H. Cabell (Armour and Company, Limited), secon 
poses ; yet will not flood small gummed vice president; Robert Grant, Jr. (Higginson & Company) 

. R : honorary treasurer; J. Grant Forbes, honorary secretary 

labels and stamps, destroying their The executive committee was reappointed as in 1919, 

. oe a he £ a See include the above five officers and the following four dire 

: adhesive qualities before afhxing. tors: F. W. Libby, J. Blair MacAfee (MacAfee and Con 

— ‘ ar , pany, Limited), G. A. Mower, R. P. C. Sanderso: 

Our De Luxe finish is distinctive and Mr. Lincoln Hutchinson, the newly appointed commer 

E makes an attractive addition to any cial attache to the American Embassy in London, su 
= . Se ery ern ceeds Mr. H. F. Grady, who, as acting commercial attach 
s office. Packed in individual cartons. has heen @ comsiing Girectac of the chamber. in cor 
£ junction with Mr. J. Butler Wright, the counsellor of th 
American Embassy, and Mr. R. P. Skinner, the consul 


general. 


Index of German Trade Conditions. 








\ Department of Commerce cablegram ré rding tl 
: Leipsic industrial fair stated that it closed March 7. There 
- was a total attendance of over 100,000, of which about 
= 11,000 were foreign buyers, largely from Switzerland 
There were others from South America, France, Holland 
Sweden and England; few Americans; 12,000 exhibitors 
Actual Size—34"x3%"x1%” about 2,500 more than previous years 
Buyers complain that whereas orders running ove 
: . . > rs... 1,000,000,000 marks were booked, few actual sales wert 
Our Distributors’ Discounts are made. Practically all contracts specify no fixed price or 
: worth while date of delivery, thus leaving to seller advantage of deliv 
= - ery when exchange is most favorable, also all goods so 
: to foreigners are marked from 200 to 300 per cent high 


than same goods sold to Germans, price in each cas 
eq yY < O 1 dependent on nationality of buyer, shortage in rate of 


exchange between Germany and individual buyers of hom: 


country. Larger German manufacturers took orders for 
ADDS TO PROFITS deliveries anywhere from four months to two years frot 
date. 
Made of pressed steel, General price considered exorbitant, this pursuant 
takes any standard new fixed policy of German Government to encourage its 
width roll, and is so exporters to charge world market prices, abandoning 
simple sales talks, mer German commercial policy of undersell 


demonstrations or “ap- 
proval” sales are un- 


3 Import Prohibitions of Portugal. 
necessary. Users like P S 





them because in speed- A decree of February 1 by the Portuguese government, 
ing wrapping and pack- laid prohibitions on the importation of vari 1s products 
ing they moisten tape Chere were three classifications, prohibitory, limited, a1 
perfectly. a ia rationed. Absolute prohibition was laid ag 1inst a number! 
Retail price, Seaiie veeee ced tens we of products of this field, the numbers gi en being the se¢ 
einclinae satin, onhen whee customers tions of the Portuguese customs tariff. 
$2.50 each ater de siete" 7 (446) Wood, manufactured into small wares, for decora 
F.0.B. Bellows call. Orders shipped tion, turned, carved, gilt, inlaid, etc., and all articles « 
Falls, Vt. day received. furniture not elsewhere mentioned except those of meta! 
WRITE FOR PRICES (536) pocketbooks, cigar cases, purses excepting thos 
‘AND SAMPLES OF = of gold, silver or platinum; (556) work boxes, dressi1 
SEALING TAPES = cases, writing cases, etc., fitted (with the exception 
= those containing articles of precious metals); (583) wv 


J. F. RYAN & CO. ing ink. 


52 Vanderbilt Ave. New York Sofia Calls for Catalogues. 


POPNUENNNALOLONOAL NOTA eneneNDecoOeN ETT 


= Cable Address: Ryanco, New York The United States consulate at Sofia, Bulgaria, plat 
5 i reading and catalogue room, in which will be displayed 
= —_ catalogues and trade publications. Manufacturers are in 








vited to send their catalogues in duplicate 
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9 
Known the World Round 


HIS photograph of a rebel chieftain of Taigura, in far 
off Libia, being taught to modernise his official corre- 


<4 spondence by means of Corona is a typical illustration of 

A . . os ° ° . 

p _ the fact that Corona knows no restrictions—either in its 
a travels or its uses. Folded in its compact carrying case, 
5 Corona is ready to travel whenever and wherever you go, 
hs and it seems to have a happy way of creeping into obscure 















places and adapting itself to new uses. 
It is Corona’s portability which makes possible its use in many novel 
openness situat and Coror ruggedness and extreme utility permit it to 
j perfcrm so unfailin hese situatiors that evcn the unschooled peoples 
/ . of sem lised lands, w arcely know the purpose of a typewriter, are 
/ 2 see t VE > of Co 
th a t maue to see the value I rona 
Ate peste of gin. dere} 
x pA ae tay sie, | nen: | Think how much more readily an intelligent people, accustomed to the use 
brtis Majer) Mon tam . | of a typewriter, can be made to see this same value 
Phas 





CORONA TYPEWRITER COMPANY, Ine. 
GROTON, N. Y., U.S.A. 


British Headquarters 
CORONA TYPEWRITER COMPANY, Ltd. 
30 Old Bond St., London, W. 1. 


CORONA 


The Personal ‘Writing Machine 
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TRADE MARK 


fold tt up —Take it with you —Typewrite anywhere 
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There’s nothing like satisfactory merchandise to tie your 
customers to your store. 

Dealers who handle The Miller Line of Typewriter Ribbons and 
Carbon Papers have a mighty strong hold on their customers. The 
wonderful renewing qualities of our Ribbons give them exceptional 
wear ng qualities—without loss of color. Customers note this effect, 

and come back for ‘‘more of the same.’’ 

Our Carbon Papers are properly and perfectly inked with non-fading, 
clean colors, which give long life, and clear, sharp copies. These qualities 
also bring customers back for more. 

It’s in actual wse, not in an advertisement, that merchandise merit shows 


up. Therefore we want you to try The Miller Line —it’s always fine. 


Send for Samples 


Let us send you samples of the grade most called for by your 
trade—we have five brands of Ribbons and eight of Carbon 
Paper. Put the samples in the hands of your most exacting 
customer, and let his verdict decide. Tell us the retail 
price and we will send you a ribbon that you can sell 
at that price, and heat the record of whatever you 
have been handling before. : 


LEED 


The Miller-Bryant-Pierce Co. 


General Offices and Factory, 231 So. River St. 
AURORA, ILL., U.S. A. 
IS SUPERFINE 


CABLE ADDRESS: “MILPIE,”’ AURORA ILL., U.5 A 
Branches: Chicago, New Ycrxg Ste Louis, Detroit,| Milwaukee, Cleveland, Indianapolis, San Francisco,U.S.A 


(1359 European Headquarters: Via Revere 9, Milan, Italy 
« 
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British Overseas Trade Department Exhibits. 


The British Department of Overseas Trade has inaug- 
urated a series of exhibitions in industrial cities, displaying 
samples of articles manufactured in several countries, as 
an indication of the foreign competition which British 
traders have to meet. About 5,000 samples were shown, of 
American, Japanese and German manufacture. Each sam- 
ple was identified by a tag which indicated the country 
of origin, the price, and the market for which the item was 
intended. The list of samples exhibited did not enumerate 
any articles of office equipment or stationery. Prominent 
among the exhibits of American manufacture were elec- 
trical fittings, tools, implements and hardware; in the Ger- 
man exhibits were numbers of toys and miscellaneous 
small goods marked at low prices as a result primarily of 
the low rate of exchange; among Japanese goods brushes 
and frames and fittings for women’s hand bags were 
shown. It was the aim of the department of Overseas 
trade to show British manufacturers the quality and price 
of goods manutac tured by foreign competitors, and to as- 
sist local manufacturers by loaning them any articles 
that they might be able to reproduce at favorable prices. 





Manchuria a Market for American Safes. 


Commerce Reports directs attention to a growing de- 
mand reported in Manchuria for iron and steel safes of 
American manufacture, as Chinese safes are ordinarily 
crude _ cumbersome. It is thought that a popular size 
would be about two feet wide by two feet deep and three 
feet high. They should be substantial and neat in appear- 
ance, with nickelplated finish and simple decorations in 
gold leaf. The interior arrangements need not be com- 
plicated, but consist of perhaps two drawers, a few shelves 
and a large space for money bags. The suggested range 
of prices is between $150 and $300. Shipments are made 
most conveniently via Dairen, and quotations should be 
c. i. f. that port. 





Trinidad and Tobago Imports. 


Government statistics show the following imports from 
the United States Trinidad and Tobago, British West 
Indies: Paper (1917), $86,784; (1918), $210,067. Station- 
ery, other than paper (1917), $19,646; (1918), $29,371 

Imports from Great Britain in corresponding periods 
show that the mother country has not been getting the 
lion’s share of the business. This is probably due to war 
conditions. Paper, all kinds (1917), $109,382; (1918), $60,- 
460. Stationery, other than paper (1917), $22,728; (1918) 
$27,744 


Madagascar Imports of Paper. 


Imports of “paper and appliances” into Madagascar 
have been reported from Tananarive as follows: (1917), 
494 metric tons valued at $663,107; (1918), 411 metric 
tons valued at $427,144. Imports of “paper and appli- 
ances” in 1918 came from the sources indicated at the 
valuations shown: France, $300,915; French colonies, $29,- 
400; United Kingdom, $6,073; British colonies, $91,860; 
United States, $209; all other countries, $8,696. The ship 
ments from the United States in 1918 amounted to 643 
metric tons. In 1917 the United States shipped 16,896 
metric tons, valued at $3,366. 


Japanese Market for Office Equipment. 


Vice Consul Dickover, of Kobe, Japan, 
although the market for office equipment in Kobe, Osaka 
and Kyoto, Japan, is small, is growing, due to the in 
creasing interest of the larger firms in modern business 
methods. Office equipment of wood is made to order by 
local cabinetmakers. But there is little steel furniture or 
equipment made in Japan—Commerce Reports. 


Domestic Postage Rate, Manila to Shanghai. 

Recently the United States domestic rate of postag« 
was restored between the Philippines and the United 
States post office at Shanghai. It has favorably affected 
the trade relations between those points. American trad- 
ers are finding Manila a convenient base for doing busi- 
ness with China. 


reports that 





Padua Sample Fair. 

A sample fair, the second of its kind, will be held in 
Padua, Italy, June 1 to 15, 1920. Office furniture is included 
among the products shown. The 1919 fair accommodated 
700 exhibitors and drew 200,000 visitors. The business 
reported was 140.000.000 lire. 
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Note the removable 
wedge that locks the 
Griplock to the page 
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CASH 


PAT.AUG.30 1910 
: RICHARDS TAG CO, 




















SAC CITY IA 
: W, Wi jo WA 


This Ad 
and larger ones in System are creating desirable 
consumer business that should go to you. 
Griplock tag auvertising is attracting new 
uisiness. It is reminding old users of Griplock 
advantages and urging them to buy. This in- 
crease in inquiries and orders will prove worth 
your while. Learn what good profit you can 


make selling the 





METAL INDEX TAG 
“Grips and Locks to the Page” 


Our new discount tr lan m akes it possible for you to make 
up to 116 percent in Gri iplock sales—and you don’t always 
have to « rder large quantities to get this profitable dis- 
count. Persistent advertising is creating a steady demand 
that will keep your stock moving. 

Just show Griplocks. Tt hey sell themselves. The tag grips 
the thinnest paper as well as the heaviest ledger leai—the 
wedge locks it. Easily ne 4 applied and removable. Yet 
it never slips, moves or injures the paper. Made of steel; 
indestructible. Five sizes; in leather or paper face. Alpha- 
betical, numerical, weekly, monthly, accounts and cities. 

Get the facts on Griplocks today. Matl the coupon. 


# RICHARDS TAG COMPANY 
SAC CITY, IOWA 








RICHARDS TAG COMPANY, 
Sac City, lowa. 
Gentlemen: 

Send without cost sample of your Griplock Metal 
Index Tag and complete catalogue, as per your offer 
in Office Appliances, April. 
3 RAP ee FP 


Name 








Town 


Beets .... ‘saa tie ahd\ 4.9 eda ie aesee 
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SSS SS SaaS. 2 Egyptian Imports of Typewriters. 
td In 1918 Egypt imported typewriters and accessories 
y valued at $50,369. Imports for 1917 were not segregated, 
being included in “other machines, machinery and parts 
Y of.” That classification showed $657,383 in 1917, con 
iy trasted with $516,310 in 1918. The same classificatio1 
iy showed that in 1918 the United States shipped $199,311 in 
y 1918 
Ny New Commercial Attache in Chile 
Ny Charles A. McQueen has been appointed commercial at 
yy tache at Santiago, Chile. He joined the Bureau of Foreign 
Ny and Domestic Commerce during the war, and was ad 
uy vanced to chief of the Latin-American division March 1 
Ny 1919. Mr. McQueen has had business experience, includ 
uy ing six years of sales work in Latin-Americ 
y American Bank at Cape Town. 
y The National City Bank of New York has opened 
branch at Cape Town, South Africa. It will operate a 
the National City Bank of New York, South Africai 
i} Branch, Ltd. \ general foreign and dor st | kit 
business will be conducted 
ry 
. M hi yy Paper Imports of Chosen. 
Acme Paper Stapling acnines ) Imports of paper for the years indicated report 
yy oe: " from Seoul, Chosen. 
eliminate those filing room annoyances ot yy “European” paper (1918), $932,088; (1919), $1,068,261 
pins, clips, mucilage pots, etc. Corre- or pgp paper ey $488,054; (1919), $660,399. Alf 
e : . . oO - vaper 1918 : 3 Q: OC $ 4 AE 
spondence fastened with the Sure Shot uy ther paper (1918), $1,226,329: (1919), $1,064,6¢ 
>} . ac > “es ) ” e on 
Binder has no protuberances: to catch yy Cardenas Paper Imports. 
other papers and pull off or punch S ee eres ik Sis ee 
- Rae = mperts of paper and manufactures into t Cardenas 
through the folders. For binding legal district, Cuba, are reported thus: (1917), $22,143; (1918) 
documents, cloth samples, photographs, yy $41,598. 
etc., the Sure Shot is unexcelled. uy reas 
ae * : : , Few U. S. Exhibitors at Brussels Fair. 
The Sure Shot Binder is an old, reliable ne Pe 
achi > r} icl h; 14 t: ; ~d its ypu- i} Che Brussels Fair. which is to be held thi iT 
machine which has maintained its poy closed its entries. Of a total of 1.384 exhibito: o- 
larity by means of its unfailing service, yy are Americans. 
¥ its wide range of adaptability and its low 
fn price. Its construction permits the omis- uy Making the World Safe for Typewriters. | 
AN sion of the lifting spring on the head yy Early ~ year Ply ee en Seer a cent 
. ; ‘st Ir ansas 4 -ago. s method of onpet 
a and makes only a light stroke necessary — a a on a Sn we Pa 
ae — » : - ay iting was to secure machines on rental by the ald oO} 
s for driving the staple. It feeds the staples w% female accomplice. Later they would be sold, in some 
nN forward automatically, and has a remark- yy instances being taken to another city. In other cases the 
° . c mas 1e mes ; > came , ac that ir wrhicl 
a ably fast action. 3y means of an ad- machine was sold in the same town as that in whi 
a justable st the binding titeealide~ ims ho was rented. He left a trail of unhappy typewriter re] 
a justabie stop the binding margin can be nN men and factory branches from Kansas City to Chic: 
nv narrowed or broadened to suit the opera- uy In Chicago he was apprehended through the efforts of tl 
ay tor and a very narrow binding margin nt} local branch of the Underwood Typewriter Company. As 
4% is sufficient. y Sam Spurlock he was brought to trial in Will ¢ ounty, t 1 
Ay is , 3 seat of which is Joliet. He was given a sentence of from 
Is DEALERS—Acme Stapling Machines pro- one to ten years in the penitentiary. His accomplice, Al 
Al -wet the best method for permanently fast- man Spurlock, a sister, was sentenced for sixty days 
is ening papers. The price permits a large sales To make his sales of typewriters to innocent purchasers 
ar volume and the sup- look valid, Spurlock used a bill head purporting to | 
~ , oS nN e ° . . inch < : a pu po! 4 © ¢ 
A plies orders bring that of the McQuinn Typewriter Company, Oklahoma 
> further profit. Write yy City, Okla. Letters addressed to the company at Okla ; 
a for particulars. homa Cily were returned with notation that the post offic 
AS yy was unable to find the company. This indicates that 
i Th Spurlock’s operations went so far as to have a bogus bill 
n e yi head printed which he could use in his swindling schem¢ 
N Acme y ™ 
nN S 1 “Eagle A” Typewriter Paper Specialist. 
ny tap e y J. - Ebbels, who recently rejoined the American Writ 
a Company ing Paper Company, has been placed in charge of the 
th typewriter paper section. He will promote the sale o 
a Ltd. Ne Plus Ultra typewriter lines, and develop a new line it 
$a typewriter papers. Mr. Ebbels joined the organization it 
4 1643-1647 Haddon Ave. 1915, connected with the New York office. Last year hi 
A CAMDEN, N. J. undertook a mill agency business in New York, but ri 
At : turned to the “Eagle A” family in January of this year 
4a Kado Company, : E : 
ay London Agents : ; al , 
: an, canotien Chicago’s Departmentized Shops. 
epresentative: aye cate 
Ernest J. Scott & Co. yy A former department store building in Chicago has 
59 St. Peter St. been put to a new use. Instead of organizing departments 
Montreal 1 le 1 < ao a t F em ll st < } Ss 
teathaatdieante under a central management, a group of small shops ha 
—* Finland: been gathered in the building. Co-operative newspaper 
Foreign Trade and Export Company yy advertising is used. The tenants pay no specified rental 
Ra eg but contribute a percentage of their daily receipts. The 
ee lines represented include several stationery and _ bool 
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THE SUN THAT NEVER SETS 


] 


This is the Seal of Quality that marks every package of @=/H#Pam 
Memo Book, Price Book, Ring Binder and No. 1 Ledger Sheets—It 
guarantees the purchaser All Linen Rag Stock of the highest grade, 
made by the L. L. Brown Paper Co. Despite present high costs and the 
trying conditions in the paper market, we shall continue to supply this 
strong, extra fine quality paper in our stock sheets. 


IRVING-PITT MANUFACTURING COMPANY 


CHICAGO KANSAS CITY NEW YORK 





|= Privy \ 
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The Sectional Unit Plan 
Applied to Safety Deposit Vaults 


This is a special CARY advantage--a selling plan worked out 
so satisfactorily that it offers unusual advantages to the CARY dealer 
as well as to the CARY client. 


The Cary Safe Company has developed a deposit box unit 
which overcomes the old disadvantage of inflexibility. CARY Deposit 
Box Units, once installed, can be expanded as requirements demand. 


The Safety Deposit Boxes are furnished in units of varying 
sizes—-from 26 box assemblies to 100 box units. And each unit can 
be added to the old ones to form a substantial and attractive group. 


Dealers who know the superiority of the famous CARY SAFE 
will understand our claim that the CARY Deposit Box Unit is the 
very best and most practical on the market. It is built as the 


Cary Safe 


is built--perfect mechanically, durable in every detail, utterly depend- 
able. From the rigid body construction and one-half inch doors to 
the milled brass hinge the CARY Deposit Box Units live up to the 
well-known CARY watchword -- 


‘Uniform Strength Throughout ’’ 


The possibilities of future additions to Deposit Box Units spell 
added profits for those dealers who represent us. 
































Our Folder “20th CENTURY DEPOSIT BOX UNITS” con- 
tains interesting details regarding the CARY Deposit Box Units. We 
are glad to send this Folder, together with our Folder “EXPANDING 
THE MARKET FOR SAFES,” to any dealers who write. Address 


CARY SAFE CO., Buffalo, N. Y. 


CARY SAFES ‘The Safe Investment’ 
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Meetings and Dinners. 


yntinued from Page 35.) 


\ recommendation by Geo. E. Davis, chairman of the 
budget committee, proposing a change in the annual dues 
was adopted by large vote. The annual charges will be 
Firm memberships, $25.00, $15.00 and $10.00, the members 
to classify themselves. Associate members will pay $10.00 
a year. 

The entertainment features of the meeting included com 


munity singing of popular songs, led by Fletcher Taft (Th: 
Carter’s Ink Company). There were also sleight-of-hand 


entertainment and a wrestling bout The meeting was 
arranged by H. B. Van Dorn, Jr. (Joseph Dixon Crucible 
Company), Clarence B. Davis (Ward’s), and Ralph S. 


True (Francis Doan & Company). 


New Orleans Stationers Dine. 

The first annual dinner of the Stationers’ Association of 
New Orleans was held at Antoine’s some weeks ago. All 
of the representative stationers in New Orleans were 
present and many others from distant points joined to 
make the first annual dinner a success. About forty per 
sons attended the dinner, where grape juice extra dry, 
which even a bishop could not refuse, was served as the 
liquid part of the refreshment. Burt W. Henry, chair 
man of the Association, acted as toastmaster and spoke 
briefly of the work of the Association since its organiza- 
tion. He then introduced the speakers. Maj. W. Catesby 
Jones, of the Judge Advacate’s Department of the United 
States Army, spoke most interestingly of his experiences 
in France. He touched upon the various claims filed by 
the French people against the United States Government 
growing out of acts of commission by our soldiers. He 
said that a large number of claims had been filed for dam 
ages caused by our soldiers shooting holes into wine 
barrels as they passed along the road and then draining 
the contents of the barrel into their systems. 

James J. McLaughlin, a distinguished lawyer of the 
New Orleans Bar and known far and wide as “Jack La 
Fiance,” kept everybody in a roar of laughter by his droll 
address. One guest remarked that a speech by McLaugh 
lin was a fit substitute for champagne. Other speakers 
included Frank X. O’Donnell, Mr. Jones of the Diem & 
Wing Paper Company, Chas. Small of the Boorum & 
Pease Company, W. G. Cleveland of the Graham Paper 
Company, E. C. Palmer of E. C. Palmer & Company, and 
W. K. Edwards of the New Orleans News Company \ 
L. Marschall, who was then a prospective benedict, con 
cluded the speaking by a wonderful exposition of the 
glory of matrimony to the edification of those who were 
already married and to those who hope to be Mr. 
Marschall has, by the way, since come under the yoke 
The dinner was a great success and will be repeated next 
year 

Young Men on Deck in Cincinnati. 

The members of the Cincinnati Furniture Exchange, 
after filling all the offices with young men, are now en- 
joving a revival. President Al, Schirmer called the meet 
ing an hour later, at 5:30, when the work at the factories 
was all finished for the day, with the result that the attend- 
ance was increased until the halls were crowded. He also 
advertised in his letter of invitation that after the meeting 
an elegant meal and entertainment arranged by, the Enter- 
tainment Committee, with music, would follow. President 
Schirmer, on calling the meeting to order, announced the 
death of Secretary Henry W. Backer and the election of 
Herman B. Kemper to fill the vacancy. Mrs. Anna Kuhl 
mann sent a letter thanking the Furniture Exchange for 
its sympathy and friendship in the loss of her late hus 
band, and also thanked the furniture men for the hand- 


somely engrossed memorial. R. E. Becker sent in a com- 
munication asking the standardization of rotary veneers, 
and recommending the thin sizes as follows: 1-28, 1-20, 


and 1-16th of an inch, and three thick sizes: 1-8, 3-16 and 
1-4th, for use in built-up panels and drawer-bottoms. These 


sizes were then adopted by the Furniture Exchange. The 
Entertainment Committee was given full power to act in 
arranging all future meetings. A motion prevailed that a 


committee be appointed to draw up suitable resolutions 
and have the same engrossed and presented to the family 
of the late Secretary Henry W. Backer. President Al. 
Schirmer appointed John Wolf, Louis W. Froelich and 
H. B. Kemper. 

The following standi 
is also appended 

Officers for 192 


ng committees and a list of officers 


President, Al. Schirmer: First Vice 
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National Combination Type- 
writers Give Double Service 


IN THE 
OFFICE 


They perform as 
well and as speed- 
ily as $100 Ma- 
chines, and attain 
the ideal of per- 
fect, speedy work 





IN THE 
HOME 


The National 
Combination 
Typewriter halves 
the overtime ef- 
fort, and lessens 
the work of keep- 
ing up correspon- 
dence. 





GUARANTEED FOR ONE YEAR 


The National Combination Typewriter 
affords dual service, because in it we have 
condensed the operating qualities of the big 
machines, and made it light enough to carry 
around (weight without case, 9% pounds). 
We have stripped the typewriter of all un- 
essential weight and mechanism—all with- 
out sacrificing durability or workmanship. 
We have reduced typewriter selling to an 
easy, effective Ten-Minute Sales Demon- 
stration which really sells machines. 


Dealers can add a typewriter department 
to their stocks, and find a profitable line of 
business that brings trade in office supplies 
in addition. 


Write for full details and 
our Dealers Agreement 


+ Europe, ad 
all corr ndence 
our a Diree- 
tor of & 
M. Piero Castelli 
della Vinca, 
Quercianella, 
(Livorno) Italy 





National Typewriter Company 


Fond du Lac Wisconsin 
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Swarmed in 
San Francisco 


HE First National Business 

Show to be held on the 
Pacific Coast was successful 
beyond anticipations. Not only did the 
exhibitors obtain valuable leads but— 
a tremendous amount of sales were 
made right at the booths. 


The prestige of the Business Show is 
increasing. You cannot atford to be 
among the missing at 


PHILADELPHIA 


APRIL. 19-24 
First Regiment Armory 


NEW YORK CITY 


OCTOBER 25-30 
Grand Central Palace 





NATIONAL BUSINESS SHOW 


The Exposition of Administrative Methods and Equipment 








FRANK E. Tupper, President 150 NAssau St., NEw YorK 
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TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"THE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Bush Terminal Brooklyn, New York 
Telephone SUNSET 6000 
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/ALAMAZO) 


LOOSE LEAF DEVICES AND 
ACCOUNTING SYSTEMS 


FOR EVERY REQUIREMENT 








“KALAMAZOO” “KALAMAZET” 


Current ledger binder. 
Holds securely and in per- 
fect alignment from 1 to 
1000 sheets. 

Lies absolutely flat. 
Automatic adjustable back. 
Instantaneous access to in- 
sert or remove sheets. 

No exposed metal parts. 


CATALOG BINDERS 


Of entirely new and origi- 
nal design by which any 
kind of paper can be 
quickly and securely 
bound. Due to principle 
of binding, sheets will not 
tear out. 


STYLE ‘‘C’’ SYSTEMS 
FOR 
Mechanical Accounting 


Designed to better the work of the 
bookkeeping machine. These sys- 
tems embody every conceivable 
means of producing more work at 
less cost. 


Light record binder. 

Rapid opening without tl 
aid of a kev. 

No exposed metal parts. 
Lies open flat, providing 
firm, level writing surface. 
Automatic adjustable back. 
Convenient, neat, practical. 


SHEET FORMS 
In addition to the usual 
stock forms ready for ship- 
ment, we are completely 
equipped to furnish ruled 
and printed forms to your 
specifications. 

















A number of years spent in specializing upon accounting equipment has 
placed “Kalamazoo” in the dominant position in the field. By constantly investi- 
gating and analyzing accounting conditions and then developing a product to 
meet the demand, the “Kalamazoo” line of loose leaf equipment provides a spe- 
cific device for every accounting requirement. 

“Kalamazoo” service and products produce profitable accounting and record 
keeping departments because “Kalamazoo” service is real and tangible, and 
“Kalamazoo” products are designed to secure results. You may profit by this 
service—it is yours for the asking—Write today. 











STYLE ‘‘B’”’ 


A new type string binder for tariff files, An entirely original tape binder for 


invoices, etc. magazines, etc. 


KALAMAZOO LOOSE LEAF BINDER COMPANY 


Central Plant Western Plant 
KALAMAZOO, MICH. LOS ANGELES, CAL. 





ee ea a a 





ee a 


April, 1920. OFFICE 


President, George W. Schutte, Jr.; Second Vice President, 
Fred W. Stille; Treasurer, Clifford H. Dornette; Secre- 
tary, Herman B. Kemper, 922 Betts street. Directors 
Louis W. Froelich, Harry W. Hoffeld, Howard E. Scheid, 
Henry A. Sprengard, Frank B. Wersel, Jr., Charles Luhl- 
meier, Charles H. Feuss, Henry B. Hagemann, Egidius 
J. Kuhlmann and John Wolf. Executive Committee— 
Fred W. Stille, chairman; George W. Schutte Jr., Clifford 
H. Dornette. Finance Committee—Howard E, Scheid, 
chairman; Harry W. Hoffeld, Egidius J. Kuhlmann. 
Transportation—Louis W. Froelich, chairman; Henry A. 
Sprengard, John Wolf. Membership—George W. Schutte, 
chairman; Frank B. Wersel, Louis J. F. Froelich, James 
Walsh, Robert E. Becker. Entertainment—Louis_ E. 
Wicker, chairman; Henry A. Sprengard, Clifford H. Dor- 
nette, Henry G. Wolf, Charles H. Greene. Industrial 
Joseph Scheid, chairman; Fred W. Stille, Paul Schirmer, 
John Dornette, Jr., A. G. Steinman. Publicity—J. Harry 
Fathauer, chairman; J. Frank Hutcheson, Joseph W. 
Monter, Charles H. Groene, Sam Leavick. Exhibition 
William J. Sextro, chairman; John F. Heberger, Carl F. 
Streit, J. E. Thauwald, A. M. Eisen. Accessories—Charles 
H. Feuss, chairman; Henry R. Hageman, Charles Duhl- 
meier, George J. Heitzler, A. M. Eisen. Glad Hand 
Frank B. Wersel, Jr., chairman; H. T. Kemper, William 
Bischotf. George Zurborg, Edward C. Feuss. President 
Al. Schirmer retired and the meeting was put in charge 
of Charles H. Groene, of the Entertainment Committee, 
when the fun became fast and furious. 
The meeting concluded with an enjoyable supper. 





Colorado Stationers’ First Annual. 


The first birthday of the Colorado Stationers’ Association 
was celebrated recently at the Metropole Hotel, Denver. 
It was the largest meeting of its kind held in the state. The 
full membership of the Association was present, together 
with invited guests and all the salesmen in Denver. The 
toastmaster was W. H. Kistler (Kistler Stationery Com- 
pany), who narrated some of the early history of the sta- 
tionery business in Denver. The development of the print- 
ing art was covered by E. H. Milligan, who presented re- 
cent samples of printing. Brief speeches were made by 
C. A. Kendrick (Kendrick-Bellamy Company), and B. F. 
Scribner (Rocky Mountain Bank Note Company). 

The members were enthusiastic over the results of the 
evening, and plan for a bigger and better dinner next year. 


Philadelphia Stationers Met March 18. 

The monthly meeting of the Philadelphia Stationers’ 
Association was held March 18. On invitation by Presi- 
dent Ralph S. Bauer, president of the National Association 
of Stationers and Manufacturers, delegates were chosen 
to the coming session of the Stationers’ Association Ex 
ecutives. Harry A. Prizer (William Mann Company) was 
chosen delegate. Joseph M. Walsh was selected as an 
auxiliary delegate. The business situation was fully dis- 
cussed. The conclusion reached was that there is no dan- 
ger of a sudden slump—when the recession comes it will 
be gradual. 


They Like Publicity Matter. 

During the C. P. C. convention of the National Cash 
Register Company the advertising department featured 
display of recent advertising matter which was available 
to the agents and salesmen for use in their territories. 
One hundred and fifty-two men called for a total of 55,000 
pieces of advertising matter. Inasmuch as the N. C. R. 
men are trained to the effective use of publicity matter, the 
circulation of this voiume of printing should be reflected 
in a related volume of new business. 


Leaders of Industry Congratulate Philosopher. 


_ John Burroughs, who is recognized as the dean of Amer- 
ican writers on nature topics, celebrated his eighty-third 
birthday April 13 at Yama Farms on the Hudson, near 
Westpark. Included in the long list of guests were 
Thomas A. Edison and Henry Ford. 





_ Anew Monroe office has been opened at Bay City, Mich., 
in charge of T. A. Ballantine, who had been associated 
with E. P. Crocker, manager at Detroit. 

True loyalty in business means standing up for your 
Own opinion before your employer, and for your employer's 
Opinions before the world.—The National, of the National 
Blank Book Company. 
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cLAR-O-TYPe 


THE WONDER TYPE CLEANER 


SOME SATISFIED USERS 
General Electric Company, N. Y. C. 
Merrill, Lynch & Company, N. Y. C. 
Federal Reserve Bank, Philadelphia, 
Westinghouse Air Brake Company 


and many other well known organizations 








EFFICIENT! 
Saves Time, Trouble and Work 
No Brushing No Spattering 
No Pin Picking No Time Waste 
No Soiled Hands No Soiled Clothes 


ECONOMICAL! 


No extra brush needed—just apply 
with the dauber provided. A bottle 
lasts several months. 


MR. DEALER: Why don’t you make 
the profit on type cleaning fluid? 
CLAR-O-TYPE is being sold by the 
largest stationers and supply dealers. 
Advertising aids furnished. 
Details on request to responsible dealers. 
* * * ca 


VISIT OUR EXHIBIT AT THE 
PHILADELPHIA BUSINESS SHOW 
Week of April 19th. 


* * * * 


THE CLAROTYPE COMPANY 
202-204 Franklin St. New York 


Laboratories: Charleston, S. C. 
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These Three 


constitute the 





—and only these three 


Aurora Line. We concentrate our 
manufacturing facilities and our sales 
activities on 


AURORA 


Vertical Files 
Transfer Cases 


Card Cabinets 


Our production 
costs are cut toa 
minimum be- 
cause the skill of 
the workmen, the 
machinery equip- 
ment and the su- 
pervision are de- 
voted exclus.vely 
to these three 
items. The sav- 





ings in man- 
ufacturing 
costs due to 
our self - re- 
stricted lines 
are evident 
in our prices 
to dealers. 


Rely on us for uniform quality, reason- 
able price and quick delivery. 


Send today for Prices and Description 


Aurora Metal Cabinet Works 


AURORA, ILLINOIS, U. S. A. 
New York Sales Rooms: 368 Broadway 


Foreign Trade Representatives: Zellers-Stevens, Inc. 
52 Broadway, New York 























PLIANCES April, 192 


The Month in Wall Street. 


Listed Stock Issues of This Field. 


A summary of the range of prices on Wall Stre 
dustrial stocks related to the office equipment and sta 
tionery fields. Where no showing is made, the stocks 
were not dealt in actively for the week indicated 


American Writing Paper Company—Preferred. 


Week of March 13.—High for year, Jan. 3, @ 613%: low 
for year, Feb. 25, @ 3834. Week’s sales, 2,500; high I 
week, 465%: low for week, @ 43%; close, 46 

Week of March 20—High for year, Jan. 3 6134; | 
for year, Feb. 25, @ 3834. Week’s sales, 1,500; high for 
week, 52; low for week, 47; close, 5134 

Week of March 27.—High for year, Jan. 3 613%; lov 


for year, Feb. 25, @ 3834. Week’s sales, 2,100; high fot 
week, 5134; low for week, 48%: close, 49% 

Week of April 3.—High for year, Jan. 3, 613% 
low for year, Feb. 25, @ 3834. Week’s sales, 600; high for 
week, 49; low for week, 48; close, 49. 

Columbia Graphophone Company—Common. 

Week of March 13.—High for year, Jan. 5, @ 65 


for year, Feb. 5, @ 36%. Week’s sales, 42,101 hi 
for week, 5034; low for week, 41%; close, 49 

Week of March 20.—High for year, Jan. 5 65 
for vear, Feb. 5, @ 3614. Week’s sales, 23,200: hi 
week, 4714: low for week, 4114: close, 45 

Week of March 27. High for year, Jan 5 65 
foxy year, Feb. 5, @ 36%. Week's sales, 35,900; high 
week 5034: low for week, 4214: close, 50% 

Week of April 3—High for year, ‘Jan ; 
for year, Feb. 5, @ 3614. Week’s sales, 44,20 hi 
week, 5234: low for week, 49; close, 5234. 

Columbia Graphophone—Preferred. 


Week of March 13.—High for year, Jan. 11 92 low 
for year, Feb. 16, @ 89. Week’s sales, 400; high for week 
89: for week, 8734; close. 89. 

Week of March 20.—High for year, Jan. 1] 92 
for year, Feb. 16, @ 89. Week’s sales, 800; high for week 
907<: low for week, 90: close, 905<¢ 


Week of March 27.—High for year, Jan. 11, @ 9234: low 
for year, Feb. 16, @ 89. Week’s sales, 1,200; high fo: 
week, 9214; low for week, 92: close, 92 
Computing-Tabulating-Recording. 
Week of March 13.—High for year, Ja 
for year, Feb. 26, @ 44. Week’s sales, 200 
501%: low for week, 4934; close, 50 
Week of March 27.—High for year, Jan 
for year, Feb. 26, @ 44. Week’s sales, 600 
54: low for week, 50%: close, 51 
Week of April 3.—High for year, Jai 
for ye ar, Feb. 26, a 44. Week’s sales, 300 


51: low for week, : close, 51. 
~ tou Typewriter Company. 
Week of March 13.—High for year, Jan. 3 94: low 
for year, Feb. 13, @ 62% Week's sale S. 2000 Lioh 


week, 7514; low for week, 74: close, 75 


Week of March 20 High for year, Jat 3, @ 94: lo 
for vear, Feb. 13, @ 62%. Wee ‘k’ s sales 300; high 
week, 8614: low for week, 75%: close, 85 

Week of March 27.—High for year, Jan. 3, @ 94; | 
for year, Feb. 13, @ 6214. Week’s sales, 4,500; high for 


week, 85: low for week, 774; close, &5 

Week of April 3—High for year, Jan. 3, @ 94; low 
vear, @ 62'4. Week’s sales, 400; high for week, 86; | 
for week, 83; close, 83. 

Underwood Typewriter Company. 

Week of March 13 High for year, Jan. 2, @ 190: | 
for year, Feb. 10, @ 168. Week’s sales, 10 high 
week, 4714: low for week, 41%; close, 45 


Shea Smith & Company to Build in | Cilleage. 


Shea Smith & Company, manufacturing statione: 322 
Federal street, Chicago, have purchased a plot of ground 
86 x 150 feet at the corner of Ashland and Congress 
streets. Plans are under way for the erection of a six 
story building of modern construction It is expected 
that ground will be broken in June and the building is to 
be ready for occupancy in six months. The site selected 


is the old homestead of John A. King, a Chicago capital 


ist who established by a liberal bequest the King Home 
for Old Men. Last year the terms of this will were ques 
tioned by some of the heirs and after extended litigation 
the bequest to the home was declared valid 
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Who buys Card Index Supplies 


to throw away 


-_ 





Careless buying of Card Index and Vertical File Supplies 
is exacting a heavy penalty—a heavy, needless tax—in 
cards, guides and folders discarded and junked without 
being used, because they are delivered in soiled, “dog 
eared”, unprotected packages 


No business man would tolerate such wanton waste of sup 
plies if he knew about it. Yet,in the purchase of card index 
and vertical file’supplies, slip-shod, careless buying habits 
still persist. Smudged, poorly printed, dust-covered 
stock is still being ordered (and a surprising percentage 
discarded, too), simply because some people still cherish 
mistaken notions regarding economy and service 





There is one sure way of preventing this waste and practicing economy at the same time. Thou- 
sands of progressive business men and firms, who have forsaken the “bulk” idea, and who order 
supplies of this character in dust-proof, sealed packages, vouch for its economy and_ superior 


service 


“B-M” Quality Card Index & 
Vertical File Supplies 
ARE SOLD UNDER A GUARANTEE 


THAT PRECLUDES “DISCARDS” SOIL- 
AGE WASTE AND DISSATISFACTION 


“B-M” Supplies are made of selected Nobody can buy “B-M” Supplies in bulk. 
stock of tough, durable quality. They Bulk methods defeat the clean, wasteless 
are caretully printed, and the ink is dry idea that has made “B-M” Supplies Line 
before they are cut up into sizes. the thoroughly dependable economical 
The sorting and packing is all done in line it zs. 


dust-free rooms—where soot and smoke : 
If you, as a user or a dealer, really value 
| ; ; an and want 100% service from the cards and 
nspection, for detects, “off” sizes and guides you buy—the “B-M” Supplies 
other imperfections, is rigid and thor ; 


) 


ough. Cards that fall below the “B-M” 


cannot filter in. 


Lane will satisfy you. 


Quality Standard, are rejected. Only Specify the Quality Line sold in the 
perfect sets ever reach the wrapping tables. “B-M” package. Do this and you will 
\s a result. onlv stock that is without realize, as never before, the wastefulness 
blemish and fit to use. is w rapped and and extravagance of ordering supplies of 
sealed in the “B-M” dust-proof package this character blindly—in bulk. 


Complete Catalog, describing and illustrating every size and character of Card, Guide and 
Folder, mailed upon request. Address 


BROWNE-MORSE COMPANY 


Makers of Quality Filing Equipment 
14 McKinney Avenue Muskegon, Michigan 


BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pilisburgh 109 N. Frederick St., Baltimore 193 E. Jefferson Ave., Detroit 
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Keardex Your Business 





Instant Information 


NE clerk, with Kardex, can find a given number of record cards 
QO more quickly, more accurately, and more cheaply than four with 

cards-in-boxes. You don’t have to rely on the file-clerk—Kardex 
is so simple everyone in the office will quickly understand it. No other 
system gives you as many advantages. 

Every card in Kardex is in a separate holder with its index item in 
plain sight, yet protected in a transoloid pocket from dirt and dust and 
the effects of constant handling. Simple color signals give any desired 
classification. 

Both sides of every card can be-used without removing cards from 
holders. Yet cards and holders can be removed, singly or in groups, 
easily, quickly, and quietly. 

Kardex steel cabinets or rotary stands form an orderly system for any 
number of cards from fifty to a million—yet the simplicity of the system 
is never disturbed,—the availability of every individual card is not de- 
creased in the slightest degree. Your present records can be easily changed 
over to Kardex without loss of time or old cards. 


Free Kardex Literature 


An authority on cards-in-sight business systems. Explains exclusive 
features of Kardex. Find out how you can secure instant information 
at one-fourth clerk cost. 


Kardex Service Means Prompt Deliveries 


AMERICAN KARDEX COMPANY 
Kardex Building Tonawanda, N. Y. 
~ Branch Offices and Repre- 


nn sentatives in Principal 
Cities 
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Office Equipment Man Marries. 
J. T. Whitehead, London, England, who is well k 
in the office equipment field, was married on Thursday, 


March 18, to Miss Jessie M. Bettridge Their home will 


be at 22 Canning Road, Croydon 

Mr \W hitehead Was for some tine responsibly on 
nected with the Roneo Company in the United States, 
whe ré he estal lishe agencies for Roneo products For a 


| 
tiie he Was connected with the (,eneral \coustic (om 
as superintendent of agencies for the 
Machine Company, Ltd., of London, rep 


pany and later he 
Visible Writing 
re itives of the Royal Typewriter Company for Great 
Britain His next position was as sales manager of th 
Visible Writing Machine Company with the sales of the 
London and branch ofhce organizations under his control 
Mr. Whitehead was a pioneer in the introduction of 

Royal typewriter in the United States, having been supet 


intendent of agencies in this country and Canada about 


twelve or thirteen years ago 
Office Appliances extends to hin s 
latio1 ~ and its est wishes to Mrs W hitehead 


neartyv col ratu 


Thomas Resigns from Stewart Company. 
M.S. Thomas has resigned his position as general man- 
ager of the stationery and office equipment house of the 
W. K. Stewart Company, Indianapolis, and is now open 
for a position as manager of and buyer for a stationery 


and office supply house. Mr. Thomas would consider a 
position any place in the United States, but prefers the 
Pacific Coast. Unless he locates within a few weeks els« 


where he will probably visit Southern California 

Mr. Thomas has been connected with the W. K. Stew 
art Company nearly seven years and has been in the sta 
tionerv business in Indianapolis for almost twenty years 
He commenced as a youth and has gone through all the 
divisions of the business from office boy to manager ie 
is a thoroughly competent stationery man, and Office Ap 
pliances extends its cordial good wishes for his success 
and trusts that he will place himself in a satisfactory posi 
tion in the near future 


Relative Earnings of City and Commercial Clerks. 


Chicago went through an unusual strike in which the 
city hall clerks left their tasks in an effort to intimidat 
the common council in paying them more money Che 
business of the city was haited for several days before the 
strikers were induced to go back to work on a compromis« 
basis 

While the subject was being discussed figures wer 
made public showing the relative earnings of the city 
employes and those of thirteen large mercantile houses, 
banks, railroad offices, manufacturers, public utilities and 
construction companies. The figures were published in 
the newspapers, and the names of the concerns contribut 
ing them were suppressed for manifest reasons. In eight 
out of eleven positions classed on city hall pay rolls as 
clerks from some grade or other, the municipal wage ex 
ceeds that of the corporation wage, even after allowance 
has been made for an average weekly increase of $2.00 to 
the private payrolls which was made subsequent to the 
survey Report makes plain that despite the fact that the 
average city hall working week is thirty-eight hours, the 

f the corporation employe is held to be more 
desirable because of the opportunity for advancement 
Other advantages were payment of overtime, bonus sys 
tems, ability to buy at discounts in mercantile and whol 
sale establishments, free medical service, and free life in 


positi mo 


surance The average weekly period of the corporation 
employe is forty-four hours against the thirty-eight in 
vogue in the City Hall. The figures were all the more i: 
teresting in view of the fact that the corporation employes 
assuredly earn what they receive. There is some room 
for doubt as to the actual earning power of the municipal 
clerks. In most instances it will be safely assumed that 


they were paid a great deal more than they earned. Vot 
ing power is an element which does not enter into em 
ployment in commercial and industrial institutions 

Obsolete methods prevail in many of the city offices, 
and if some ingenious inventor could devise a series of 
office machines which would function efficiently in that 
capacity, and also make a good showing at the polls, it 
might be possible to accomplish the city’s work with a 
greatly reduced pay roll. 

\ few of the figures submitted by the efticiency survey 
covering the year 1920 for both the city and the corporat 
employment are as follows 


{ @ _— 
Tel phone operator, corporation employee, $9560 a vear: 
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There’s Always A Winner 
for You in the 


“U-Need-Me” Line 














rox merchandise is planned 
for utility A window display 
tells its own story—and sells 
the goods. We make a wide 
variety of quick-selling, re- 
liable merchandise that be- 
longs in every up-to-date of- 
fice outfitting and stationery 


**‘U-Need-Me’”’ Chair Pads 


are leaders wherever these 
clothing savers are used. We 
make four sizes, and several 
colors No. 9 is our best qual- 
ity——all-wool felt. No. 8 meets 
the needs of the medium- 
priced trade, and is a mixture 
of wool and cotton. 





for system: ing desk ork Made of extra heavy brown photo 
sheeting th ves of long-fibre, flexible paper. Index tabs en- 
il } ! ssif his rk quickly and surely. 


‘*‘U-Need-Me’”’ Folding Desk Pads 





Two wings fe over tl vork to conceal it, or to protect work 
against drafts : overed with black imitation leather; bot- 
tom felt-clad to protect desk Opens out to 48% by 19% inches. 
The hinges have sufficien pansion to enclose a considerable bulk 
of papers 

Se h Need-)} Catalogue of lively sellers 


Geo. E. Fox & Company 
33 W. Kinzie St. Chicago, U. S. A. 
LB O X 


re ’ The House 


of Cushions 
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Right Before His Eyes 


the office man has the co-ordinated facts of 
the business—the accumulated data—the 
promises that are liabilities—if he uses 


Instant Reference Files 
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They embrace the entire range of office data 
requirements, including address files, daily re- 
minders, letter sorters and card systems of ev- 
ery character. Indexed to meet special require- 
ments. 

We help users solve their office record prob- 
lems. Write for dealer’s proposition. 


The Kohlhaas Company 


Manufacturers 
31 W. Lake Street 480 Lexington Ave. 
Chicago New York 
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city employee, $1224 \ddressograph operator, 
tion employee, $1046; city employee, $1205. Junior book 
keeper, corporation employee, $1162; city employee, $1350 
Senior bookkeeper, corporation employe, $177 

ployee, $1756. Junior stenographer, corporation § en 
ployee, $1279; city employee, $1400. Senior stenographer, 


-Orpora 


0 city en 


corporation employee, $1684: city employee $1890 Ac 
countant, corporation employee, $2164; city employee 
$2460 


Are You Cheating Yourself? 


What shall it profit a man if he buy at $1 and sell at 
$1.25 if he spends 24 cents on rent, clerk hire and other 
overhead, on advertising and delivery? What 
profit a man if he thinks he is making 25 cents and hi 
bank account increases only 1 cent? 

It’s all in the mark-up 

Expenses are apportioned on the sales, aren’t they 
Then why not margins and profits? That is the right 


way. Don’t start with what the goods cost you and figuré 

a percentage on that—figure back from the selling price 
\nd den’t forget the unseen costs. In business it is 

just those things you can’t see which do hurt you. D« 


liveries, for instance, and depreciation 
Here is the rule for figuring mark-up 


Calculate the percentage amount it costs Lt 
business (the average cost is 17 per cent) Chen, assut 
ing that you want to sell goods costing you $1 1 doze 
at a profit of 10 per cent, proceed as follows 

Let 100 per cent equal the selling price; a togetl 
the percentage you wish to make and the operating 
cent, then subtract the sum from 100; divide your invé 


price by what remains and multiply by 100 
your selling price 
Note example belov 


Cost of doing business 
Profit desired 


Total 
Selling price 
Less (abov ec) 


Purchase price ($1.10) represents 
$1.10 divided by 73 per cent equals $0.0151 

$0.0151 times 100 equals $11.51 (selling pri 

Calculated the old and ordinary way—from the invoi 
basis—figures would show the selling price for the 10 pet 
cent profit would be $1.40—the dealer would take an 11 
cent loss. This little table shows what must be considered 
as expenses: 


1—Heat, light, power and telephone 
2—Salaries of owner and help 

3—Delivery wagon and delivery equipment 
4 Interest on investment 

5—Insurance, taxes, donations, dues 
6—Bad debts, cost of collection, etc 


7—Advertising. 
8—-Depreciation 
(a) Stock and equipment. 
(b) Repairs and renewals 
9—Merchandising expense 
(a) Shrinkage, breakage, spoilage, et 
(b) Returned goods 
(c) Marked-downs 
10—Supplies for store. miscellaneous supplies 
writing supplies.—The Security Salesmat 


George W. Lee Advanced in Protodville. 


George W. Lee, general sales manager of the Todd 
Protectograph Company, was elected to the board of 
directors at the meeting March 18. This honor is recos 
nition of Mr. Lee’s services as salesman, general sales 
agent, and sales manager, which experience has bee! 


encompassed since his connection with the company 


November, 1917. 


C. E. Francis, representative for the Monroe Calculat 
ing Machine Company in the Maritime Provinces of Cat 
ada, recenitiy spent a week at the home offi f that cor 
pany. 


Supply and Demand. 
Paper took another advance in price upon news tha 
President Wilson is well enough to use his typewriter 
Atchison Globe. 
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Weighs | 1% lbs. 
C) Universal Keyboard 

Ruling Device 

Tabulator 

Back Spacer 


No Paper Fingers 
90) Characters 


Ball Bearing Shift- 


y Carriage BASS 


/ 








Possesses every essential feature of larger, 
heavier, more costly typewriters. Three 
unit machine: base, carriage and action. 
Many troublesome parts eliminated. 


The machine for both office and home. 
Does the work of any typewriter, re- 
gardless of cost. 





Excels All Others in 

Efficiency, Simplicity =" 

and Price * ee Te 
CARRIAGE 














For Foreign Languages 


Especially equipped with from one to five dead 
keys —does not interfere with 
standard keyboard. 


Some excellent territory still open. 
Write for complete information. 





Molle Typewriter Company 
Oshkosh, Wis., U. S. A. 
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PROUDFITS 


For every imaginable loose leaf use 


Loose Leaf Records without 


THE HUMP 


Binding on less than one-half inch 





IMPLICITY and strength are the chief 
characteristics of “‘ Proudfit’’ loose-leaf 
mechanisms. 


The Proudfit line makes use of four styles of 
mechanisms, but they differ only in the method of 
controlling the resilient ‘‘ leaf-holding bands” which 
are the basis of the Proudfit principle. 


The action of the Proudfit Leaf-Carrying Bands, 
made of finest spring steel, or fibre, is identical 
with that of the strips of canvas or rawhide which 
fasten the leaf body to the covers in a sewed book. 
That’s why Proudfit Loose-Leaf Binders look so 
much like bound books and open flat. 


Proudfit mechanisms enable you to loosen the 
leaf-carrying bands so that they spring into an arch 
above the leaf body, allowing you to remove any 
leaf or insert a new one without “‘digging into the 
back,” no matter how full the book is. What's 
more, the bands are let out or taken up in the 
front cover so that the band space or loop never 
varies—you always have the same space for the 
removal or insertion of sheets. Every part of the 
mechanism is contained in the covers—no metal 
exposed to mar the desk. 





FACTORY 


OFFICE sath 

GRAND RAPIDS, 

OOSE E[EAF @ MICH., U. S. A. 
Br anaes ee ah 


See our exhibit at the San Francisco Show, Booth 102 
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Filing People Form Organization. 


Following a preliminary meeting held on February 24 


the office of the magazine, “Filing,” a second meeting 
of those interested in practical filing was held on March 
20 at the Walton School of Commerce, 149 Broadway, 
New York, where an organization was completed The 
organization is to be known as the Filing Association of 
New York Che constitution and by-laws were discussed 
und in part adopted It was decided that all those inter 
ested in the fili profession are eligible for member 
shiy Che first 200 to file their application blanks and pay 
the annual dues of $5.00 are to be known as the charter 
members It was a very enthusiastic meeting and th 


third meeting was called for Monday night, April 5. in 
the rooms of the National Training School for Filing, 125 
West Forty-second street, at which time the balance of 
the by-laws and constitution were adopted and officers 
and committees for the ensuing year elected 

\t the first mec tinge asa preliminary step a mem vership 
ommittee was appointed comprising Miss Rosalind Hazel 


ton, of White, Weld & Company, chairman; Miss Elsie 


Hay, of the National City Bank; Miss Julia H. Behringer, 
of the Linde Air Products Company; Miss Maud Steck, 
of the Aetna Explosives Company, and Mr. George W 
Doherty, of the Globe-Wernicke Company 
\nother committee was designated by the chair to draft 
constitution and set of by-laws for amendment and 


i1doption at the meeting for organization 
This committee comprised Miss Madeline A. Scheirch, 


f Halsey, Stuart & Company, chairman; Miss Myrta 
Lura Mason, of the Mutual Life Insurance Company; Mrs 
Berkeley Mostyn; Mrs. Emma D. Bendelari, of Girl 


Scouts, Inc.: Miss Bessie Brock, of the Publi Service 
Commission, and Miss G. V. McLellan, of the Aetna Ex 
plosives Company 

Mrs. George W. Doherty, of the Globe-Wernicke Com 
pany, and C. F. Price, of the Library Bureau, offered some 
valuable advice and volunteered their assistance in estab 
iishing the organization 

Among those present were: Miss Ethel E. Scholfield, 
Miss Rosalind Hazelton, of White, Weld & Company: 
Miss Madeline A. Scheirch, of Halsey, Stuart & Company 
Miss Julia H. Behringer, of the Linde Air Products Com 
pany; Miss Myrta Lura Mason, of the Mutual Life In 
surance Company; Mrs. Berkeley Mostyn; Mrs. Emma D 
Bendelari, of Girl Scouts, Inc.; Miss Bessie Brock and 
Adolph R. Bargbon, of the Public Service Commission; 
Mr. Guy E. Marion, Miss Elizabeth K. McDowall and 
Miss Emily B. Meigs, of the Community Motion Picture 
Bureau; Miss Josephine L. Johnson and Miss M. E. M¢ 
Dermott, of White & Case; Miss Harriet D. Cresier and 
Miss Helen N. Van Nostrand, of the Chemical National 
3ank; Miss Nannie G. Sanders and Miss Fannie Campbell, 
of the National City Financial Library; Mr. J. W. Kelsey 
ind Miss Eisie Hay, of the National City Bank; Miss Amy 
Horn, of Larkin & Perry; Miss Maud Steck, of the Aetna 
Explosives Company: Mrs. Helen E. Sprague, of Parke, 
Davis & Company; Miss Edna Heard, of Winship, Boit 
& Company: Miss Mildred L. Bischoff, of the New York 
Times; Miss Julie Herne, of the Ballard School Miss 
Lydia May Weber, of the Park Union Foreign Banking 
Corporation; Mr. C. F. Price, of the Library Bureau; Mr 
Georg W. Doherty. of the Globe-Wernicke Company: 
Rowland W. Jolly and John M. French, of Filing In 


rated 


Typewriter Man Becomes Realtor. 


R. ¢ Goldblatt. who has been on the sales staff rf the 
Remington Typewriter Company for eleven years, has 
resigned, to become sales manager of the Wm. H. Briti 


1 


Oreanization, large real estate dealer in Chicago 


sal ] 
Mr. Goldblatt has won high honors in typewriter sales 


vork, having led the entire United States sales organiza 


t10n 1 1s sales in September, October and November, 
1919. He is said to have been the originator of the self 
Starter, which is one of the prominent features of the 
Remington typewriter During the third Liberty Loan 


Campaign he won honors for his successful efforts 
Edward Goldblatt, one of the leading salesmen of the 
Roval Cypewriter ( ompany, Inc... in ( hicago., is a brother 


New Monroe Manager at Wilkes-Barre. 


The Wilkes-Barre office of the Monroe Calculating Ma 
chine Company is charge of C. F. Metzger. who prev 
ious to assuming charge at Wilkes-Barre had been with 
the Monroe company in the Newark, N. J., territory 
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Progressive Ideas 
Beget Improvement 


\ll progress is the result of constructive 
ideas put into practice. The idea behind the 


Tabi 


has resulted in more satisfactory results in 
thousands of offices. It enables the stenog- 
rapher to have all her stationery at her 
finger tips. The stand is mounted on casters 
and is easily moved from one 
part of the office to another. 
Because of its compact ar- 











SS: 


rangement, a minimum of floor space is re- 
quired, an important item these days. 


‘The Uhl-Steel Line 


includes stands for all office devices, large ref- 
erence books, letter or card files, catalogs; also 
typewriter chairs, desk stools, factory stools and 
tool racks, factory dining room tables, chairs, etc. 


Send for the Uhl Steel catalog—it shows many 
items that will suit your customers. Every ar- 
ticle in the line will give unusual service in any 
office. Dealers who have investigated have been 
agreeably surprised at the volume of sales they 
are making by selling the whole Uhi Line. 


The Toledo Metal Furniture Company 


1224 Hastings Street TOLEDO, OHIO 
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Detachable style 





Desk style, 
440 names. 


capacity 





Style F. Desk 
Capacity 1035 
for Switchboard 
erators. 


Type 
Names 
Op- 





4. Style R. 


Desk Type 
Capacity 1400 Names. 


A Point of 
Double Profit 


You deliver 
a profit making 


to your customer 
device when 


Meilicke Act- 


you sell him the 

ive Telephone List. It saves 
his time and temper. And you 
will also receive a profit not 
only from this sale but from 
future sales for the reliable 


Phone List will always be on 
the job, actively advertising you 
and creating more business. 
Meilicke Active Telephone 
lists are attractively made. 
Built in two different types and 
four different styles, there is 
one to fit any telephone need. 
The popular detachable type 


clips without bolts or screws 
onto the transmitter part of 
standard desk phones. It is 


solidly built upon a metal base 
with a correctly tilted metal 
standard for holding the spe- 
cially constructed Meilicke 
Self Closing Index and cards 
for speedy reference. Finished 
In telephone black. 


The desk types, which are 


built to hold more names, 
are built on solid metal 
bases, resting on rubber 


scratching 
The special 


feet, to 
the furniture. 
easy reference self-closing 
Meilicke Index and _ cards 
are tilted just right for rapid 
action. They are all finished 
in telephone black. A real 
necessity at switchboards. 
Both types are great sellers. 
The attractive Meilicke 
proposition to dealers will 
interest you. Write for de- 
tails. 


prevent 


Me.ilicke. 
Calculator Company 
350 N. Clark Street, Chicago, IIl. 
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Steel Furniture Company Appoints New Agents. 


The Steel Equipment Corporation of Avenel, N. J., has 
recently appointed Wheeler & Reining as agents for their 
products at Cleveland, Ohio. This is a new ncern 
C. B. Wheeler used to be with the Yaw & Erbe 


later he went with a 
ViTg 


Manufacturing Company in Chicago; 
dealer in northern Indiana and southwestert igan, 
for whom he sold the lines of the Steel Equipment Cor 
poration. Later he joined Hilton, Hart & Garrett, dealers 


for the same line at Detroit. Early in 1918 he joined the 
Marines and went to France, where he helped to “treat 
"em rough.” On his return he joined Burrows Brothers 
for whom he sold the same steel lines. Here he came in 
contact with G. G. Reining, another man who had recent 
ly doffed the uniform of Uncle Sam Recently they 
formed a partnership and opened a place of business it 
Cleveland. Both young men are hustlers and hard, intel 
ligent workers. 

Another recent addition to the agents of the Steel 
Equipment Corporation is the Scott Register Company of 
New Bern, N. C., with a branch at Rocky Mount, N. C 
F. P. Meadows, the manager of this North Carolina com 
pany, is a former Burroughs adding machin n who 
rang up a quota of 218 per cent last year 

N. C. R. Northern Division Conventions. 

B. M. Donaldson manager of the Northern division of 
the National Cash Register Company, held tions 
for salesmen in three different cities in February Phe 
sessions were devoted to discussions of vario types of 
registers, including a new type for soft drinl stablish 
ments, which indicates and records separately on the 
printed receipt and the machine record, the revenue tax 
applicable to each transaction. 

The first convention was held in Minneapolis at the 
Radisson Hotel, February 13 and 14. The second one was 
held in Omaha at the Fontenelle Hotel on the 16th and 
17th. The third was held in Chicago on the 19th, 20th and 
21st at the Hotel Sherman. Every member of North 
ern division attended some one of these conventions. This 


included the agents, salesmen, repairmen and é 

C. E. Steffey, general sales manager of the National 
Cash Register Company, attended two days of the Chicago 
session. Assisting Mr. Donaldson at these conventions 
were R. 3 Wood, head of the credit file divisio1 W. I 


rorce 


Wise, head of the sales service division, and Elmer Lupin- 
ski, of the sales department, Dayton. H. D. Williams, of 
the department store division, attended the Minneapolis 


convention. 


The Dennison Dinner. 


The tenth annual dinner of the Dennison M 
turing Company Stockholders’ Association was 


9 at the Hotel Somerset, Boston, Mass Cher ere more 
than 300 present including sixteen wome1 holders 
in the company. An address was given by H. S. Denni 
son, president of the company, on “Profit Shari: in Ii 
dustrial Business.” Otto Lundquist, mana of th 
branch at Copenhagen, spoke on “Foreign Sell Cor 
gratulatory telegrams were read from E. \ rs, Lor 
don, England, and Victor Bowman, Austral 
to have been present, but were detained 
New York N. C. R. Convention. 

\ one-day convention was held at Hotel P 
New York, March 10, by D. R. Pierson, manager of the 
Northeastern division. It was attended by age1 organi 
zations from New York, Brooklyn, Bridgeport, N« Ha 


ven, Waterbury, Paterson, Elizabeth, Newarl d Jersey 
City. About 100 men were in attendance 


Following the sales convention, a meeting of National 
Cash Register Company service men was held March 1] 
at the New York office. It was in charge of W. L. Wis« 


head of the sales service department 


Demarest Takes Monroe for France. 


Beginning with the first of March, the distribution of 
the Monroe Calculating Machine in France was taken 
over by the organization of M. L. Demarest, the main of 


fice being at 15 Rue Drouot, Paris. 

The organization has sales offices in several of the pr 
cipal centers of the French republic. The Monroe de 
partment will be under the immediate charge of M. Ar 
thur Gosex, who has had extended experience in the sale 
of accounting equipment. 
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The “Ramer” Plan 


Guarantees These Definite 
Advantages to the Dealer. 


HE “Ramer Plan” is a Co-operative Organization of type- 
writer dealers conceived and operated for the benefit of the 
dealer members. Membership guarantees these definite ad- 


Vantages: 


This Co-operative Organization, composed of the best, most pro 
gressive and most far-sighted typewriter dealers in this country, 
co-operating together for the greater success of each other, and 
acting together thru this co-operative organization, will assure 
the advancement of the typewriter business in general, the greater 
success of their individual businesses and the more profitable sale 


ot typewriters and allied products. 


\ co-operative buying, remanufacturing and selling organization thru which 
the individual may merge his buying and selling capacity with that of every 


ther dealer, thus benefiting and profiting by the combined buying and selling 


ver of the entire organizatio1 


dealer will act as a buyer for the organization, having an allowance 
sheet covering all makes of typewriters, and can trade out machines accord- 


ingly, when he so desires, at their full allowance values 
“Ramer Plan” dealers will receive preference in deliveries and prices of re- 
manufactured machines \s the combined buying capacity of the entire 
organization will be greater than that of any individual, the benefits secured 

and given to “Ramer Plan” dealers will be equally great 
'rofitable Specialties, Supplies, Devices and Attachments are being secured 
i selling basis that will enable “Ramer Plan” dealers to participate in their 
le on an above-the-average profit. The Hillard Improvements, the sale 
vhich are controlled by this organization, is an example of this co-op 

1) 


There is still unallotted and desirable territory open 
for the right kind of dealers. A request will bring 
more complete information promptly. 


TYPEWRITER FACTORY SALES CORP. 


W. W. Ramer, President 


1824-1826 Woolworth Bldg. New York City 
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'/flexible hinge insures 
me id Soe “3 g books _ 


‘s 


QUALITY PAPER! 


OR our first grade Ledger Leaves we use Weston’s Flexo Hinged 
Ledger Paper exclusively. This is a strictly all-rag paper having the 
Byron Weston patented flexible hinge. 


Flexo is a strong, well made sheet possessing the body and toughness re 
quired to withstand the steady usage of a commercial ledger 


The Hinge in Flexo Ledger is not a mechanical after treatment but is 
processed into the paper during the course of manufacture. 


The Hinged section is sized and calendered like the rest of the sheet and 
is available for writing, ruling and erasing, an advantage found only in the 
Byron Weston Patented Hinge. 


For Loose Leaf Work Flexo paper represents the biggest value, with the 
additional advantage of having the only practical hinge. 


To insure flat opening books, be sure to specify Cesco Ledger Leaves 


DEALERS: Send for Catalog and Discounts. 


THE C. E. SHEPPARD CO. 


303-311 HUDSON ST., NEW YORK 


LOOSE 














Chicago to License Manufacturers and Dealers. 


lhe finances of the city of Chicago were very much 
upset due to the loss of a large portion of its revenue due 
to the prohibition law In an effort to recoup itself for 


these losses the common council proposed to increase the 
fees for licenses of various sorts which had been imposed 
in the past. In addition an ordinance provided manufac 
turers of office supplies and other products manufactured 
»f wood should pay a license fee of from $25.00 to $200.00 


1 year, depending upon the number of employes on the 
pay roll Retail furniture dealers were to be assessed 
$25.00. Second hand dealers were also to pay $25.00 


Monroe District Conference. 

R. B. Hays, Metropolitan manager of the Monroe Cal- 
ulating Machine Company at New York, held a district 
conference the early part of March. Assistant Sales Man- 
ager J. D. West attended for the purpose of strengthen- 
ing the co-operation between the local offices and the 
home office. The meeting was for the purpose of inten 
sively studying the possibilities that are presented by 
‘ertain classes of business. 

The program had been carefully planned in advance 
and the discussions were strictly educational in order that 
every member of the Metropolitan district would be bet 
ter equipped to intelligently serve the classes of business 
studied 


Chicago Stationers’ Legion. 

The meeting of the Chicago Stationers’ Post No. 390, 
American Legion, held March 6, was largely devoted to 
routine business. The by-laws, which have been under 
‘onsideration for some time, were adopted. The mem- 
bership is now eighty. 

Final arrangements were announced for the dance at 
Hotel Sherman, April 28. An attendance of nearly 500 is 
in prospect, and the Louis XV and Crystal rooms will be 
necessary to accommodate the dancers. Harry J. Coon, 
with S. D. Childs & Company, can supply tickets to those 
who have not provided their admissions 


Webster Heads Big Paper Co. 

Fred Webster, who recently resigned as advertising mana 
ger of the American Writing Paper Company, Holyoke, 
Mass., has been made president of The Gardner Paper 
Company, Holyoke, Mass. Mr. Webster has been adver 
tising manager of the American Writing Paper Company 
for a period of thirteen years 


Dechant on Western Trip. 


H. G. Dechant, vice-president and general sales mana 
ger of the Monroe Calculating Machine Company, started 
about the middle of March on an extended trip through 
the middle west and far west, including the Pacific Coast 
His itinerary involves a stay of about two months 


Congratulations to Brother Thorp. 


E H. Thorp, Omaha salesman for the L. C. Smith & 
Bros. Typewriter Company, is the proud father of a son, 
Earnest H. Thorp, Jr., born March 22nd 


The trade-has received under date of March 1 new price 
lists from the Eaton, Crane & Pike Company of Pittsfield, 
Mass., covering goods manufactured in their typewriter 
paper department These goods include Crane & Com 
pany’s bond, Old Berkshire Mills, Crane’s Japanese Linen 
and the Berkshire line of typewriter papers 

President J. R. Monroe of the Monroe Calculating Ma 
chine Company returned from a trip through the South 
of about a month’s duration. 


We are indebted to the Golden Milling Company of 
Petaluma, Cal., for a late comer in our files of enjoyable 
house organs. ‘The “Gemco Grist” is published “by the 


office force now and then” to make employes of the com 
pany feel that they belong to “one big family.” One of 
the numerous pithy bits of philosophy concerns the Suc 
cess Family “The father of success is Work. The 
mother of Success is Ambition. The oldest son is Com 
mon Sense.” 


LPP} 
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First Announcement 
of the 


AlTostARP 


The first showing of this 





new “Fine Point” Magazine 





Pencil so overwhelmed us 
vith business, that we have 


refrained from bringing it 





to the general attention of 
he Trade betore—but we 


have now completed = ar- 








rangements for a large in- 
crease in our production, so 
that we are about ready to 


satisfy the demand for this 
Wonderful Pencil 


It is not only a handsome 
article but refills in an easy, 
simple manner. The AUTO- 
SHARP PENCIL is made in 


Sterling Silver Gold Filled 


Sterling Filled Solid Gold 

Long with permanently at- 
tached clip 

Short with or without clip. 

Short with Chatelaine (Wal- 


demart Ringe Top 








Samples (in dozen lots only) 





cheerfully sent to rated 
dealers. Orders filled in rota- 
tion First deliveries about 
May Ist (except samples— 


mediate delivery) 


Prices and Catalogue Upon 
Request. 





BIG-QUICK SELLER 
BIG-QUICK PROFITS 
SATISFACTION GUARANTEED 


NEW 
DIAMOND POINT PEN CO. 


(Incorporated) 


129 Lafayette Street New York 
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Jingles Help Sell Stationery. 

f Geyer’s Stationer for March 25, describes how the W 
H. Kistler Stationery Company of Denver, Colo., is get 
ting good business by the use of novel newspaper adver 
tisements. The ads are small, only one column wide 
yet they never fail to attract attention. 

The same style of type is used in each, and the san 
class of eateanlon. but that is as far as the resemblanc 
goes. Under each drawing, which is always placed at th 
top of the ad, is a jingle, featuring some article for sale : 
the store. The drawings are made with a few bold lines 
and stand out in such a way as to attract immediate n 
tice to themselves and the story they illustrate 

Recently the Kistler people took on a complet. ine oO 
International Correspondence School supplies and text 




















books. The fact was featured in an ad., which read 
part as follows: “Scranton students, use your prudence 
save your time and stop delay—do be rational, Interna 


tional School supplies are on display—if you’re in haste 
to get a taste of the lesson offered—and have not thing 
that slow mail brings, buy what we have proffered.” 
This one appeared recently in the stationery store s¢ 
ries: “Thinkum Thicker is no kicker, his desk it is his 
shrine—and there he sits and makes the fits of business 
troubies pine—its pigeon holes and top that roll 

so strong and fine—is the reason folks are teasin’ to bu 
the Kistler line.” 














[ee ey Another ad. that attracted attention read, “Treater Tuff 

66 9 quite often rough, is going to meet a lady—though Treat 

KK. B. BLANKS er’s wed he’s easily led, some say his past is shady—h«e 

never surprised, but oh so wise, just see the Kistler Cal 

She blanks that are made like bank notes for endar—it sits in state and there’s the date, when he’ll see 
bonds. stock certificates and all papers of Value Bessie Balinfer—” 

KiHiN BROTHERS BANK NOTE ENGRAVERS _ The words “come in” appear at the close of each advet 

205-209 West NINETEENTH STREET tisement run over the Kistl r business-getting ads. Se 

ing them day after day is bound to have its effect at 


New York Cirty.U.S.A. 
sooner yr later if draws new business. 


d Another point is that prices are seldom mentioned. TI] 
! agi . : zeae pacers yon Emre 


ads are written in just as interesting 
a manner as possible, and it is Kistler’s belief that in that 


























way interest in the article is developed and prospectiv: 
customers are drawn to the store with price becoming 
a secondary matter. If price is played up one is apt t 
say, “Oh, that is no better or higher than I can get tl 
same thing at Blank’s, where I’ve always traded, so what 
the use 2oing to a store new to me.” 

Pick out an article, no matter if it is a common ever 


Crane Ladies’ Stationery day one, feature it by writing it up in an out-of ordinar) 


manner ind weave around it an interesting story, and 


Sold by all Stationers and Booksellers ; shh . “ 
yo . ad wll be read, is the view taken by the Kistler compa 
These goods are suited to the tastes of Denver 
ot the most select trade. Their mer- Death Claims Distinguished French Scientist. 
its are known the world over, and It is with regret that we chronicle the final departu 
they yield a profit to the dealer. of M. Charles Bivort of Paris, France, March 5 H 
E : ‘ died at the age of seventy-five vears. The remains were 
Once tried, the purchaser becomes Seeonadl at Maat adhalae sameaaan 
a regular customer. M. Bivort was the inventor of the “Stenophile-Bivort,’ 
: ? shorthand machine writing ordinary characters for a1 
Presented in the following language. He was well known in Europ. and had bee: 
sas % honored repeatedly as a scientist and journalist in his 
Styles and qualities: country. He was a Chevalier of the Legion of Honor 
SUPERFINE QUALITY: In Light Blue member of the Association of Parisian Journalists, Lau 
i reat de L’Academie des Sciences. And withal, M. Bivort 


3oxes, containing ! ~g tf Note pape 
Boxes, containing 4% ream of Note paper was a gentleman of most engaging pereonality, and left 


each, and in separate boxes 34 thousand a wide cirele of friends throughout the field of science 
Envelopes corresponding. and business. who will offer their condolences to Mme 


EXTRA SUPERFINE OUALITY: In Bivort and the surviving members of the family. 
; ~ a eS SE ae » trade 1eri 
Lavender Colored Boxes, containing %4 It will be recalled by members of the trade in Amer! 
ve 5 Botan oF pP: ‘ adie sd “lik that an early model of the invention of M. Bivort was 
ream oO xtra ine aper acn; in ike ex! ribited and attracted considerable attention here 


boxes are Envelopes to match. 1908 


Paper Mills’ Internal House Organ. 
“Eagle A” Unity is an interesting house organ publishe 
for the production staff of the twenty-four divisions « 


Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 


CRANE & PIKE CO., Pitts- 

field, Mass., and 225 Fifth the American Writing Paper Company. It is issued fro 

Ave., New York. whose the home office at Holyoke, Mass. It boasts of an ass« 
ciate editorial staff of twenty-nine members, covering tl 


boxes bear the word 
“CRANES” containing our 


various divisions of the organization. The newsy chara 


ter of the paper is evidence that the oo editors aré 





zoods. , 
S P . : = active. The staff is headed by Albert Highton, managi1 
All this stationery can be re- This trade mark 3 eer Eee ae , man’s department 
lied ted ouane Gon editor; Margaret O’Leary, editor of womat! departme! 
wee On GS pepeesens — BY 7 and Charles E. Vautrain, make-up. An interesting featur: 
MANUFACTURED is “The Old Guard,” devoted to portraits and descriptiot 


+ 
} 


erp , ; saa 
. a & W. M. + R A N ASS. of the women and men who have been long in the serv 
f rican Writing Paper Company 


of the American 
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bookkeeping 
billing 
correspondence 
ALL the work of practically every business office 


can be handled with greatest efficiency, 
and interchangeably, by these two machines. 


Both the Federal! Visible Adding Machine and the Feder 


Visible Ty jt to r are built on the most advanced prin 
ciples of sectionalized interchangeable construction. They 
ody many sromoeneed improvemen which, we 
ieve, make them superior to all other machines of this type 
= ace 


251 FOURTH AVENUE, NEW YORK CITY, U.S. A. 
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WHENCE COME 


is the title of the paper reprinted 
The article is an address which was given by WW. ( 
the recent Detroit convention of the National Association of Office Appliance Manufacturer 


Gookin’s paper suggested that a committee of three men be appointed to co-operate with the faculties of 1 
The following committee was appointed: Mr. George P. Wigginton, 


NOTE.—‘The Present Source of Supply of Salesmen” 
the Barrett Adding Machine Company. 
Barrett Company, at 


regarding the teaching and developing of salesmanship. 


president of Kalamazoo Loose Leaf Binder Company; Mr. C 
Mr. F. E. Van Buskirk, vice-president, Remington Typewriter 


P TO THE present time the sources of supply for 
l salesmen have been very few and the supply of good 

salesmen inadequate. In consequence, manufac 
turers have too frequently felt forced to take their men 
from other manufacturers who have trained them either 
successfully or unsuccessfully. This is very detrimental 
to all parties, and produces competitive methods which 
are not desirable. 

Colleges are now recognizing this need of practical 
courses and are including in their curricula the science of 
selling to meet the requirements of an industrial life. 

Men have long been trained in our technical schools and 
colleges for their work in the forests, mines and the law, 
in medicine, surgery and engineering, but little or no con- 
sideration has heretofore been given the profession of 
selling, upon which all commerce depends, so that it now 
devolves upon ourselves as manufacturers to encourage 
these great institutions in their work along these lines, by 
patronizing to the greatest possible extent these estab- 
lished sources of supply. 

From them we can obtain highly trained and selected 
men who can be readily absorbed by our organizations, 
and at the same time afford those with this splendid foun- 
dation such further intensive training in our lines as will 
afford great earning possibilities and which will in itself 
naturally attract the most ambitious of their men. 

When it is considered that under pre-war conditions in 
1914 there were in the United States 275,791 manufacturing 
establishments, 15,048 wholesale dealers and 1,195,029 retail 
dealers, and that the total value of our manufacturers’ 
products was $24,246,435,742, it can be better appreciated 
that with the enormous increase of production which has 
since followed, every endeavor should be used to assist 
the colleges in maintaining such departments upon a firm 
basis to the end that sufficient funds be apportioned by 
their respective faculties to carry on the work. 

In this connection, great credit is due to Mr. James A. 
Farrell who, in co-operation with one of the largest uni- 
versities, has developed a department called “The School 
of Foreign Service” with an endowment of $500,000 for 
the education of men to promote our trade in foreign 
fields. 

Some of our colleges have asked that the manufacturers 
make certain donations in order to better apportion the 
benefits they receive, and it is well to give due considera- 
tion to this call. 

In one of our large western universities the qualifica 
tions which are necessary in their opinion to enable a man 
to successfully progress in selling were given me at a 
recent visit, and from them you will see a great deal of 
consideration has been given to the physical, intellectual, 
emotional and volitional requirements. It was particularly 
interesting to learn that these requirements were so ex 
acting, in fact more so than for any other vocation. 
recite them herewith as an illustration of thoroughness 
with which these educators have approached the subject 

Physical—Health, Vitality, Endurance, Good Appear- 
ance, Neatness, Good Voice, Good Enunciation and Abun 
dant Energy. 

Intellectual—Keen Observation, Practical Judgment, 
Knowledge of Human Nature, Memory, Logic, Language, 
Commercial Sense, Foresight, Originality, Order, System, 
Method and Plan. 

Constructive Ability—Sense of humor. 

Emotional—Honesty, Truthfulness, Courage, Self Con- 
fidence, Love of People, Desire to Please, Sympathy, Loy- 
alty, Justice, Dependableness, Enthusiasm, Faith, Op- 
timism, Cheerfulness, Ideals and Earnestness. 

Volitional—Decision, Action, Industry, Perseverance, 
Aggressiveness, Patience, Self-control, Carefulness, Diplo- 
macy, Tact, Courtesy and Ambition. 

We manufacturers of office specialties 
maintained most highly developed selling 


have always 
organizations 


SALESMEN?P 


rinted y f OT 


below from‘ 


Gookin, sales manager of the 
My 
the universities 


K. Woodbridge, sales manager of the Dictaph ( pany 
Company. 

in the work and in consequence we offer the most remu 
nerative field to their students, and therefor¢ y mind 


seem best able, perhaps of all the selling factors, to utilize 
this source which at least provides us with a thorough 
basis of learning on which we may build 

However, we must set forth the many attractive features 
which exist in the fields of office appliance that do not 
exist elsewhere, in order to attract the men we desire 
With us all classes of business supply our prospective 
customers, whereas in a good many lines of business the 
commercial salesman can only call on a few 
business in each town. If, for instance, he is 
druggists’ specialties he can only call on the drug 
If he handles dry goods or shoes he can only call on 
those certain people who deal in these products. In our 
lines we can call on all establishments and find prospects 
time and j 


places o! 
handling 
rade 


This represents a great saving of variety of 
work, which makes it more agreeable, as well as elim- 
inating the objectionable so-called “season class of trade.” 


We should also call attention to the fact that unless an 
individual attains a managerial position the comparatively 





GOOKIN. 


w. Cc 


small territorial area plan of operation sales 
man to be at home at least once a week, whicl 
doubtless be appreciated by his family 
Practically all of us in the office appliance fields provide 
arrangements whereby the salesman is practically working 
for himself, because he is placed in a territory which to 


permits the 
h fact would 


all intents and purposes is his own property, and which 
he is at liberty to develop to the best of his ability. He 
is not handicapped by inexperienced supervision, because 
of the democratic policy of our organizations, which might 


best interests 


otherwise compel him to work against his 


He is taught to be thoroughly familiar with the policies 
of the company and he is at liberty to put these policies 
into effect without restraint, all of which strengthen a 
man and urge him on to greater efforts, thereby making 
not only a better and more independent man of him, but 


at the same time increasing his capacity for earning, if it 
is within his capabilities. 

He should thoroughly understand that in 
profession he need not be ashamed of the offic 
fields, but rather he will be gratified with the 
which accrue as a result of the distribution of our prod- 
ucts, and find a cause worthy of any man’s best effort 


selecting a 
specialty 
benefits 


EST 
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There’s a Call for Chair Comfort 


The Demand is for 
“Economy” Cushions and Chair Pads 


HE logical preference in every office is for “Economy” Products. Specified 
by those who realize the economy of quality. Dealers who carry our line 
have live stock. It repeats. 
















THE LATEST our new No . 
in “ECONOMY” SOF \l] Felt 
Cushion, made of green or 
brown felt, with eight felt-coy 
ered buttons. Filled with ka 


pok. 


We also make “Economy” 
Cushions with felt tops and 
artificial leather sides and 
bottoms. The edges are 


“Economy” All-wool 


Felt Seat Pad welted all around. Securely tufted. 
Made in 15-inch and 18-inch sizes. 





“Economy” All-Wool Felt Seat Pads pre 
serve clothing against “shine.” Made in 
four standard sizes; colors: Ma 
roon, green and rich brown. The 
straps are genuine leather. 
We also make other easy 
sellers in felt. No. 106 Type- 
writer Pad, of grey felt, % 
inch thick, size 1114x134 
inches. Pinked edges. 

Inkwell pads, Nos. 110 to 
117, in assorted sizes; '4 inch 
thick, made of all-wool felt, 
either maroon, brown’ or 
green, with Pinked edges. 








Felt Discs for use under 
Glass Desk Tops. Furnished 
in brown, maroon or green. 
Write for particulars. We 
submit samples on memoran 
dum to responsible dealers. 


Economy 
Seat Company 


3132-36 South Canal Street, 
Chicago, U. S. A. 


Pacific Coast Representative 
Cc. E. DAVIS 
Empire Bldg., Seattle, Wash. 
New York Representative 
1. H. DENNY 
368 Broadway, New York, N. Y. 
Southern Representative 
E. V. BOGART 
909 4th Nat’! Bank Bldg., Atlanta, Ga. 
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There are many thousand graduates going into profes- 
sional life who must either eke out a living in a very small 
sort of a way or else be furnished by some one with funds 
whereby they can open their offices. 

In the assignment of our territorial areas to the sales- 
men it is precisely as though we would offer to set these 
young men up in business fully equipped in every respect. 

lt, for example, in any other profession it were possible 
for any graduate to take up an independent and estab- 
lished business on his own account with all necessary 
equipment, and with all expenses provided for, such as 
rent, clerical service, tight and heat, only investing his 
time, the circumstances were rare and the individual was 
considered a favored son—yet this is no more than is 
actually available to them as our representatives. 

Surely with at least twenty-four billion dollars’ worth 
of manufactured goods each year, it seems to me that a 
great problem presents itself. The office appliance indus 
try in providing the means wherein this world’s work may 
be done that much better, is therefore one of great 
promise. 

Our products were mostly classed as essentials during 


The lefter in which we tried | [ 
to be very lear } 







In this 
ave we 
Allowed 3 


ourselves ~ 


“ we wat become righteously indignam 















New Head for Indianapolis Stationers. 


M.S. Thomas, of the W. Kk. Stewart Company, was 
elected president of the In Nanapelis Stationers’ Club at 
the annual meeting on March 2. Mr. Thomas has been 


secretary-treasurer of the organization for several years. 
He succeeds W. EK, Evans, of the Hampton Printing Con 
pany. as president. 

Other new officers are: Charles Furry, of W. B. Bur 


ford. vice-president; Christopher Weiss, of the Thornto1 
Levey Company, secretary-treasurer 
Committees tor the yvear will be appointed by Mr 


Thomas at the next meeting, in April. 
Mr. Thomas was not present at the annual meeting be 


cause of illness in his family, and his election was some 
what of a stroke of strategy by the Indianapolis station 
ers. He had served as secretary-treasurer for number 


f years and recently indicated that he would not accep 
a re-election to that office. He said nothing about any 
other and the members of the club accepted his ultima 
tum, at the same time elevating him to the presidency. 








We felt sure this sales letter would |] This one led up tothe matter very 

Pull-it had guch inferesting stuff || logically, beginning with a bird's - 

in it eye view of life and 4 short history 
(about us 4 ‘ of ciwilization (three peges) 


















* WE COULD ONLY BE PRESENT WHEN OUR 


the world war and we have the means of efficient against 
inefhicient methods with the inevitable result of progress 

lt seems to me that a committee representative of the 
ottice appliance industry should be appointed to co-operate 
with the faculties, and where desirable, act as a clearing 
house for the graduates of these schools and colleges, 
that they may be placed according to their merit and 
our requirements, and I respectfully make this recommen 
dation for your consideration. 


Passing the Buck. 


\Ve are told that a broker, en route to Palm Beach, 
stepped out on a station platform during a stop to change 
engines, carrying, for certain reasons, his traveling bag, 
which he set down beside him Presently a man bcre 


down upon him and demanded, “Is that your bag?” 

\lthough his interrogator was not in uniform, the bro- 
ker, remembering the bag contained three bottles of whis- 
kev and fearful of prohibition sleuths, promptly answered, 
“No.” 

on this the stranger seized the bag and disappeared. 
Bemoaning the loss of his favorite beverage, the broker 
strolled to the other end of the platform. There stood 
another traveler with a bag at his feet. Seized with a sud- 
den inspiration, the broker stepped up to him and asked, 
“Do vou own that bag?” 

“No,” came the reply 

So the broker seized the bag and boarded the train. 
Aiter a while he opened the bag. It contained five bottles 
of liquor.—Coast Banker. 












































\rrangements for the propcsed formation of a state 
wide organization are still in a somewhat nebul state 
ee ee ee i may | 
The one we wrote after reading The adjustment letter in which we | 
“How to Put Punch in the Business tried to be funny { 

Letter” - 

| 
| 
' 
~p ie 
4 ae : u | 
Here we “visualized This is the one we wrote when we | 
6 the reader”|| were too dad-blame rushed ty | 
(4 2 care whether school Kepf or not | 
~ 4 
| 
al 
\ 1} 
LETTERS AREIVE!—From Advertising and Sel 
The influenza has crippled the Indianapolis trade, a 41 
as twenty employes being out of one store at 1 Same 
time. This has prevented any definite move to form a 
state association, but plans for the new bod Lv rt 
heen abandoned 
Will Open New Store. 

\ new company has been organized to be k1 as the 
Central Office Fquipment Company, and has opened a 
store at 1196-8 Harrison street, Fort Wayne, Ind Che 
concern will deal extensively in office supplies of all kinds, 
including desks, chairs, safes, etc. L. R. Schiefer is presi 


dent and general manager, and will be in direct charge oi 
the business. Mr. Schiefer has had years of experience in 
business of this kind. R. Earl Peters ts vice-president and 
R. L. Wolfe is secretary and treasurer 

Plans are being made to open one of the most modert 
stores of its kind in northern Indiana. 


Patting the Canadians on the Back. 
\ New York theatrical producer has taken steps to en 
courage Canadians in the present situation of adverse ex 


change. It is possible that he has an eye to the oppor 
tunities of a run in the Canadian provinces when his com- 
pany goes on the road. Nevertheless the plan has merit 
and deserves recognition. The theatrical man advertised 


“To all Canadians Now in New York.” He went on to 
say that his box office would take Canadian money at 
full value in payment for admission tickets to his per 
formances. 
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he GOURLAND 


The Only Light-Weight 
Standard Typewriter for Universal Use 


A Standard Typewriter in every feature except size, weight 
and price; having many improvements and refinements 
now lacking in all light-weight machines. Weight, 93 
pounds. Writes 84 characters, 42 keys, 4 banks. Built 
equal to the best typewriter. Measures up to every office 
requirement, and meets the demand for greater efficiency, 
better performance and longer service. 


EVOLUTION IN TYPEWRITERS—-PERFECTION IN MECHANICS 


Descriptive Literature Mailed to Dealers upon Request 





GOURLAND TYPEWRITER CORPORATION 


120 Broadway New York City 
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The Type of Men 
with Whom Suc- 
cessful Applicants 
Will Associat« 











Tree mark Raguiend 0% Mesmnt Gitte 







W. R. Lon gshore, 


Manager, Chicago Office 


DITTO HAS ROOM FOR SEVERAL 
MORE HIGH-CLASS SALESMEN 


George Brown, who works out of our Cleveland office, 
covering a Northern Ohio territory, never fitted into 
any selling job he tackled before he came with DITTO 

























When he landed with DITTO he found himself. Today 
he is right where he belongs, and he succeeds simply 
because he had years of experience that equipped 
him to know and talk the DITTO idea intelligently. 


















For a long time he worked in the offices of large cor 
porations where he learned every step taken by an 
order from the time it was sent in by the salesman 
until the goods were shipped and billed 
















He knew from personal experience problems of hand- 
ling a shop production order, the details of assem 
bling parts and keeping cost of operations 











He knew just what happened in an accounting de- 
partment where records of transactions are made 
From this thorough knowledge of office detail he knows 
instantly where DITTO can be adapted. He knows 
his prospects’ problems from A to Z. That is why he 
DITTO man. 
















is a successful 





We need more fellows like George in the DITTO sales 
organization. If you feel that you are a misfit in your 
present vocation and you have had similar experience 
it might pay you to get in touch with us at once 







DUPLICATOR MANUFACTURING CO. 


530 South Dearborn Street, Chicago 





















PASSED AWAY 





Harold B. Struble. 
i dare Id 


B. Struble, western manager tor 
Eberhard Faber, were immeasurably shocked to learn ot 
his death on Friday morning, April 2nd, at about nine 
Mr. Struble had been ill with tonsilitis and was 
apparently recovering nicely, but in some way it is stated 
that the poison of the disease permeated his system, caus- 
ing sudden collaps¢ Mr. Struble was about thirty 
old and was a bachelor. For a number of years he 
was connected with the house of Stevens, Maloney & Com 
pany, working up from an obscure position to the man 
agership of the store. His fine executive capacity, his 
pleasing personality and his other desirable qualities rec 
ommended him to the attention of the executives of the 
house of Faber and some few years ago he was made 
manager of the Western branch. In this work he has 


The friends of 


o’clock. 


years 








B. STRUBLE 


HAROLD 
WHOSE SUDDEN DEATH IN THE 
PRIME OF HIS YOUNG MANHOOD 
CAUSES DEEP SORROW IN THE 
FIELD IN CHICAGO AND ELSE 
WHERE 





been most successful and was regarded as one of the 
ablest, most promising men in the office equipment field 
of Chicago 

Mr. Struble was thirty-three years of age and was a 
native of Chicago Besides his parents he leaves one 
sister surviving. He entered the employ of Stevens, Ma 
loney & Co. when he was fourteen years old and remained 
with that firm until eight vears ago, when he was ap- 
pointed manager of the Chicago office of Eberhard Faber. 

The funeral was held from the home of Mr. Struble’s 
friend, Ben Watson, in Oak Park, and was conducted ac 
cording to Masonic rites. Interment was at Forest Home 
cemetery. Those who were present at the funeral noted 
the many men who left their daily tasks to pay the tribute 
of respect and affection to the departed. The floral trib- 
utes were numerous and extremely beautiful. 

The character of Harold Struble was especially lovable, 
and he made many warm and steadfast friends 


Frank Rutherford. 

newspaper writer, specialist in secre- 
writer for trade and class pub- 
lications, passed away on Wednesday morning, March 
3lst, at 4:30 at the Mountainside Hospital, Montclair, 
New Jersey, as a result of two operations which were in- 
tended to relieve kidney trouble with which he had for 
some time been afflicted 

Frank Rutherford born in England and came to 
this country quite a number of years ago. He followed 
the newspaper profession for some years and for a time 
he wrote a monthly letter from New York for Office Ap- 
pliances. Mr. Rutherford was a man of wide information 
and of versatility as a writer, contributing at vari- 
ous times to a number of publications. He was secretary 
of the Annual Business Show Company for a few years 
and handled the publicity for the show. At the time of 
his death Mr. Rutherford was conducting a secretarial 
school at Montclair with much success. 


frank Ruthertord 


tar:al science and special 


Was 


SOOTHE 


Mr. Rutherford was a man somewhat advanced in years 
and not of particularly robust health, yet he was always 
the courteous gentleman, ever mindful of the feelings of 
others and always optimistic. He was highly respected 
in the community where he lived and he had many friends, 
among whom we are proud to number ourselves, who sin- 
cerely mourn his death. 

+ & +} 
Henry Langstadter. 


Henry Langstadter, a member of the Stattoners’ Asso- 
ciation of New York, passed away February 19. He was 
vice-president of A. Langstadter, Inc., and cut down in 
the best years of his life. 

x  & 
Edward V. Brokaw. 


The passing of Edward V. Brokaw on March 18 caused 
deep sorrow to his many friends throughout the United 
States. Mr. Brokaw died at his home in Bound Brook, 
N. J. He was the head of the old New York stationery 
and printing house of E, V. Brokaw & Bros., 52 New 
street. 

For many years Mr. Brokaw has been active in the 
affairs of the National Association and of the New York 
association as well. He was an upright man of much 
force and initiative. His success in business is traceable 
to these qualities and to his clearness of mind and sound 
judgment. He was honored among men, and commanded 
the respect and the esteem of all who knew him. 


+ + - 
William Y. Foote. 


William Young Foote, 57, prominent stationer, book- 
seller and church layman of Syracuse for 30 years, died 
at 5:10 o’clock on the afternoon of March 24 at Crouse- 
Irving hospital from complications following an operation 
for hernia performed the previous Saturday. 

A recognized leader in the bookselling business and a 
popular and genial figure among hosts of friends and ac- 
quaintances, Mr. Foote held a prominent place in the life 
of the community. 

He was a regular attendant at the annual Central New 
York conferences of the Methodist church. 

\ son of a Methodist minister, Mr. Foote devoted con- 
siderable of his time and energy to church work. He had 
been a member of the official board of the First Methodist 
church fer mary years. His religious endeavors were 
likewise extended to other fields, and he was, among 
others th ngs, one of the prime movers in the Billy Sun- 
day clul 

To Syracuse University, from which he was graduated 
in 1887, Mr. Foote had been steadfastly loyal as an alum- 
nus. He was for three years recording secretary of the 
alumni association and a member of its executive com- 
mittee for a number of terms. Assistance in the editing 
of the Syracusan, the alumni magazine, and work on plans 
for alumni celebrations at the annual commencements 
were other phases of his association with the university. 
ile was serving his fourth term as recording secretary of 
the association when death came. 

Mr. Foote was born February 1, 1863, at Rome, N. Y., 
the son of Rey. Dr. and Mrs. J. B. Foote. Changes in his 
father’s pastorate interfered somewhat with his elemen- 
tary education. He was a student at Syracuse high school 
for a year and later graduated from Cazenovia seminary. 
He entered Syracuse university in 1881 and pursued a four 
years’ course in the College of Liberal Arts. His study 
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VER traveled on 
4 the ‘‘ Limited” 
from New York to 
Chicago or vice 
versa? ‘ae 
Modern? fi: 
Time-Saving? aa 
Luxurious? % 


i ae 
Hee | 


I should say so! 

A business man wouldn't travel any 
other way. 

Business of today requires 20th Century 
systems. 

The “UNIVERSAL CASH BOOK” and 
“UNIVERSAL PETTY CASH REGISTER” 
are of the 20th Century class. 

Literature upon request. 


Department 15 


UNIVERSAL 
SYSTEM ir- 


608 So. Dearborn Street 
Chicago 


Copyright 1920 
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at college was not continuous and he was not graduat 
until 1887. 
During the interim previous to graduation he was for 
two years at the news stand of T. W. Durston. 
Following his graduation Mr. Foote became principal of 
Union school and academy at Marathon. He held this 


position for two years and won a wide reputation as 
school administrator. 

In 1889 a position as teacher of Latin in Syracuse hig} 
school was offered Mr. Foote. He accepted and his teacl 
ing experience for four years made him widely acquainte: 
with hundreds of local residents who were under his tute 
lage. His popularity and ability as a teacher made hin 
the close friend of his pupils as well as his associates i1 
the profession. 

With Dr. Frank Smalley he was one of the organizers 


of the New York State Teachers’ Alumni association 
the university in 1893, and was its first secretary-tre 
urer. In 1905 he was elected treasurer of the associatio1 
for a second term. 

Leaving the teaching profession in 1893, Mr. Foote was 
attracted to the book-selling business by his love fo 
books. He became associated with Mr. Durston agai 
and continued in his employ until the firm failed M1 
Foote later formed the firm of Foote, Bailey & Sackett, 
and when the firm dissolved, Mr. Foote started in business 
for himself, and for more than 20 years his endeavors 
in building up the company which bears his name met witl 
success. 

\s head of the book company, which was situated unti 
last year in the University block, Mr. Foote maintaine 
personal charge and supervision of the store 

Mr. Foote was a leading member of the Universit 
He was affliated with Delta Kappa Epsilon fraternity ir 
which he was initiated during his college cours« 

\ love for music was one of his strongest characteris 
tics. He possessed a well trained voice and was active 
the university glee club during his college caree: 


Mr. Foote was married December 25, 1900, to Celia 


Schiller Heire of Cleveland. She died January 11, 190 
His second wife was Mrs. Mae Sleight Becker of Brool 
lyn, who survives him. He also is survived by a ste} 
daughter, Miss Meda Becker, and three sisters, Mrs. Mar 
tha Foote Crowe, Miss Elizabeth Foote of New York. an: 
Mrs. Julius F. Eller of Syracuse. 

Mi lt oote’s mother, Mrs. Louisia’ Y. Foote, a YL 
years old when she died last September. 

* oF & 
E. Gray. 

F. E. Gray, who until recently was manager for the 
Monroe Calculating Machine Company at Greenville, S 
C., died at Wilkes-Barre, Pa., following a serious illness 
of several weeks. 

Mr. Gray’s untimely death is made the sadder by the 
fact that it occurred shortly after the birth of his first 


child. 

Previous to going to Greenville, Mr. Gray had beer 
manager of the Wilkes-Barre office of the Monroe con 
pany 


Memorial Resolutions. 

The following two resolutions on the deaths of Henry 
Langstadter and Edward V. Brokaw were adopte: 
Stationers’ Association of New York at its reg 
ing held on March 22, 1920. 

Since the last meeting of this Association the hand o 
Death has fallen heavily upon us: on February 19th, 192 
Langstadter, vice-president of A. Langstad 


Mr. Henry 
ter, Inc., passed away, after a brief illness and in the full 
activity of the best years of his life. His loss is keenly 
realized by those who are conducting the affairs of his 
company, and by all who were associated with him 1 
the Stationery Trade of this city. As a mark of our r¢ 


spect to his memory, we adopt the following 

Resolved, That the Stationers’ Association of New 
York, in regular meeting assembled on March 22nd, 192! 
hereby records the deep regret of its membership at the 


death of Mr. Henry Langstadter and tenders to his be 
reaved family and to his business associates the assurance 
of profound sympathy and of their sincere respect 1 


which his memory is held by all who were privileged t 
know him. 

On March 18th, 1920, the treasurer of this Associatio1 
Mr. Edward V. Brokaw, who had been a director eve 
since the organization was founded fifteen years ag 
passed into eternal rest, after an illness which was 
for only two days. The sad event is so recent as to ret 
der difficult a fitting expression of our sentiments upo 
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PROFIT TIPS 


A Monthly News Sheet for Progressive Dealers 


VOL. 1 Fort MaAptson, lowa, APRIL, 192 No. 2 


AMERICA’S LEADING ARTISTS WILL 
ILLUSTRATE SHEAFFER ADVERTISING 


Mr. Coles Phillips, one of America’ 


leading artists, has just finished th: 
painting shown here, which will 


reproduced in four colors on the 


side front cover of Evervbodv’s 


June. It will also appear in the June 
Metropolitan (rotogravure sectio1 
National Geographic, Review 


Reviews, Santa Fe and World’s Worl 
and other publications. 

Several well-known illustrators have 
been commissioned to make the orig 
inal Sheaffer paintings and the 
services of some of America’s most 
gifted advertising writers have been 
obtained to produce advertisements 
which will create multitudes of new 


friends for Sheaffer Pens and Pencils 


Beautiful Paintings Reproduced 
in Full Colors for Window Displays 


Another result of this beautiful art 
work will be reflected in the window 
displays of Sheaffer dealers, for thes: 
beautiful paintings are to be repro 
duced in the form of display cards 
cutouts, etc., and supplied to the trade 

These stunning window displays 
will not only help to identify the 
Sheaffer dealer, but will closely link 
1 


tous 


up his store with the tremene 


11 


selling power that is constantly 


ing generated by Sheaffer’s big na 


tional advertising campaign for 1920 


To date 21 well known magazines 


1920 


have been given contracts for 








1 


Sheaffer advertising. This sales stim 


ulating force not only helps to adver 


tise Sheaffer pens and pencils, but 1,000 people see your window ad-| fact that it is only a few.steps from 
develops consumer preference to the ertising to every 10 who enter your your store front to your counter— 

nt where buyers insist that it is ‘tore. Since business depends on | dealers now realize that it pays to 
i “Sheaffer.” customers inside—and in view of the | make their window trims attractive. 





Address all communications to W. A. SHEAFFER PEN CO., 252 Sheaffer Bldg., Ft. Madison, Iowa 
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Build Your Counters with Modern Files 





A typical arrangemen 
of Allsteel Counter 
Height Files in a gen- 
eral office. 





























This Three Drawer 
Letter File has practi- 


cally the same filing 





capacity as the jour- 


drawer file, the drawe 


Office Furniture ats 


- HE more progressive your business, the Save space and add beauty to any room 


more essential it 1s to economize both And such a counter can be moved or re- 


space and time. By building your counters arranged at will. 










out of Allsteel filing units, youg 


- CeO ; 2 
the maximum storage Office Furniture 


d shelving are 


nf space 





of your 
‘ - modern 
rom Your Chance to Profit ‘te 
hles, m . ee Many 
wedi By National Advertising — ff. 
tion tha c¢ Stock 
stack st The background of this page is an advertisement ler Co., 
with hg of Allsteel Counter Height Files, to appear in the Bank, 
wearing Saturday Evening Post on June 26. This is one gun el office 
protect of a big campaign in leading national magazines, that 
weathe is creating a background of interest in every com- e at the 
first cos munity in Al/steel office furniture. rst step, 
Counga This is the age of steel, and modern business talogue ees. 
organizations appreciate the efficiency, permanence, Al Pic ae re _ 
and beauty of Allsteel office furniture. A/J/stee/ anager al “eee 


T belongs with success. i hin + det 
ih any : 


Some good territories are still open for aggressive 
New ¥ dealers. Write promptly if you are interested. 
This is a real opportunity to cash in on our national 
advertising and build up quickly a profitable busi- 
ness in your locality on Al/stee/—the furniture that 


Seattle 








belongs with success. Write today for complete in- 





formation. 


The General Fireproofing Company 


You ngsto wn, Ohio. 


New York Chicago Boston Washington 
Atlanta Seattle 








a 








sem creeper 
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a merchant in this city, his warm support 


ot! nis 


okaw’s long and honorable career as 
ot every activity 


and his personal loyalty to all who 
1ave been charged with responsibility in conducting out 


subject. Mr 


thi 


issociation 


activities, combine to render our sense ot personal loss 


Mr. Edward \ 


] 


sions that we 
munity has bee 


1 


? 


real and very keen. In this spirit therefore we 


adopt the following 


the death of our treasurer and director, 
Brokaw, which occurred on March 18th, 
920, has created a loss to this Association of such dimen 
cannot now measure it; the business com 
1 deprived of the activities of an honorable 
nd successful merchant, and the stationery industry in 
his city has lost the friendly counsel and guidance of one 


Resolved, That 


of its most progressive and loyal members. We shall 


long cherish the memorv ot Mr 


Brokaw as one of our 


choicest rewards of associate activity, and we bespeak for 
his family and closest friends the solace to be gathered 
from a knowledge of his high integrity and many lovable 


l 


haracteristics 


Correct copies of the foregoing are directed to be sent 


to the families and business associates of our late col 
eagues in token of our respect and in evidence and sorrow 
n tl hour ot vement 


L. W. Van Syckle. 


L. W. Van Syckle, formerly manager of the Neostyle 


department of the Schwabacher-Frey Stationery Company, 


San Francisco. ( 


bruary, a victim of 


died suddenly in Fe 


influenza 


representative of the 
Dea 


a 


Shaefter Pen Company. and had a wid 











THE LATE L. W. VAN SYCLE 


Mr. Van Syckle went to California in 1914 as special 
Neostyle Company of New York 
ious to that time he was identified with the same lin 
he Richmond & Backus Company, Detroit. 
+t + + 
B. T. Coulson. 


rl. Coulson was one of February’s pneumonia victims 
t St. Louis He had been a representative of the W. W. 
acquaintance in 


> 


the stationery trade 


& Pike Company, 


+ F +& 
Joseph Scott Cutler. 
Joseph Scott Cutler, city salesman of the Eaton, Crane 
San Francisco, Calif., died February 14 


His widow survives, as well as two children—Mrs. Gladys 
errin and Stanley V. Cutler. 
t - + 


death of George B. Floyd, of Philadelphia 
into the 


force of the Victor 


George B. Floyd 


Injuries received in action two years ago caused thi 
Prior to entry 
Floyd was connected with the sales 


ompany. 


Army M1 


- F- + 
Jacob C. Schaut 
ollowing brief illness, Jacob C. Schaut died in the 
Jefferson hospital, Philadelphia, Penna., in Marcl He 
iad been engaged for many years in the station d 
rT me business at 2900 Columbia avenue. 


— ms 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
chamber and rubber—of the _ greatest 





PAT. DECEMBER 21, 1915 


of air 
resiliency 
Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
1945 South 54th Ave. CICERO, ILL. 




















=] 
Old Town 


Standards Assure 
Satisfactory Quality 


. whatever the requirements 

encoans ome 5 for service or cost, The 
Ox ak basic materials are selected 
att as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
and Carbon Papers under 


our formula. 


Old Town Carbon Paper 
is made in twelve brands 
for typewriter, peti and pencil, in various weights, 
finishes, in the usual colors. 


Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, mee 
dium or heavy duty. 


Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 


Manufacturers of Carbon Paper and Typewriter Ribbous) | 








Ola Town and “Crowfoot” brands. 


Old Town Ribbon & Carbon 


Co., Inc. 
Pn RIBBON « 
245-47-49 Centre Street Nr CAR 


NEW YORK CITY .-.*. U.S.A, 


24-47-49 CENTRE ST : 
Oo. Or 5 Sy ay ; 


QuaAL\* 
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Park Reaves. 
° Park Reaves, son of George A. Reaves, of the Columbia, 
S. C., agency of the Burroughs Adding Machine Con 
ome Ing CW pany, lost his life through a hunting accident The gun 
fired unexpectedly. 
GREEN BROWN + + + 
Mrs. Oluf Miller. 
Mrs. Oluf Miller, who succumbed to an acute ttack 
ot indigestion at Defiance, Ohio, was the wife of iles 
man connected with the Toledo office of the Burroughs 
Adding Machine Company 
- +& 
Gustav A. Schwartz. i 
Gustav W. Schwartz, who established a stationery ' 
toy business in Philadelphia in 1859, died in late February 
He was born in 1832, and continued in business until a ' 
short time 220 : 
+t F *& i 
Jacob Zellerbach. 
Jacob Zellerbach succumbed to an attack of apoplexy 
in San Francisco, Calif.. March 12. He was vice-presi 
Ohe HO WV ARD dent of the Zellerbach Paper Company, and had resided 
in San Francisco all his life. Mr. Zellerbach was fifty-six 
years old 
SATEEN CHAIR CUSHIONS +b + 
are beautiful, comfortable, durable ii a i — atee ye A = 
. . 1arles . Shinkle succumbed in February to an ill 
and reasonable in _— ness of three days. He was connected with the Myers & 
WRITE NOW Shinkle Printing Company, Pittsburgh, Penna. He was 
Size RIGHT NOW Size born in Allegheny, now a part of Pittsburgh, in 1851, and 
16 x 17 18 x 19 was connected with the company for many years. M1 
$2.50 $3.00 Shinkle’s early business association was with the Myers 
& Schoyer Company. i 
Exclusive Selling Rights Being Allotted to Dealers and Agents kb : 
. . Harry T. Mitchell. 
United Typewniter Supply House Harry T. Mitchell, well known in the Philadelphia sta 
39 W. ADAMS ST CHICAGO tionery field, passed away at Wilmington, Del., in Marcl 
= ; beer ee — He was at the head of the promotion department of the 
WRITE FOR OUR LIBERAL DISCOUNT OFFER DuPont Company. In Philadelphia Mr. Mitchell was 
manager of the stationery department of the William H 
Hoskins Company. Later he became general manager of 
the Stuart Brothers Company. 
tt F * 
Standard Stamp Affixer ee eee 
THE p Mrs. M. E. Miller, who conducted Miller’s stationery 
rea . aisle en : e -e 1882?) succumbed to Iness ' 
MODEL E The STANDARD STAMP Saauadie | ‘She had aeenehes baw leeapant rm at $1 
Without Register $20 \FFIXER is the lightest, speed- ee iast November to her son, William H “Milles Phe | 
a rest and most efficient device business was started by her husband, John H. Miller, in 
rf its kind. Like all “STAND- 1868 Upon his demise in 1882 Mrs. Mary | Miller 
ARD" products it is “simplicity undertook the management of the business ' 
itself,” having only two moving He hk oh 
parts. The use of the STAND- Turned Tables on Briton 
ARD makes a pleasure of work \ etiam atin Mauiacsdt sf oho MM 
. : 7 ; .t a meeting ot the embers’ Council of the Merchants 
which is otherwise laborious, \ssociation of New York, discussing increased production, 
lisagreeable and unsanitary. i story was told by the chairman, William Hamlin Childs 
it is constructed to hold a which was germane to the subject. It referred to one i 
coil of 500 U. S. postage ian’s method of obtaining increased production by adopt : 
stamps, coiled sidewise, which ing the ideas of a competitor 
‘an be obtained at any Post ; 
tice in le to 5c denominations. One way is illustrated by a story told by English 
It was built for service, gives visitor. American manufacturers have been generally very 
thousands of others good serv- free to show foreign manufacturers the secrets of the ir 
ice, and will give you good plants. while the English manufacturers have been more 
service. The STANDARD is cauny about their secrets. An English shoe manufacturer 
used and endorsed by thousands of prominent con- named | indsay, disturbed by hot competitiol and lower 
cerns in the U. S., Canada and Europe. Used ex- prices from America, came quietly over and instead of going 
tensively by State and Municipal Departments. In directly to a rival shoe manufacturer in N« England 
use by corporations of international repute, such as: dropped quietly into the town, made the acquaintance of 
Standard Oil Co. Western Electric Co. one of the foremen, and getting into the plant, was cart 
General Electric Co Bell Telephone System _ fully examining the workings of an important machine 
NK Fairbank Co. prnee: wy Ry gaa a when the owner came through the factory and seeing Mr 
Singer Sewing Machine Co American Lady Corset Co. Lindsay, said: “Why, hello, Mr. Lindsay, so glad to see 
Waltham Watch Co Neostyle Company you How do you happen to be here?” Mr. Lindsay 
Simmons Hardware Co Pacific Coast Borax Co. ee i nal SaAad tine isl cee i 
Worthington Pump Co. Anglo-South American Bank deeply chagrined, acknowledge¢ the plight he wa in 
Ete., Etc., Ete. The American said: “That's all right, delighted to show 
We have a very interesting proposition to make to Sta- you anything we can. When you are through examining 
tioners and experienced office specialties salesmen in a few he : selateke ‘ome up to the office and I’ll show you the 
territories where not aiready represented. ‘ ; a : , a. : 
Write for details, stating territory covered and other lines hlue prints Mr. Lindsay did so and when through, the : 
you are handling American rolled up a copy of tke blueprints and handed i 
A Co them to Mr. Lindsav to take home. Lindsay was much : 
STANDARD STAMP FFIXER ? embarrassed and expostulated, but the American said: F 
EVERETT, MASS. “Don't lie awake nights thinking of this; you are entirely 
i welcome—we plan to scrap that machine next month! 
2 
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No, 3094 No, 3090 


“ Ne. 3090% 


Build Business with Dependable Chairs 


The Mast merit ‘ It 
designe he pa st ‘ orkmar ‘ 
pressior t riou t f which the 
Write no for L cop 

\ design for er purpos 


The ‘Taylor Chair Company 
Bedford Ohio 


Export Department: 
Chipman, Limited 10 Bridge St., New York. 
Cable Address: Chipmunk. 
Branches: Sydney, Australia; Melbourne, Australia; Perth, Australia 
We'lington, New Zealand: Lendon, England; Havana, Cuba: Buenos 
Aires, Argentina; Santiago, Chile. 





No, 3092 
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Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship canmake 
them. 


Write for 
Catalog New Dornette Typewriter Desks 


THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 
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_ PONY SPECIAL 
Size 8x/2 Inches-WT. /31BS. 


The Marchant Calculator 
is the fastest calculating device 
on the market. 


It multiplies and dhados-Anone 
can. operate it. Exported to fifty — 
foreign countries and every state in 
the Union - 


SEND FOR /NFORMATION- 
a 9 % ns 


SA acchant 


CALCULATING MACHINE CO. 
OAKLAND - CALIF_ 














INTERNATIONAL 
TYPEWRITER 


‘*The Most Popular Typewriter Specialty’ 


Made of the best grade of 
rubber obtainable— 


, 


Sold direct from the oldest, largest and 
only exclusive manufacturers of rubber 
keys in the world. Quality and prompt 
service assured. A trial order only is 
necessary to convince you. 


‘* Write today ior 
detailed information ’”’ 


_ 





—_— 


We also make 
Munson’s Sure 
Grip Twirlers 


They are made of soft rubber 
and give a firm, grip on rollers 

















Kill that harmful GLARE 


MUNSON SUPPLY COMPANY 


General Offices 


23 City Hall Place 
New York City 





U.S.A. 
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RUBBER KEYS | 
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Falconer Company to Build. 


he Falconer Company, stationers and printers Bal 
timore Md., have had plans drawn up tor the erecti 
a new addition to its home at Gay and Water streets. It 
is planned to add three stories to the present five-story 
uilding. which was erected about ten vears ago Phe new 
floors will give the company about 45,000 more square feet 
I SDA 


A Man’s Creed 


he late Geo. D. Schwarz, sales agent at Chicago for the 


nal Cash Register Company, formulated a eed 
hile he was in charge of the Philadelphia age rs 
age ind lived up to it. 
My Creed. 

I must work to live. To work, I must get a jol 
get the best job I can. Whatever job I get, I'll recogniz 
my obligations to the job. 

"ll use that job as a stepping-stone to a better one. To 
do this, J] must do what the job requires—and mort Phere 
is always competition in all jobs. The best man advances. 

lll give the job my best thought and efforts | won't 
sneak I wont trim an opinion. 1 won’t cheat in my 
work or otherwis« 

’ll be as fair as I know how—to the people I serve, to 
the people I work for, and to the people I work witl 

With this creed, I feel the rest is in the hands of Prov 
dene 


Throwing Money Out the Window. 

Recently George B, McCallum, treasurer of the McCal 
lum Hosiery Company of Northampton, Mass., threw $197 
in gold and silver coins out of the factory window M« 
Callum had not suddenly become insane, nor was he giving 
an imitation of a new oil millionaire calling a covey of 
Broadway girls. The savings division of the 
United States Treasury Department, which issues a sp 
cial bulletin on the incident, explains that he was giving 
an imitation of his own employes. 

Chey had been throwing $197 out of the factory window 
every week for months in careless waste, and McCallum 
took the most spectacular method he could devise to call 
their attention to it. 

After the riot caused by the scramble in the 
the coins had quieted down, McCallum explained to the 


chorus 


snow tor 


assembled operatives that in one week 11,760 needles, 
worth one and one-quarter cents each, had been lost by 
them That represented a loss exactly equal to the $197 


he had thrown out of the window, except that no one had 
a chance of recovering any of it. 

Silk scattered under foot and ruined the 
epresented a loss equal to $50.00 in gold he had scattered 


week prev1ous 


to the winds 
It was an illumi ating lesson, even though some of the 
mployves were still too busy hunting in the trodden 


tor the coins to listen to it. 


STOW 


Four out of every five men and women who saw this 
performance, McCallum estimates, are duplicating it i1 


their own lives and homes, They are throwing money out 
of the window every day by lack of thrift and habits of 
saving, by extravagance, and by improper buying 
Che sum wasted unnecessarily by the average person, if 
este n safe and profitable securities, means the diffe: 


between poverty and affluence.—Coast Banker 


“Jim the Penman” in a New Game. 
Greater New York, published by the Merchants’ Asso 
iation of New York, wages continual warfare against fake 
harity schemes 4 plan reported in a recent issue de 
pends on the sale of steel pens. Stationers will be inter 


ested in the scheme to furnish a year’s supply of pens 
to an individual consumer for $3.00. 


* x 
he most conclusive sign of spring is the appearance 
the semi-annual appeal of that past master of the “Remi 
or Return” method, the tormer Brooklyn man who | 
means of a cleverly worded letter and a stock of inferio 


LIANCES 


165 





HANDSOME 






RING 


The patented 
back allowing 


figuring is the 
tation leather 


DEALERS, 


" 5-191 


l2 and discounts. 
R PAT PEND 


THE EX 
175 W. Jacksen Bivd. 


SALE 


load without distorting or dis- 


paper covers for desk drawer. 
write for 


EDITE ORGANIZATION 


EFFICIENT 


UP THE 


compensating 
for maximum 


feature. Imi- 
for desk top— 


prices 


CHICAGO 








28 Inch—$5.50 
OTHER SIZES 


ee 


BE PREPARED 








e come refitting of offices and the 


pens is able to live comfortably and to move back and installation of more Burns Adjustable Telephone Brackets. 
orth with the seasons between the pine groves of the Modern business methods demand the conveniences of 
outh and the mountains of the North these appliance 

A “Touching” Appeal. i 
The letter is accompanied by the picture of an attractive 
boy and a package of cheap pens. “Will you not help a 
poor, struggling man. the victim of tuberculosis, provide 


u a stock on hand to meet the demand? Can you 


promptly. Discounts are liberal. 


for this fine little chap? Just keep these pens and remit 
twenty-five cents. The devoted father will then give you 
die ebcne bcisiinns conre meaaii atk eek aoe STATE AND 64TH STREETS, CHICAGO, U. S. A. 


send three dollars r the year, 





and receive your stock of 
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Milwaukee Chairs 


The old fashioned Milwaukee trade 
mark is typical of the old fashioned 
manufacturing virtues which gov- 


ern our production. 


The modern tendency to “short 
cuts” has been responsible, we fear, 
for some of the talk among consum- 
ers that “you can't get the old time 


good furniture these days.” 





When Quality is jostled by Haste, 
and time is minced to make pro- 
duction records, the old fashioned 


virtues suffer in the contact. 


In our factory we stint not on ma- 
terial where strength is needed; 
are generous with time when ma- 
turity adds grace; lavish with la- 
bor where handicraft contributes 


the artisan’s touch. 


And all to the end that 


Milwaukee Chairs are superior in de 
sign and finish; sterling quality is 
found in the entire line; in the Mil- 
waukee line will be found chairs to 


match the best desks you carry. 
We invite inquiries. 


Milwaukee Chair Company 


Milwaukee Chicago New York Seattle 
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pens all at once. Ii your heart is not touched please re 
turn the pens,—but remember it is for the fine little chap 
this plea is made. Give him a chance!” 

How many hearts are touched by the plea is indicated 
by the fact that the father enjoys an income of something 
like $25 a day from this business which is conducted with 
such shrewdness as to keep safely, if narrowly, within 
the line of legality. 

A Mean Fraud. 

This man and his begging letters are known to social 
agencies al! over the East. He has deserted the rest of 
his family, and drags this one boy around the country, 
entirely neglectful of the child’s right to school privileges 
and a normally regular life. 

He likes to travel, this worthy, for though his tuberculo 
sis is so arrested that he will probably die of old ag 
vet every spring he seeks funds to save his life by going 
to the mountains and every fall he must have money to 
prolong his days in the sunny South. 


Device to Expedite Desk Work. 


“Expedite” is not the name of a new explosive—it 
the name which its inventor has given to a new desl 
device, which “holds ‘pending’ right and free from sight.’ 
It is a desk file which lies flat on the bed of the desk, th 
several leaves being equipped with a sight-indexing device 
It was first offered to the public as an advertising 
elty, but is now manufactured commercially 








TWO STYLES OF THE “EXPEDITE 


r ’ 
resi 


> 


I. W. Sea is the inventor of the device and the | 
dent of the company which manufactures ( 
“Buck.”’) Buchanan, who has spent fifteen years in the 
office equipment field, is the vice-president and general 
MNanacer 


manacer of the company, which is known as The Expe 
dite Organization, 75 West Jackson boulevard, Chicago 
Phil. N. Sea is also connected with the organizatior All 
three gentlemen have had vears of experience in oft 
equipment lines 

CUT 


Conservation Still Necessary. 


Secretary Alexander, of the Department of Commerce 
makes a plea that the reclamation of waste be practiced 
throughout the United States. This applies to the re 
claimable wastes of the household, as well as the wastes 
of business and industry. 

“Spring 1s here and with it comes spring ho 
The housewives will, in cleaning out the house, throw 
away or burn great quantities of waste. Tl 
iearned during the war should not be forgotten; let it be 
borne int mind that reclamation of waste is a problen 
which is not only fitted for war times but for the times 
of peace as well. The argument which may be advanced 
from time to time that the utilization of waste materia! 
in times other than war is not necessary, is fallacious, 
because it is very essential that some means of offsetting 
the H. C. L. be found. 

“Do not waste, waste—but turn it back into the channels 
of commerce. You will be surprised at the tidy little sum 
of money that can be derived by turning over all character 
of old paper, rags, rubber, metals and other odds and ends 
to the junk dealers who will in turn start this waste bacl 
into useful trades 

“It has been cstimated that the value of unreclaimed 


waste material throughout the United States in the form 


ecle aning 


le SsSsons 
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S$ m thi El 999 Let Furnas Accessory Furniture say 
_— =e SEs this for you when you sell a desk and 
a chair. Scatter Furnas pieces among your desks and other office equipment. Most 


customers will ask prices when they see 


2 THE Accounting Machine Desks Costumers 
| FURNAS | StationerySupplyCabinets Telephone Tables 
Y LINE g Umbrella Stands Waste Baskets 
Send or the Furnas Colales, whieh will show you how much furniture equipment can be sold in addition to desks ond chairs. 


Indianapolis, the distribution center of North America, invites you June 6-10 to the 
great ‘“‘brass tacks’’ convention of the Associated Advertising Clubs of the World. 


Furnas Office Furniture Company, Indianapolis, Indiana 












































— UR trade-mark which we 
wm have adopted for SAM- 
= SON TABLES has a spe- 
Pe cial significance. It is the trade- 





Pas mark of greater strength and su- 
construction methods in 


ve 
. sk | 
L. ~ 
7 i manufacture of office and di- 
lf ——A rectors’ tables. It is our aim to 
ye Ne > this trade-mark still better 
\ 1iown thru our National Adver- 





x 


i 






























< TRADE MARK BA, iN tising to the Consumer, as the 
rm rand under which dependable 
i, tables can be bought. It is also 
» our intention to maintain the 
at quality of our product to the 
wer point of superiority that will 
=<, make dealers just as proud to sell 
| SAMSON TABLES, and buyers 
mad as proud to own them, 
| as we are to make 

> them. 

MA 

>) 

Pa Ta TO 
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RESULTS ACCOMPLISHED BY THE USE OF 


“Do you realize,"’ says the manager, ‘that those THE PC RAY LINE 


two operators are doing more work than three expert 


esa foc wee OY lirec ocr gis used 02!) RE PTER BOOKKEEPING EQUIPMENT 


It’s a fact.” 

















Users everywhere 

endorse the RAPID-FIRE INDEX SYSTEM and the ADJUSTO TRAY- 
BINDER OUTFIT ‘the ideal working teammates of the bookkeeping 
machine.” We make everything you require for the successful handling of your 


ledger accounts and stock records. 
Write 


information  . EFEBURE LEDGER COMPANY, Cedar Rapids, Iowa, U.S.A. 2 tscutor 


by mail 














Socittinegs 
& 





THE TUP-NOTCH PAPER IN THE THUMB-NOTCHED BOX 























THE STENOGRAPHER.-- 


The Court of Last Resort 

A verdict from her in favor of your article means buying 
that article—and then it is only a question of the size of 
the order. 


SOUTH W ORTH 
Typewriter PAPERS 


find favor with stenographers because of their quality, 
look and feel, their even strength, and the ease with 
which erasures can be made on them. 


Then, too, they come in the handy notched boxes which keep the paper 
neat and ordei!y, eliminating all waste from soiling or crumpling 


SOUTHWORTH COMPANY 


Established 1859 
MITTINEAGUE, MASSACHUSETTS, U. S. A. 
PACIFIC COAST REPRESENTATIVE: Charles R. Barry. 444 Market Street, San Francisco, Cal 
The Oldest Manufacturers of Typewriter Papers in the World 
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of paper, rubber, metals, etc., is about $500,000,000. Fully 
ninety per cent ot this material can be 


the proper efforts. 


reclaimed through 


“The Devartment of Commerce has on hand a limited 
number of publications on waste reclamation which it 
will be glad to send to interested persons.” 

An Ingenious Sealing Machine. 

The Spartan sealer is a product which is just being 
placed on the market by the Gummed Products Company 
536-538 South Clark street, Chicago. The machine, which 


is here illustrated, handles standard rolls of tape up to a 
width of 1% inches 

The Spartan is made with a cast iron base japanned in 
lack All remainin metal parts, except a brass roller 








GUM 


TAPE SEALER 


“SPARTAN” 


are nickel piated Tension is regulated by a patented 
thumb-screw which has no threads. There 
ing parts and nothing can get out of ordet 
Che tape is moistened by a fluted brass roller and cuts 
off with a dry end 
Many 


money by the 


save time and 
packages, ant 
cummed 


merchants have found that they 
use of tape for fastening 
lvertising advantage when the 


vain too, some at 


tape is properly imprinted with the name and address 
the store which uses it 
[The Spartan tape sealer comes in individual carto1 
ked one dozen i shipping carton 


Stub-Holder for Checks in Gangs. 


} 


Phe Maxim check device made 


New York 


stub holder is a new 


ry the Defiance Manufacturing Company of 

lt is used in cases where one’s checkbook has two o1 

more checks in gangs, and prevents the stubs from getting 
the way. The device is simple, requiring neither sp¢ 

ial attachments nor punching. 


Guatemala Stationery Imports. 
and paper into Guatemala 
origin The 


Che imports ot 
1919 have been classified by countries of 
United States 886,587 kilos valued at $212,641 
Spain, 44,056 kilos at $28,931; England, 16,498 kilos at $47,- 
604 kilos at 


Stationery 


supphed 


972: France, 2,241 kilos at $4,879: Panama, 
$410; Japan, 308 kilos at $493; China, 185 kilos at $114 
Italy. 29 kilos at $55 


ternity before you, do not plunge into 


says the National Safety Council 


> 
Be CallSé 


it to save 


you have 
minute 
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JUST. TO GET AN IDEA 
CATALOG No. 21- A 
WILL TELL THE REST 

Sets 


AuIOMAlic * 
FILING APPLIANCES <osseuissts St 


thing for temporary fil- 
ing and distributing. 
In sets two to six 
trays high, letter and 
cap size. 
Auto Desk Files. 
No. 1 size for moder- 
ate requirements and 
No. 2 of larger size. Very 
practical for follow-up 
purposes and daily at- 
tention filing matter. 
The automatic expan- 
sion an essential fea- 
ture to speed up the 
work. Suitable for 
standard letter and cap 
size equipment, or Auto 
Follow-Up Systems. 
Auto Upright Cabinets. 
A high grade line in 
quartered oak and ma- 
hogany and fitted with 
steel Automatically Ex- 
panding File Drawers. 
Guaranteed superior to 
anything similar on the 
market. Made in three 
and four drawer cabi- 
nets, letter and cap 
sizes. A beautiful wood 
cabinet with all the ad- 
vantages of steel files. 
Wood-steel construction. 
Auto Desk Companion, 
A cabinet that has 
more friends than any 
on the market and one 
should be at every desk 
to facilitate the han- 
dling of daily routine 
matter, as a handy file 
for quotations, pur- 
chases, follow-up, special 
and private correspond- 
ence. Letier and cap 
sizes. Thousands of them 
in use working overtime. 
Wood-steel. 
O. K. Sectional Book Cases 
Originally a  house- 
hold article but indis- 
pensable in modern of- 









Aute Desk Tray Set 


No. 2 Auto 
Desk File 







Auto Upright 
Cabinet 






Auto Desk 


Companies fices for books and 
storage purposes, sub- 
stantially made with 
many exclusive im- 
provements. 

Auto Sectional Cabineté 

Five distinct lines 
from one to three Jet- 
ter drawers in width, 


intermembering with a 
large variety of other 
filing and card index 
sections. Arrangements 
suitable for any line of 
business. Wood-steel 
construction. 

Auto Filing Desks 

A very substantial 
high grade desk adapt- 
ed for Automatic File 
Drawers and other Fil- 
ing Devices. In an Auto 
Utility Desk wasteful, 
useless junk drawers 
are replaced with use- 
ful filing devices se- 
lected for a useful pur- 
pose. A handsome desk 
and the pride of the 
office wherever you see 
it. Wood-steel. 


AUTOMATic 


Wood-Steel File Drawers 

The only file drawer 
ever made with drop 
front and automati- 
cally expanding feature. 
It opens and closes like 
a book, adds 25% to 






OK Sectional 
Book Case 





Auto Sectional 
Cabinet 





Auto 








capacity and renders 
100% better service 
than is possible with 
Aute File Drawer any rigid front file. 
Cut shows a_ 23-inch 
Automatic Drawer ex- 
panded to 30 nehe measured at the top Body of steel 
running on mproved 10-roller progressivé extension slides. 
Once Used Automatic Filing Equipment Sets an Efficiency 


Standard That Continuance Alone Can Satisfy. 


GUARANTEED SUPERIOR—SHIPPED ON 30 DAYS’ TRIAL 
I S. A. at our risk of all expense. We ask the 


Anywhere in the 

spportunit to SHOW YOU b actual comparison with any other 
their guaranteed superiority in effifiency and operation and their 
high quality at EVEN LESS COST than the ordinary 


The Automatic File & Index Co. 


143-159 Pearl Street GREEN BAY, WIS. 
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For Your Better Trade | 


you can offer superior office furniture equip 
offices so that they possess a character and 
individuality not otherwise obtained. 


Stow-Davis Matched Suites 


assure harmony in every piece of furniture: 
Design, color, graining, finish, are uniform 
Standardized Stow-Davis stock equipment 
will please your most exacting customers. 


Write for the Stow-Davis catalogue of Office 
Furniture, and learn the possibilities of supe- 
rior equipment. 


Stow & Davis Furniture Company 
Grand Rapids, Michigan 




















Better Than a String 


Around a Buyer’s Finger 


APP cs 

















is your name plate on the furniture and other 
office equipment which you sell. It not only re 
minds the purchasing agent where to buy again, 
but also your store to all who 
that office. 


advertises visit 


7 INESS FURNITURE (| 


STREET e 


SAINT PAUL 





Stanley Metal Name Plates 


are embossed on metal, made from special ar- 
tistic designs which we furnish. We make two 


kinds; one thin gauge, with gummed _ backs, 
which stick to any wood or metal surface—the 
other is thicker, and fastened by tacks or 
screws 


Let Stanley ideas help your selling work. We 
submit sketches of name plate suggestions with 
out obligation to you. 











The Stanley Mfg. Company 
Dept. O. D. Dayton, Ohio 














LA ( 
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Export Manager Returns from Cuban Trip. 


\. ©. Marquardt, export manager of the Conklin Pen 
Menufacturing Company, Toledo, O., returned recently 
from a very pleasant and profitable trip through Cuba 
He says that at the present time that island has the great 
est per capita wealth of any country in the Its 
development is, of course, chiefly in th 
sugar and tobacco. 

The wealth of the island is in the hands « 1 small 
minority—a fact that is reflected by the standa1 l 
ing in the interior portions of the Cuban domai Cubans 
are profiting enormously by the present hig! S 
their staple commodities 

There are many Americans in Havana, si 
quardt ‘ew on business; the rest are t 
“there is a reason.” 

Two Stationers to Move. 

Owing to the tact that the Gaff building has 
over by the Federal Reserve Bank, two stationery cor 
cerns in that structure at Jackson boulevard, La Salle and 
Quineyv streets, Chicago, Ill., have been forced to seek 
other quarters. The building will be torn dow: nd 
new one erected in its plac: 

The Chicago Stationery Shop, which has « pied the 
store in the building at 157 Quincy street, is ( the 
firms which will move. !ts lease expires on M TI 
concern has been at that address since the i 
of the business twelve years ago 

Vhe Faithorn Company in that part of tl Iding 
fronting on Jackson boulevard. will soon remo ross 
the street to the Western Union building uthorn & 
Co. have occupied their present home since last Ju 
havine formerlv been located in the Insurance Exchange 
building The floor space in their new quarters 1 | 
approximately the same as at present. 


Algerian Imports of Paper and Manufacturers. 
Imports of paper and manufactures into Alger 


been published, for two periods of January to Novembe: 
From all sources (1918) 6,979 metric tons at $6,538,068 
(1919) 6,190 metric tons at $6,085.869. In 1919 


supplied 5,960 metric tons, value not stated 
DI ’ 


Graphic Arts Exhibition. 


An exhibition of printing is announced by the Americar 


Institute of Graphic Arts in the galleries of the National 
Arts Club, Gramercy Park, New York City, May 5 te 
June 1, 1920. The purpose of the exhibition is to demon 


achieved hy the printing ustry 
\merica are invited to su 


strate the standards 
Che printers of North 


exhibits committee samples of books, catalogues ook 
lets. circulars, stationery, calendars, wrappers splay 
cards, cards, typographic posters, typographic prints, col 


xr printing, labels, folders and advertisements. Sj 


may be submitted for one or more of the class tion 
designated, but only those accepted by the co tt vill 
he displayed. Medals of gold, silver and br ll be 
awarded in recognition of the best specimens } ect 


| work will rece1 


most important prece ol 
an Institute go!d medal 

\n important feature of the exhibition 
torical section, which wi'l include data o1 
ing records on clay tablets, papyri, palm leaf 
ment, etc.; block printing in Asia and Europe; « 


+} 
} 


} 


raphy and its efforts to imitate the illumined bo d 
printing of the sixteenth. seventeenth, eighteenth and nine 
teenth centuries; the revival of the art of printing Mor 
ris, etc.;: twentieth century printing. The high cl 
and comprehensiveness of this feature of the « S 
issured by the fact that it is in charge of Henry 
librarian of the American Typefounders’ Comy 

Britain Plans Touring Exhibitions. 

The American Chamber of Commerce calls attention to 
an interesting account of plans made by the British over 
ceas trade department for advertising British manufa¢ 
turers abroad. As shop windows are believed to be on 
of the best known forms of advertisement, the department 
is considering the possibility of starting a numbet mov 
able shops” and touring exhibitions abroad 

Three or four of these exhibitions are contemplat Says 


the American Chamber—one for Australia. New Zealand, 
Canada, and South Africa: another for India and the Far 
East; a third for Sovth America, and possibly fourth 
for the United States—the latter to show high-c 
articles made in Great Britain. It is proposed to keep the 
touring exhibitions open about six weeks in each locality 


lass luxury 
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CONSIDER the MECHANICAL EQUIPMENT of the device 
you adopt for MACHINE POSTING sales. 


THE FAULTLESS TURNING POST LEDGER 


has few parts to lose or to get out of order. No posts of various lengths, from which to make selection; 
no straps, rods or other paraphernalia to manipulate. 

The Detachable Ratchet Stands and the Checking Bracket are the only loose parts, and you can use 
these with your eyes closed. 

When not in use, The FAULTLESS TURNING POST 
LEDGER occupies no more shelf space than any other 
binder. 





When Posting, the ratchet stands are attached to the 
covers and the binder permits the easy removal or in- 
sertion of sheets. 





The Oval Posts when turned horizontally, retain sheets in 
proper position, even tho the binder may be expanded. 











OUR DEALERS SUCCESSFULLY MEET ALL COMPETITION 
ARE YOU ONE? 


Write for Trade Proposition to 


STATIONERS LOOSE LEAF CO. 


NEW YORK MILWAUKEE CHICACO 























ws 


NAVIN ICON DUN AU IOAN 





\ANOANI 


Manufacturers 
Attention! 


Have you a ready outlet for your products? 





j 
“he 


—_ 


Are you seeking an Export Market? 
Have you satisfactory domestic representation? 


Let’s get together. We can put your goods in market 
channels in double quick time. 


BEAVER INDUSTRIAL CORPORATION 
90 West Street New York, N. Y. 








ANN NANO Nid VA VAN AN AANA NAVAN 





WINN NNN 


re 
5 
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A MESSAGE FROM THOSE WHO KNOW: 


“FULTON FAULTESS ITEMS ARE 


ABOVE ALL, THE BEST” 
QUALITY — EFFICIENCY -- UTILITY 





STAMP PADS 

RUBBER STAMP INKS 
DATERS AND NUMBERERS 
BUSINESS PRINTING OUTFITS 
SIGN AND PRICE MARKERS 
RUBBER TYPE 

SCHOOL CHART MARKERS 
LINEN MARKING OUTFITS 


Fulton Specialty Company 


E. R. UNDERWOOD, Pres. 


128-142 Fulton St. 


Elizabeth, N. J. 





AD 













“Fulton Faultless” 











PAPER FASTENERS anno PUNCHES 


The AJAX EYELET FASTENER is recognized 
now by leading concerns as remarkably efficient 
in binding correspondence, contracts, legal docu- 
ments, reports, etc., etc. 

The AJAX works with one stroke of the lever— 
does the whole job perfectly the first time. The 
hole is punched, and the eyelet inserted and 
clinched in ONE QUICK OPERATION. 

There are three sizes of eyelets (rustproof) which 
may be used in the AJAX—long, medium, and 
short. This is a real fastening advantage, as 
different sizes may be used without adjustment 
of the machine. 


MR. DEALER: 

“The Ajax Eyelet 
Fastener’’ assures you of 
Repeat Orders for Ajax 
Eyelets. 


Leng Medium Short 
BB B 2 
€ i wy 4 £ 3 





““THE SAMSON 
NO. 1 HAND 
PUNCH ”’ 


Handles 7 sizes of 
punches and dies 
1/16 to 1/4 inch 
in diameter, easily 
interchanged. 


Will punch thru 

1/4 inch of paper 

or cardboard or 

thru soft metal up 
to 20 gauge. 





Samson 
No, 1 


Punch 
For Hole Sizes 
1/16 in. to % in. 
in Sheet Metal, Paper 
or Leather 






Write for Catalogue and Price List at once 


MACHINE APPLIANCE CORPORATION, 351-353 Jay Street, BROOKLYN, N. Y. 


“THE SAMSON 
EYELET TOOL”’ 


A Combination 
Punch and Eyelet 
Set. 


Only device on the 

market that has 

the patent spring 

collet feature for 

holding the eyelet 
in place. 


Strong and 
Handsomely 
Nickeled. 





elet 
"Fool 
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The International Chamber of Commerce. 

The delegates who will meet at Paris during the week 
of June 21, 1920, for organizing the new International 
Chamber of Commerce, have been announced The In- 
ternational Chamber will succeed the old International 
Chamber of Commerce which ceased to function at the 
outbreak of the war in 1914. The list of delegates follows: 

United States. 

\. C. Bedford, chairman of the board of the Standard 
Oil Company, and member of the National Foreign Trade 
Council, New York, chairman; Thomas W. Lamont, of 
J. P. Morgan & Company, New York City; Edward A. 
Filene, president, Williams Filene’s Sons Company, Bos- 
ton; Richard S. Hawes, president of the American Bank- 
ers’ Association, St. Louis; John H. Fahey, of Boston, 
formerly president of the Chamber of Commerce of the 
United States; S. C. Mead, secretary of the Merchants 
Association of New York, vice chairman and secretary. 

Belgium. 

Louis Canon-Legrand, chairman, president, Chamber of 
Commerce, consulting engineer, Mons, Belgium; Prot. 
Paul Van den Ven, University of Louvain, delegate ot 
3elcian Minister of Finance at Paris, Brussels, Belgium; 
Alexander De Groote, vice-president, Antwerp Chamber of 
Commerce, Antwerp, Belgium. Two additional members 
of this committee will be named by the Central Commit- 
tee of Industry of Belgium. 

France. 

M. Eugene Schneider, chairman, head of Creusot Steel 
Works; president, British Iron and Steel Institute; former 
member of Chamber of Deputies, Paris, France; M. Tir 
man, Councilor of State, Paris, France; M. Roche, delegate 
of General Syndicate of Chemical Products, and Adminis- 
trator Delegate of the firm of Poulenc Brothers, Paris, 
France 


’ 


Great Britain. 

Lord Desborough, chairman, president, British Imperial 
Council of Commerce, and formerly president, London 
Chamber of Commerce, London, England; Sir Arthur 
Shirley Benn, K. B. E.; M. P., managfng director, Hunter, 
Benn & Company, London, England; Edward Manville, 
president, Association of British Chambers of Commerce, 
vice president, Federation of British Industries, Coventry, 
England; Stanley Machin, president, London Chamber of 
Commerce, London, England; (One member of the com- 
mittee will be named to represent the banking interests of 
Great Britain); R. B. Dunwoody, secretary, secretary of 
\ssociation of British Chambers of Commerce, London, 
England. 

Italy. 

Comm. Ferdinando Quartieri, chairman, president of the 
[Italian Corporati for Chemical Industries, Milan, Italy; 
Comm. Prof. Vittorio Meneghelli, president, Chamber of 


ommerce of Venice, Italy; Comm. Giorgio Mylius, pres! 

¢ ‘ ‘ . . se ar ° = 

dent of the Italian Master Cotton Spinners’ and Weavers 

Association, Milan, Italy; Comm. Pietro’ Giovanni Laz- 

zerini, Lazzerini Brothers, shipping, Carrara, Italy; Comm. 
Augusto Jaccarino, Banco di Napoli, Rome, Italy 

The aims of the International Chamber of Commerce 
has been summarized and include the following: 

The Aims. 
lo create a permanent international headquarters to 


centralize ail data concerning economic subjects and social 
conditions; the facts relating to the respective needs, pre- 
production and future possibilities of each country. 

To act asaninstrument of co-ordination which will sug- 
gest trade regulations and legislative measures to facilitate 
and encourage the development of economic commerce 

To inform public opinion through the publication of 
facts with regard to business conditions and through the 
dissemination of views of technical experts and business 
men 

To put at the disposal of all official organizations the 
reports and conclusions prepared by these experts and 
business men. 

The Committee on Permanent Organization of the In- 
ternational Trade Conference agreed tentatively that the 
constitution of the new Chamber should provide, among 
other things, for 

Each Nation Represented. 

\ board of directors composed of two members sel cted 
by each nation. 

An international headquarters, with one representative 
of each nation attached to it, assisted by technical experts, 


Sel 


all to be under direction of a general secretary. 


A corresponding bureau in each country. 
lo safeguard international trade against waste and fraud. 
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ARE YOU BUYING TO THE 
BEST ADVANTAGE? 


Our combination of quality and price 
and will help you competition and still make a good 
profit 


WE HAVE IN STOCK FOR 
IMMEDIATE SHIPMENT 


_ INDEX CARDS 


Vhite 1 cord ruled (banded and boxed) 
IRIs sees $ 90 per M Ledger, Journal 
Colors er 1.40 per M_ Globe & Standard 
10% extra 5x8 259 per Men come 


25 M and over less 10% 


INVENTORY BLANKS 





12x19 Ruled both sides—punched and 
padded in 100s, @i.<ssascsaden $3.20 per M 
ORDER BLANKS 
11x814—Ruled both sides—punched and 
padded in 100s, @.. ..c<sscsoemes $2.60 per M 
ALPHABETICAL GUIDES 
ae : ee aie A to Z Sub. Div. 


The H-W Telephone Index—To Retail for 25c 
Attractive—Practical—Durable 
| Doz. Asstd..to a BOK. ..cdc0ea5nn 00 $2.00 per doz. 


LOTS OF OTHER INTERESTING ITEMS 


Hano-Weinkrantz Co., Inc. 
133 Mulberry Street New York City 


Manufacturers of 
Mulberry Brand Paper Products 


Samples on Request. 














DEXTERS 
STAR 
MANIFOLD 


LINENS 


MINUS WEIGHT 
PLUS STRENGTH 





The great strength of Star Manifold Linen, 
combined with an excellent writing surface and 
very little bulk, makes it a stock that fits into 
a surprising number of places in every office. 


Star Manifold is a quality linen, made for 
copies of important letters or documents which 
must be preserved indefinitely. Made in seven 
distinct colors and white. 


Send jor samples 
C. H. DEXTER & SONS, Inc. 
Windsor Locks, Connecticut 
st RRS 
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HIS TRADEMARK on a Typewriter 
Chair stands for something. It is 
more than a mark of identification: 
ic is the symbol of long years of pains- 
taking care to devise and build chairs 

as substantially constructed andas perfectly adapted 
to the purposes for which they are Intended as human 
effort can make them, of a policy of keer alertness 
in the adoption and adaptation of all things new 
which seemed to hold promise of improvement, and 
of the retention of only those factors which hept faith 
with that promise. 

It is the identifying mark of the Line of Type- 
writer Chairs, the actual and substantial merit of 
which has earned, established and maintained for 
itself a mighty prestige in the open markets of the 
entire world. Thus it has become an authenticator 
of calues—something to think of and to remember— 
something well worth looking for when you buy, sell, 
or use Spring Back Chairs, 


C. A. Cook COMPANY 


16-28 OSBORNE STREET 
CAMBRIDGE, MIASs. 





U.S.A. 


















““Increase Our Order’’ 


LMOST before the factory order cov- 
ering a large stationery concern’s 
initial order for NEMCO EXPANDED 
METAL baskets could be made out, in 
came their instructions to increase tt. 


This strong, handsome, ENAMELED 
Waste Basket is a quick, certain seller. 
Itideally meets the demand for something 
better than a wire basket, yet it is mod- 
erate in price. 














Write for cir- 
cular and 
prices. 
RH 


MFR'S. 
REPRESENTATIVES 
Mr. H. E. Hooker 
186 N. La Salle St. 
Chicago 
Mr. Ernest Wallace 


444 Market St. 
San Francisco, Cal. 
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A YYXY 
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CHICAGO 


983 Old Colony Building 
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Membership to consist of chambers of commerce, com- 
mercial organizations, banking and similar associations, 
firms, co-operations and individuals, holding associate but 
not voting membership. 

Meetings of the membership every two years. 

A system of referanda to be isued during the interval 
between the biannual meetings of the members. 

To make import and export trade easier. 

To remove international friction, much of which begins 
with commercial differences. 

Increased Production Sought. 

To increase the total production ef the world, and make 
the product available to the people of the world. 

To standardize international documents, practices and 
laws affecting commercial intercourse. 

To increase mutual profitableness of international trans- 
actions, 

To cultivate personal acquaintanceship among business 
men and bankers of the different nations of the world, and 
thus lessen international prejudices and misunderstandings, 

At the first meeting in June only the five countries par- 
ticipating in the International Trade Conference, the 
United States, Belgium, Great Britain, France and Italy, 
will be represented. Later business organizations in the 
other principal countries of the world will be taken into 
membership. 


An Error in the Guarantee. 

The advertisement of the Ro-Ta-Re stamp affixer, which 
appeared in Office Appliances for March on page 50, con- 
tains a reproduction of the guarantee which accompanies 
the machines when they come from the factory. The cor- 
rect wording of the guarantee is as follows: “We hereby 
fully guarantee the material and workmanship in the 
Ro-Ta-Re stamp affixer and agree to refund purchase price 
within ten days of date of delivery if it does not give effi- 
cient performance, when used according to printed in- 
structions.” Somewhere in the composing room or 
among the linotypes, the word “efficient” was changed to 
“sufficient,” and the error was not noticed until after the 
March number was*printed. The manufacturer wishes to 
announce that his original guarantee will be backed up 
with all the resources of the company, but that no 
Ro-Ta-Re can be considered to have given sufficient per- 
formance as long as any postage stamps remain, not af- 
fixed securely to the outgoing mail. 


“Builders of Business.” 


System conducts a series of articles on modern indus- 
trial executives under the heading “Builders of Business.” 
In the April issue was an article on James L. Dalton, tne 
president of the Dalton Adding Machine Company, Cin- 
cinnati, Ohio. It was illustrated with a portrait of Mr. 
Dalton at his desk. It showed his office on his return 
from a trip to Europe. He found his office lavishly dec- 
orated with flowers and a loving cup from the employes 
on the desk. Finally he was greeted by a record of quota 
busting in a month in which quotas are seldom attainea. 
The article indicated Mr. Dalton’s start in business about 
seventeen years ago as a country merchant. He had 
started at the age of thirty-six with $500.00 and built up 
a merchandising business that ran up to $750,000.00 a 
year. This was in Poplar Bluff, Mo., at that time a town 
of 7,000 peopie. Then came his entry into the office 
appliance field, producing an adding machine. The in- 
dustry went through the vicissitudes which characterize 
practically every new business and successfully weathered 
its tribulations. The business was moved to Cincinnati 
and a crisis over sales policies ensued with unfriendly 
capital. Dalton adhered to his method of selling that 
experience had convinced him was the best. There were 
two factions and each elected its own board of directors. 
Mr. Dalton’s employes backed up his judgment. The op- 
position continued strong. The loyalty of the employes, 
engendered through years of square dealing, won the day. 

James L. Dalton is essentially a merchandizing man and 
unusually fertile in his methods. This has naturally de- 
veloped a similar faculty among his selling force. When 
he went abroad last year during July and August, it was 
naturally the quiet season for sales. One of the branch 
men suggested that, instead of tolerating the customary 
slow-up during the period, each salesman participate in 
a campaign to exceed his quota. The enthusiasm of the 
men in this contest was so great that some gave up long 
anticipated vacations and devoted themselves wholeheart- 
edly to show their chief the sort of organization he had 
behind him. The result of this contest has been alluded to 
in the beginning of this article. 
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= We are making strenuous efforts to sup- 
~~ ; 
¢ ply Dealers with parts even though some 


of the Manufacturers have discontinued 
supplying them. Our service has been 
unavoidably slow for the past few 
months due to embargoes, strikes, 
material shortage and our working 
short handed. Our Platen service is 
nearly back to normal except for the 
overcrowded condition of the Parcels 
Post System. To those Dealers that 
have “stuck tight” to us with their Plat- 
en business we say “We sure will supply 
you with parts if possible.” 


oe. 
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ny 
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A Little Bit 
Added to 
Our Tale 


We can’t issue new catalog until some 
change takes place. 


Ames Supply Company 


607 So. Dearborn St., Chicago 82 Duane St., New York. 
507 Mission St., San Francisco 1627 Champa St., Denver 
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CABLE “‘SALETYPE”’ 


MASTER GRADE 


Remanufactured Typewriters 








Having reached the highest peak 
in typewriter reconstruction, we offer 
every make with keyboards for any 
language. 


WHOLESALE TYPEWRITER COMPANY, Inc. 


326-330 Broadway New York, U. S. A. 
NMOOOoOoOoOoOoOoOOOOOOOOOOOOOUGURS 
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Chairs of Quality 


A complete line of chairs suitable for Office, Bank and 
Courthouse, with a wide range in prices to suit every 
requirement. The distinctive feature of our ‘Chairs of 
Quality,’ and one which has met with universal approval, 
is the iron. Simple and durable in construction, it repre- 
sents the first real innovation in office chair irons in 
many years. It is the only iron in practical use that is 
adjustable to any desired height by a simple pressure on 
the foot lever which raises or lowers the seat without 
the least inconvenience. If quality would not, this iron 
would commend Cha'rs of Quality to the most discrim- 


inating buyer. 


CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. 


BRANCHES 
Chicago New York Minneapolis Oakland 

















DESK Buyers like Bentley & Gerwig Desks 


Previous experience 
has shown them that our 
desks look right, and 
make for the efficiency 
of the desk workers. 
They afford an ease and 
comfort that conduces 
to good work. 


We are exceptionally 
fortunate in these days 
ot scarce material to be 





BENTLEY & GERWIG FURNITURE CO., 








Parkersburg, W. Va. 


able to maintain the fine 
appearance which has 
always characterized 
Bentley and Gerwig 
Desks. We use onl) 
seasoned materials, 
which assures the easy 
operation of drawers, 
and permanent good ap 
pearance. 
Write for our catalog. 




















New Ideas in Educating the Young. 
One entire issue of the N. C. R. was ently 


to describing th Professor Frank D. Slutz. 


cle te 


thods of 


director of Morain« Park School, Davton Ohio, for de 
veloping pupils under his care. The keynote of the pro 
fessor’s system is t develop initiative in his childre 
This is in contrast to the old idea of educating to conform 
to prearranged plans and necessarily proceeding alon 
somewhat narrow lines 

* ssor Slutz points out the fact that educational 
syste! in the lower grades is based very largely upo1 
plans followed by Prussian school masters. We went t 
Germany to g ideas. Even when it came to the 





A PRINTING BUSINESS IS CONDUCTED BY THESE BOYS 
plan of continuation schools our educators imported theu 
ideas from Munich. Hence, he points out, our educational 
system has been more or less Prussian in character It 
has not developed the innate possibilities in the individual 
student Our children have learned by rote and honors 
in school generally went to the student who could recit 
in parrot fashion 
No Quantity Production in Schools. 

Professor Slutz’s idea was to eliminate the machin 
process in education. He does not aim at quantity produc 
tion and for illustration alludes to the case of a visitor 
in an educator’s offi The principal took out his watch 
and said, “It is ten o'clock, and 8,000 pupils in the 
seventh grade in this city are now parsing the word 
‘apple’.” 

hitiative is the basis of the Moraine Park School. ( hil 
dren are taught to do their own thinking, although of 





UNDER 


DIFFICULTIES 


WRITING 4 BUSINESS LETTER 
. teaching is done through books. Every pupil must 
own business. The children organize their in 


There is a fine retail store, owned by three boys 


cours 
have his 
dustries. 


and they value their shares at $45.00 each. There is a 
bank It has a capital stock of $100.00 and deposits ot 
$600.00. An insurance business was organized. Four boys 
are interested in airplanes and have organized a company 
to build plane. Some of the girls have a candy kitchen 
There is a second hat d store. 
Children Govern Themselves. 

The children ha self-government organization which 

operates the little city of Moraine Park School Che 
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OQ. K. Single Space Underscore 





HIS device soon repays its cost in 

stationery saved. Letters which re- 
quired two pages for proper emphasis 
are by its aid put on a single page. 
Ycur own experience —like that of any other 
Multigraph user—has doubtless proved conclu- 
sively that the most effective form of letter is 
single space within the paragraphs and double 
space between paragraphs. You cannot use 
letters in this most effective form and get in 
underlines, except with the 


O. K. Single Space Underscore 


$3.00 each 
-75 each 
-60 each 


Standard Set 
Strips 7} inches long 
Lots of 10 strips 7} inches long 


A set consists of one each of sizes 1 to 17, cor- 
responding to width of letters in words, also 
two strips width of drum included in sets. Scrips 
can be cut in any desired length. 


When ordering state whether PICA or ELITE 
TYPE is used. For printing attachment we 
furnish lock keys at no extra cost. 


O. K. Multigraphing Co. 


Lincoln Building - Philadelphia, Pa. 








All Desk-Workers Need 
WORK -ORGANIZERS 


ere your customers can see them— 
e surprised how quickly they sell 


repeat great; margin is 


they'll mov: You'll 
out; 
liberal. 


Make Good In Use 


ers; among 













Thousands of repeat 1 
them U.S. Chamber of 
Commerce and score: 
of branch 
umbia Phonograph, 
Calculator Machine, 
New Era Mig. 
Make Any 
Desk More 
Efficient 
They chase 
away the lit- 


boards, 














tered d No. 332, 10 
crea ae gpk" $3.50; 
problem; o1 . 6 Dkts. 
F . +1, .50. Letter sise, 
ganize thé biack eeal grain. 
day’s work Fabrikoid cover. 
ae? — , aa All flat, open in 
classify papers; kcep all data re- front your own 
lating to one subject together— Subject labels. 
PR SO a RG BER In Drawer, No. 734; hand- 
instantly nnaapie,. some paper, 15 pkte. 1.50; 
Every customer on yout ksisapros- No, 732, 10 pkts. $1.25; 
pect for WORK-ORGANIZERS, Neither No. 730, 6 pkts. $1.00. 
your stoc k nor your profi are mplete Letter Size. Ten other 


styles. 
res Corticelli Silk Mills 
Chicago Daily News Loose-Wiles Biscuit 
Metropolitan Life Montgomery Ward & Co. 
And more than 2,000 banks 


Work-Organizer Specialties Co. 


87 Jefferson Ave. Detroit, Mich. 


witnout them 


Goodrich Ti 











oe 





178 


OFFICE 
HAOOTAVAAALULAUANVOATSNLEAUALLAORULELOUUSAUUHLALLAA } 


Standard Office Practice 


Finds most of its daily needs in the Walbut Line. 
Many offices have standardized 


Walbut Specialties 


because they are reliable and high grade. 
We protect the dealer, selling to the trade only, 
and pride ourselves on SERVICE. 


PUIG 


Walbut Manufacturing Company, Inc. 
100 Fifth Avenue, New York Factory: Brooklyn, N. Y. 
The Walnut Line 

















Striped Arch Boards, 
Striped Board Clips, 
Tar Board Clips, 


Perforators, 
Stamp Pads, Trans- 
fer Binding Cases 
with Arch or 
Post, Brass 
Spiral Pen 
tacks, etc. 


mM sy 





FETT!) came 


SUPERIO 


WRITING FLUID 


FOR EVERLASTING RECORDS 





Based on actual de- 
mand of particular 
buyers and consum- 
ers. 





Of Highest Standard 





Quality 
Pine. . 
ae The Blue-Black 
Writing Fluid that 
has satisfied the 


most critical. 
Leading Stationers 
will supply you. 


Manufactured in the 
laboratories of 


The Robert Keller Ink Co. 


CHEMISTS 





Detroit, Michigan 
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and let the children 
Every other Wednesday 


teachers stand behind the scenes 
operate the place themselves. 
afternoon there are trials for misdemeanors against the 
ordinances of the city. Until the miniature citizens under- 
stood the necessity of conforming to the ordinances there 
were many trials to be carried out. Now, as the citizens 
understand their obligations and duties there are not more 
than two or three trials a year. The punishment inflicted 
in one case was compelling the culprit to wash the win- 
dows in the school house tor a certain period in order to 
pay his fine. 

Every student takes part in athletics and even the mem- 
bers of the faculty participate. Report cards are based on 
the students’ general qualifications of citizenship, rather 
than conforming to an inflexible wooden standard. 

The article in the N. C. R. was illustrated by a number 
of halftones. One showed the school house—a greenhouse 
which was converted to its purpose. An interior showed 
the school house with its wealth of natural illumination. 
Other pictures showed boy farmers starting to work in the 
garden, boys busy in the schoo! print shop, a student writ- 
ing a business letter, a view of the summer camp, a happy 
half-hour with the phonograph, boys baling waste paper 
to sell at a profit, the school library, the school bank, the 
tennis courts, a skating party, the sand pile and wading 
pool in the school house, 





Some Time Saving Kinks from “System.” 

To facilitate the handling of credit reports which were 
used interchangeably by the credit manager and his sec- 
retary, he secured a stand mounted upon wheels. When 
he wants to use the credit data he rolls the stand up to 
his desk. When through he pushes it away, but not so 
far that he cannot reach it again when he wants it without 
getting up from his chair. The same facility of reference 
is accorded to the secretary. 

kk * 

In handling large books of account, particularly where 
women employes do the bookkeeping, there is a problem 
of facilitating the use of heavy books. One corporation 
furnishes book stands which are similar to the reading 
desks used by proof readers. These support the books 
at an angle for convenient reference and make all parts of 
every page easy of access. 

When purchasing office equipment a large business or- 
ganization submits a questionnaire to al! the concerns in 
that field from which it desires to secure bids. The same 
set of questions goes to each manufacturer. They are 
framed so as to develop replies indicating the special fit- 
ness of each manufacturer’s product for the operation to 
be performed. Two questions are pertinent. “In what 
respect does your product stand above products of similar 
nature?” “How does it compare in price with products 
of similar nature, and why?” 

This plan enables the purchasing authority to assemble 
the arguments for each device and secure a record. Thus 
it is simple to compare the merits of each machine. ln 
a measure, the purchasing authority frees himself from the 
persuasive ability of certain salesmen who might have a 
machine suited to the purpose, but not as well adapted 
to the requirements as some other machine whose merits 
were presented in an indifferent manner. 


Foreign Calculating Machine Patent Transferred. 

The Federal Trade Commission has issued a license to 
the American Calculating Machine Company, 220 Fifth 
avenue, New York, N. Y., under patent No. 878,413 in con- 
formity with the trading with the enemy act, a wartime 
measure which is still in force. The patent was granted 
February 4, 1908, to Arthur Muller, of Gautzsch, near 
Leipzig, Germany, and by mesne assignment acquired by 
Triumphatorwerk mit beschrankter Haftung, Lepzig, Lin- 
denau, Germany, for calculating machine. 

Patent No. 878,413 relates to improvement in calculat- 
ing machines in which the actual calculating is effected 
by means of reckoning discs situated on the same shatt 
adjacent to one another. The shaft is rotated by a hand 
crank and the device provides for both addition and mul- 
tiplication. 


Fred Webster Heads Paper Company. 

Fred Webster has been elected president of the Gard- 
ner Paper Company, Holyoke, Mass. For twelve years 
he was manager of sales promotion of the American 
Writing Paper Company. 
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Wabash Mail Sorter with Insertable Tip Leaves 


Every Commercial Stationer, with an indexed 
Mail Sorter on display, will need a stock 


Insertable leaves are made of pressboard with celluloided tabs 
providing a slot for inserting label. 


Index your sorter, the insertab'e way, and the filing of corre- 
spondence becomes easy. 





Also used to distribute the morning's mail to 
various departments. | 





INSERTABLE CELLULOID TIP 


Mail Sorters are an absolute necessity in fia TRANSPARENT CELLULOID 
( APPLIED TO ANY INDEX GUIDES 
every business house that knows their use. ty _} PROVIDING A SNUG APERTURE 
wy FOR RECEIVING LABELS 






Let’s have your order SIMPLICITY—UTILITY—STRENGTH 


SS es Pe 


We sell only thru the better class THE WABASH CABINET Co. Also manufacturers Highest Quality 
exclusive dealers and give them ain Salesrooms, Executive Offices and Factories Filing Cabinets, Systems and Supplies 
protection. Established 1883 WABASH, IND. for Filing Cabinets. 


|| EET | 


Art Metal Products 





we can ship promptly. 

















may in some few instances de 





mand a higher price—but their 
quick turnover, the satisfaction 


DAN-DEE : c DAN-DEE 
Square Waste Baskets they give the user, and the lib- Round Waste Baskets 
3 Styles — 6 Finishes 2 Styles — 15 Finishes 


eral margin of profit they pay 
you, makes the entire line 
worthy a prominent place in 
your stock of office appliances 








Write for descriptive circulars, 
price lists and discounts. 

















DAN-DEE Bf ERIE ART METAL CO. DAN-DEE 


Strong Boxes - Letter Trays 
2 Styles — 3 Finishes Erie, Pa. 2 Styles — 8 Finishes 
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After-War Daylight Saving. 


When congress passed the daylight saving law the 


9 entire country was placed under its provisions, as a war 
measure. Last year the law was repealed and it was left 
to the initiative of the individual cities and states to con 


tinue the daylight saving during the Summer months 
Thirty-three cities in the United States inaugurated day- 


“PREMIU M’’ light saving the end of March. These cities comprise the 
following: 


New York—New York City, Buffalo, Cohoes, Troy, 


Utica, Syracuse, Yonkers, Gloversville. 
WRITING New Jersey—Camden, Plainfield, New Brunswick, Ho 
boken, Jersey City. 
Massachusetts—Clinton, Lynn, Marlboro, Worcester 

FLUID Pennsylvania—Philadelphia, Pittsburgh, Cor \ 1] 
town, Harrisburg, Easton, 

Connecticut—Hartford, Putnam. 
: Maine—Portland, South Portland 
HAS New Hampshire—Manchester. 

or oF . Michigan—Detroit, S oseph. 

MULTIPLIED lichigan—Detroit, St. Joseph 


Colorado- ~Denver. 

THE NUMBER ( hio—Columbus. 

Delaware—Wilmington. 

OF ITS USERS It has been urged that the use of daylight saving ' 

nk 4 individual cities would complicate matters greatl be 
} EARL) cause the railroads would naturally continue to operate 
' sors n the standard time prevailing in their various sions 

FOR OVER -~ age | ms smi’ 


The matter has been worked out satisfactorily y tue 


SIXTY VEAR S through trains conforming to the usual standard of time 
a a 4a ~ 4 P wie 


and the suburban service operating on the lo 
Economic Aspects of Daylight Saving. 


\n interesting article on “Daylight Saving” was co! 

NEVER FADING tributed to the Journal of the American Institute of Elec 
trical Engineers by Preston S. Millar, general anager! 
FOR RECORDS of the Electrical Testing Laboratories. His study was 
based on the economic aspects of daylight saving Nat 

urally his chief viewpoint was the effect upon t central 

stations of the country. His estimates present some su 





FREE FLOWING prising totals. The approximate estimates of saving dur 
Pints FOR GENERAL USE ing seven months due to the reduced use of artifical light 
\% Pints are as follows: Saving in coal, 495,000 tons; saving in the 
expenditure for artificial iight, $19,250,000.00. Mr. Millar 
took due cognizance of the incidental advantages which 
accrued, largely, of course, to residents of the cities. He 
points out that the amateur gardening movement was 
more or less coincident with the cost of living which 
commenced to soar in 1915. This stimulated gardening 
by individuals and communities, but the extension of the 


IS recreational hours by utilizing the waning light of the day 
ss" = : after work naturally enabled the amateur gardeners to 


: increase their yields because of being able to give more 
ESLEECK S THIN time to this work. The American Medical Association 





























: : : concluded that the increased opportunity for outdoor re 
a ; creation probably added materially to health and vigor. 
The disadvantages of daylight saving fell largely upon 
the farming and dairying interests. The mining indus 
ue Pa er Econom tries felt it somewhat because of the necessity of the 
r p y miner to arise before daylight and go to work very early 
. ‘ ’ in the morning. This also necessitates going to bed while 
is found in the use of the right papers. it ps still light in the heat of the evening. 
Daylight Saving Historically Considered. 
Benjamin Franklin is considered to be the father of 


. o . o : 
Fidelit Onion Skin daylight saving. He is quoted as saying in 1784 that by 
y : rising with the sun, Parisians might save 100,000,000 francs 
WHITE ONLY annuaily through the reduced use of candles. The sub- 
ject was agitated in England from 1908 to 1914 without 
° ° avail. Germany adopted it as a war measure in 19106. 
Emco Onion Skin England, France and other countries followed In the 
: United States the city of Cleveland adopted daylight sa\ 
WHITE AND EIGHT COLORS : ing in 1914. National recognition of the plan was secured 
z - : through the activities of the National Daylight Saving 
: Association, which was aided through the efforts of the 
Superior Manifold : Boston Chamber of Commerce, the Chamber of Commerce 
: of the United States and other organizations. The bill 
WHITE AND NINE COLORS authorizing daylight saving was finally approved March, 
: : , E 1918, and continued in force during the Summer months 
Are right for.important uses in every business | FE for two years until its repeal in August, 1919. 
° : The city of Chicago agitated the restoration of daylight 
ofhce. They are:sold by leading paper dealers. : saving in 1920, but the plan was not adopted as originally 
Ask Dept. O for Samples 31 scheduled, on account of the opposition of organized labor. 
= This opposition seems to have been silenced quite gen- 


erally and it was expected that daylight saving might com 


ESLEECK MFG CO : mence early in April. However, action by the municipality 


was delayed owing to a much larger problem which was 
TURNERS FALLS, MASS. injected into the situation. The common council had to 
i pass its annual budget and at that time was facing an 
unparalleled strike by the city employes who demanded 
higher wages. As a result daylight saving was not ef 
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| Chicago Glass Desk Pads 


are the most effective means of pro- 








tecting the writing bed of a desk, and 
afford a convenient and secure place 
for active memos. The pad is an orna- 
ment to any office, and _ thoroughly 


made, in keeping with the best desks. 


We make two sizes of Chicago Glass 


Desk Pads—18x24 and 20x36 inches. 


The standard pad is made of green memos in position. A felt back protects 
leatherette, with two leather corners at the desk surface against scratching or 
the back to retain it in place. These marring. Write today for particulars 
make it easy to raise the glass to place on Chicago Glass Desk Pads. 


Chicago Mirror & Art Glass Co. 


217 North Clinton St. Established 1890 
Chicago, III. 
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Orpin Desk Company 


121 MEDFORD STREET, CHARLESTOWN, MASS. 
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Office 
Tables 
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Polar Specialties Are Warm Sellers 


LAR Specialties add to the comfort and efficiency of office workers of all grades. 
All are practical, and enable. material savings of energy and time, adding ma- 
terially to office morale. 





Desk Reminders 

Felt Typewriter Pads 

Glass Paper Weights and Trays 

Felt Cushions 

Desk Drawer Trays 

Glass Desk Pads 

Letter Trays 

Index Card Cases 

Paper Wallets 

Felt Discs 

Non-Shine Chair Pads 

Signature Blotter Books 

Cembination Desk Trays 

Display Cards 

Penknife and Ink Eraser 

ey! Weight and Memo Pad 

Felt Mats 

Householder’s Handy 
Inventory Book 

Insurance Expiration Books 


Commercial Stationery Racks 
Combined Tablet Holder 
Paper Weight Blotter 


Polar Specialties sell readily, and their popular- Note the list of Polar Specialties. Many of them 
ity among office folk justifies carrying a large will sell almost automatically to your trade. All 
part of the line as staple stock. will move with a minimum of selling effort. 

















Write for the new Polar Catalogue 


Polar Manufacturing Company 101-107 N. Marshall St. Philadelphia, Penna. 

















THE BENTSON STEEL LINE 


STEEL CARD CABINETS 
Made in One and Two Drawer 
Sections, to Accommodate 
3x5,4x6 and 5x8 Cards 










A 
TRANSFER CASE WITH 
FULL STEEL SIDES 


Write for prices and discounts 


GENERAL OFFICES 


THE BENTSON MFG. CO. 
AURORA ILLINOIS 


Chicago Representatives and Display Rooms : 
ASSOCIATED STATIONERS’ SUPPLY CO. 


E. E. Blankemeyer, Gen’! Mgr. 
201-215 North Franklin St. 


ECONOMY VERTICAL FILES 
Made in One, Two, Three and 
Four Drawer Solid Sections 
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fected. It is still hoped that Chicago may continue to 
profit by daylight saving. 

The Chicago situation has been complicated somewhat 
by the difference in time between the banking hours in 
the eastern financial centers and Chicago. To compensate 
for this the Chicago banks have advanced their hours of 
doing business, thus removing the handicap under which 
they were working. 

To assist in the campaign for establishing revised work- 
ing hours in Chicago to take advantage of natural daylight, 
the Chicago Stationers’ Association has appointed a com- 
mittee to aid in the agitation. This committee consists of 
Fred B. Seymour, A. E. Riddle and W. R. Barron. 


Eyelet Concern Advances Prices. 

The Machine Appliance Corporation, 351 Jay street, 
Brooklyn, N. Y., on account of improvements in the prod- 
ucts and increases in labor and materials, have been 
obliged to advance somewhat their list prices on Ajax 
eyelet fasteners and Ajax eyelets, long, medium and short; 
also on Samson eyelet tools, long eyelets, short eyelets, 
Samson hand punches Nos. l, 2, 3 and 4, and Samson 
No. 3 bench punch. The company has just prepared a 
new price list—No. 103—and will mail it to all dealers. 

The company has recently brought out a new and im- 
proved Samson No. 3 bench punch, which handles inter- 


changeable punches and dies from 1-8 to 1-2 inch in diame- 


ter, and will perforate a half-inch of paper, cardboard or 


leather. 


Typical Store Thermometer. 


Waterman Company has prepared for dis 
tribution among its dealers a thermometer which takes 
the form of a mammoth fountain pen and supports the 
usual mercury tube. It is nineteen inches high and litho- 
graphed in full colors. The pen proper is all metal and 
thus capable of giving service for years. The thermome- 
ter is sent to Waterman dealers who apply for it. 


bne L.. B. 


The Boost Chicago Campaign. 

Under the auspices of the mayor of Chicago an organi- 
zation known as the Chicago Boosters’ Publicity Club 
has laid very ambitious ‘plans for advertising the city of 
Chicago throughout the country. The objective is an 
advertising fund of $1,000,000. John W, Ogren, chairman 
of the Chicago Stationers’ Association, has been appointed 
chairman of the stationers’ division for soliciting funds 
among the representative firms in this line. 


Indianapolis Adding Machine Man Transferred. 

S. C. Brown, who has been in charge of the Indianapolis 
branch of the Felt & Tarrant Manufacturing Company for 
three years, has been made manager of the company’s 
Cleveland office, which includes’a more populous terri- 
tory. Mr. Brown is a live wire and a hustler. He in- 
terests himself in the activities of the trade and is one 
of those who keeps things moving wherever he is. He 
was prominent in the management of the business show 
held last fall in Indianapolis. 

Change in South Bend Concern. 

The Shirley Reynolds Company has succeeded the 
Clark & Reynolds Company, 214 West Jefferson boule- 
vard, South Bend, Indiana. The latter company has 
been operating for some time in the bank, office, store 
and factory equipment field, having had the agencies for 
the lines of the General Fireproofiing Company, the Dicta- 
phone and other devices. The new company succeeds 
to the business of its predecessor. 

Report of U. S. Bituminous Coal Commission. 

Coincident with the announcement that the mine owners 
and men had signed the coal mine wage contract agree- 
ment the United States Bituminous Coal Commission dis- 
tributed its printed report. This report was issued from 
the government printing office and comprises both a 
majority and a minority opinion, 

The agreement runs for two years and involves a wage 
increase of twenty-seven per cent. While Fuel Admin- 
istrator Garfield declared that a fourteen per cent in- 
crease would be absorbed by the mine operators without 
increasing the price of coal to the consumer, the new 
agreement will naturally involve a raise in the price o1 
coal. Opinions of retailers as to the amount of the in- 
crease show that it will advance any where from twenty- 
five cents to eighty cents a ton, dependent upon the loca- 
tion of the consumer and the grade of coal used. 
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THE NEW WAY 


Everyone knows the exasperation and time lost 
trying to feed a sheet of paper into a typewriter 
when it “won’t feed”. The roller just “skids”. 

Time and use bring that hard, shiny, slippery 
surface to every rubber platen. BUT why put up 
with its annoyance? 


ROS ROL 


remedies all the trouble and makes 
“orip” like it should. Every typewriter user should 
have a supply. Every stationer and every type- 
writer dealer should carry a stock. It works well 
and sells well. 








the platen 


Cents 
Write for Dealer Discounts. 


ROS ROL COMPANY 


Norristown, Penna. 


Price 25 
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What a Trade-marked “Rebuilt” 
Means to You 


Transactions in unbranded, unknown merchan- 
dise lead to a thousand questions upon the part 
of the buyer and as many answers from the 
seller. And yet, the best of salesmen for un- 
branded lines are unable to build up in the cus- 
tomers’ mind, the assurance that, if he buys, he 
will have bought wisely. 


mn 


wiiit 
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In selling trade-marked 


Lincoln Rebuilt Typewriters 
of All Makes 


the dealer has a positive assurance that he has 
bought wisely, as he knows that each machine 
is sold on a “money back if unsatisfactory” guar- 
antee. He automatically insures himself against 
loss as each machine is thoroughly rebuilt from 
frame to type, and must give satisfaction. 


WH 
PE 





A large stock of Lincoln Rebuilt and “rough” machines 
always on hand Wire us your needs. 
Our price list should be on your desk. If it isn’t, shall 


we send a copy? 


Lincoln Typewriter Company 
298 Broadway Dept.O New York, U.S.A. 


Cable Address: ‘‘Lintypco, N. Y.”’ 


Lincoln Rebuilt Typewriters—Of All Makea— 
Guarantee Satisfaction. 


ULAUAAVVNGIM HALT 
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The 


Eur eka! Sanitary Moistener 





aA 
Sa 5 


in Sponge Cups. It 


ultimate 
marks the discarding of the insani- 


The 


tary, ugly, smelly sponge. A block of 
ground stone composition retains the 
moisture, and maintains the correct 
surface humidity to properly moisten 
gummed surfaces, or to dampen the 
digits for fingering bills or papers. 
The Eureka Sanitary Envelope and 
Stamp Moistener is indestructible, and 
easily kept sweet and clean. 


Let us send you particulars 


The Eureka Blotter Bath Co. 
6215-21 Wentworth Ave., Chicago, U. S. A. 
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THE 


STAMP AFFIXER 
AFFIXES STAMPS 


lo Actual 
Size 







Accurate 
and 


Quick 





Guaranteed 
To Give Efficient Performance or Money Refunded 





Send For Booklet—NOW 





The Service Machines Company 


Dept. O, 79 Sudbury Street 
Boston 14, Mass. 

















ForgOur Country 























A brief record of men from the field who 
have given Life or Time—which is the stuff 
Life is made of—to the glorious cause which 
33 Old Glory has ever typified 
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George H. Floyd, who was with the Victory Company, 
Philadelphia, Pa., until his entry into military service, died 
in March from injuries received in action two years ago. 


Walter V. Moore, the new manager at Richmond, Va., 
for the Monroe Calculating Machine Company, spent 
nine months in France in the hospital service. 

a * * 


Steve Zerkay has returned to his old position with 
the Wales Adding Machine Company, Wilkes-Barre,, 
Pa., after having discharged his military obligations. 

* k ° 

Thomas W. Peterson, who is in charge of the newly 
established oftice of the Monroe Calculating Machine 
Company, at Tacoma, Wash., served in the United States 
Marine Corps during the world war. 

x * x 

Reed Tobinson, formerly in the stationery business, 
has re-entered civil life with the Pacific Novelty Com 
pany, San Francisco, Calif. He was called to the Colors 
in September, 1917. Before his military training he was 
with the Cardinell-Vincent Company. 

x * * 

J] D. Haughy, of the New York office of the Monroe 
Calculating Machine Company, is following the news from 
Germany closely these days. He was among the regi- 
ments of the United States Army assigned to duty in 
Germany following the armistice, so he has a good concep- 
tion of the significance of the proceedings. 

x * 4 


The New York branch of the Security Steel Corpora 
tion has recently added two former service men to the 
sales staff. Charles J. Lane, ensign, U. S. N., served in 
the naval aviation and the transport department. M. M. 
Clayton, who spent thirteen months overseas, was in 
Company C, 33d U. S. Engineers. 

* * 

Andrew Henricksen, of the New York office of the Bar- 
rett Adding Machine Company, had an extensive expe- 
rience in France with the Army. He got into the fighting 
in May, 1918, and was at it at the time of the armistice 
He was cited for bravery in one action, exposed himself 
many times, and was fortunate to escape being wounded. 


War Risk Bureau Congestion Ended. 

Announcement is made by the Bureau of War Risk 
Insurance that the insurance division of the bureau is vir- 
tually at the end of its period of congestion and consequent 
dissatisfaction and vexatious delays, resulting from the 
ereat volume of work suddenly thrown upon it by the de- 
mobilization of the armed forces during the past year 

Former service men whose insurance has lapsed or has 
been canceled are encouraged to take advantage of the 
very liberal provisions for reinstatement of War Risk 
Insurance by the payment of two monthly premiums with 
the application and a satisfactory statement of health 
They are assured that from now on, receipts for premi- 
ums will be sent to them within a few days from the date 
of the original receipt of the remittance. Instead of the 


form paragraphs and unsatisfactory form letters which 
formerly it was nécessary to use to answer the fi 


vod of 
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There’s Profit and Satisfaction 


in Selling What You Can Get 


There’s a liberal measure of profit and satisfaction for 
the dealer who sells ‘“‘Security’”’ Safe Deposit Boxes. 







First, ‘‘Security’’ Safe Deposit Boxes can be sold on a 
guaranteed shipment basis. Instead of risking prestige 
and profit on faith in delivery, without begging favors 
or negotiating inside edges, you sell ‘‘Security’’ Safe 
Deposit Boxes with shipment in 30 days guaranteed. 










Second, quantity output of standard size units not only 

backs up this guarantee but achieves lowest cost per box. 
Only you, with your knowledge of your district, can 
estimate the money making and business building 
possibilities of these two points. 









Such an emergency as confronts every banker today 
in his need for safe deposit boxes is a rare opportunity 
to develop your crade in this field. ‘Security’ Safe 
Deposit Boxes with their heavy Bessemer steel plate 











doors, Yale & Towne guardkey locks and rugged case construc- 
tion sell—stay sold and keep open the avenue for repeat orders. 
Choice territory still open for enterprising dealers and these 


boxes are advertised in 14 banking papers. Write or wire for 
complete information. 


The BARSHAL Line includes 
Built-to-Order Metal Furniture, 
Steel Filing Equipment, Orna- 
mental Iron and Bronze Work 











CLEVELAND, OHIO 








Jasper Manufacturing Company 
“Every Inch Sanitary’’ Office Desks 

















, A560 
Built for a discriminating trade that gives manufacture desks equal in quality and dura- | 
exceptional values to customers. Jasper bility to higher-priced lines, at smaller cost to the 
Manufacturing Company Desks are properly consumer. 
designed, thoroughly constructed and assure The Jasper Manufacturing Company builds Roll Top, 
satisfactory service. Flat Top, Typewriter and Full Pedestal Desks, as well 
We finish in both Oak and Mahogany, and as Tables for the office. 


JASPER MANUFACTURING COMPANY 
JASPER, INDIANA 
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Get the Diemer Idea QQ 















Stock Stationers’ Specialties that sell 
easily, are frequently called for, and are 
good repeaters. Diemer Products assure 
frequent orders—every time a 
customer orders by telephone or 
in person, you have 
a chance to make 

additional sales. 


Diemer Products 
“Sure to Sell” 


bring you profitable business. The line is 
planned to sell because of the utility of the dif- 
ferent items. Each feature of the Diemer Line is made to 
give good service. 


The Diemer Idea is expressed in File Pockets, Wallets, Dockets, Mailing 
Envelopes, Pigeon Hole Boxes, Stationery and Merchandise Boxes, etc. For 
particulars write for the Diemer Booklet. 


EGR. JOHN F. DIEMER COMPANY 
" | 107-109 LaFayette Street New York, N. Y. 





















Analyze Your Desk Prospects 


Most of them want utility with Imperial Desks impart a modern 
neat appearance. You can satisfy air to an office, and create an at- 


the average desk mosphere of in- 
buyer from the IMPERIAL DESKS dustry which 
Imperial line, and generally save their comfort features make possi- 
them money in addition. ble all day long. 


Get Catalogue No. 18 for particulars 


Export Department Main Office and Factory 


smut — [rperial Desk Company ™iis!temse 


New York City 
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mail, they will be replied to with real letters in insurance 
cases which require detailed and specific answers. 

The number of unposted premiums in the bureau, which 
last October was approximately 88,000, has just been re- 
duced to an average of 10,000, or less than one day’s work. 
Unanswered mail in the insurance division shows a re- 
duction of approximately sixty per cent from the daily bal- 
ance of five months ago. Probably it will be two or three 
weeks before it will be possible to answer all the letters 
as quickly as it is now possible to mail out receipts for 
premiums, but it is a matter of only a few weeks before 
the answering of all ordinary inquiries in reference to in- 
surance matters within four days of their receipt in the 
bureau will be the regular practice. 

While some difficulties due to failure of service men to 
furnish serial numbers and other necessary information 
always will be inevitable, very serious handicaps in the 
addressing of the men have just been overcome. Through 
a special appropriation made by Congress, the bureau has 
been enabled to put its entire list of former service men 
on addressograph plates. This prevents errors that pre- 
viously occurred through repeated copying from the mil- 
lions of records with typewriters. 

Former service men desiring to reinstate War Risk 
Insurance which has lapsed or been canceled, or to con- 
vert their insurance in cases where it is now in force, 
should apply to any post of the American Legion, the 
Veterans of Foreign Wars, or other organizations of 
former service men, Army, Navy and Marine Corps re- 
cruiting stations, state insurance commissioners, any home 
service section of the American Red Cross, Salvation 
Army, Knights of Columbus, Jewish Welfare Board, 
Y. M. C. A., or to other fraternal or welfare organizations 
or agencies which are in a position to furnish blanks and 
necessary information. Or, if they prefer to do so, they 
should write directly to the Insurance Division, Bureau of 
War Risk Insurance, Washington, D. C., in all cases fur- 
nishing the following six points of information for the 
identification of their cases in the records: 

1. Full name (including first, middle, and last name) and 
complete address. 

2. Rank, rating or grade at the time of original applica- 
tion for insurance. 

3. Army or Navy organization at time of original applica- 
tion for insurance. 

4. The number of Insurance Certificate or Government 
Life Insurance Policy, if known. 

5. Army serial number, if in the Army. 

6. Date of discharge, if discharged. 

Service men whose insurance has elapsed or has been 
canceled are reminded, however, that as long as they are 
without insurance, they are without its protection, and, in 
their own best interests, should apply for reinstatement of 
their insurance without delay. 


American Consuls at Home. 
American consuls and consular officers on leave of 
absence in the United States are prepared to confer with 
business men and commercial organizations regarding 


conditions in their respéctive jurisdictions. Consuls and 
consular officers who are available for conference in the 
immediate future are listed below. A number of consular 


officers are visitiig in the United States from time to 
time, but their period of leave cannot always be an- 
nounced sufficiently in advance to make their publication 
here timely. An inquiry addressed to the Consular Bu- 
reau, Department of State, Washington, D. C., indicating 
the country regarding which information is desired will 
bring a reply regarding the possibility of conference with 
a representative from that vicinity. 

Colombo, Ceylon—Walter A. Leonard, consular officer. 
Care of Consular Bureau, Department of State, Washing- 
ton, D. C., until May 10. 

Fernie, B. C_—Norton F. Brand, consular officer. Care 
Consular Bureau, Department of State, Washington, D. 
C., until May 30. 

La Rochelle, France—William W. Brunswick, consular 
officer. Care Consular Bureau, Department of State, 
Washington, D. C., until May 10. 


Lima Wants Catalogues. 


The office of the United States Trade Commissioner at 
Lima, Peru, wishes catalogues of all American manufac- 
tures. The merchants are buying for cash, and in need 
of ali kinds of merchandise. Catalogues in Spanish, with 
metric weights and dimensions are preferred. 








—_ 7 


Orton. 
Prong Folders 


Unexcelled For Keeping Important Papers 


A member of the Oxford line 
Send for samples and prices 








-541’Pearl St., New York, N. Y. 
Philadelphia Office: 939 Drexel Bldg. 
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The HOTCHKISS No. | Paper Fastener as 
shown in the above cut is greatly superior to 
any other style of paper fastener on the mar- 
ket. It will fasten together 25 sheets as se- 
curely as two sheets, witout the slightest effort. 


Hotchkiss machines are low in price, but high in 
quality, workmanship and design. 


Our illustrated catalog and price list will be mailed 
you upon request. 


The Hotchkiss Sales Company 


Sole Distributors 


10 Hoyt Street Norwalk, Conn. 
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Every Faucet 
An Ink Mill 























NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 


— TIME you need ink, use your 


faucet. Fill a quart bottle with 


re > > ; ) ; ¢ a 7 . . - 9 
water, empty into it a can oO! regarding thew requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
Trade Mark and each item should receive careful consideration from 


manufacturers in this field. 


Antwerp, Belgium. 


‘ Tr fens. & ‘ - Siege shes prices I 
nes. U. 6.501. 08. B.. Sa. lruyen | Rue du Siege, wish and 
The Perfect—Ink Tablets catalogues on filing cabinets, roll top desks, typewriter 
tables, chairs, etc. He wishes fairly prompt deliveries 
; a . M. Truyens edited and published the Hypsos Revue before 
and give it a shake. Then you'll have the war. His establishment was destroyed by shells. He 
a quart of splendid ink—clear, rich, atends to embark in the wholesale office furniture busi 
4 ‘ . ness 
2e. , y . . 2c > , we : P 
free-flowing, and at decidedly lower Ceara. Brasil. 
cost than you ever paid before. Cesar Menna Barreto wishes exclusive agencies for the 
: ; ra J : state of Ceara for office appliances, supplies and devices 
When you think of ink, think of His bank references are on file with Office Appliances, 427 
INKLETS. Meanwhile, get some South Dearborn street, Chicago. 
free samples from us and try ae cde _ Charleston, W. Va. 
- The Struve & Giles Company requests manufacturers 
them out. of sectional book cases to send literature and prices 
. Chicago, III. 
32 tablets to a can. Colors : O. E. Tharsie, 1232 Eddy street, offers to represent to 
Blue, Black, Red. Green, Violet. the trade or the consumer—or both—manutfacturers of of 
fice machines and office specialties; Chicago territory. 
Eclipse Catalog sent free on request. ae = ea - 
P 8 ad Smith & Stearns, 202 South State street wish to under 
take representation in Chicago and vicinity for manufac 
° : . Thi. os -_ . cohen ee, F ‘ ; 
General Eclipse Co., Dept. A, Danielson, Conn. turers. The concern is established, maintains its own o1 


ganization, and has 500 square feet of choice office space 
in the downtown retail district. 




















A salesman now handling chairs on commission wishes 
an agency from a manufacturer of office desks who wishes 
to place an agency comprising the states of lowa, Nebras- 
ka, Kansas, Missouri and Oklahoma. He may be ad- 
dressed: L-21, care Office Appliances, 417 South Dearborn 
street, Chicago, III. 

Havana, Cuba. 

Two enterprising young men of this city, who are repre 
senting the Todd Protectograph Company, wish to take 
on the lines of manufacturers of first class office equip- 
ment, such as duplicators, steel furniture, office machines, 
etc., also rebuilt typewriters. They have ground floor 
° space on a prominent corner in a good business section 
Most Large Industrial They are highly recommended by their sponsor, J, W 

. Speare, advertising manager of the Todd Protectograph 
Establishments, Banks, st ley Rochester, N. Y., to whom propositions oakd 


Schools, Etc., Buy Pens be addressed. 
. : Lawton, Okla. 
in Quantity R. G. Ellis, Box 807, whe handles typewriters and sup 


4 b P plies,. wishes to hear from manufacturers who desire to 
sler TOO ENS have their products handied on a commission basis in 
are more used than Southwest Okiahoma. He is interested in typewriter rib 


ae ; bons, carbon paper, filing devices and loose leaf goods. 
any other writing unit Lima, Ohio. 

Y our opportunity for Quick Turn- The Lima Office Supply Company, Eilerman building, is 
over and good profits in the sale of broadening the scope of its business. Manufacturers of 
pens leads to the cultivation of this everything in the line of office equipment are requested to 
large trade. p send catalogues and dealers’ prices. 

Y ou can guarantee prompt delivery London, E. C., England. 
of any style of Esterbrook Pens and The British Loose Leaf Manufacturers, Ltd., 25, Fins- 
can offer a thoroughly comprehen- bury Pavement, request manufacturers of celluloid index 
sive assortment—a pen for every tabs for loose leaf sheets to send prices and terms. 
purpose — a pen for every hand. Marquette, Mich. 

Write today for catalog and full information The Upper Peninsula Office Supply Company is inter- 
THE ESTERBROOK PEN MFG. CO. ested in furniture for hotels and club rooms. Manufacturers 

¥0-100 DELAWARE AVENUE who are in a position to make good delivery are requested 

CAMDEN, N. J. to send literature and prices. 

Brown Bros., Ltd., Toronto, Canada Marshalltown, Iowa. 

O. Baxter. P. O. Box 33, wishes to undertake representa- 

tion in Des Moines and the state of Iowa for manufac- 


1 


Canadian Agents : 
turers of office machines, accessories, loose leaf devices 
and office specialties. 


£ ’ Minneapolis, Minn. 
s“ . +”? The G. F. Olson Printing Company, 320 Fourth avenue 
Pens Easiest to sell! South, wishes to represent a good line of calendars in Min- 


neapolis. 
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35 York Street 


JELT 
ITERS 


Brooklyn, N.Y. 


Original Factory Rebuilding Exclusively 








THE CLIMAX LINE DATER and 
NAME PLATE DATER can also be fur- 
nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 


CLIMAX NAME PLATE BATER 
Patented. ether Patents Pending 


A SERIES of CLIMAXES 
The Greatest TIME SAVERS on the MARKET 
These Machines are ALL METAL (with the ex- 


ception of the Rosewood handle) with 
type and figures, giving neat, clear-cut impres- 





sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work aad is 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 
Sharpener. 


CLIMAX NUMBERING MACHINE 


CLIMAX LINE DATER 
Patented, other Patents Pending Patents 


Patented, other 





Our proposition for 





Six Wheels 
I to 999,999 dealers and agents in 
Three all countries of the 
Movements: 


world is an attractive 


Consecutive, ANSWERED — one. Woite for our 


Repeat, 


Duplicate. JUL 1 5 20 


- (a Facsimile of /mprint : : 


“CUMAX 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S.A. 
FACTORY, NEW BRITAN, CONN., U.S.A. 


Expert Department for Europe and the British Empire, 9 and 10 Cheapside, Lenden, E. C. 


illustrated catalog. 





99 





JUL 15°20 


Facsimile of Imprint 


123456 


Facsimile of Imprint 
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ROBINSON REMINDER 


Nationally Advertised In 


‘st LITERARY 
DIGEST 


American 
McClure’s 
Independent 
System 






Tear Out 
When At- 
tended to 


Each memo _ separate; 
when attended to, it is : eer. + * 
torn out. This. leaves 
everything ready for in- 
stant reference and re- 
moves the last excuse for 
forgetting. Has handy 
pocket in cover. Made in 
three sizes; all leathers. 





Metropolitan 


LIVE NOTES ONLY And Elsewhere 






With each Reminder is an extra filler 





Size B 3x5 in. Size A : in 
r Handsome Black Leather $1.25 - - 
+4 © In Cross Grain (ass. colors) 1.75 - - 
A Million Sold And Business on Coens Greim (acs. colors) 1.75 - - 
. BR COWMMIGO scccccccccces 7. = @ 
Just Getting Under Way! In Genuine Morocco... 300 - - 
RETAIL In Imitation Leather.... 75 - « 
. . ; : eee In Cloth (without extra filler) .25 - - 
Demand on de alors gets stronger every day. There is no limit PRICES: Ladies’ Shopping Reminder, Size 1. 2 3-4 x 
to the sales possibilities. Dealers say they’ve never seen any- einai 3 3-4 in., with pencil and extra filler, $1.50; in 
thing like it. Every man and woman who has anything to patent meme eK Morocco, $2.25 
‘ ‘ . mrtat . . » . EXTRA FILLERS 
agp mber is an almest oo preapect, sooner or later. Per dozen: Size B, 75c. Size A, $1.00. Size L, 
Write for our dealer’s proposition and discounts. 70c. Name in gold leaf on cover—25c extra. 
Dealers Write These prices subject to change without notice 


ROBINSON MFG. CO., 73 ELM STREET, WESTFIELD, MASS: 
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How the “IT do not have to thumb 
over folders, nor raise them 

from a sagging position— 

crumpled—torn—or maybe 


with obliterated classifica- 
tions. 


= EQUIPPED Nuway Filing Interiors 


| keep our folders upright— 

looks with each index visible. 
They save many hours of 
my time daily. Moreover, 
we use a cheaper grade of 
folder with perfect results. 

















—— 














Nuway Filing Interiors 
are surprisingly reasonable. 
They pay for themselves 
in a day. Will fit any 
make of cabinet.” 

















A DEALER OPPORTUNITY 


Nuway Filing Interiors are now being used by some of the largest concerns 
in the country—and some of the smallest. Wherever there's a filing cabi- 
net, there’s a prospect. 

Our advertising is producing inquiries from all parts of the country 
Can we turn over to you as our representative those originating in your ona aides and | : 

eer aap aoe end ~ . So riwan.mratite are ad § Sand Dottom 
territory Every sales help is given Legge are good. strips, movable and 

Send for our booklet “Filing or Finding’? and see the character of con adjustable partitions, and attaching clips to 
cerns using Nuway Filing Interiors and what they think of them. equip a four drawer cabinet. 


Naabay Devices Inc.302 Ellicott Ht, Buffalo NY 
WANA 









Asetof 
Nuway Filing 
Partitions con- 
sists of sufficient slot- 
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Muskogee, Okla. 

The Oklahoma Office Supply Company wishes to hear 
from manufacturers of office supplies and equipment of all 
kinds. The company plans adding to its space to permit 
handling office equipment of all kinds, in addition to the 
present line of supplies. 

New York, N. Y. 

Gundell & Hastings, 42 Nassau St., New York, have 
just entered the office equipment business and wish to ob- 
tain information with regard to printing, stationery and 
office supplies. Address T. K. Hastings, 

Paris, France. 

Paymal & Thiebaut, 39, Rue de Chabrol (Xe), 
receive catalogues and dealers’ export prices on number- 
ing machines, rubber bands and magazine pencils. 

Pernambuco, Brazil. 

Berretto Irmato & Company, Rua da Imperatriz, 131, 
Recife, wish catalogues and prices from manufacturers of 
office equipment who desire representation in Pernam- 
buco and surrounding territory. 

Sagua la Grande, Cuba. 

Pompilio Montero, Marti 11, wishes quotations from 
concerns in the Chicago district on printing paper, sta- 
tionery, etc. He cites the National City Bank, New York, 
N. Y., as reference. He says he has the best printing plant 
in his city. 


wish to 


date rs. 


Seattle, Wash. 

The Loose Leaf Corporation, 1103 Post street, wishes 
to represent manufacturers of bank supplies in Seattle. 
The company is interested in counter checks, deposit slips, 
pass books, posting machine supplies, etc. 

Solothurn, Switzerland. 

Walker & Cie, Marktplatz 54, wish to represent manu 

facturers of office equipment of all kinds in Switzerland. 
Steubenville, Ohio. 

The Steubenville Typewriter Exchange, 122 North Third 
street, wishes to hear from manufacturers of typewriter 
ribbons, carbon paper, adding machine ribbons. Agencics 
are desired for steel filing cabinets, filing safes and heavy 
safes. 

Wilmington, N. C. 

The Manufacturers’ Sales Agency, Inc., H. H. Ford, 
manager, Merchants National Bank building, wishes to 
undertake the representation of typewriters, check pro- 
tectors and office equipment of all kinds. The company 
covers the Carolinas. 

Yakima, Wash. 

The G. Ed. Ross Company, P. O. Box 473, whose plans 
for representing manufacturers were detailed here in the 
March issue, wishes also to hear from manufacturers of 
steel furniture. The company sees a market for metal 
filing cases, steel filing safes and steel furniture in gen- 
eral. 


Opportunities for Foreign Trade. 

The business tips which follow are collected from the 
various points where the United States has consular off- 
cers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department. 

District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building; St. Louis, 402 Third National Bank building; 
New Orleans, 1020 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce; 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber of 
Commerce; Portland, Ore., Chamber of Commerce; Day- 
ton, Dayton Chamber of Commerce; Pittsburgh, Chamber 
of Commerce; Baltimore, Export and Import Board of 
Trade 

Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be re- 
vealed. 

Adding Machines. 

32,191.—A merchant in Denmark desires to purchase and 

secure agencies for office furniture and supplies, typewrit- 
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Effective 
MARCH 8, 1920 





The Ireland & Matthews Mfg. Co. 


DETROIT, MICHIGAN 
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You Can Command Desk Trade 


With the right selection of desks. Pick the 
line which gives service to the largest num- 
ber of users. 


Western Desks 


afford good service, look well and can be 
sold at fair prices. 


Western Furniture Company 
Blair Ave. and Palm St. 
St. Louis,’ Mo. 
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FURNITURE 


PYYYTUITIVILEVITTUET AVIS IVTEITIT ENTE 


Consisting of 
Costumers 
Hall Trees 
Wall Racks 
Umbrella Stands 


Mirrors 


se sapeasessabenestereny 


Thsd, SenGRODTAORDAT EY LbROAAN BADER GS 


Made in the following 
finishes 


Oxidized Copper 
Statuary Bronze 
Gun Metal 
Brass and 
Nickel Plate 


TasabsSURURORG TENG T ED CaFOP ORT AE 7 


Send for Catalog A 


DETROIT RACK CO. 


407 Elmwood Avenue 
DETROIT, MICHIGAN 


——— 







No. 7 
Hall Tree 


PTININTIITININILILIIIIIIN ET ee 


[2 


UCTIMEATITT ITT 















| 


ADURUERUTECULLORULERTUETRALET 


UsPOI,, YOVR STOCK OF 
a _TYPEWRITERPAPER 














CCOCGODECROLCGRDULERLOLCQCEULRACORUARULECRRECEERREGRTUae 









Are you acquainted 


with*our lines? 
Index Cards in three grades and 
all rulings and colors 
Filing Folders in all weights 
Index Guides all sizes and styles 


rs 
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TALOGVE / AND DISCOVNTS ON REQVEST 
PaPER COMPANY, Inc. 


MARV FACTVRERS 


131 West 24 STREET NEWYORK,N.Y. 
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ers, and adding and calculating machines. Quotations 
should be given f. 0. b. New York. Reference. 

See also No. 32,295, under Other Machines. 

Furniture. 

32,302.—A firm in Spain desires to correspond with 
manufacturers and exporters of office supplies and furni 
ture, with a view to securing agencies for the sales of 
these goods in Spain. Correspondence may be in English; 
Spanish is preferred. 

See also No, 32,191, under Adding Machines. 

See also No. 32,295, under Other Machines. 

See also No. 32,396, under Stationery. 

General. 

32,289.—A company of importers in The Netherlands de- 
sires to purchase and secure an agency for everything that 
can be imperted to Holland and the Dutch East Indies 
Correspondence is invited from manufacturers of every 
class. Quotations should be given c. i. f. Amsterdam. Pay 
ment, cash against documents. References. 

32,305.—A member of a firm in Uruguay is in the 
United States and desires to secure the representation of 
manufacturers for the sale of various lines of goods in 
Uruguay. 

32,306.—A commercial agent with his main office in 
London, England, is about to make a business trip to 
Russia. and desires to make connections with American 
manufacturers for the sale of their products in that coun- 
try. References, 

Other Machines. 

32,295.—A merchant firm in the Netherlands desires to 
purchase office furniture and equipment, typewriters, dupli- 
cators, copying machines, calculators, and safes. Saeed 
tions should be given c. i. f. Rotterdam or f. o. b. New 
York. Terms, cash payment in guilders against documents 
in Holland, or cash in New York against documents. 
References. 

Paper. 

32,168.—A manufacturers’ agent in Palestine desires to 
receive the exclusive agency from manufacturers for the 
sale oi clothing, hardware, paper, and paper goods. Quo 
tations with catalogues and full information are requested. 
Reference. 

32,241.—A general agency firm in South Africa desires to 
secure the representation of manufacturers and shippers of 
clothing, hosiery, drapery, underwear, woolen and cotton 
goods, overalls, etc.; boots and shoes, provisions generally, 
canned goods, jams, sauces, confectionery, etc.; chemicals, 
paint, patent he Sey etc.; paper and paper bags, crock- 
ery, giassware, chinaware, automobiles, motor cycles, and 
agricultural machinery. Reference. 

32,256.—A merchant firm in Mexico desires to purchase 
500 reams of paper, note and legal size, similar to samples 
which were forwarded, and may be examined at the Bureau 
of its district offices. (Refer to file No. 130503.) Prices 
f. o. b. New York or San Francisco, or c. i. f. Mexican port, 
and the weights of paper per ream should be submitted. 
Correspondence should be in Spanish. References. 

See also No, 32,263, under Stationery. 

See also No. 32,386, under Stationery. 

See also No. 32,215, under Typewriters. 

See also No. 32,371, under Typewriters. 

See also No. 32,383, under Typewriters. 

See also No. 32,396, under Stationery. 

Stationery. 

32,200.—A commercial corporation in France desires to 
secure the exclusive representation for the sale of office 
supplies of all kinds. Correspondence should be in French. 

32,242.—A firm in India desires to purchase and secure 
an agency for electrical goods, stationery, colors, varnishes, 
“es glassware, and candles. Quotations should be given 
¢. port of India. Terms, c ash with order. References. 

32.33 4—An import firm in India desires to secure an 
agency for the sale of piece goods, shirtings, zephyr, linen, 
linings, silks, velvets, woolens, and cloth of every descrip 
tion; brass and copper sheets, embroidery, haberdashery, 
knit goods, stationery, laces, gold and silver thread, fancy 
goods, sundries, and colors, of all qualities, and in large 
amounts. Quotations should be given c. i. f. port in India 
Terms, 30 days sight through India bank. Reference. 

32,363.—A sales agency firm in India desires to secure 
the sole representation of manufacturers for the sale 
throughout India of hardware, electrical accessories, elec- 
trical lamps, textiles; mill, gin, and railway supplies; ma- 
chinery, hosiery, glassware, sewing machines, motor cars, 
motorcycles, bicycles, stationery, paper, sizing ingredients, 
heavy chemicals, drugs, pharmaceutical preparations, bed- 
steads, bentwood furniture, phonographs, telephones, etc. 
Samples, catalogues, and terms are requested. References. 
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G UiLULIQOUNNULIOUSOLSL0000 LUTHUOLTO ASLAN 
raywood Price $35.00 Each 
No offi let h 
All Purpose Envelope Sealer po my 
one year. 
: Write for particulars. 
DOL IUUNTDU0N A000. 






The fastest and sim- 
plest machine for 
sealing envelopes. For 
speed of operation and 
simplicity of construc- 
tion it cannot be ap- 
proached. The Gray- 
wood Envelope Sealer is 
positive in action; no 


belts or springs to stretch or break; noth- 
ing to wear or get out of order; nothing to gum up; cleanly in operation. 


Graywood Mfg. Co., Lynn, Mass., U. S. A. 


Write for particulars regarding agency arrangements. 
Some very desirable territory is open. 


Heer 


HONNVENLOOUUNUE LITE 


IUVIUUUUALAC 


= 


1.000000 0,0 





MODERN MERCHANTS USE “MODERN” GOODS 


Made By HOGE MFG. CO., Inc., N. Y. 


ORDER NOW! WE ARE SPENDING 
BE THOUSANDS 
MODERN IN 
AND ADVERTISING 
STOCK FOR 
YOU 
Modern Merchandise 
Profit for See 
Jobber and Dealer May System 





MODERN PROPELLING PENCILS 
Silver Finish 








Sample Dozen $6.00 THE HOGE MFG. CO., Inc. 


215-219 FULTON STREET, N. Y. CITY 
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Your CUSTOMERS KNOW BADGER Post BINDERS 


No primary “missionary work” nor strenuous selling 
talk is needed when you're selling Badger Binders. We've 
sold them to the public for you—by means of widespread 





and continuous advertising—and by making loose leaf 
devices that live up to each and every claim we have 
made for them. The value of Badger Loose-Leaf Devices 
is recognized everywhere—discriminating buyers ask for 
them again and again—by name. 


Steady, Repeat Profits—for YOU!!! 


When they’re once sold, Badger Binders stay sold. Re- 
peat orders that specify BADGER Binders will keep a 
steady stream of profits coming to you, with little addi- 
tional effort necessary on your part. Though they cost a 
little more than ordinary binders, their true worth is rec- 
ognized—and customers insist on having them. 





As an aid to Good Will, Badger products are without a 
peer. It will pay you to anticipate your needs for the 


coming season and to ORDER NOW! 
Write Dept. 4 for our 1920 Sales Plan 





* 














THE HEINN CO. (Se) MILWAUKEE wx 
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MON BUREAU 


THE FRENCH MAGAZINE OF BUSINESS OF 
SPECIAL INTEREST TO ALL BUSINESS MEN 
AND MANUFACTURERS. 








T the present time, these are the hours that count. At a 

period when reconstruction, national and commercial, is so 
much talked of, the true business man must extend his trade to 
foreign countries, or, if he already deals commercially with 
foreign countries, he must enlarge that trade. France is a 
good buyer and goods which prior to the war were not needed 
are now eagerly sought after. The moment is now ripe for 
you to extend your trade. You should subscribe to MON 
BUREAU, the leading French business magazine, read 
throughout commercial France, Belgium, Italy, Spain, etc., and 
advertise in this magazine for any goods you may have to sell. 


It has been proved that advertisements inserted in MON 
BUREAU bring trade to the advertiser. The Advertising De- 
partment of MON BUREAU specializes in writing advertise- 

ments that “pull”, as well as illustrating English copy into French. 
If you are looking out for an agent, MON BUREAU can find you one. All information gratis. 
Specimen number gratis. Write today to the Advertising Manager, 


MON BUREAU, 52, rue des Saints-Péres;s PARIS, FRANCE 
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32,386.—A firm of importers in Syria desires to make 
connections with firms for the sale of textile goods of all 
kinds, silks, hosiery, underwear, hardware, glassware, iron 
and steel ware and utensils, tools, stationery, wrapping 
paper, haberdashery, laces and lace goods, ready-made 
clothing, groceries, provisions, and canned goods. 
32,396.—A firm of general importers and exporters in 
Syria desires to get into business relations with manu- 
facturers and exporters for the sale of general merchan- 
dise, hardware, glassware, porcelain, pottery, iron safes, 
iron beds, lamps of all kinds, pumps, stoves, paper, card- 
board, stationery, and cigarette paper. 

32,408.—A commercial agent in Egypt desires to secure 
an agency from manufacturers for the sale of hosiery, 
cotton goods, woolen cloth, boots and shoes, leather, paper, 
and glassware. Quotations should be given c. i. f. Alexan- 
dria or Port Said. Payment against documents at destina- 
tion. References. 

32,432.—A merchant in Canada desires to secure an 
agency for the sale for manufacturers of transfers, litho- 
graphing, cartoons (folding boxes), playing cards, sta- 
tioners’ supplies, advertising novelties, papers for printing 
and lithographing purposes. Quotations should be given 
f. o. b. Montreal. Terms, to collect commission from firm 
by contract. 

32,447.—An importing firm in India desires to be placed 
in direct communication with manufacturers of hardware, 
engineer’s tools, iron and steel products, such as mild 
steel plates, bars, angles, rivets, bolts, nuts, annealed 
wire, and barbed wire; industrial, agricultural, and textile 
machinery; ginning, weaving, and spinning parts of ma- 
chinery; electrical goods, provisions, perfumery, motors, 
and dynamos, stationery, and sundries, and colors and 
chemicals. References. 

See also No. 32,215, under Typewriters. 

See also No. 32,302, under Furniture. 

See also No. 32,329, under Typewriters. 

Typewriters. 

32,215—A merchant in Turkey desires to secure an 
agency for the sale of drygoods and notions, hardware and 
tools, tinware, cobblers’ supplies, paper, inks, typewriters, 
general office stationery, upholstering supplies, electrical 
supplies, metal products, leather for binding, porcelain 
ware, aluminum ware, glassware, rope and cordage, hides 
and leather, shoes, and overshoes. Quotations should be 
given c. i. f. Turkish port. Payment, cash against docu- 
ments. Reference 

32,329.—A company of stationery and paper dealers in 
Danzig desires to purchase and secure an exclusive agency 
for the sale of first-class typewriters, with visible writing. 
Quotations should be given c. i. f. Danzig. Correspond- 
ence should be in German. Reference. 

32,371.—The French representative of an American firm 
is in the United States and desires to purchase and secure 
an agency for the sale in France of agricultural implements, 
machinery, oils, paper, hardware, typewriters, iron and 
steel goods, grain, meats, canned goods, leather, and other 
articles needed in that country. References. 

32,383.—An importing company in Italy desires to enter 
into commercial relations with manufacturers and export- 
ers for the sale of kitchenware and household commodities, 
printing materials, inks, paper, typewriters, agricultural 
machinery, lumber and timber, railway supplies for small- 
gauge railway, colors, dyes, and stationery, etc. Refer- 
ences 

32,410—A merchant in France desires to secure an 
agency for the sale of typewriters. Correspondence may 
be in English. References. 

See also No. 32,191, under Adding Machines. 

See also No. 32,295, under Other Machines. 





Studies on Enameling Sheet Steel. 


The Bureau of Standards, Department of Commerce, has 
included in its researches of late a study of the “fish scal- 
ing” of enamels for sheet steel. A report recently made 
includes the following information which may be helpful 


to manufacturers. 
* * * 


The jumping off of small particles of enamel, which re- 
sults in the defect known in shop practice as “fish scaling,” 
is probably the most serious defect to which enamels for 
sheet steel are subjected. It occurs intermittently in prac- 
tically all the plants manufacturing this class of material 
in this country and entails losses running into millions of 
dollars to the manufacturers. At the request of the Metal- 
ware Manufacturers’ Association of America, the Enameled 
Metal Division of the American Ceramic Society, and of a 
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BUXTON 


KEY KASE 


advertised in 


LITERARY DIGEST, AMERICAN 
INDEPENDENT, SYSTEM, LESLIE’S 


and thru other effective channels. 


Flat, smooth, neat—fits vest or 
hip pocket or ladies’ handbag 
without bulging. Saves clothes. 
Keys easy on, easy off, easy to 
locate even in the dark. Each 
hook holds two. 


A LIVELY SELLER ! 


Whoever carries keys 
needs a Key Kase 


and our advertising, reach- 
ing hundreds of thousands 
of men and women pros- 
pects, sends them to your 
store. 
























RETAIL PRICES 


4 BeOS. ..ccccccescsouee 
6 Hooks ... 


eee eee eee 


8 Hooks....... cccce sQnene 
Goat Morocco Lined 
4 SRE onc¢08esen0e 85e 
C: MOORS 6 cc cncuses . 1,10 
BS BOOKS ccccctcoccs - 1.25 
Genuine Seal 
(Gold Plated Hooks) 
S TEOOMB «<iscccccssccet $1.75 
© Bee. ss.4040%008 5 2. 
GS Weeks: 2 is<é¢0cu0esne 2.75 


Write for Dealer Offer 
L. A. W. NOVELTY ©O., 
Dept. P, Springfield, Mase. 











You will be well repaid 
in extra sales if you will 
display 





It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 


A larger size of My 
Finances has been published 
to meet many requestse— 
wider columns and more 
writing space, 

My Finances is already an 
established, steady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 





Quality Quality 

F KF 

Size 6%x3%—No. 308.........4. $3.50 $4.50 
Size 8%x5%—No. 31l........6. 4.50 5.75 


Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 


Send for samples on 
and dealers’ discount. Whace 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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A P ENCIL Sturrenep Careruity On 


one of our pencil sharpeners will outlast any other 
and will readily convince you of the superiority 
of the 


**APSCO”’ Line of Pencil Sharpeners 


Comprising eleven different models, ranging in 
price to suit everybody’s purse. 


REMEMBER THAT 


“Less Than the Best” is not economical and that 
a dependable pencil sharpener insures increased 
efficiency on the part of the user. 


You can serve your customers best by displaying 
the entire line, in order that you may aid him in 
making a selection. Point out to him that, while 
both the Chicago and Giant are dependable Ma- 
chines, they have, like most of us, their superiors. 
Demonstrate the additional advantages of the 
Dexter, the finest hand feed pencil sharpener made 
or possible to make. Draw his attention to the 
automatic point adjuster, to be found on _ each 
model excepting the two lowest priced ones re- 
ferred to above, and which permits any point to 
be produced, be it blunt, medium or fine. Show him 
the advantages of the automatic feed pencil sharp- 
ener, which positively eliminates pencil waste. Also 
be sure and tell him that with the exception of 
the Chicago, all models will accommodate all sizes 
of pencils and crayons. 


We issue a catalogue fully describing each machine 
and which also contains other interesting station- 
ery specialties. It Is Yours for the Asking 


Automatic Pencil Sharpener Co. 
Dept. A, 58 E. Washington Street, Chicago, IIl. 











A Single Pass Licks It 





“THE LICKER” 


A desk machine for moistening envelopes so 
constructed that a perfect film of water is dis- 
tributed semi-automatically over the mucilage 
as the envelope flap is passed between the 
rollers. 

Moistens only the mucilage. Takes up small desk space. 
Does not wipe mucilage off flap. Ornamenta! in its appearance. 
No pressing or hoiding required. Practically unbreakable. 


Needs no cleaning. Will not wear out. 
Absolutely guaranteed. 


See $2.50 
NICKEL-PLATED......... fetainseaeooen .. 3.50 
SILVER-PLATED . as----2 6.90 


MANUFACTURED BY 


THE G. J. CONLIN CO. 


FORD BUILDING, DETROIT 
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large number of individual manufacturers, the bureau is 
carrying on a comprehensive research in an endeavor to 
discover the cause or causes of this defect and the methods 
of controlling and eliminating it. This investigation was 
begun in July, 1919, and has been conducted energetically 
ever since. 

Up to the present time the bureau has made ninety 
melts of enamel comprised of twenty-one different compo 
sitions. These have been subjected to various treatments 
in firing and melting and have been applied in various 
ways to several kinds of steel. In all, over 4,000 sample 
enameled plates have been made up to date. This work 
has demonstrated that one of the most important factors 
in the production of fish scaling is too severe heat treat 
ment in the firing of the enamel. Excess heat treatment 
may consist of firing the enamel at too high a temperature 
or of holding the enamel in the furnace for too long a time 
at a given temperature. Other important factors are the 
composition of the enamel, the physical and chemical 
characteristics of the underlying metal, the method of 
melting the chemical mixtures used in making the enamels, 
and the shape and weight of the metal pieces that are 
enameled. These various factors have been investigated 
to a certain extent in this work and will be studied more 
thoroughly as the investigation progresses. 

The data obtained in this investigation up to the present 
time has enabled the Bureau to be of very material assist 
ance to several manufacturers in eliminating this trouble 
It seems very probable that the competition of the investi- 
gation as now planned will definitely eliminate fish scaling, 
and likewise settle the interesting question of what is the 
physical basis of the phenomenon. 


Rhythm for Typewriters. 
A news dispatch from Cleveland, Ohio, in March made 
much ado about a plan carried on in East high school for 











MUSIC HELPS NIMBLE FINGERS MASTER TYPEWRITER. 
Photo by Alden Brown, The Chicago Daily News. 


the training of typewriter students. The talking machine 
was used to play music of the day while the typists were 
working on the old practice sentence, “Now is the time 
for all good men to come to the aid of their party.” 

This is really “old stuff.” The music machine has been 
used in the Hyde Park high school, Chicago, for three 
years, to aid the students in acquiring the rhythm in 
tvpewriting so essential to effective results. The phono 
graph is kept in operation while the students are prac 
ticing at keyboard fingering. The idea was adapted from 
a practice among cigar makers, who for many years have 
used either music, cr the services of a reader, to while 
away the time while they were rolling cigars. In Chicago 
march records are largely used, although some dance 
records are also played. According to the supervisor of 
commercial work in the Chicago high schools the use of 
music in typewriting classes aids the students to develop 
evenness of touch, speed and accuracy. In addition to 
the Hyde Park high school, talking machines are also 
used in the commercial courses of the Bowen, Parker, 
Hibbard and Calumet schools in Chicago. 


Aleppo Consulate Wants Catalogues. 


+ 


The American Consulate at Aleppo, Syria, is revising its 
catalogue file and bringing it up-to-date. Manufacturers 
are requested to send catalogues, printed in English and 
French, and prices should be stated c. i. f. Beirut and 
\lexandretta, Syria. 
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Shipments 
Quick to You 


Goodline “Metal Tip” Guides 


are shipped more rapidly than you may expect. We dis- 
patch in from one to ten days from the receipt of order. 


Our good service to dealers is augmented by the service which Goodline “Metal 
Tip” Guides give the user. Note that the metal tip reinforces the guide imme- 
diately below the printed tabs. This is why Goodline “Metal Tip” Guides outlast 
any other press board Guide on the market. There is nothing like the Goodline. 
All liability to tear or crack is removed. The triangular form of the metal tip 
eliminates the chances of its tearing off or dog-earing. The metal tips are ja- 
panned individually after being formed, so there is a continuous, firm coating of 
enamel. It cannot flake off or be rubbed off as occurs when the tip is formed 
after japanning. Goodline “Metal Tips’ do not develop surface rust. 


For prices and full information address 


Goodline Manufacturing Company, Kent, Ohio 


New York Office: 368 Broadway 
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Put Character Into 
Your Glassware Stock 


You can make your display distinctive by concen- 
trating on the 
New Martinsville Line 

of Ink Wells, Sponge Cups, Pen Trays, Ash Receiv- 
ers and Novelties. Designs are modern, the glass 
is clear, and breakage in service is negligible. We 
duplicate our cut glass designs in pressed ware, thus 
doubling your chances for sales. 

Write for the New Martinsville Catalogue of De- 


signs. 


The New Martinsville Glass Manufacturing Co. 
New Martinsville, W. Va. 
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PEET'S 


Patent Improved 


TRIANGLE PAPER CLIPS 


HOLDS PAPERS SECURELY 
Patented May 22, 1917 


Only after trying this new paper 
clip can you appreciate its superi- 
ority. It is so easy to slip on, and 
it holds the papers, etc., absolutely 
firm. The patented crimp does the 
work. It will be worth your while 
to send for samples and prices. 


If your stationer does not carry them, 
write us direct. 


PEET BROTHERS 


618-20 Cherry St., Phi.adelphia, Pa. 











Stop That Waste! 
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‘GET IN|} th° CIRCLE" 
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of CARRIB USERS 


Carbon paper is more than a mere repro- 
duction sheet 


IT IS A FIXED EXPENSE 
You quickly reduce this expense when using 


Carrib Brand 
Carbon Papers 


Clean, clear, color-full copies—maximum 
of wear. 


A PAPER FOR EVERY PURPOSE 


Shipped direct from our factory—at a sub- 
stantial saving. Samples and prices upon 
request. Multigraph and Match Ribbons 
that satisfy the most critical. 


Immediate delivery—any quantity. 


Carrib Mfg. Corporation 


46 Stone St., ROCHESTER, N. Y. 
*“*Carrib means quality’”’ 








Your Stockroom Is Here 


Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in office 
— and store. Note the 

list of Rockwell-Barnes 


Brass or Steel 

Papers— ; 
Bonds Products and check it 
Blotting 
Manifold 
Mimeograph 
Penmanship—Ruled 

and Unrul 

Railroad Manilas 
Railroad Tissues 
Ruled Journal Papers 
Ruled Record Papers 
Typewriter 


Adding Machine Rolls 
Carbon Copy Binders 
Carbon Papers 
Clipboards 

Counter Books 
Figuring Tabs 
Impression Books 
Journals 

Metal File Boxes 


against your wants. 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Perforated Memo Pads 

Railroad Special Books 
and Papers 

Records 

Ruled Papers and Books 

Scratch Pads 

Stamp Pads 

Stenographers’ Note 
Books 

Stenotype Rolls 

Tally Books 

Train Orders 

Typewriter Oil 

Typewriter Ribben 

Vertical File Holders 

Waybill Books 


Rockwell-Barnes Co. 


Manufacturers of Stationers’ 
Specialties 


700 Munn Building 
Chicago, III. 
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Foreign Markets for Inks and Pens. 

Several United States consuls contributed recently to a 
symposium on foreign markets for inks and pens, printed in 
Commerce Reports 

China, 

American, British and Japanese inks are on sale on the 
\moy market. Heretofore the Japanese inks have had the 
largest sale, but, of late, stocks of these inks are not 
moving. The bulk of the trade is for supplying the thou- 
sands of school attendants. With this class the popularity 
of the Japanese inks have been due not to price, but to 
the fact that they could be obtained in smaller quantities. 
Instead of paying twenty cents (Chinese fractional cur- 
rency) for a two-ounce bottle of American ink, the student 
prefers to buy a half-ounce bottle of cheaper quality ink 
at five cents. Many of the bottles in which Japanese inks 
are sold are of novel shapes resembling miniature inkwells. 
Each bottle has a small wire ring attached to a cord, for 
use in carrying the bottle on the finger or attaching it to 
the handle of the school basket. Some ink is bottled lo- 
cally in crude one-ounce bottles; this ink may be either of 
Japanese or Chinese manufacture. American and British 
inks are also on the local market in quart containers 

The usual color here is blue-black, but some red ink is 
ilso sold. The retailer buys his stocks at fifteen to twerity 
per cent discount from the retail prices. Japanese ink 
comes twelve bottles to a paper box; American inks on 
this market are packed thirty-six bottles in a wooden box. 

Both American and Japanese pen points are on the mar- 
ket. The Japanese article retails at the rate of about $1.00 
United States currency, per gross, and the American 
points sell at $1.60 per gross, retail. The Japanese pens 
quickly corrode. This is a very damp climate, and the 
best sale is for a pen which will not corrode easily. 

There is practically nothing used in the way of display 
fixtures in marketing these goods. Posters would perhaps 
constitute the best means of advertising such a line here. 
Although the local demand is not large, an importer of 
inks will find a market among students throughout China. 

Costa Rica. 

Costa Rica, with its population of 450,000, offers no 
greater market for writing materials than would be found 
in an American city of 100,000 people, since about sixty 
per cent of the natives are of the peon class. The latest 
available import statistics are those of 1917, and show im- 
ports of writing ink in that year valued at approximately 
$1,000, and writing equipment, including pens, pencils, etc., 
$8,500. Ordinary black writing fluids in bottles such as are 
common in the United States are in general sale here. The 
retail selling price depends upon the stock on hand and 
the rate of exchange, which is a varying item. Shipments 
are made in the containers in which they are sold in the 
market. The usual assortments of steel pens are on the 
market and are put up in the same manner as in the United 


States. Some manufacturers of pens furnish display fea- 
tures. Many importers here obtain their supplies through 
export houses in the United States, from which country 


about ninety-five per cent of the ink and eighty per cent 
of the other writing materials come. The trade is 
canvassed by salesmen who visit the larger centers, from 
which centers dealers in the villages are supplied. 

pain. 

Most of the ink sold in the Bilbao consular district is 
imported from the United Kingdom. Germany formerly 
sold considerable cheap ink here. A few small factories 
in Barcelona also supply an inferior grade of writing fluid 
Some ink has made its appearance from the United States, 
but this has not as vet built up a reputation for quality. 
However, with a little care and with prover marketing 
facilities American exporters will win a good share of the 
Spanish business. 


also 


Good writing ink is sold in Bilbao in bottles of one- 
eighth, one-fourth, one-half, and one liter. Prices vary 
somewhat, but run from 0.75 pesetas (14.47 cents) to 6.25 


pesetas ($1.20) according to quality and quantity. Quota- 
tions should preferably be made c. i. f. Bilbao. It will 
probably be necessary to make terms from thirty to ninety 
days’ sight in order to do business in this market. 
Uruguay. 

British and German inks were most in 
One British brand has been known 
here many years, and has an excellent hold on the 
market. Pelikan brand (German) also enjoyed a very 
good reputation, and after the supply was cut off the ink 
of this brand in stock brought as much as $2.07 and °$2.59 
per liter. In recent years certain brands of American inks 
have been pushed and have gained a foothold. American 
inks are said by some dealers to be too thin, and this 
is said to be an obstacle to their rapid adoption by com- 


Before the war, 
demand in Uruguay 
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The Tenacity Line 


Represents Known Values 
You can sell our leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 


loose 


finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 


takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 


* 


Service durability is assured by electrically welding the metal 
parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. 

Use our large capacity binder in connection with a ledger rack and 
obtain an ideal combination for machine-posting. 

Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 


Reading CINCINNATI, OHIO 




















Put the Punch into Your Sales 


OFFICE 
PUNCHES 





RIVEF 


Unusual Profit for You 








Attractive counter 
easel sent with each 
order. 

Punches put up in 
factory sealed boxes. 
A clean and easily 
handled, quick sell- 
ing shelf stock. 





DOCUBLE Hole Binder Punch is only one made punchin 

two standard (3/16 in. and ¥% in.) holes for loose lea 
binder sheets. Eyelet Punch punches and fastens heavy or light 
thicknesses of paper with neat, maroon, easy-squeeze eyelets; 
permanent fastening, or instantly removable with same punch. 
Cutter Punch pierces heavy thicknesses of paper for 
Prong Fasteners. 


Deep throats, long handles, easy leverage. Retail for $2.50 
each in factory sealed packages, dust and rust proof. 
Supply of fasteners goes with Eyelet and Cutter Punches. 
Dealers write today for 


special offer. 


RIVET-O 


MANUFACTURING CO. 
Dept. P 
ORANGE, MASS. 
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WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3, 4, Sand6 
SPACE BASKETS 


BUILD-UP TRAYS 


MAIL and TAPE 
BASKETS, etc. 


crest otae 
UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 


ERLESS SANITARY LINE 





PEERLESS SANITARY LINE 


PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, Ill. 


Write for Catalogue O 














No. 3 Rivete 3 
Machines Black Enam sh 
F shed with 200 Eyelets 22” gauge o 
each Machine 





Defiance Manufacturing Co. 
384 Broadway 
New York 


Manufacturers of 


Stationery Specialties 
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mercial houses. When the lasting qualities of the British 
brands in use here are known through long experience, 
there is a natural hesitancy in trying an unknown brand 
Ink is imported in all sizes from one ounce to one liter 
The chief demand is for blue-black, but all the usual col- 
ors are carried in stock. The fairness of American man 
ufacturers in dealing with complaints has made a very 
favorable impression on the market here. 

Ink pencils come largely from the United States at 
the present time, although before the war Germany was 
the principal source of supply. Dealers state that for 
banking and commercial purposes, when carbon copies are 
required, the American ink pencil is found somewhat soft. 
The retail price of ink pencils is ten centesimos (10.34 
cents) each, and there is a fairly large demand 

3ritish manufacturers appear to have a firm hold on 
the market for pens. The demand is almost exclusively for 
pointed pens, with or without a rounded tip. American 
pens are beginning to enter the market. 

The practice of supplying display fixtures for the sale of 
pencils and pens is a common one in this market 

Women in British Industry. 

The American Chamber of Commerce in London calls 
attention to the action of the British labor ministry rec- 
ognizing the need of extending assistance to women who 
entered Britain’s industries through causes having root in 
the war. The growing number of women in competitive 
fields of labor in the United States and Britain is signifi- 
cant, and the steps taken in either country to grapple with 
the problem are being closely studied 

A reliable estimate received by the American Chamber 
placed the number of women now working, or seeking 
work, in Britain at a million more than in pre-war days, 
among them being many who formerly lived on limited but 
stationary incomes, and also have now been compelled to 
join the workers in order to make their depreciated in 
comes meet the greatly increased costs of living. The 
British ministry of labor has constituted a standing com 
mittee on women’s training to consider, devise and execute 
special schemes of work and training for the thousands 
thrown out of employment since the signing of the 
armistice. Despite many women being better qualified to 


day to act as wage-earners in trade, the fact remains that 
apart from their positions being required for den lized 
army and navy men, British trade unions have strongly 
opposed the retention of women in industry on various 
grounds, the chief being that their continued employment 
would eventually tend to lower the standard both of wages 
and of work. 

It is therefore with a view to relieving the existing dis 
tress among women in Britain that the standing committe: 
on women’s training has been organized. Medici: law, 
domestic service, physical culture, advanced cookery, and 
clerical work are among the subjects in which instruction 
leading to professional careers will be offered to women 
by the committee, which will be further assisted in its work 
by the gift of £500,000 made for this purpos the 


National Relief Fund. 


Paper Tape an Old Swiss Industry. 


\ review of the paper trade in foreign countries, pul 
‘lished in Commerce Reports, includes an item on the 
manufacture of paper tape in Basel, Switzerland 

: *« © 


Paper tape has been made in Basel for more than fifty 
vears. This being the center of the silk ribbon industry, 
and the tape having been made for rolling silk ribbons, 
the paper cutters readily adjusted their machines to the 
cutting of tape for the use of adding machines and cash 
registers. The prices in the local market for cash register 
and adding machine tape are $2.50 per seventy-five-foot roll 
of twelve-inch width ($2.90 for fifteen-inch width) and $7.50 
for seventy-five-foot roll of thirteen and one-half-inch 
width for checks ($7.90 for sixteen-inch width) 

Up to the present time machines for holding, moistening 
and cutting gummed paper rolls have been imported from 
England. The Progress sealing machine is the best known 
in this market. At present Austria is offering gummed 
sealing tape at five crowns (about $0.05 at present ex- 
change) for a roll of 720 feet; the printing thereon in 
Switzerland costs about twenty cents a roll. For the pres 
ent this price practically excludes other tapes in rolls of 
the same kinds; but, like all other materials temporarily 
lowered on account of favorable exchange, prices will soon 
adjust themselves for international trade. 

The paper bags used in Basel are chiefly of Swiss manu 
facture. Paper towels, napkins, and toilet paper are both 
imported and manufactured in Switzerland. 
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Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. With a 


Golding Cutter 


—Zip it is done in an in- 
stant and the edge is 
clean and straight. 


The Pearl Cutter 
Made of iron with steel knives. 


Very durable— 
easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


We make also a line of 
Power Cutters, Small Table 
Card Cutters, Printing 
Presses, Tableting Presses 
and Printers’ 


Dealers Wanted 


Golding Mfg. Co. 
Franklin, Mass. 


Te ols. 





The Golding Cutter 








STOCK CERTIFICATES 
MORTGAGE NOTES, DIPLOMAS, 
BONDS 


STOCK CERTIFICATE BINDERS 
PERFECT ATTENDANCE CERTS. 


INSURANCE POLICIES 
CERTIFICATES OF AWARD 


BOUND AND LOOSE-LEAF 
CORPORATION RECORD BOOKS 
QUALITY ART BLOTTERS 


CALENDAR CARDS 
MAILING CARDS 


GOES ae ’ 


SAMPLES ON REQU 
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Every Day Satisfaction 


is a necessity when you sell inks. 


Every dip in a satisfactory ink is as- 


surance of re-orders. An _ unsatis- 


factory ink leads users to vow to buy 
elsewhere 


the next time. 


“Penart” 


writes smoothly, eas- 
ily and flows uniform- 
ly. It has a gallo- 
ferric base. Writes 
blue and quickly turns 
to intense black, 
which is permanent. 


IBLVE BLACK. an 


art 
Write 
of “Penart”’ 
Adhesives. 


for the catalog 
Inks and 


FLwipD 


LA. as a IN “ONE 


The Commercial Paste Company 
Columbus, Ohio, U. S. A. 














THE BEST QUALITY 
COSTS THE LEAST 


In all lines of merchandise you 
usually find economy, not in cheap- 
ness but in true worth. In adding 
machine rolls you can be sure of 
full value in 


WALI 


zADDING MACHINE PAPER» 
‘*‘The Guaranteed Roll’’ 


Standard sized rolls to fit regular 
adding machines. 50 roll and 100 


roll cases. 


WHITE AND BUFF COLORS 
Sold by Good Stationers 


Manufactured by 


GEORGE BANTA PAPER CO. 


MENASHA, WISCONSIN 








OFFICE 





APPLIANCES 





THAT TELL 
THE STORY 


PHOTOGRAPH 


Photographs for advertising purposes and 

for salesmen’s albums. Office installations 

and equipment photographed. Specialists 
in cffice appliance photography. 


PEYSER & PATZIG exotocrarners 
37 E. 28th Street, New York Mad. Sq. 8354 
Official Photographers National Business Show 





Where 
Else Can 
You Find 
Such 
Utility? 













Note that the adjust- 
able shelves are load- 
ed with miscellaneous 
articles. 

Here is a steel cabinet of unmatched storage facilities. 
And its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable sheiving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on l1-in. centers. Shelves can 
be divided into pigeon holes by vertical partitions spaced 
on 2-in. centers. 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 














Acquaint Yourself 


With Our Line of 


“ADVANCE” 


FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 








wet 


2719 Franklin Ave., St. Louis, U. S. A. 


In replying kindly mention thie ad. 





Wright Desks are carefully 
and thoroughly built for 
that long term of useful- 
ness which steady conser- 
vative American Business 
is likely to need. 


Wright Desk Company 


Rockford, Illinois 
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Atlanta, Ga. 

Ivan Allen, of Fielder & Allen Company, was one of 
Atlanta’s influe: patients in February Upon his recov 
ery Mr. Allen went to Florida to build uy 

Boston, Mass. 

James W. Twohill and A. F. Rebhan, who have been 
doing a general stationery business for two years, have 
incorporated as the James T. Twohill Company witl 
capital stock $50,000 

The Gaines Products Corporatio! has been incorpor 
ated to manufacture stationery specialties sponsors 
Samuel S. Gaines, Somervil'e, Mass.: James E. Handy 
New York, N. \ George M. Faulkner, Brighto Mass 
Capital stock, $100,000 

Chicago, Ill. 

Charles H. Black & Company, 608 South Dearborn 
Street, office supplies, has joined the Chicago Ass o1 
ol ommerce 

E. Y. Horder, of the Horder Stationery Stores, has re 


turned from his Winter home near Mobile, Alabama H« 
iped the hardships of a Chicago Winter only to meet 
the rigors of a belated Chicago Spring 
Fall River, Mass. 
George Dover, proprietor, has opened 
handling a line of stationery and offic: 


esc 


The Dover Press, 
a retail departn ( 
appliances 


Fresno, Calif. 


The Office Supply & Equipment Company has recently 
opened at 2916 Ventura avenue. 
Gadsden, Ala. 
Stationery and office supplies have been added to che 


lines carried by the Howe Printing Company, 315 Chest 
nut street. 
Hammond, Ind. 


The Weis Drug & Stationery Company has incorporated 
her« Capital stock, $30,000; incorporators, Joseph W 
Weis, G. F. Weis and Elizabeth C. Weis 

Hudson, N. Y. 
The capital stock of Marsh & Bachman, stationers, has 


been increased to $90,000 
LaFayette, Ind. 
It is reported that the stationery 
Herbert has sold to Decker Brothers, 


La Varne, Calif. 


store of Kimn er & 


Anderson, Ind. 


peen 


The Frasher stationery store has been bought by 
Charles R. Eshelman. A printing department will be 
added to the business. 

Middletown, Conn. 

The Strong Paper Company has been incorporated to 
manufacture stationery. Capita! stock, $6,000; incorpora- 
tors, F. A. Strong, G. E. Parker and John D. Steel 


Missoula, Mont. 

s purchased the Offic 
New York, N. Y. 
Hastings have opened a store at 42 
fice supplies and stationery. 

a. 


Claude E!der | 


Supply store 


Gundele & Nassau 


street, handling o 


David E. Fishel 
$50.000 


1977 Broadway, has incorporated with 
» conduct a stationery business. 
k * * 


capital of 


The Eastman Paper Company, Inc., 17 Vandewater 
street, has joined the Merchants’ Association of New 
York 

J. P. Glaser, stationery and office supply buyer for Go'd- 
smith Bros., 91 Nassau street. was formerly of the firm of 
Waldinger & Glaser 

a a 

S. G. Rondinella, who is now covering New York City 

for the Aiken-Lambert Company, formerly traveled the 


mid-Western territory for the company 
, x * * 
The Belnap Press, Inc., has incorporated to conduct a 
stationery, publishing and printing business; capital stock, 
$275,000. The incorporator is E. N. Jones, Amityville, L. I. 
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The Ecconomo 
‘Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 
or wear out. 

Used in offices to stamp 
mail, telegrams, invoices, 
showing the hour of receipt. 
Useful in shops to show the 
starting and finishing 
time on jobs. 


Practical 


a perfect impression 
is assured at all times, 
as the die is mounted 
on a thick rubber 
cushion, and a flexi- 
ble connection  be- 
tween handle and die 
Low in so that 


assures a square impression. 
every department and every 
foreman can use 
them. Can’t get out 
of order. Price with 
No. 42 dates, die like 
sample, $4.00. 


Louis Melind Co. 


Designers and 
Manufacturers 
362-364 West Chicago Ave 
CHICAGO, ILL. 


We carry in stock com- 
plete line of Numbering 


cost, 


Sample Impression of ECONOMO 


Chly 
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Machines and Hand 
Stamps. 
NAV Q2N 1990 
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Abreast of the Times 


HE interval through which American 

industries have passed, featured by strain 
and stress of filling large war orders on record 
time and the problems of high prices and 
raw materials, is being succeeded by a period of 
advancement. Progressive manufacturers are lay- 
ing plans for better methods, more efficient equip- 
ment and a higher grade product. 

In accordance with cur established policy, the 
UNICN organization is adjusting itself to after 
the war conditions. New equipment and machinery 
have been installed, sources of supply for raw ma- 
terial are being extended and the opportunity of 
making connections with a well established, pro- 
gressive factory is now afforded to dealers in several 
new territories. Typewriter supplies will be pro- 
duced in grades to fill every need; the service will be 
the best that modern methods and reliable equip- 
ment can give. More than at any time in its his- 
tory, the UNION factory will be abreast of the times 


and in line with Progress 


FEATURE THESE BRANDS: 


XTRAGOOD SUMMIT APEX 


Union Ribbon and Carbon Company 
Main Office and Factory: 
Philadelphia, Pa. 


Front and Laurel Streets 


itt} 
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These Three Graces Anock out Three 
Disgraces-Pins, Dirty Erasers and 
Pa 


Aatves which mutilate your mail. 


Mr. OKAY says - Use 


99 WASHBURNES PATENT 
‘ok PAPER 

FASTENERS 
“The Clip with Bulldog 
3 PR be ae oe or NICKEL 









” Use the Sanitary 


een / 


TYPEWRITER — PENCIL 









These wonderful time-saving Office Necessities are well-known Stan- 
dards of the best type in office equipment, not because we say so but 
because they are recognized as such by constant users, as well as deal- 
ers, in all parts of the world. 


Write for Illustrated and Descriptive Literature with Prices. 


MADE SY 
THE O.K. MANUFACTURING CO. 
SYRACUSE. N.Y., U.S.A. 





The only graduated steel ruler on the market 


-T— 


Standard 
or Metric 
Measurements 








3 f ’ 4 kl 
@ 2 ° 6 od 7 
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Non-Slip 
Unexcelled 


¥ 
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‘ican, RULERS EXCEL 


IN ACCURACY, RELIABILITY 
AND CONVENIENCE 


Bookkeepers, draftsmen and artists all agree on the accu- 
racy, reliability and convenience of National Rulers, once they 
have tried them. The rubber base, preventing slip, is a popu- 
lar feature with draftsmen; the flexible body is a great con- 
venience to bookkeepers who must draw their lines over 
curved surfaces of bookleaves. The steel edge does not take 
ink from the pen and cannot smear the paper. National 
Rulers are graduated in both English standard and metric 
measurements and are thus useful all over the world. 

DEALERS: You should stock this item and display it for 
sales. We'll send catalog and price list by return mail if 
you write today. 


THE NATIONAL RULE COMPANY 
ROCHESTER NEW YORK 














APPLIANCES April, 1920. 
The Record Card Company, 541 Pearl street, has joined 
the Merchants’ Association of New York. The company 
manufactures filing supplies, and its representative in the 
association is Richard A. Jonas. 
ok * * 


The Jason Advertising Corporation will make blank 
books and conduct an advertising business. Capital stock, 


$10,000; incorporators, J. E. Jacobson, M. M. McAllister 
and H, B. Heylman, 395 Fort Washington avenue 
x * * 
F. G. Montgomery has been appointed sales manager 


of Thomas De La Rue & Company, Inc., the American 
subsidiary of Thomas De La Rue & Company, Ltd., of 
London, England. He will be located at 33 West 52nd 
street. Mr. Montgomery has been general sales manager 
of the Aikin-Lambert Company for five years 
Philadelphia, Penna. 
Printing & Stationery 


The Automatic Company, 826 


Arch street, has installed additional mechanical equip- 
ment. 
~ K K 

At the annual meeting of the William F. Murphy’s 
Sons Company the old officers were unanimously re 
elected. 

Daniel B. Reardon has joined the Dreka Company, as 
assistant to the president. He had been with the Hoskins 
Company tor twenty-five years. 

* * * 


DeWitt 
Associated 
nected with the 


Dunn who is active in the organization of the 
Retail Credit Men of Philadelphia, is con 
William Mann Company. 

* fe 1 
stationery and 


Max Shapiro will hereafter continue the 


toy business heretofore conducted as Shapiro & Kerr. 
Nathan Kerr has retired f from the firm. 
A capital stock of $50,000 is indicated in the newly 


organized Lancaster Stationery Company, incorporated 


by F. B. Hansell, George H. B. Martin and J. Vernon 
Pimm. 
Kk *« 
C. J. Wilford, district sales manager of the American 


Kardex Company, has opened an office in the Transporta 
tion building. He was formerly connected with the Bur- 
roughs Adding Machine Company. 
Pittsburgh, Penna. 
The Pittsburgh Office Appliance 
at 205 Fulton building. 


Company has opened 


*x * 

The Kramer Stationery Company has established a new 
store at 404 Webster avenue. 

Pomona, Calif. 
store has been 
Mrs. Burton 
Reno, Nev. 

The Reno Stationery Company has purchased the in 
terests of C. M. Mott in the Mott Stationery Company 
Mr. Mott, who has been in business eighteen years, will 
take up ranching. 


opened on 
Frasher 


A stationery and camera 
East Second street by Mr. and 


San Francisco, Calif. 


W. H. Patten, a stationer of 
Francisco and vicinity in March 
se 2 4 


Honolulu, visited in San 


Frank F. Warner, representing Thompson & Smith, 
New York, was a recent visitor to the local trad 
* r ‘ 
Mr. Metzger, representing C. R. Gibson & Company, 


has been in San Francisco on one of his periodic visits 


* k 

Charles B. Hyatt, of the American Clip Company, New 

York, N. Y., called on the San Francisco trade in March 
x * 4 

Arthur C. Moench, general manager of the H. S. 


Crocker Company, made a trip to Los Angeles on busi- 


ness early in March. 
* x 
‘alifornia, Arizona and New 
Company, covere d the 


J. Simond, who travels ( 
Mexico for the Keuffel & Esser 
San Joaquin valley in March 

* * * 
a number of Eastern firms, 
Expanded Metal Company 
Rubber Company, has_ been 
Northwest. 


Ernest Wallace, representing 
including the Northwestern 
Roberts 
in the 


and the Weldon 
calling on the 


trade 








Cres 














MCcM RING BOARDS 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 23 inches 
Centre to Centre, to fit Arch File Punching. 





Each 
Note, $1.15 
Letter, 1.25 
Cap, 1.35 


Special sizes 
to order 


Discount to 
the trade 





McMillan Book Co. 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A 





IANCES 








Ghe RUSH-FRASER ype 


De Luxe 
is the best ink and typewriter eraser. It is a delight 


to any good bookkeeper or stenographer. The Rush 
Eraser promotes neatness, and cuts the time needed 
for correcting errors. 

Used just like a pencil—a stroke and the error is 
instantly and completely removed—a single stroke, 
and 10,000 tiny paper shavings curl off for this flex- 
ible diamond brush has over 10,000 diamond points. 
Sells at Sight—Made in 14k gold plated. Sample pre- 
paid, insured for 50c, money order or stamps. 

Rush Eraser Company 
820% Rush Building Syracuse, N. Y. 
Holland Representatives: Blikman & Sartorius, Amsterdam 
Australian and New Zealand Representatives: F. R. Barlow & Sons, 
328 Flinders Street, Melbourne 





Economy Inks 
Cost Less 


‘An Ink for Every Purpose’’ 
Will not corrode on the pen, nor deposit sedi- 
ment in the ink well. Never fade. 


Put up in convenient size containers, from one 
ounce bottles to fifty gal- 
lon kegs. 


fens fe, oor 


latest catalog 





and discounts 


to the trade. 


DO IT TODAY ! 


The Economy 
Ink Co. 


Manufacturers 


Cincinnati, O. 
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RIBBONS AND CARBONS 


“‘Symbols of Quality’’ 


The kind of quality that demonstrates itself 
in immediately increasing distribution is in 
these products, as proved by the continued 
and immense stimulus to their sales. We 
have more dealers today than ever before, and 
by our larger and better facilities are able to 
care for them more adequately. Careful pro- 
ductive methods assure satisfaction at all 
stages of the transaction. 


The call for BUCKI Ribbons 
and Carbons is unending. In 
a majority of heavy- 
huying territories 
all over America 
today our dealers 
are profiting by 
this demand. Write 
us now for the op- 
27g in your 
eld. 












The Buckeye 

Ribbon & Carbon Co. 
Manufacturers 

1466-68 E. 55th St., Cleveland, Ohie 
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W* search the markets of Central America for the finest Boxwood 
procurable. 

Before this receives our O. K. for the manufacture of Arrow Brand 
Rulers, it must pass inspec- MTT TT 
tion at the Venezulean Coast, \ - lates 
at the docks in New York ! 
and again at our factory af- ( | 
ter which it is treated and AS 
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cured by us for months. BRAND 
Arrow Brand Boxwood Rulers 
make money for you and friends 4 ei a | 
fi ir us. ' ees ~~ | 
Westcott Rule Company Inc., Seneca Falls, N. Y., U. S. A. | 
School and Office Rulers Fine Advertising Rulers 

















“CLIMAX” SQUARE-TOP PAPER CLIPS 


Are you using “CLI- Prices F. 0. B. Buffalo 
” 
MAX” Square-Top Packed 10,000 to the Box 
Paper Clips? If not ae 15¢ per 1,000 
—let us send you sam- gee”. “Ge ee ce 
Pat, Dec.12,16 ples. They will con- 1.500.000 ee mcasad m per 1,000 


vince you that the “CLIMAX” 


Square-Top is by far the best Packed 1,000 to the Box 


. SR ccddutas 17 1,000 
all-purpose paper clip. GEANOs 6c 00c0e 120 per 1,000 
° e ° 306,008. .ccccecce 10c per 1,000 
Prices below will satisfy _you 500,000......... 9c per 1,000 
that besides being the Best, 1,000,000......... 8%c per 1,000 
they are also the Most Eco- ‘ 
nomical. Buffalo Automatic Mfg. Co. 


Send us your next order. It 457 Washington St. BUFFALO.N. Y. 


will receive our prompt and 
careful attention. 







































M SDTV uses geefer 0 fountain pen | Your Fountain Pen Case Needs 


to carry in the vest or shirt 
ae 
The Vector en 


pocket on a watch chain. Can you 
meet this demand from your 
present stock? If not, add 
Victor Vest Pocket Fountain 
Pens. They sell readily as 
gifts, in add tion to appealing 
to many whobuyforthemselves. 
Made in Sterling Silver, Solid 
or Ro ledGold We also 
makehighclassfountain 
pens in all styles. 





Measures 3} in. closed 
and 64 in. extended. 
Ring in cap for attach- 
ing to watch chain. 





Ask for our general catalog : 
Fountain Pen Company ——————————— ————————— 
115 Worth Street, New York City — = 
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Carpenter’s, San Diego, Calif., are opening a commercial 
stationery and office supply business at Fresno, Calif., 
known as the Office Supply & Equipment Company 

* 


The Schwabacher-Frey Stationery Company of San 
Francisco, stationers and lithographers, are building a five 
story concrete building at the corner of Third and Bryant 
streets at a cost of $100,000. 

* 

\fter spending several days in the Bay region, F. H 
Fay, advertising manager for the Western Tablet & Sta- 
tionery’ Company, St. Joseph, Mo., left for Los Angeles 
and other points South the first of the month. 

Edward Drake, credit manager for the J. K. Gill Com- 
pany, Portland, Ore., was in San Francisco recently to 
attend the first annual convention of the Credit Men’s 
Association of California, which was held at the St. 
Francis Hotel. 


D. F. Thrum, of Thrum’s, Ltd., Honolulu stationers and 
booksellers, has joined Sanborn, Vail & Company’s whole- 
sale department in San Francisco, where he has been 
making his home for some time. He still retains his busi- 
ness in Honolulu, however. 


Jacob Zellerbach, one of San Francisco’s best known 
business men, died here on March 19th from a stroke of 
ipoplexy Mr. Zellerbach was stricken while at his club. 
He was taken to a hospital at once, but passed away be- 
fore reaching it. He was vice-president of the Zellerbach 
Paper Company, of this city. Mr. Zellerbach was fifty-six 
years of age and had spent all his life in San Francisco 


tives of the American Pad & Paper Company, the Gres- 
ham Blank Book Company, the Eaton-Dikeman Company, 
ind other Eastern manufacturers, has returned to San 
Francisco after an extended trip. W. T. Yeazell, traveler 
or Reid & Gilmartin, is also back from a long trip, during 
which he covered the Northwest and went East as far as 
Denver. 


W. L. Reid, of Reid & Gilmartin, Western represet.ta- 
k 


* Kk + 


The Jenkins-Hall Index Card Company, recently organ- 
ized to succeed the Jenkins Brothers Company of this 
city, now has its celluloiding plant in operation and work- 
ing at full capacity, making all kinds of celluloid tabs. Mr. 
Jenkins reports a considerable supply of celluloid now on 
hand. This company is also making metal tip guides. 
[his is the first establishment of its kind in San Francisco. 
Heretofore the trade was forced to send East for the 
roods. 

Springfield, Mass. 

It is said that the American Stationery Company, Peru, 

Ind., is contemplating removal to this city. 


Springfield, Mo. 

The capital stock of the Gardner Office Supply Com- 
pany has been increased from $40,000 to $50,000. The 
capital increase, together with $6,500 treasury stock, will 
be issued to stockholders as a stock dividend, and charged 
against the surplus. 

St. Louis, Mo. 

The stationery business of Clarence R. Comfort has 
been incorporated as the Comfort Printing & Stationery 
Company. The business has been operating a number of 
years, and the incorporation does not involve any change 
in the personnel. 

St. Paul, Minn. 

E. R. Hedman will continue the business heretofcre 
operated as McClain & Hedman Company, stationers, 
booksellers and printers. The partnership has been dis- 
solved. 

Trenton, N. J. 

C. L. Travers, a local stationer, has gone to Cuba to 

recuperate after a slight operation in a hospital here. 


Victoria, B. C. 

The Macey Abell Company, Ltd., has taken aver the 
husiness of the Macey Office Equipment Company, 617 
View street. 

Subscriptions to Greek government loans, and the 
money taken back from the United States to Greece by 
returning citizens amounted to $30,000,000 the first three 
months of 1919. The average annual remittance to Greece 
by sojourners are but $10,000,000. 





EVERAL HUNDRED thorough’y re- 
built first-class DALTON ADDING 
AND LISTING MACHINES available at 
ha!f Ameri an list price. Cable or write 
for particulars. 








KORB & DWYER 


REBUILT TYPEWRITERS & ADDING MACHINES 
31 Walker St., New York City, U.S.A. 














THE SEALER THAT ASSURES 
AND SECURES RESULTS 





Three models—hand power—electric, and automatic 
feed electric. Built for use. 


Double sealing rolls give double efficiency in seal- 
ing, and place the SEALOGRAPH in a class by 
itselfi—ALL PARTS GEAR-DRIVEN—no chains to 
work loose—no racking or reciprocating movements 
to get out of order. 


A perfect moistening device comprising a non- 
rustable metal disc, positively gear driven, puts 
exactly the right amount of water on every flap— 
no pads or wicks to get “gummy” or require chang- 
ing; made throughout of the best materials pro- 
curable. 


Write us for our proposition, and send for printed 
matter and dealers’ terms. 


SEALOGRAPH COMPANY 


1700 Brooklyn Avenue Kansas City, Mo. 
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The Portable Plus 


Weight Height, 
54 Lbs. 4Inches 





“Just Lift the Cover— 
It’s Ready When YOU Are” 


Lightest, smoothest running, type bar machine 
ever built. ‘Compact as a watch.”’ 


Retail Price, $40.00 
Exclusive Agencies Now Being Alloted 


Garbell Typewriter Co., Inc. 
1812-14 Ellen Street Chicago, U. S. A. 


All inquiries for European and British Colonial Agencies, 
address to our Sales Agency, GARBELL TYPEWRITER SALES 
CO., 26 Pall Mall, Manchester, England. 

















Here is a simple office device—the only Self-Feed- 
ing Duplicator on the market—which will 


Reduce Office Work 
Save Office Salaries 


AND PUT BIG MONEY INTO THE POCKETS OF 
LIVE-WIRE AGENTS. 


With the Self Feeding Ironclad you get as many as 
60 clear, clean copies of anything typewritten or hand- 
written in 3 to 5 minutes. 

No stencil sheets—no printing ink—no complicated 
mechanism. So simple to operate, a child can run off 
the copies. 


Note these prices: 9x15 inches $50, 14x15 inches $60 
14x18 inches $75 


Leaflet giving full description and prices, as well as 
Agency proposition, on request. 


THE BECK DUPLICATOR CO. 


Department OA 
476 Broadway New York 
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Chicago, IIl. 


George W. Cochrane, assistant sales manager « the 
Royal Typewriter Co., Inc., visited in Chicago recently 
He was on his way back to the home office in New York 
following a Western trip. 

* 

W. R. Pike has been appointed a city salesman on the 

staff of the Royal Typewriter Company, Inc. He succeeds 


D. W. McArthur, who has become manager for the 
[ypewriter Company, Inc., at Seattle, Wash. 
. 3 


Arthur Williams, export manager of the Woodstock 
Typewriter Company, found pleasure in a recent order 
from the Italian Government for 500 typewriters. Prio 
to receiving the cabled order for the machines, a consid 


t 


erable shipment had been made to the Italian representa 
tive, so that the most urgent requirements of th 
chaser could be met, subsequent shipments being planned 
to complete the order. 
* 
The offices of the Noiseless Typewriter Company, now 
in the First National Bank building, will be located afte 


May 1 at 524-30 South Dearborn street. The new location 
will enable a more effective arrangement of departments 


as the space allows for placing everyone in one larg 
room. The bank building has been unable to afford this 
and the departments have been scattered about he 
fourth floor. In the new location the offices will 1 
the ground floor. 
* ‘ * 

Geo. J. Petsche has been appointed manager of the 
bookkeeping machine sales of the Chicago office of the 
Underwood Typewriter Company. He succeeds G. W 


Hunt, who has entered the automobile field as Indiana 
district manager of the LaFayette car, at Indianapolis 
Mr. Petsche has been with the Chicago Underwood office 
for three years. He has been in the office equipment and 
typewriter fields since 1904. 

* * 

H. W. Clough, for a short time manager of the rental 
and supply department of the L. C. Smith & Bros. Type 
writer Company, has been made assistant manager of the 
branch. Mr. Clough is a former service man and had 
some lively experiences in the fighting in Franc: He 
went through the Chateau Thierry drive and was relieved 
from active duties after having been slightly gassed. Suc- 
ceeding Mr. Clough as manager of the rental and supply 
department is E. B. Jensen, formerly connected with the 
shipping room. 


Fort Smith, Ark. 


D. C. Baldwin, typewriter repairer and agent, has just 
returned from a trip to the North. 
* + 


Louis Cohen, manager of the Fort Smith Office Supply 
House, recently made a flying trip to St. Louis 
‘ , 
Carl Osburn, formerly a repair man for the L. C. Smi 
& Bros Typewriter Company, has returned to his old 
vocation 


Ak * x 
S. W. Wilson, 2 repair man for the Remington Type 
writer Company, has resigned and has connected himsel 
with the Burroughs Adding Machine Company 
* . * 
L. H. Hamby has been appointed manager of the branch 
office of the Remington Typewriter Company at this place, 
succeeding Basil Eblin, who resigned to take a position 


with the National Cash Register Company 
Indianapolis, Ind. 

The Typewriter Service Company has opened for busi 
ness at 31 North Pennsylvania street. The company will 
specialize on rebuilding, and will handle ribbons and car 
bons. George E. Fiscus was city salesman for the Rem 
ington Typewriter Company for seventeen years; Chas. A 
Mann was in the Remington service department for twet 
ty-three years. 
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100% 
PRESTIGE 


You have it only in the 
100% quality brand that 
bears your own name. 
Typewriter Ribbons and 
Carbon Paper ought to 
give the dealer every pos- 
sible advantage—not only 
in profit but in reputa- 


tion. That is why our 
selling proposition is 
uniquely superior to all 


others; it adds SUM TO- 
TAL VALUE to your en- 
tire line—at an ascending 
profit scale. 





The right line yields a ‘ 
profit that you can’t keep 
down, or merely station- 
ary. It grows — because 
the buyer himself adver- 
tises it, and its own qual- 
ity supplies the clincher. 
You require the “U. S. 
LINES” under your own 
firm imprint to make your 
business what it should 
be. 
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We share our pronts with you, 
and in addition we give you 
all the publicity advantage of 
the name on the brand. We 
are placing this proposition 
before the trade because our 
only interest in business is 
to serve the dealer. Only so 
can we serve ourseives. Your 
interest is to hold your cus- 
tomers—and increase them— 
with the same kind of service. 











Write today for samples. 





Typewriter 
S Ribbon 
ekJe Mig. Co. 


Sansom and 8th Sts., 
Philadelphia, Pa. 


Cable Address 
MUSTR. 
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OFF 


MARSH 


HYGIENIC RUBBER 





For Speedy, Clean, 
Accurate Office Work 


ITH these pads on your 

fingers, you can handle 
money, stamps, letters, filing 
records, etc., with speed and 
accuracy. Marsh Finger Pads 
do away with mussy sponge 
cups and the constant wetting 
of the fingers which cause 
dirty thumb marks. They en- 
sure your picking up or count- 
ing only one piece of paper at 
a time—avoid mistakes. Used 
everywhere by cashiers, bill 
clerks, stenographers, book- 
keepers, etc. At all stationers 
—10c each or 3 for 25c. Mil- 
lions in use. 


DAVOL RUBBER COMPANY 


Providence 





Established 1874 


If your stationer 
or druggist can’t 
supply you with 
Marsh Finger 
Pads order direct 
from us. 











LIBERTY 


POSTAL SCALES 


CONVERTED 





POSTAGE instead of 3c rates. 
Made in three sizes—1-lb., 
2-lb., 4-lb. capacity. 
Also equipped with up-to- 
date charts, showing the 
amount of postage on all 


classes of U.S. A. mail 


matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, III. 











“The Trade Mark of Satisfaction” 


F there is one thing 
upon which we 
pride ourselves, it is 
dealer satisfaction. 
Dealers realize the fair- 
ness of our sales policy 
and are glad to push 
our line. 


“Columbia D-H & D” 
carbon papers and 
inked ribbons for all 
purposes are the result 
of a life-time devoted 
to the production of the 
best product possible 
to manufacture. 


Dealers realize this and 
know that every sale 
they make will be 
backed up by our serv- 
ice guarantee which in- 
sures their customers: 


More impressions 
from the sheet of 
carbon paper; bet- 
ter results from 
the typewriter rib- 
bon. 


We are pleased at all 
times to enter into com- 
munication with live, re- 
sponsible dealers. 


Samples, prices, and 
“Making a Good Impres- 
sion”"—the story of our 
plant—free on request. 





Columbia Ribbon and 
Carbon Manufacturing 
Company 
Executive Office and Factory 


69-71 Wooster Street 
New York, N. Y. 


Branches: Philadelphia, Chicago, 
Minneapolis, Detroit, London, 
Kansas City, Mo. 
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"sanem INKSTANDS 


é 


PAT. NOV. 5, 1912 


Heavy Flanged Cover Turns to a Stop at Either Side 


Pressed Glass 
Best Quality 


Dip is at 
Just the 
Proper Angle 





No. 50 Thoroughly Inspected—Carefully Boxed and Packed No. 100 


CUSHMAN & DENISON MFG. CO., 240-242 West 23d St., New York 


PUUUUURREER ROCA EOEOSECRERECEEEEEEE EERE EEE EEE eee 
Th: 





TRANSFER CASES, INDEXES, ARCHES AND FILES 


MANUFACTURED BY 


J. F. HUNT, Successor to VETTER DESK & MFG. CO. 
ROCHESTER, N. Y. 






WE OPERATE 
NO RETAIL 
STORES 


WHOLESALE ONLY 
















ZELLERS-STEVENS 


INCORPORATED 
52 Broadway, New York, U.S. A. 

Cable Address: Zellsteven, New York Foreign Trade Representatives for Manu- 
Depository: Atlantic National Bank facturers of Office Equipment and Supplies 
EXPORTERS OF 
Adding Machines Duplicating Machines’ Inks, Writing and Print- Typewriters (new and 

Addressing Machines Duplicator Supplies ing, Ink Tablets Rebuilt) 

Carbon Papers Filing Cabinets Metal Office Furniture Typewriter Ribbons 
Card Index Systems Filing Envelopes and Fountain Pensand Pencils Writing and Printing 
Desks and Chairs Supplies Time Recorders Papers 


Quotations cheerfully furnished on any goods obtainable 


Also act as Purchasing Agents for Dealers Abroad CORRESPONDENCE INVITED 




















Melbourne, Australia. 
W. E. Fisher has sold his business to MacDougalls, Ltd., 
vho will hereafter represent the L. C. Smith & Brothers 
Typewriter Company in Australia \. B. MacKenzie of 


1 


the Australian company was a recent visitor at the tfa¢ 
tory in Syracus¢ 
Milwaukee, Wis. 
Earl Preblicock, formerly a Chicago city salesman for 


] 


the Noiseless Typewriter Company, has been placed in 


charge of the Milwaukee sub-office 


with the 
Typewriter 
formerly 
Appl ton, 


Oscar E. Wettengel has associated himself 
Milwaukee office of the L. C. Smith & Bros 
Company, in the repair department He was 
manager of the Typewriter Service Company, 
Wisconsin 

New Orleans, La. 

Che New Orleans branch of the Royal Typewriter Com 
pany, Inc., led Division No. 1 in the service c: 
January 


mitest for 


New York, N. Y. 
The Abbitt Typewriter & Supply Company has 
from 187 Broadway to 38 East 23d street. 


moved 


Congratulations are due Laird C. Dinsmore, manager of 


the New York office of the Corona Typewriter Company, 
inc. February 25 he was wedded to Miss Gertrude 
Planten, of Brooklyn 

Joseph R. Dolton, who at one time was connected with 
the sales promotion and advertising work of the Royal 


lypewriter Company, Inc., has joined the advertising 


agency of J. W. Gannon, Inc. 
Portland, Ore. 

The Portlands were top notchers in the 
contest of the Royal Typewriter 
Portland, Ore., was the leader, Portland, 
the other extreme of United States geography, 

San Francisco, Calif. 
Noise le -S | \ 


depart 
Inc. 
Maine, at 


was second 


Service 
ment Company, 


and 


S. L. Hor 


yper, president of the pewriter 
Distributing Company, has returned to San Francisco after 
spending several weeks in the Northwest He reports 
yusiness good in that district 
G. H. Hiidebrand, vice-president of the Western Office 
Equipment Company, 467 Market street, San Francisco, 
is welcomed back to duty after being away for over a 
month with serious attack of neuritis Chis company 
handles the Woodsteck typewrite1 
During the San Francisco Business Show the Royal 
Typewriter Company, Inc., conducted a limerick contest in 


ublished with the 
who made the best last 


$100 During the 


the Chronicle Limericks were daily, 


] 

' 
last line missing The contestant 
line each day was awarded a prize of 
contest $500 were thus awarded 

Texarkana, Ark. 
the Roval dealer at this place, has re 
ently added the Paris, Texas, district to his territory 
He has recently been advised that his patent on a ball 
bearing car wheel has been allowed 
* 


* 


W. B. Bridges, 


N. B. 


writer 


Mayo, from the 
Company, recently 


home office of the Royal Type 
visited W B Bride. ‘. Roval 
the dealers in the 


dealer at this place and dean of South 
vest. Another visitor to Mr. Bridges was J. W. Milholm, 
of the company’s general service department 

St. Louis, Mo. 

The St. Louis office of the Underwood Typewriter Com 
pany won the first in the contest of Underwood book 
keeping machine sales offices tor Ste llar position in Feb 
ruary sales. The individual salesman was R. B. Vane¢ 
C. E. Bohler, of the Philadelphia office, was second 

New Home for Diehl Company. 

The Diehl Office Equipment Company, 65 East Gay 

street, Columbus, Ohio, is planning to move into a new 


building within the next month or two 


Waterman’s Ink Cutout. 


\ handsome display has been devised for Waterman’s 
Ideal ink, planned for counter and window uss It is 
attractively done in colors, and is 21 by 27 inches The 
different sizes of ink packages are cut out from the back 


ground, and stand before it in a realistic manner 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 








Pat. May 13, 1913 


is adjustable to any distances between runch 
holes and to any size of paper. 


Advantages acknowiedged in numerous testimonials, 


The retail price is $3.00 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 





(Chicago Office, Frank Z. Woods, M@gr., 180 No. Market St.) 
UTLLLETTT EE 
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: The 
_ Dominant Carbon Paper 


E 


| 
=] 


E Dealers who sell the PEERLESS 
BRANDS of Carbon Papers and 
Typewriter Ribbons are not sub- 
ject to cares or worries. 


Fl ‘Thoroughly satisfied” is the Con- 





Se 





| sumer’s verdict. 

|| |MASTERGAUSE is the Domi- 
E nant Carbon Paper, absolutely so. 
_ Peerless Carbon & Ribbon 
Mfg. Co., Ltd. 


UNITED STATES 
IE 113 West Broadway, New York, N. Y. 


TORONTO, CANADA 
176 Richmond St., West 


BI EUROPE 
: 39-40 Shoe Lane, London, England 
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“BUMP” 


If one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 
in. binder. 
rvice — Efh- 
ciency —Econ- 
= — Then there’s 
the Hand 
Model “BUMP”’ 


that dealers call “Old 
Reliable.” 


A paper fastener 
that'll never cause 
you a moment’s worry. A steady producer for 
the trade. Display these models. They will do 
the rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 


Write Now 














ULTIMATE 
Ribbons and Carbons 


As the name implies Ultimate Rib- 
bons and Carbons represent the very 
highest possible product in their 
field. If you want to practically 
eliminate complaints in this line 
Ultimate brands will do it. 


RIBBONE CARBON 
PRODUCTS? CO. 





Ribbon & Carbon Products Co. 


Manufacturers of 


ULTIMATE and AEROPLANE Brands 


35 Warren Street NEW YORK 
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RIBBONS & CARBONS 











Chicago, IIl. 

A real estate transfer reported early in April indicates 
that Arthur M. and Edgar A. Oppenheimer, of the Con 
solidated Ribbon & Carbon Company, 63 West Adams 
street, have purchased the one-story building at 2900-2 
Dewey terrace. The reported consideration is $35,000. It 
is understood that the purchasers will add one story to the 
structure, and use it for the manufacture of carbon papet 
and typewriter ribbons. 

Cleveland, Ohio. 

The January contest of the offices of the Royal Ty; 
writer Company, Inc., on carbon paper sales, was wo! 
the Cleveland office. There were nineteen contestants 

Hartford, Conn. 

The Hartford office of the Royal Typewriter Company, 
Inc., led the eighteen offices of the company in the sale 
of typewriter ribbons in January. 

Pittsburgh, Penna. 

The H. L. Altenhof Company, dealers in carbon papers, 
ink ribbons, typewriter papers and office supplies, her 
tofore at 324 Fourth avenue, have moved to a new hom: 
at 419 Fourth avenue, where they will occupy about fiv 
times the space they formerly had. 

San Francisco, Calif. 


O. G. Ditmars, vice-president of the Manifold Supply 
Company, is expected in San Francisco soon. 
* * x 


E, S. Dearing, Western representative of The Carter’s 
Ink Company, has been spending a few days in San Frat 
cisco and the bay region. 

=x x * 

F. A. Hammergren, vice-president of the H. & M. ¢ 
Company, has just returned frem a six weeks’ business 
trip in the Northwestern territory. 

* * x 

Hoffman & Kinsey, distributors of “Durabul” and “Pa: 
ama” ribbons and carbons have now a full stock of both 
lines. They report excellent business since opening up 
last September. R. G. Kinsey and M. G. Hoffman are the 
firm members. Their headquarters are at 883 Market 
street. 


* * * 

C. B. Cole, treasurer of the H. & M. C. Company, is 
now on a six weeks’ business trip. A. L. Schirmeyer and 
J. C. Gariet, local representatives of the firm, report ex 
cellent business. H. G. Speed, representative for Arizona, 


New Mexico and Texas, 1s sending in a very satisfactory 
business report also. 


New Firm in St. Louis. 

Frank Decker, who has been in the stationery business 
for the vast four years, has opened a large stock roon 
in the Leather Trades building, Sixteenth and Locust 
streets. 

He has taken in a partner, thereby changing the firm 
name to Decker-Foshage Company. Mr. Foshage has 
been connected with the Manning Abrasive Company, Inc 
Troy, New York, for the past six years. 

The Decker-Foshage Company have recently take 
agency for the Economy Ink Company of Cincinnati 


No Profiteering Here. 

We went into Shreve, Crump & Low’s, in Boston, last 
Fall, to buy a gold pen. We remarked that the price 
seemed about the same as it used to be. “Well,” said the 
man. “we bought these pens before the rise in prices.” 
We have found that sort of merchant elsewhere. In each 
case the house was one with an established reputation 
Good advertising, at teast—Bert Leston Taylor, in Th 
Chicago Tribune. 

Waterman’s Easter Display Card. 

A striking display card was designed by the L. FE 
Waterman Company for the use of stationers during th« 
Easter season. It was done in eleven colors of lithography, 
with a spray of Easter lilies in natural colors leading the 
eye to a representation of the Waterman fountain pen 
The legend of the card was “Helps to Say the Right Thing 
at the ‘write’ time.” 
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“falcon” flexible rulers measure up to service demands 


"[ HE increas ng popularity of our flexible rulers has been inevitable; they measure up in every 
way to the demands of your trade for perfect ruler service. 


Strong, durable, yet light ‘n weight, of finest quality, 
accurate, entirely satisfactory. 


Lie close to the paper; so flat and thin that paper 
does not slip, nor ink drag. 


Single or double ruling edges of brass 


Write for new catalog. Order from your 
jobber; if he cannot supply you, write 
direct to us and we will fill your needs. 


AMERICAN MANUFACTURING CONCERN 
Falconer (near Jamestown) N. Y., U.S. A. 
Established 1807 Ruler makers since 1888 





Schools and colleges find them ideal because of their 
excellent ink ruling qualities. 


Made of best grade hard rock maple, distinctly printed 
inch scale one side, metric scale other side. 


No 97-12 
12” flat 
1-1/8 x 1/16 
















w 
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TELUS Bn velope tealer Mover Int 


The STANDARD ENVELOPE SEALER 


MODEL H 


Because of their simplicity and efficiency STAND- 
ARD ENVELOPE SEALERS have been selected 
as standard equipment by the U. S., British and 
other Governments, Bank of England, Standard 
Oil Company, Bell Telephone System, Grand Trunk 
Railroad, National Biscuit Co., General Electric 
Co., and many other equally prominent users, 
whose only consideration 1s efficiency. 


STANDARD ENVELOPE SEALERS are made in 
several hand and electric models ranging in price 
from $35 to $120. 


IMPORTANT TO STATIONERS AND 
OFFICE SPECIALTY SALESMEN 


If you are desirous of handling the most efficient 
and widely distributed line a mailing machines, 
we have a very interesting proposition to make you, 
if we are not already represented in your District. 
Write for details stating territory covered and 
other lines you are handling. 


$50 





STANDARD ENVELOPE SEALER MANUFACTURING CO. 
EVERETT, MASS., U. S. A. 











Why Operate on Your Mail With a Knife? 


The letter knife or slitter is a relic of the quill pen, the sand box 
blotter and the signet seal days. Business is years away from 
such things—and yet, while others are long since gone, some 
concerns still operate on their mail with the knife. 


It’s because opening the mail seems such a trivial operation that 
many business men never give it a thought. If they really inves- 
tigated the matter they'd find that to this operation alone much 
of the delay in getting the business day started could be traced. 





Get your mail opened and distributed quickly and both clerks and 
executives will soon have correspondence and orders out of the 
way. The 


Lightning Letter Opener 
has replaced old, slow hand methods of opening mail in hundreds of 


progressive concerns. With it 500 letters a minute can be opened, 
without in any way mutilating the contents. 


The illustration shows the hand driven model. Speed about 200 
letters per minute. There is also a motor driven model for heavy 
mails. Both are sold on the sales condition that “The Lightning 
Letter Opener must pay for itself in six months.” 


The Bircher Company, Inc., Rochester, N.Y. 


We receive on the average in the morning... letters which 
arrive at o'clock. We employ... _...stenographers and 


correspondents who arrive at o'clock. How can we save ? 


Name 


Address 
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- SOLID AND AND SECTIONAL CARD CABINETS 


Furnished in Quartered Golden 
Oak and Birch Mahogany in 


all standard card sizes. 


An unequalled combination of 
q 
price and quality. 


Write for our latest catalog and price list. 


IMPERIAL METHODS CO. 
312 West Madison Street CHICAGO 
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Ink That Does Not Fade 


1k made fr Pres -Ir = Table tecords written th this ink are permanen 
a dye that will surely grow fai nter anc ainter. For las sing ink, empty a be o 


rt of water id te ike the a 
‘c OLORS: Bla = 4 Blu Bl ack, Red 


DEALERS—Here’s another interesting Gr fico proposition. Send for details. 


GEORGE B. GRAFF COMPANY 


294 Washington Street Manufacturers of Time-Saving Office Devices BOSTON, MASS. , 


miie¢cgc oO 


STANDS FOR a 


BEST INDEX 
CARDS MONEY 
CAN OBTAIN 


Reg. U.S. Pat. Off. 




















Reg. U.S. Pat. Off. 


BOSTON INDEX CARD COMPANY 


BICCO BUILDING 


113-115 Purchase Street BOSTON, MASS. 















































Ardmore, Okla. 


The Ardmore Book & News Company has added filing 
devices and supplies to its line of office supplies, school 
equipment and books. They represent the Skyscray line 
ot ling equi} t 

Avenel, N. J. 

W. A. Sche has rejoined the Steel Equipment Corpora 
tion, after spendi three years at Dayton, Ohio, with the 
Dayton-Wright Airplane Company 

Pies ape 

The Steel | quipment ( “( rporation has recently let a 
contract for the construction of a new building It will 
house raw materials, and serve as a general stock om 
for the factor, 

George W. Rothaar, manager of export for the Steel 
Equipment Corporation, inaugurated a trip in April which 

will take him to Porto Rico, Santo Domingo, Haiti, Jamai 
ca _and Cub The outbound voyage was made from 
Brooklyn He will return to the factory via the Florida 
route 


Buffalo, N. Y. 


9ton |< 


Millin 
due to an 


influenza. 


Chicago, IIl. 


attack ot 


wood was recently cot 


fined to his home 


The Manufacturers’ Office Equipment Company has 
moved to commodious quarters at 141 North Wabash ave 
nue The business was established at 101 South Wells 


street. The president, J. L. Lanning 
increase in business, year by year 


Detroit, Mich. 


ports a 


wholesome 


The Sanders, Burridge Company has opened new 
retail establishment at 19-21 Lafayette boulevard, West 
The general offices remain in the old building on Fort 
street 

Fall River, Mass. 

The Dover Press, 41 Purchase street, contemplate s add 

ing commercial stationery to its office equipment and 


printing business. The company has 
additional stor: a CE. 

Fort Smith, Ark. 

W B Wilt ins, of the Fort Smith 


1 


dealers in office furniture and fixtures, 


toinery, etc., re ently returned from a 
tory of the Irving-Pitt Manufacturing 
Citv. Mo. 


Fremont, Nebr. 
The Herald 


ympany is 


ances and of ipplies to its printing 
Helena, Ark. 
Mevers & Meyers have taken the ex: 
line of wood and steel filing equipmen 
Muskegon, Mich 


Jacksonville, Fla. 


adding a line 


recently taken on 
Printing Company, 
office devices. sta 

visit to the fac 
Company, Kansas 
ne ot omee ppli 


business 


lusive agency of a 
t manutactured at 


Wm. C. Logan visited several of the furniture nters 
in March, pausing to break his journey at New York. Mr. 
Logan is of the Wm. C. Logan Company. 

The H. & W. B. Drew Company has bought the four- 
story McConachie building on Wes Bay street, and is 
remodeling it house various departments of the retail 
usiness 

Jamestown, N. Y. 

[wo members of Plant Two office staff, Art Metal Con 
struction Company, were married in February—Miss Ruth 
Peterson and Harry T. Fosberg 

Lansing, Mich. 

Frank B. Hall, formerly with the Yawman and Erbe 
Manufacturing Company, Rochester, traveling Western 
Pennsylvania for that house, has recently taken charge 
of the office equipment department of the M. J. & B. M 
Buck Company) this place. 


Naugatuck, Conn. 
ack has purchased the 
hell, which has been 
Gilnack has been ma 


W: Iter G Gilt 
Walter H. Twit 
forty vears. M1 


for some time 


furniture store of 


in operati tor 
- 1 
nager of th store 
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If you THINK you are using a good pen 
send for samples of these and try them 





GLUCINUM PENS 


ko ST 
le PEN EVER MADE 


¥ 


Smooth as a Soft Lead Pencil. 
Most Durable Pen Ever Made. 
Always of Uniform Quality. 






erst 
ANO CHCAPEST 


imitated ? - Certainly! 


All Modern Stationers and Jobbers 
can furnish these Standard Goods 
without delay. If you have any 
trouble or meet with excuses, send 
your order direct to the factory. 








SAMPLES AND CATALOGUE 
ON APPLICATION TO 
THE MANUFACTURERS 


THE TURNER AND HARRISON 
PEN MANUFACTURING CO, INC. 


Falcon Pen Works. Philadelphia. 







































Sold under the broadest possible guar- 
antee of quality by the manufacturers. 








Crescent Brass & Pin Company 


- aad 














Perfect pins — that 
perform as they 
should—bank pins, 
pyramid pins—and 
a service behind 
them such as only 
good intent can 
make possible. 


MICHIGAN 


Soumern rm papreconsatees: 
Box a7. ‘ban Antonio. Texas 


DETROIT, 


Western Representatives: 
Bert M MORRIS COMPANY 
444 Market 8t., San Francisco 
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As strong and rigid 
as a heavy table, 
yet fully and easily 
portable. 





No. 3 
Combination 
Typewriter 
Stand 


Made in a wide variety of styles, for sup- 
porting practically any kind of office ma- 


STANDS chine. A crank raises the castors off the 
floor, and permits the rigid legs to take 


the load. Mount a typewriter, a duplicating machine, a 
roller copier, an envelope sealer, an adding machine or a 
card index cabinet on an Ideal Tubular Stand, and it can be 
rolled to any position, lowered to operating position and used. 


FOWLER -MANSON- SHERMAN CYCLE MFG, CO. 


1445-1455 W. AUSTIN AVE., CHICAGO 











PS = 
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MULTIPRINT 


WITH THE 








MULTICOLOR PRESS 


Form letters—letterhead, letter and signature at one 
impression, each in different color if desired. 

Business printing —folders, envelopes, letterheads, 
bags, labels, etc. 

Uses standard printers’ type, flat cuts, half-tones and 
all regular equipment. 

Automatic or hand feed—speeds 1,500 to 5,000 per hour 


SAVES 40% TO 60% ON YOUR PRINTING BILLS 


LISENBY MANUFACTURING CO. 
General Sales Offices, Plymouth Building 
CHICAGO, ILL. 


al 


A 
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Pittsburgh, Penna. 

_The Baker Office Furniture Company is planning exten- 
sive alterations than which, to quote Globe-Wernicke 
Doings, “there will be nothing between New York and 
Chicago to compare with it.” 

Pocatello, Idaho. 

The Yawman and Erbe Manufacturing 
Rochester, N. Y., has recently appointed the 
Store their exclusive agents in this city in 
equipment lines. 


Company of 
™ 1 > 1 
Rourke Book 
following up 


Ranger, Texas. 

J. S. Hill has purchased the Ranger branch of the | 
Printing & Stationery Company, handling furniture, filit 
devices, safes, typewriters and supplies. The business is 
operating as the Hill Office Supply Company. Up to the 
first of the year Mr. Hill was president and manager of 
the Hill Printing & Stationery Company, of Waco, with 
a branch at Ranger. 

Rochester, N. Y. 
has been appointed manager of the 
Rochester branch of Eaton Brothers Company, Buffalo. 
He came from the home establishment, where he was 
manager of the furniture department. 

San Francisco, Calif. 

William Poil, sales manager of the Phoenix Desk and 
Chair Company, is back after his visit to the East 

* * k 


| 
1 
y 


ill 
" 


5 


Willard Stevens 


The Stone Typewriter & Ribbon Manufacturing Com 
pany, since moving to their new Market street location, 
has decided to put in a general line of office equipment and 
supplies in addition to typewriters, ribbons and carbons. 

* * * 

C. H. Victor, manager of the San Francisco branch of 
the Yawman and Erbe Manufacturing Company, reports a 
very substantial increase in business this month. Produc 
tion has been very greatly increased, but the demand in- 
creases even faster than the goods can be produced 

x * > 

B. D. Quin, an experienced office and bank equipment 
salesman from Philadelphia, has taken over the Sacra 
mento Valley territory of the Edward Barry Company 
formerly covered by Mr. Larsen. Mr. Larsen has been 
placed in charge of the sales force in the city and county 
of San Francisco. 

ie ae me 

Karl Raentsch, of the Edward Barry Company, left 
Francisco the latter part of March for an extended trip in 
the East, where he expects to visit the Steel Equipment 
Corporation, manufacturers of “Security” steel, in Avenel, 
N. J., the Automatic File & Index Company’s factory in 
Green Bay, Wis.. as well as a number of office equipment 
dealers in Boston, New York, Baltimore. Philadelphia, 
‘Washington, Detroit, St. Paul, Salt Lake City and Port- 
land. On his return he expects to be able to suggest to 
the architects of the Edward Barry Company such new 
ideas as are incorporated in stores of other firms through- 
out the United States for the new building soon to be fin 
ished on Sacramento street, between Montgomery and 
Sansome streets. 


San 


Tampa, Fla. 

Leo F. Johnson, specialist in steel office equipment, 
acknowledges that his fealty to business is now divided 
with a brand new baby. 

Wichita Falls, Texas. 

The R. H. Hollinger Company has undertaken the rey 
resentation of a line of filing equipment and supplies man- 
ufactured at Muskegon, Mich 


Arkansas House Adds to Scope of Business. 
The Nicholls Printing Company, 319 York street, Hele 


na, Ark.. have added a line of high grade office furniture 
and filing devices, including desks and desk fittings, office 
chairs and tables, firewall filing cabinets, steel safes and 


equipment, etc. The company in its announcement in the 
papers advises its customers that if they cannot get their 
equipment from them to try their competitors, but in 
any evert to buy in Helena and to back up the dealers 
who are trying to maintain stocks and service. * i 
a proper attitude to take. tending to build up strong 
ine for local dealers and to eliminate useless jealousy 
suspicion. The Nicholls Printing Company are commer 
cial printers and specialists in loose leaf devices. 


It’s your attitude after reaching an altitude that tells 


you how high vou are.—The Stencil. 
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Weldon 'Roberut erasers are as ; highly a in every 
other commercial country as they are in the United States and 
Canada. Their excellence has made them the World’s Quality 
Standard. There are 88 styles. 


. * WELDON’ ROBERTSRUBBER: CO. NEWARK |N: JUS. 7 

















MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 


Use d for student note books, stenographers’ note books, eyeletted covers, metre reader books, 


band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

,oose leaf sheets need not be held in expensive binders Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 


Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts for 
catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 


BRASS CUSPIDORS 


OF EVERY DESCRIPTION 
BACKED BY 


FIFTY YEARS OF 
KNOWING HOW 


ADDRESS 


ALDRICH MFG. CO., Inc. 
BUFFALO, N. Y. 






































The Filing Folder Corporation 


NIAGARA FALLS, N. Y. 


Specialists in the Manufacture of Filing Folders 
FOLDERS FOR ALL FILES 


We manufacture nothing but Folders and Guides and Sell to 
Jobbers and Dealers only. Write for Price List and Samples. 


OUR QUALITY + OUR SERVICE = YOUR SATISFACTION 
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MADE IN TWO SIZES 
No. 2 “Standard.” Capacity 2 pounds 
No 4 “Standard.” Capa.ity 4 pounds 
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PELOUZE “STANDARD” POSTAL SCALE 

















from any position. 


in Gold Bronze. 


232-242 East Ohio Street 


in cents on the different classes of mail matter. 


The beam can be instantly turned by the hand 
to any angle, so that the dial can be easily read 


In case the postal iaws should change at any 
time, a new enameled dial can be inserted. This 
insures a perpetual scale. 


Beautifully enameled 


WITH ADJUSTABLE BEAM and INTERCHANGEABLE DIAL 
A FINE wire on the sliding poise indicates the cost 


PELOUZE MANUFACTURING COMPANY 


CHICAGO 


SEND FOR POSTAL SCALE CATALOG 




















BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 


Dispatching papers quickly is great 
economy. Clear your desk of the bas- 
kets and trays which litter it up, and in- 
stall a distributor which eliminates waste 
thought and motion. You can make the 
Distributor just as adaptable as you 
like; leave out partitions you do not 
need. It is all metal; will not wear out, 
is finely finished and looks well on the 
desk. 

Write for Our Circular describing va- 
rious Models of Desk and Portable Dis- 
tributers. 





MODEL 8 


ice. 


PRICE $6.00 


greatly 
again in a position to give you good serv- 
Try us out. 

STANLEY R. BRISTOW 
171 Washington St., Newark, N. J. 


DEALERS 


was shipped at the call 
The result was nece 


A personal note to the many dealers 
with whom I have had mutually profit- 
able dealings:— 

During the war perlod my personal 
services were being used by Uncle Sam 
and the bulk of the production of our 
factory 
Government. 
a curtailment of the services which could 
be given our dealers 

We have moved to larger qu 


of the 
ssarily 


arters, 


increased production, and are 

















INK 


Implies a permanent record Try an 


**Men are pretty much alike only some 


have more vision than others’’ 


future distribution of ink will be in concentrated 


eradicator and see about the quality The - 
of ink you are using powder form Is there a single argument that can be 
p ; advanced for carrying 95% of water for ink distribution? 


Conpo Ink will stick. It is sure. The 
color is beautiful. The quality su- 


preme. 
A MISTAKE 


has been made by some readers of 
our advertisement in assuming that 
because we put econemy in the fore- 
front that we manufacture a CHEAP 
ink. The patronage we solicit is only 
among those interested in highest 
quality, then there will be a great 
saving. 


SPECIAL OFFER 
We will wy pe free, to established 
concerns, a liberal sample (for average inkwell) 
for analysis and trial. 


(6 


OF’, 
Lorrdee) 


INK 


CONPO Manufacturing Co. 


500a E. 87th St. 


NEW YORK, N. Y., U. 8. A. 


Exclusive territorial allotments made 


We invite correspondence 


MERIT POINTS OF CONPO: 


Low Cost—for Quality 
Non-corrosive 

Acid Proof 
Indelible—Acid Proof 
Easy Distribution 

No Bottles 

No Storage 
Concentrated 

No Packing 
Fountain Pen 

No Sediment 
Non-gum 

Mailable 

Instantly Made 
Always Fresh 
Moisture Proof 
Water Proof 
Non-freezing 


DBNAANSWOMWK OMY MAA OH wre 


Dah Pek tk at kt 


EXCEPTIONAL 


for SHIPPING and EXPORT 


Prices and terms gladly furnished. 
is the time. 


NOW 




















Wherever Good Pencils Are Shown 


SALZ STA-SHARP 


The Ultimate Pencil Convenience 





SALZ BROS. 


Demonstrates Its Own Superiority 
Pat Dee 97 1919 


Manufacturers of ~~ Grade 
Fountain Pens an 


71 WEST 35th STREET, NEW YORK 


Pencils 





~~ *) 
‘ 
¥ 
«<< 
SALE STA-SMARF 
mamurac rumes wv 
{ SALZ BROS NY 








Write today for literature and profit- 
making prices. 





























“Sit On Air” 


One of these kushions on your chair lessens 
fatigue—keeps you comfortable—protects your 


. Baltimore, Md. clothes from wear and shine. 
Miss Lulie Dickson has been assigned to the local office 


ot the Monroe Calculating Machine Company, doing in- 
struction work She was transferred from Richmond KAMRASS KOMFY KUSHION 


**Last Word in Chair Comfort’’ 












[The Department of vital statistics at Johns Hopkins 
University includes in its courses class room training in the 


yf a ane ( rater som S Machines y ne ¢ SOFT — FLEXIBLE — COMFORTABLE 
ous makes, Doth aomestic and foreign, are explained to tne 

students. The actual work is done on a battery of about ¢ CLEAN a SANITARY — DURABLE 
twenty machines, secured from a factory at Orange, N. J. q DIGNIFIED IN APPEARANCE 


Chicago, IIl. 


The Wales Adding Machine Company, 301 Security ¢ INEXPENSIVE — LASTS FOR YEARS 


building, has joined the Chicago Association of Commeres 


us¢ 





The Atlas Calculating Machine service, 59 East Mad 

















ison street, has joined the Chicago Association of Com- | 
merce We are filling dealers’ | 
Denver. Colo. orders as fast as possible \} 
John T. Kuske has been appointed agency manager her bn gle mage sag 
er ~*~ , send j orde 
for the Wales Adding Machine Company He was trans ae ae ’ ' 
reried from Little Rock, Ark. 
Des Moines, Iowa. 
Granville W. Breed, 311 S. & L. building, is now in 
charge of the Des Moines district of the Monroe \dding PRICE LIisT 
Machine Company Shape Round Square Square Crown 
-- — Size 15” dia, 14”x16” 16” x18” 16” x18” 
Erie, Penna. Per Doz. $18.00 $21.00 $24.00 $30.00 
Leffler Brothers have been appointed sales agents for 
Erie and vicinity for the Dalton Adding Machine Con . amrass ons 
pany, Cincinnati, Ohio. For three years they were in 
charge of sales in Virginia, with headquarte rs at 22 North 348 Ei ghth Avenue New York City 
Seventh street, Richmond The Erie office is located at rans 





403 Commerce building. 
Houston, Texas. 

Col. J. B. Moody, local representative of an adding ma 
chine manufacturer, is interested in a hunting club which 
has purchased a palatial house boat. The floating palace 
was formerly owned by Francesco Madero, who carved a 
niche for himself in the annals of Mexico. The boat is 
said to have cost $12 























25,000 originally, and has accommoda 
tions for thirty It is luxuriously furnished, and has elec- 
tric lights and steam heat. 

Newark, N. J. 

George Baker has been transferred here to the office 
of the Sundstrand Adding Machine Company He came 
from Cleveland, Ohio. 

New Orleans, La. 

Thomas Inskeep has joined the service department of 

the Sundstrand Adding Machine Company 


The name of “CROWN”, as applied to Typewriter 
Ribbons and Carbon Papers, stands for the best and 
highest grade of goods made. 

The material used in their manufacture is the finest 
obtainable; the colors strong and brilliant; both ribbons 
and carbon paper are non-drying and non-fading, and 
capable of sharp, clean work from beginning to end. 


John A. Daville, Jr., district sales manager of the Sund 
strand Adding Machine Company, broke into print in 
the Times-Picayune a while ago. He was learning to drive 


a new car and met a mishap. 


New York, N. Y. “CROWN” ribbons and carbon papers are made in a completely 
r1 oh gp Le ie -_ Teen equipped and up-to-date factory, by men whose experience cover- 
\. ( Kle« , of the New ¥ ork office ot the Wales Adding ing many years ensures a product of perfect and uniform quality. 
Machine Company, visited in Kansas City, Mo., recently. Neat and attractive boxes and packing assist in the ready sale of 
His parents reside there. Crown goods by the dealer. — ‘ 
x Dealers wishing a line of Typewriter Ribbons and Carbon P 
en es that is COMPLETE and of irreproachable quality are invited te 
Marjorie Jeanette Weiss recently came to gladden the write for samples, prices and terms. Correspondence and catalogues 
home of W. W. Weiss, of the inspection department of in English, Spanish. French and Portuguese. 
the Barrett Adding Machine Company CROWN RIBBON & CARBON MFG. CO. 
* * * 782-799 ST. PAUL STREET ROCHESTER, N. Y., U.S. A, 


F. A. Cahill, of the repair department of the Barrett 
Adding Machine Company, has been promoted to manager 
of the service department at the factory in Philadelphia 


President J. R. Monroe, of the Monroe Calculating Ma- ; 
chine Company, has returned from a recreational trip to SS 
the South. He profited greatly through the outdoor sports Tang wage | 
and relaxation from business cares. sae Galles 

* * * : 

P. E. C. Moseley, of the local office of the Barrett 
Adding Machine Company, side-lines in eggs. He has a 
fine farm out Jersey way, and devotes his spare time to 
raising chickens and boosting the egg production. 
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RIBBONS 


Do you use them? If 
not, write us and we 
will give you proof 


that you should. 
| 
DU-RA-BUL CARBON & RIBBON CO 
Douglas Street and Third Avenue 
BROOKLYN - NEW YORK 
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The Machine With a Future 


ICTOR 
and Calculating Machine 





Adding 









Offers bet- 
ter value for 
the price than 
any machine ever 
built. It is light, 

portable and compact, 
and is every inch an adding and calculating 
machine. Ask any user what they think of the 
Victor Adding and Calculating Machine. 


We offer unusual opportunities 
to high class representatives. 


Victor Adding Machine Company 


817-825 W. Washington Blvd., Chicago, U.S.A. 

















Omaha, Nebr. 


C. T. Finlen is a recent addition to the Omaha sales | 

forces of the Monroe Calculating Machine Company / 
Oklahoma City, Okla. 

S. B. Sheldon, division manager of the Barrett Adding 
Machine Company from the home office, visited the agen 
here in March. His tour included Denver, Colo., Kansas 
City, Mo., Milwaukee, Wis., St. Louis, Mo., and Min 
apolis, Minn 

Paris, France. 

The distribution of Monroe Calculating Machines 
France has been assigned to M. L. Demarest, 15 Rue 
Drouot. The Monroe department is in charge of Arthut 
Gosex, who was sales manager in Paris for ten years 
the Burroughs Adding Machine Company. A French sales 
man who has been handling the Eclair machine is also « 
the staff. 

Philadelphia, Penna, 

Cesare Verona, who represents several American manu 
facturers of office devices in Italy, was a visitor in Phila 
delphia this month. 

The Barrett Adding Machine Company is expecting a 
visit from C. I. Larsson, of Gumaelius & Komp, Swedis! 
representatives of the Barrett adding machine. 

* aK * 

J. W. de Inogh, recently attached to the local office of 
the Wales Adding Machine Company, was formerly co! 
nected with the offices at Scranton and Harrisburg. 

x * * 

R. B. Hooper, vice president of the Barrett Adding Ma 
chine Company, vacationed in the West Indies in Marcl 
He visited Cuba, Jamaica, the Panama canal, and othe: 
places. 

A. C. Marques, of Brazil, stopped in Philadelphia the 
early part of April, on his way to Europe. He is wit! 
Assumpaco & Cia., Brazilian representatives of the Bar- 
rett adding machine. 

k 

L. B. Watrous, assistant sales manager of the Barrett 
Adding Machine Company, has returned from a business 
trip to Oklahoma, with stops at Fort Worth, Texas, At 
lanta, Ga., and Washington, D. C. 

+ * * 
Pittsburgh, Penna. 

George Stankus is a recent addition to the local sales 

office of the Barrett Adding Machine Company. 
Richmond, Va. 

Walter V. Moore has been appointed local manager 
Richmond, Va., for the Monroe Calculating Machine Cor 
pany. He succeeds W. W. Wheeler. 

* * * 

Mr. and Mrs. J. E. Bramberry announce the birth of 
Miss Rose Marie Bramberry February 1. The proud 
father is connected with the Richmond office of the Wales 
Adding Machine Company. 

Rockford, IIl. 

The basket ball team of the Sundstrand Adding Ma 
chine Company is among the headliners in the factory 
league. 

San Bernardino, Calif. 

Paul R. Wilson has been appointed local manager for 
the Monroe Calculating Machine Company, with offices 
at 215 Kats building. 

San Diego, Calif. 

The Monroe Calculating Machine Company has estab 

lished an office here at 941 Broadway. A. H. Goodwin is 


in charge. 
San Francisco, Calif. 

Dixon, Fish & Company, 205 California street, have 
been made Pacific coast agents for the International 
adding and listing machines, manufactured by the Inter 
national Money Machine Company, of Reading, Penna 
They are now installing mezzanine floors in their Califor 
nia street store for the local sales and service departments 
and will soon establish branches in the principal Pacif 
Coast cities. Dudley Fish, of Dixon, Fish & Company 
says that it will take some little time to get together a 
proper organization to handle the new agency. The com 
pany intends to have factory-trained men who understand 
the adding machine business thoroughly. 


(Continued on page 223) 














The Self-Fillng ///ZZ24/eD Fountain Pen 
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The Finest Fountain Pen in the World. Fuly Guaranteed. 


Self-filling, Self-Starting, Self-Cleaning, Non-leakable Non-sweating Fitted with our Patented, Self-Regulating ‘Automatic’ 
Feed Ink cannot drop or blot Indestructib Reservoir Sac 100% Ink Capacity 
At Last!A Fountain Pen that Always Works. 
Bought officially by the United States Governme nt Finest hand-turned Para Rubber Barrels. 
Full size 14kt. Gold Pens, not “short” or medium”; tipped with the hardest iridium Our Gold Pens are hand hammered and 
tempered, not die struck or machine hammers d 
WILLARD NOT SELF-FIL L ING and WILLARD SAFETY DISAPPEARING FOUNTAIN PENS 
Also “Overland”, “United States”, “Camel” and “Bluebird” Fountain Pens, good pens at low prices 
Send for Illustrated Catalog and Net Price List 


WILLARD PEN COMPANY, 318-326 W. 39th St., New York, N. Y., U.S.A. 

















TWO NEW PAPER FASTENERS 



















ASK YOUR JOBBER OR WRITE US “sype woc’rrictION SNAP to produce ; 
mrany_stae" THE NEATEST OF ALL a DESK PADS of Quality 
f 3 bd . . 
13 Paper Fasteners prov) CE Re is the object of every hand that enters into 
5 “Sent te.8  “Ctatenteen” te. 4 TAY: the manufacture of “STACO” Desk Pads. 
The Climax in Paper Clips PAT PEND We want you to be proud of our Pads and 
SNAP LIKE A GLOVE FASTENER you will find us always cheerful and willing 
Hold your papers absolutely—lay flat—open easy w'th fingers. Can be used : 
many times over and not tear papers. tc stand behind every one of them. 
Most economical clips patented. Unequalled for filing purposes. : 
When ordering state whether boxes of 190 or 1000. Boxes of 1000. 5c less per M- The wide-awake buyer has a copy of our 
Our excellent automatic equipment makes low prices and large discounts price list. If you have not——write for one 
Deliveries on large orders can be made in installments and shipped direct to d 
your customers ‘or your account. to ay. 
Orders booked now tor future delivery are guaranteed against advance. a = 
It is our aim to do full justice to all orders, all are filled in rotation as booked. Stationers Specialty Corporation 
The demand is large 25 Beekman Street 


“Sureloc’’ Paper Clip Co., Providence, R. I. ee 

















WHAT IS IT FOR? 


If you work at a desk 
you owe it to yourself to 
find out. Simple, yet very 
practical in countless 
ways. 

If you are not SOLD 
on the Bankers Clasp it 
is because you have nev- 
er used it. 


Every Typewriter Dealer 


ts earnestly urged to learn just what our service means to 
his business Our representatives are constantly combing 
the country for used machines to supply dealers. 


We furnish “select rough’? typewriters which can be put in 
salable condition with very little adjusting, or which may 
be used for rentals without adjustments 


We also supply guaranteed “rebuilt” machines—the kind 
that look like new and ACT like new 


You can depend upon UTECO typewriters for 
satisfaction and UTECO prices for big profits. 
Every time! Send for price list. 


UNITED TYPEWRITER EXCHANGE CO. 


(Wholesalers) Correspondence with jobbers and souvenir specially men Solicited. 


S.onof Quattty 137 High St., Boston, Mass. Bankers Clasp Co., 1 Shaw Place, St. Louis, Mo. 


Compare it with any 4 or 
holder you have ever u 


The thousands now in use are 
meeting with tavor and continued 
use, 
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A NEW STYLO OF REAL MERIT 


Pat. April 8, 1919. No. 1,299,576 
The Lever Self Filling PARAMOUNT GRAVITY STYLO. The first and only Lever Stylo made and a valuable 
development in this type of pen. 
PARAMOUNT GRAVITY ST\ LO PENS are made in three styles:—Slip Cap, Safety and the Lever type. 
Every pen guaranteed. 
We also manufacture the PARAMOUNT SELF-FILLING FOUNTAIN PEN, an excellent pen, splendidly made and 


allowing a liberal margin of profit. 


If your dealer does not handle the above style, send $1.50 for sample PROMPT DELIVERIES ASSURED 
LJ. FARRELL FF ARRELL & HOSINGER CO. cw. nosincer 
Western Union Code ‘‘Paramount”’ 63-65 Irving St., Jersey City, N. J., U.S.A. 
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DON’T LICK Postage Stamps | 


OR ENVELOPE FLAPS. MOISTEN THEM THE NEW WAY WITH 


poe ; Ui wt ~ :o | The 20th century little wonder. Sanitary, 
or guick and clean. Doesn’t smear up your 

fingers or soil stationery. Smaller, handier 

than anything on the market and 

$1.50 





CHEAPER—Price only.. 








3 
@ : KC 1 Oypedar: 5Vver) ya 5 
Argus cl asp’ sare neat. Made of spring brass 
ol — Hunt Pen Co. A eae Sete tate 
CAMDEN, N. J. cils. Model D for fountain pens. Retail at 
leading stationers, 6c. Sent prepaid for 8c. * % of actual size, 
ARGUS MANUFACTURING CO. Dept. 12H 
402-406 N. Paulina Street Chicago, U. S. A. 














LOAFERS GET BUSY 


when they know you are acco 
ing for their time with 


THE AUTOMATIC 
stsaint, TIME STAMP 





BUSINESS SUCCESS .— . peng ly Pauseoshads wre 
and Clean Cards are synonymous Started fost on and between 
THE ESSCO CARD CARRIER | Fatt inefficient workers 
ippe ables you to follow jobs 


Carries more cards — Costs less 
Holds all sizes without scoring or binding. 
No bulky metal parts—always neat. Memorandum pocke in lop cover. 
Adapted to every card and ewery business. Fine black leather - - + - 75c. 
Discount to the trade 


A. A. Schramm & Co., 1112 Sansom Street, Philadelphia, Pa. 


through step by step with an abso 
lutely accurate record of time used. 
Handsome, durable, dustpr« I 
business lifetime In use man 


The Automatic Time Alin Co. 
159 Congress St. Boston, Maas. 
“Originators of the Art of Printing Time Automatically.” 


























“BUILT TO ENDURE” 


The Eveready is not a machine today and a useless piece of junk tomorrow. 
It is made from the highest grade steel by skilled mechanics, and will, with THE STANDARD 
ordinary care, serve you indefinitely. an a bebihied ol 2 Ged 
Like a faithful ally, you wi nd it 
“ONE ON EVERY DESK”’ “Eveready” to do its part of your work POST OFFICE SCALE 


—securely clip together your letters, 
bills, specifications or other papers with SYMBOLIZES SPEED 
a neat, strong staple made from its 
seemingly inexhaustible roll of staple 


tape housed in its tape box. 











Dial and platform conveniently 





Each roll of tape makes 5,000 staples in front of operator. Indicator 
thus eliminating frequent reloadings. 

Eveready staples cost less than pins, does not oscillate. 

ae or other ‘asteners ; 
et us tell you more about this effi- 96,000 Triner All-Steel Parcel 

cient little machine, or arrange for a 

demonstration at your office. Post Scales used by 

EVEREADY MANUFACTURING CO. Government. 
of Boston Write for Booklet No. 8 
80 Boylston St. BOSTON, MASS. 








Triner Sales Co. 


190 N. State St. 
CHICAGO, ILL. 




















RELIABLE TYPEWRITERS 


Thoroughly Rebuilt Type- 
writers of all standard 
makes at as low prices as are 
consistent with honest work 
and good quality. 

All machines guaranteed 
against defect. 





Courteous and prompt at- 
tention to correspondence. 


Special terms and in- 
ducements to _ reliable 


eae ane agente. HUNT'S No. 24 Ledger Pen 
We respectiully solicit your inquiry- FL . 





Famous for its Round Point, its Large Ink-holding 
HARRY A. SMITH TYPE RITER co. Capacity, its Durability, its Grace and Beauty, its 
MANUFACTURERS—REBUILDERS 
Special Export Dept., 231 N. Fifth Avenue, Chicago, Ill., U.S.A 








Fine Point and Easy Action. 
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A Matter of 
Signal Importance 


Are vour card files complex, intricate, con- 
fused, difficult to keep free from errors, hard 


ify? E quip them with 








Belleville, Ill 


”, 
|. W. Marsh, sales manager of the Ideal Stencil Machine G Si ] 
: j i n March. He ra Co igna Ss 





18 


Company, visited at Washington, D. C., 1 
interested in the plans for nominating Governor Lowden, 


lliroi - Presid 7 - TT; 1 States Every Graff Signal has a meaning of its own. Attached to cards, 
of nl ois, for President of the United Stat they classif implify and make data instantly available. Graffco 
Boston, Mass. Signais will make your card files really efficient. Are neat, durable, 
The Boston office of the Dictaphone Company has inexper é 12 ght, disti olors, enameled faces. Send for 
r free sample i particulars. if your dealer cannot supply you. 


moved from 137 Federal street to larger quarters at 1000 


Washington street. S.'Q, McClure, the manager, bas a" | GEORGE B, GRAFF COMPANY 


















extensive acquaintanceship in the office specialty field 
the East and middle West. Manufacturers of TIME-SAVING OFFICE DEVICES 
kok > 294 Washington Street BOSTON, MASS. 

lr. J. D. Fuller, Jr., who recently resigned as New Eng 
land district manager for the Bureau of Foreign and Do 
mestic Commerce, is not a stranger to this field. Prior to 
the war he was in charge of foreign sales promotion divi Clceciice tie Smet 
sion of the National Cash Register Company. He has "geal 0 that m ~ 
sailed for Europe, to be abroad about eighteen months, in con be lesunadan 
the interests of Hunnewell & Company, importers and ex Work ‘ once. Separates 


porters, Boston. He was in the air service during the war 
Chicago, Ill. 
The Pond Electric Writer, 68 West Washington street, 


urgent from 
routine work, and 
insures the orderly 


has joined the Chicago Association of Commerce Che dispatch of the day’s 
concern conducts a type writer letter service mail. Keeps confidential 
* * x letters under cover, and 


* : _ Ne . . Me aie, a 
Recently a number of members of the Rotary Club un- disappoints “‘snoopers. 


dertook to take a personal interest in scme of the city’s The Elsane Work Distributor 
boys who h: id been placed on probation by the juvenile is made in two grades, with six 
court. C. E. Worthington, of the Addressograph Com and twelve pockets. Will not bulge 
pany, offe red to do his share. —has plenty of expansion — pockets are reinforced at 

Dayton, Ohio. the hinges. Label holders are of metal, covered with 


Mark Siegel, who has had the supervision of all foreign transparent celluloid. 


advertising for the National Cash Register Company, has J L, SAINBERG, 65-67 W. Houston Street, NEW YORK 


resigned his position as export manage! 


Fort Smith, Ark. 








Basil Eblin, who was formerly with the National Cash 











r - 
Register Company, has been appointed manager of the AY 
wr ‘ * > . 4 kT. 24 os | A 
branch office of the Remington Typewriter Company here iS 
Los Angeles, Calif. 
F. W. Woodward, Los Angeles general sales agent of 
, beste 4 $ S & - € : iv a “Paultiess” 
the Todd Protectograph Company, recently addressed the “American” 
Los Angeles chapter of the American Institute of Bank 
ing on the subject or check protection Q —s i e 7 
“2S Holyoke’B 
: New York, N. Y. “Jewel” yt ge “Liberty” 
James H. Reynolds has been made vice-president in 17 "soneer im colors “Holyoke” ld 


charge of sales and advertising of the Hooven Service, Inc., 


agents for the Hoover Automatic typewriter, New York. L. D. VAN VALKENBURG 


He has been assistant to the president heretofore MANUFACTURER 
Rochester, N. Y. 
S. J. Foote,editor of the Protectograph Bulletin, spoke Holyoke, Massachusetts, U. S. A. 


on house organs at Detroit in March, appearing befor: 


the meeting of the Office Appliances Sales Managers’ om" tr om tL” 
\ssociation. |) “Advertiser” A. “Advertiser” D. 


. : ae . : ——— a ta i. a ~ae = ——4 
(Adding Machines—Continued from page 220) 
Tacoma, Wash. 

Offices have been opened at 341 Old Realty building by 
the Monroe Adding Machine Company. Thom is \ 
Peterson is in charg 

Washington, D. C. 

Ravmond W. Hart has joined the local sales office of 

the Barrett Adding Machine Company 
“ « 

















Why Is the 
PEERLESS the 
BEST moistener? 


Ask any user—Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will tell you that 
we have the BEST article of $4-25 
its kind on the market to day. 


( We make also a large moistener suit- 
Patented Nov. 22,1904 able for large offices and shipping 
Patented June 16,1915 rooms. Pride, $2.75 each. 


Simple, Useful and Economical 






George Rafferty was recently assigned to the local offic 
of the Sundstrand Adding Machine Company. He com 
bines sales and service work. 

West Vancouver, B. C. 
[he interests of the Monroe Calculating Machine Con 





pany in British Columbia are now in the hands of R. J 
Ste venson, 189 H istings street. He Ssucceée ds ( lar ke & Used for moistenin B mame envel (arse labels and fingers in handling 
ae Pal currency. Foreign business given careful attention. Advertising matter 
d ; sent in Spanish if desired. 
Youngstown, Ohio. Write for IEE Sg Samples sent on approval. 
Che Monroe Cal ulating Machine Company has opened PEERLESS MOISTENER COMPANY 
an office here in charge of M. J. Herbst He adquarters 826 S. Claremont Avenue Chicago, Hl. 





are in the Park Theater building. 
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f™ : 15c Per Packet i 


Moore Push-Pins *' 


Glass Heads—Steel Points i! 






Moore Push-less Hangers 
The Hanger with the Twist 


Their sharp needle like steel points 
will not mar the finest surface. Ue 


Allowed where tacks are prohibited. 
Moore Push-Pin Co., 


113 Berkley St., 


Philadelphia, Pa. 








ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET  WEW YORK 








TRADE MARK 


PERFECTION 


REG. U. S. PATENT OFFICE 


Desk Memorandum Calendars 
MEMO RECORD AND DATE COMBINATION 


Perfection bases made of Cast 
Iron, Steel and Wood 


Order 1921 stock now 


Write for Catalog showing complete line 
nglish or Spanish. 


Hale Specialty Co., Inc. 


Sole Manufacturers 


128 N. Jefferson St., Chicago, IIl. 











LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 


REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 

REYNOLDS 
during the 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 


Simple 
Sure to 
Seal 













Reynolds Envelope Sealer Co. 
111 N. Market Street, Chieage 
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LOoset LEAF 





Kansas City, Mo. 


To reiieve the strain on the bindery, the Irving-Pitt 
Manufacturing Company has organized and equipped a 


special department for the production of student note 
books. 
Philadelphia, Penna. 
Joseph Young, representing the Trussell Loose Leaf 


Company and other interests, has returned from 
trip through the northern section of the state. 


- ent 
a recent 


The local situation as regards stocks of loose leaf mer 
chandise is a reflection of conditions which prevail gen 
erally. Dealers are unable to supply some numbers 

San Francisco, Calif. 

Neal, Stratford & Kerr report a great shortage in loose 

leaf goods around the Bay. 

Springfield, Mass. 
Lieson Company, manufacturing loose leaf 
devices and manifold has located in the Brewer 
building, Dwight street. The company was attracted here 
through the efforts of the Springfield Chamber of Com 
merce. 


The W. A. 


book Ss, 


The Irving-Pitt Pin Busters. 

Bowling continues at a lively clip among the adepts of 
the Irving-Pitt Manufacturing Company, Kansas City, Mo 
There are two leagues, one composed of the day workers 

and the other made up of night shift men. Following is 
the standing of the league of day workers, based on sever 

ty-two games rolled: General Office, .583; Specials, 


569 


Shipping Department, .569; Bindery, .556; Sheets, .464 
Metals, .444: Factory Office, .435; Leather Department, 
.431. The night league has bowled six games, standing 


as follows: Elks, won four; Moose, won three: Panthers, 
won three; Tigers, won two. 


Fountain Pen Peculiarities. 
According to Geyer’s Stationer, fountain pens used in 
Brazil must not be of the self-filling type. The hot cli 
mate is said to render the soft rubber sack useless in a 


few weeks. This information was given by a visitor to 
New York, who had just returned from Para, Brazil, where 
he has a ranch 

\ New York house reports that fountain pens for th 
Chinese trade take oblique points, as most Chinese prefer 


the broad points to make the Chinese characters 


Fountain Pen Popular in Japan. 


While there is a large demand for fountain pens in 


Japan, especially among business men and students, the 
field is well covered by Japanese manufacturers Che 
student demand is confined to cheap pens, with which im 


ported products could not compete. Japanese fountain 
pens with gold plated pens retail at from thirty cents to 
eighty cents. Pens with gold nibs range from seventy-five 
cents to $45.00. 


Agin’ All Gratuities. 

The Commercia! Bribery and Tipping Review is a 
comer to the publishing field. It is a 
to all forms of gratuities, and aims at graft in 
cial selling, as well as the tipping common in 
barber shops and other places of public resort. A con 


new 
monthly opposed 
commer 


restaurants 


test has been instituted for the best paper on “Why 
Should a Barber Be Tipped?” The publication office is 
at 301 Machinsts’ building, Washington, D. C 


Office Equipment Demonstrates Standards. 

In illustrating the thought “1920 Methods Used in 
Doing Business in Indianapolis,” the advertising of a daily 
paper of that city shows a dictating machine, a typewriter 
and a letter file. The advertisement emphasized the fact 
that the paper appeals to business men. 


There is plenty of room at the top, but you can’t make 
the small potato believe it—The Burroughs Bulletin. 
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Why You Should Carry 
CENTURY 
PORTFOLIOS 


aa before has there been 
ch a great demand for 
Goop Portfolios. 
Accountants, Lawyers, Salesmen— 
all persons who carry papers, 
books, catalogs, samples, etc., are 
prospective customers. 
CENTURY PORTFOLIOS, because 
of their well-arranged interiors, 
richness of leather and fine work- 
| manship, will produce quick turn- 
overs, net you substantial profits and add to your repu- 
tation for carrying high-grade goods. 
The CENTURY Line of Portfolios, Brief Cases, Secretary 
Cases, etc., is worth your investigation. Write for “Cata- 
log D*” and Dealers’ proposition. 
CENTURY LEATHER CRAFTS COMPANY 
350 Broadway New York City 
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Y PEWRITERS 


EXPORT DOMESTIC 


REBUILT—Our supply and equip- 
ment enables us to handle a large 
volume of business. The grade we 
put out at the price is the best 
money can buy. 


FAVOR US WITH YOUR INQUIRIES 


GUARANTEE TYPEWRITER CoO.., Inc. 
39 South 10th Street 
PHILADELPHIA, PENNA., U.S.A. 

Cable Code: BOYERTYPE, A. B. C., 5th Edition 




















NEVER LOSE 


Typewriter Eraser 


An Improved Rubber Disc 
Eraser. Fits the Frame of 
any machine. 





Sample and dealers’ 
prices on application 


Sunithh t Stenemete. 


202 S. State St., Chicago, Ill. ~_ 


bho 
bo 
vi 





m SIMONSON 
- Patented Metal Tip Guides 


en i 
For Vertical Letter Files, Card 
Systems and Check Files, Are 
Indestructible 

















None genuine un- 
less stamped VU. S. 
Patent No. 794,749 
on Metal Tip. 
FREE Samples Sent on Request. 
Discounts to Dealers. 


R. A. SIMONSON & CO. 
122 8. Michigan Ave. CHICAGO 
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PAPER CLIPS 


‘6 Superior” “Cyclone” 


Comma 


Nos. 1, 2 and 3 


TT 





Write us for samples and quotations 


Midland Steel Products Company 
3132-36 South Canal Street, Chicago, Ii. 


Western Representatives: Reid & Gilmartin, 444 Market St., San Francisce 


PITTI 


PSTIIIITITITII 





A Private Secretary and 
Office Tickler 
Made from 
Cold Rolled Steel, 
Enameled Black 


Note these important features: 





1. A phone directory alphabeti- 4. Spindle in back to file "phone 
cally arranged with celluloid calls. 
tips, closed by an invisible 6. Pen or pencil holder for quic 
spring. . 
3. Card calendar in two colors service. 
for two years. 6. Rubber feet, 
8. Daily memo, calendar pad 7. Message and memo. pad. 
Made 10 inches long and 4 inches wide, weight 1 Ib. Put up in 
separate cartons suitable for mailing. Sample sent postpal 


receipt of $2 in U. S. A. Attractive prices in quantities to agents 


and dealers. 


TELEFO-DESK CO., 219 So. Dearborn St., Chicago 


Also Manufacturers of the ** Peerless’* Datly Reminder 








DESK 
TOP 
CABINETS 


Here isa neatly designed stationery holder with features of con- 
venience and efficiency which give it a good sale. It is a member of 
the money making line of stationery articles listed in our catalog. 
Our prices save you money. 


KNICKERBOCKER INKSTAND CO., Inc. 
230-234 Fifth St. Lyndhurst, N. J. 











% CARBON & 
¢ PAPER << 


? 
m). eo 


Standard Carbon & Ribbon Co. 


Incorporated 
&) 114 Liberty Street A 


RS NEW YORK, N.Y. “ty 
s* TYPEWRITER 
ss “Gp, 


s RIBBONS 
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‘*U NI Q” VULCANIZED FIBRE 
WASTE BASKETS 


THE BEST BASKET BUY 
IN THE WORLD 


Guaranteed for five years and will 
last twenty-five. 

Made with solid wood bottoms which 
prevent them from tipping over easily 
as do fibre-bottom baskets. 


Always neat in appearance. 
Made in round or square shapes. 


Our large output enables us to quote 
low prices. 


Write for particulars. 


The C. Spiro Mfg. Co. 


68-72 East 131st St. New York City 


Manufacturers of “‘UNIQ” 
Improved Office Accessories 

















The Aigner Way 


Saves Half the Time 


Aigner’s Patent Cut Index Tabs come in strips 
or gangs. One-half turn separates the tabs— 
no mixing of tabs, as they come in alpha- 
betical order; the next letter is always at 
the top of the strip. Tabs are muslin lined 
on inside, gummed and ready for use. 

Stationers and manufacturers come to us for 


Index Tabs of all kinds 

Index Shields for reinforcing 

Name, Law and Lumber Labels for Law Work 
Gold Stamping and Embossing 

Special Die Cutting 

Cloth for reinforcing Index Sheets 

Index Sheets with Tabs attached te Sheets 


Write for information and catalogue. It’s free. 


G. J. Aigner & Co. 


Sele Manufacturers of Patent Cut Index Tabs 
Dept. B, 552 W. Adams St. CHICAGO ILL. 















Pat’d Aug. 8, 1916: Mar. 27, 1917. Re-issued Nov. 19, 1918 








THE ONLY CARD CASE THAT HOLDS 


CARDS PERFECTLY 


A sure seller when once 
it is shown a customer 
—because it is the only 
case that will hold any 
kind or number of cards 
—folded or detached— 
scoring or perforating 
unnecessary. Keeps 
cards clean. 


The prices are right and 
the profits are right. 
jend for full particulars. 


STAUDER ENGRAVING CO. 


233 N. Wells Street 
CHICAGO, ILL, 


HOLDS ONE 
CARD AS 
WELL AS 















a <=, 
Joun Benner & Co. 


ATere 8 tO mR Aee 
ee a ee ee | 
ad 











TTT 
Attractive Leather Covered Metal Paper Weights 


The best paper weight no 
the market—neat and unbreak- 
able, just the thing your customer 
wants. They last forever. 

1-lb. weight, $3.60 per doz. 

1}-lb. weight, $4.25 per doz 

2-lb. weight, $4.90 per doz. 








Write for prices on special orders for advertising purposes im- 
printed with your name and address—a perpetual reminder to 
your customers 

ALL PRICES ARE F. O. B. NEW YORK 


ACCURATE OFFICE SUPPLY CO. 


Manufacturing Stationers 


Seen: ieee Sith St. NEW YORK, N. Y. 


-~~— 


ae 








For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE ciiccco* iiissis 














The Dais Wire Basket 


—made to outlast the spills 
and bumps of everyday office 
life. Note the wide flaring 
top, that is easy to strike 
from a distance. 





Put Daisy Wire Baskets up 
to your trade, and show 
yourself a real live seller in 
the waste basket trade. 





+ 
wy = hy 
_“*Tesew erect! 


Write for prices 


The Massillon Wire Basket Company 


Massillon, Ohio 
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List of those Typewriters 
and Adding Machines you 
cannot move. 


We pay Highest CASH 
Prices for all makes. Get 
the cash and buy GOOD 
sellers, we have THEM 


REGISTERED too. Prices Right. 





National Typewriter Exchange Co. 
110 Broad Street Boston, Mass. 





EXTRA QUALITY 


TYPEWRITER RIBBONS 


Manufactured in a Modern Factory devoted 
exclusively to Inked Ribbons 


Concentrated—Brilliant—Non-Drying—Inks 


combined with the finest of fabrics by our special 
process, produce the extra quality so much in 
demand since the war, together with attractive 
boxes and packing should prompt you to write 
for our prices and samples. 


PHILLIPS RIBBON & CARBON CO. 
Rochester, N. Y., U. S. A. 
































PENS AND PENCILS 














Chicago, III. 


Mrs. Helen Frederick Horton. mat r of the eiare 
denartment of ti Vahl Company ll heir to $40,000 
thr h the provisions ot the will « Frank 5. Adams, a 
wre 4] itizer f Dedh Mass 


Madison, Wis. 


Burelars operati in the Oakland nue stot 
M Phar Wingra Par mad 
titi \ Other plunder ight tl 
to ~ 


Montreal, Canada. 
Fred G. Met nell ecretary of the | | Wat 
Ce 1 Ltd ' t hrough ar tt f the 1 
Fe H several I to 
rect 
New York, N. Y. 
he Wahl ¢ nv, Chicago, has been elected to 1 
ber n tne Stationers’ and Publishers’ Board 
Dictat I tain Pen Comy 130 W 14th 
street, was incorporated with capital $199,000 | 


Hendricks, W. Burress and E. W. Pault 
R. J. Urmston, » has recently joined the field forces 
Pencil Exchange, Jersey City, N } 


enc! fie ld tnr u rh a previous connectiotl 


Manhattan, is the name of new $50,00I 


poration, sponsored by F. I. Widelake, E. Corihena F. i 
Widelake, 66 New street. Pens and inks will ma 
ufactured 
t 
George W. Hye vho has traveled seve years tor 
fount: pen mat turer, will cover certain Easter 
Thomas De la Rue Company, Ltd., of 33 West 


* 
The Sanford Pen Company announces its removal April 
ind 18 Concord street, Brooklyn, N. ‘ The gen- 
eral sales department continues under Harold N. Ritchie 
npany, Inc., 171 Madison avenue, New York 


San Francisco, Calif. 


\. B. Thomas and T. W. McElroy, Western representa 


tives of Eberhard | ver, are expecting » leave soc 
their Spring trip 

I \. Kenny, traveling salesman for the loca t 
of the L. E. Waterman Company, made a trip through 
the S hern te 


rritory in March. 


The Montebello Pencil Company, 630 Clay street, has 
secured adjoint room and larger quarters have also 
been provided for the pencil plant by its removal to the 


The Mor Pencil Company is under the 


1 


t¢ be llo 


Pizzi 


basement 
management ot ( 


en, Western represen 

ifices in the Phelan building, after 
the Palace Hotel for a week, left 

Los At cr ¢ le Be Fl Paso, De nver, Salt Lake al d 

Middle West. 

St. Louis, Mo. 

VY“ R Ledbe tter has heen appoint d 
\ I 7 en Company in this vicinity 

Coulson 


Toledo, Ohio. 


Chas. P. Christias tative for th 
Pencil Exchange, with 
showing his 
for a trip to 
other points in tl 


samples at 


1 
represent Tne 


Since the resignation of W. N. Bayless, formerly adver 
tisinge manager ot The Conklin Pen Manufacturing Com 
pany, | \ De Vore has been appointed idvertisi1 ma 
ager 


State Documents Signed by Indelible Pencil. 
During the illnes President Wilson, he 
to an indelible pencil in signing state documents, becaus« 
of his inability to use a pen in a reclining position \dver 
tising of the American Pencil Company states that the 
White House reports the incident as the first in the his 
tory of the which parchment documents have 
not been signed with pen and ink. 


had recoursé 


country, 


77 


~</ 





Emphasize This 


sturdy 

vice, neat avppe'tial and 
The Handy Portfolio 
is without a peer. You can push 


lal 


Write for the Handy catalog 


The 
Cleveland Leather Goods Co. 


26-28 Noble Court, N. W. 
Cleveland, Ohio, U. S. A. 











The “SCATTERGOOD” 
Mucilage Pot 


Can be used with any liquid adhesive. 
It is made with a purpos-; to insure 
iporation, cleanliness, conven- 
ience and economy. We also manu- 
facture moisteners and ink wells made 
on the same principles. 





non-ev: 


Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 


INKO 


ACTUAL INK SOLIDS 


Manufacture ink under your own label and make more 
money. 








We can supply you solids which are contained in the 
standard high priced writing fluids. 


It is only after years of careful analysis and experimen- 
tation that we are now able to furnish you with this 
product. 


SEND FOR SAMPLE AND PRICE LIST 


HOWARD CHEMICAL & MFG. COMPANY 


54 S. Third St., Minneapolis, Minn. 


























Write for Catalogue 


DESK PADS 


(Over 60 styles and sizes) 
and 


Cloth Covered Cabinets 


(Boxes, Binders, Etc.) 


Manufactured by 


L. HOFFMAN 


‘ 
i 45 Lafayette Street NEW YORK 
} 
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FOR RUBBER STAMPS 


SAVE MONEY by requesting our prices 


Quality Stamp Co., Manufacturers 


East Liverpoo}], Ohio 
ATTRACTIVE PROPOSITION TO DEALERS 











\ 


Drawing !nks, Blacks and Colors 
Eternal Writing Ink 


Engrossing Ink 

Taurine Mucilage 

Photo Mounter Paste 
Drawing Board and Library 


Office Paste Mucilage 
Liquid Paste 
Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 
We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., fesincd' This “aud Aauesives 


Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicago-Londcen 




















TYPORIUM Rebuilt 
UNDERWOODS 


Owing to the scarcity of Wnderwoods, we advise 
all dealers to order their stock at once. Hun- 
dreds of dealers handie our Underwoods and 
are making money through our co-operation. We 
can help you start rieht—solve your rent or collec- 
tion problems. Write ior our New Price List No.1 


TYPEWRITER EMPORIUM 
Established a @uarter Century 34-36 Lake St. Chicago, III. 

















E ngraved 
+“ Wedding 
Invitations 

1d An- 

hnouncements, 

Social and Business 

Cards, Steel Die Business 


and Social] Stationery. High grade 

stock and work. Buy direct from makers. 

Samples and prices gladly furnished. State kind 
ofsamplesdesired. The American Embossing Co., Buffalo, N. Y. 











ADDING MACHINES: 


Burroughs, Wales, Dalton, American 


CALCULATING MACHINES: 


Comptometer, Brunsviga, Triumphator, 
Millionaire and others 
Rebuilt and fully guaranteed. 


All makes bought, sold and 
exchanged. 


REPAIRING at reasonable 
rates. Write for estimate 


Adding Machine Corporation 
Write for free booklet 
323 S. La Salle St. CHICAGO 




















The manufacturer with an article to be exploited 
among the office equipment trade finds 


“OFFICE APPLIANCES” 


a publication which brings satisfactory results. 
Advertising rates furnished upon request. 


THE OFFICE APPLIANCE COMPANY 
417 So. Dearborn Street, Chicago 











Ap? 20. 


CATALOGUES 





Revised Price List No. 56, dated March 1, has been 
issued by the Milwaukee Chair Company, Milwaukee, Wis 
It supersedes all previous issues. 


* x * 


A revision of prices effective March 5 was announced 
by the American Clip Company, New York, N. ¥ lhe 
new prices govern Catalogue No. 419. 

*x * 


The Duplico Manufacturing Company, New Brunswick, 
N. J., is circulating a catalogue of duplicators of various 
types, carbon papers, stencils and supplies. 


* * * 


Price List No. 38, covering Catalogue No. 9, has been 
issued by the Stow & Davis Furniture Company, Grand 
Rapids, Mich. It was dated, and effective, March 20 

on k 


A stationery catalogue issued by William Dawson & 
Sons, Johannesburg, Cape Town, has reached this country. 
The various lines are classified in departments. The book 
is printed on good paper, and well illustrated. 


x * 


The Spurgin Manufacturing Company, 7011-13 Vin 
cennes avenue, Chicago, has issued a folder which shows 
the rank of the Chicago banks at the close of business 
February 28, 1920. The advertising feature of the folder 
is devoted to Spurgin’s coin wrappers. 

* * * 


The Triner peerless automatic parcel post scale is the 
subject of a two-color folder issued by the Triner Sales 
Company, 190 North State street, Chicago. It is accom- 
panied by a return postal, on which the signer requests 
the company’s booklet on parcel post scales. 

* * oa 


An effective fiyer in colors has been issued by the Steel 
Equipment Corporation, Avenel, N. J., featuring the Se- 
curity line of steel filing equipment. It embodies a testi- 
monial by O. R. Geuther, manager of the office furniture 
department of the Marshall-Jackson Company, Chicago 

* a ca 


The Egry Register Company, Dayton, Ohio, has issued 
a sixteen-page booklet describing its line of manifolding 
devices. These are designed to complete at one writing 
manifolded records for shipping, receiving, billing, pack- 
ing, cost, purchasing, sales and other records. It is illus- 
trated with typical forms. 

* * * 


The Elbe Filing & Binder Company, 215 Greene street, 
New York, has just issued a dealers’ net price list which 
became effective March 25. This price list covers the Elbe 
line of loose leaf binders and specialties and is known as 
net list No. 12. The prices are based on goods shipped 
f. o. b. New York and are subject to change without 
notice. 

*x* * 

The Graywood Manufacturing Company, Lynn, Mass., 
has distributed a booklet, sixteen pages and cover, de 
scriptive of the Graywood envelope sealer. The booklet 
is fortified by facsimile letters from prominent commer 
cial, financial and educational houses testifying to the 
merits of the device. These letters are printed in dark 
blue over a gray half tone picture of the sealer, thus de 
claring the identity of the machine referred to in each 
of the letters: 

* * * 

“The Great Missionary” is the title of a colorful broad 
side distributed by the American Multigraph Sales Com- 
pany. The broadside emphasizes the function of the Mvl- 
tigraph as a trade missionary. A significant phrase fol- 
lowed a statement of a house policy that does not permit 
salesmen to do missionary work: “The expense of per- 
sonal missionary work would double the cost of the Mul- 
tigraph.” That’s a testimonial to the efficiency of direct 
advertising. 
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OSITION WANTED 
by successful retail sta- 
tionery executive. Has done good 
work with regular stationery lines 
and also with office furniture. Can 
show a record of twenty years 
achievements in this industry. Can 
take a big job and put it over in a 
big way. Address AX8, Office Appli- 
ances, 417 S. Dearborn Street, Chicago. 











SUPER - SERVICE 
ENAMEL 


Makes your old machine like new, dries in 
one minute, leaves no streaks. One stroke 
of brush applies it to any surface. One 
pint of Super-Service will finish more 
work than two of old kind. Especially 
made for refinishing Typewriters, Adding 
Machines, Check Protectographs, etc. 


Needed in every repair shop. 





Mail trial order for pint or —- today, no 
charges if not found entirely satisfactory. 


4 fa} American Office Appliance Co. 
| aoe | 65 Washington Blvd. Detroit 























LIONEMULLIONUELNT SUDA ENNU EAL 


TO THE TYPEWRITER TRADE 


Have You Any Typewriters for Sale? 


ULL 


We will buy for cash any sur- 
plus stock of machines you 
have on hand. 

Now is the time to turn your 
machines into money. 


WU 





Mail us today list of what you have on hand 


Morse Typewriter Exchange Co., 
407 Broadway, New York 


Reference: Corn Exchange Bank, Washington Branch, New York City 





VUNNTOEVORETATED NAN UAOASUOUOAEEANLAOU CHENNAI 


AUVELANALAUAE ADELA ALAA AOU ATN A ADN ANE VULLUOTALE OAL ETON UAT a 





Byron Typewriter Cabinets 
Concentrate Efficiency 


They save floor space, and thus cut down 
departmental rentals. 
They are well arranged and 
compact — the stenographer 
or typist finds all ne@ded sup- 
plies within reach, without 
arising from her chair. The 
Byron Typewriter 
Cabinet is organized 
to give space for at 
least thirty different 
working requisites. 


Write for booklet. 
Byron Typewriter 
Cabinet Co. 


33 Washingten Ave. 
Mt. Clemens, Mich., U. S. A. 








Comiortable and Convenient 











Special Glass Desk Pad 


KAI L; @\ Semi-flexible base, with glass fitting flush—no 

ow edges to catch dust. Both sides of base are 

: are covered with green felt. The corners are 

metal, high y nickeled. 4 finger notch in the base makes it easy to life 
the glass when inserting or changing memos. 








Three sizes: 18x24, 20x34, 24x36; glass is y& inch thick, with polished 
edges. Write for circular. 


L. Sainberg, 65-67 W. Houston St., New York 














Adding Machine 
Paper 


and other small roll specialties. A!] goods guaranteed. 
Write for prices giving specifications. 


ANCHOR PAPER SPECIALTY CO. 


921-927 E. Ave. Kalamazoo, Mich. 




















Y 


MARKING YOUR SHIPMENTS u 
Onestenci! cut in 30 seconds— 


ten cases marked in less than a 
minute. Every address neat,easy to | 
read. Everyshipment goesstraight | 

home to the customer. That is NZ 

Ideal Stencil Machine Service. HZ 

Write for sample stencils and {|/7 

booklet on how to mark goodsfor |Z 
shipment. iV 
| 


IDEAL STENCIL MACHINE COMPANY 





151 ldealBlock, BELLEVILLE, ILL..USA. 97 
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KIPCO BRAND 


DUPLICATOR INK 
FOR ROTARY STENCIL MACHINES 


The quality of this inkis 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 








Samples and Prices Sent on Request. 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, “ - - NEW YORK 
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BARRETT GUMMED SEALS 


Barrett Gummed Seals are 
THIS 1S THE made of non-curlin3g fish 
ZA e-mme Summed stock of fast colors, 


we 2 61 especially prepared for this 


purpose. Carried in stock in 


wererrees BLUE--RED--GREEN--GOLD 

Shipped immediately in any 

quantity and shape desired. Packed in bulk only. 
Write today for our price list. 


THE BARRETT BINDERY C2? 


STATIONERY AND LOOSELEAF MANUFACTURERS 
725 FEDERAL ST., CHICAGO 


FREE—ASK FOR COLOR AND SHAPE CHART 








LT 
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EXTRA DOLLARS 


are added to the profits of the dealer whe 
handles HEYER’S REFILLING COMPOSITION, 
for use in filling hektograph pans and geia- 
tine duplicators of all makes. 


The Heyer Duplicator Company manufactures 
t Hektographs, Gelatine Duplicators, Film Dupli- 

mi cators, and Supplies. We also furnish the 
trade with Hektograph carbon paper and Hek- 
tograph typewriter rib- 
bons at lowest prices. 








Write for literature. Domestic and 
foreign inquiries given prompt at- 
tention. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 














ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to con- 
tain 250 linear feet. Edges free from lint or dust. 
Stock white wove, hard-sized Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices, giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 











HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts to the Trade 


CHECKWRITER MFRS., Inc. 


Suite 316 200 Broadway, New York, N. Y. 








The segromamie Line 


Watermanis (deal Fountain Pen 


Self-Filling, Safety and Regular Types. 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco Montreal 


OLSEN ‘DESKS. 


Roll Tops Flat Tops Standing Desks 
Office Tables Typewriter Cabinets 


Oo. Cc. S. OLSEN COMPANY 


2527 Moffat Street, CHICAGO 








FOR COIN BAGS AND 
DEPOSIT BAGS 


Save Money by Asking for Our Prices and Samples 


STRAYER COIN BAG CO. 


Manufacturers of Coin Bags and Cloth Specialties 
NEW BRIGHTON, PA. 





sy a ci 810 FIRST NATIONAL BANK BLDG.. CHICAGO 








| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly 


‘to EXPORT TRADE SOLICITED 


Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manufacturers of Fine Gold Pens Established 1884 








“‘Stayon’’ Rubber Platen Twirler 
For All Typewriters 


* A new invention with a double flange. Guaran- 

' teed not to come off knob. A big seller and 

| profits. Buy the Nie “s yn cushion foot shock a 
sorber; typewriter felts; and Rub or Kav 


Nielson tiie rihanna 

















“STEEL-STRONG” 
COIN WRAPPERS 


AUTOMATIC—One wrapper for all coins—Red 


Windows improve visibility and appearance. 


OLD STYLE—The new design and standard 
colors reduce chance of error. 
TUBULAR — For coin machines — permanent 
colors and quick opening notch 

SOLD BY LEADING STATIONERS 


Write us for Samples 


THE C. L. DOWNEY CO., CINCINNATI, OHIO 


Typewriter Ribbons and Carbon Paper 


For the Typewriter, Addi g Machines, 
Time Clocks. Put up for the trade. 


Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON “*"iii3ii¥R 8.7" 


Exclusive Territory Rights Not Entertained 








i } Trademarks S | 











and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure busine 

Over 30 years’ active practice. Experienced, person: 1, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 


E. G. SIGGERS = **4y,28:nv.sn, Be 
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The Burroughs Calculator prints helpful information 
for demonstrating the new Burroughs machine 
* 7 * 


The cover of the March issue of the Burroughs Clearing 
House showed a2 view of the Seattle water front, done in 
four-color half tone 

x * * 

Che Art Metal Welder was unable to publish in Feb 

owing to several causes which the editor could not 


ruarv. y 
control The March issue was a combination of February 
and March plant news 


on 


Ward's Service, published by John Ward & Son, 115 
Cedar street, New York, always includes a useful supple 


ment \ blotter advertising different features of the com 
pany’s service is sent out with each issu 
* K 
[wo exquisite high light half tones grace the pages of 
the February issue of Graphite, published by the Joseph 
Dixon Crucible Company. They are reproductions of 
pencil drawings done the ElDorado way 
* *K 


Re sults, of the Monroe Calculating Machine ( ompany, 
prints pictures of large industrial plants, in the design of 
which the Monroe machine was used Che Calculator 


finds much use 1! il hitects’ and contractors’ offices in 


figuring details. 


a * 


\rt Metal Service, published by the Art Metal Construc 
tion Company, Jamestown, N. Y., is conducting a contest 
“Why We Sell Art Metal.” Dealers are contributing to 
the series, the winners of which will receive prizes of 
$10.00, $5.00 and $3.00, respectively. 


* * 


Judging by the comments from readers printed in the 
second issue of The Sundstrand K« ybo: ird, Editor 
Bailey has made a hit with his organization The as 
surances of co-operation in prov. ‘dine material for the 
paper should be very encouraging to the editor 


* 


The February Corona Bulletin contained a reproduction 
from Judge, which showed a page of pictures of singers 


in the talking machine field. It was headed, “Improvising 
on the Ink Piano,” and Coronaeditor prided himself on 
the high batting average of the personal writing machines 
shown 

, 

Printed Proof, of the Barrett Adding Machine Con 
pany, narrates a source of leads that one salesman has 
devised He follows the “female help wanted” classifica 
tions in the want ads, and has a list of concerns which ar‘ 
using adding machines. The rest of the deal is up to the 
salesman and his Barrett. 

x 


Globe-Wernicke Doings for the first quarter 1920, con 


tained some wholesome advice to dealers It suggested 
the use of lubricating oil on drawers of filing cabinets, et: 
Doings says that many solicitors carry a small oil can 
and lubricate filing equipment while awaiting an audienc: 
with ithe buyer. ‘That’s service, and it must win out. 
* + 

Recent issues of the Office Economist contained valua 
ble articles bearing on office management. “Business Or 
ganization and the Office,” by J. George Frederick, shows 
the importance of the office in a business organization. A 


following issue devoted space to an article by the sam« 
author, “Executives and Employees—Their Requirements 
and Training 

 - 


An interesting feature of the April issue of Business 


was an article, “What Will They Eat in June?” t de 
scribed a plan which might be adopted to advantage by 
Stationers. The grocel plots a curve of his sales of Vari 


based on the percentage of the individual items 
he 


ous items 
to the total sales for the month. Such a graph should 
helpful in buying in following years, provided that general 
conditions are parallel. 


l 








Todd Two Color Patents 


Protectograph Check Writer 





f-=-3 FIFTY # SiX CENTS 
Denominations in Black; Amounts in Red) 


PROTOD Chemical-Fibre Checks and Drafts 
Registered like Bank Notes 
Forgery-Proof. 


TODD PROTECTOGRAPH CO. 


Established 1899) 
World’s Largest Makers of Check-Protecting Devices and 
Forgery-Proof Checks 


1129 University Ave., Rochester, N. Y. 








TYPEWRITER RIBBONS AND CARBON PAPER 


We have more than doubled our capacity in the last 60 
days in putting in additional equipment for making 
typewriter ribbons and Carbon Paper. 

Naturally we are looking for more accounts and will make mighty 


liberal proposition to dealers 
Write us TODAY, for samples and prices. 


APTER BROS. MFG. CO., 552 W. Harrison St., CHICAGO 








MULTIGRAPHS 
RE-BUILT — BOUGHT — SOLD — EXCHANGED 
Multigraph Platens Recovered 


MODERN OFFICE APPLIANCE CO. 
3 PARK ROW, NEW YORK, N. Y. 




















D. W. Beaumel @ Co., Inc. 


Established 1884 
OFFICE AND FACTORY 
17-27 Vandewater St. 
NEW YORK, N. Y. 


Manufacturers of fountain 
pens for the trade; 

all modern styles 
of fountain pen 
holders and 
fountain 
pens com- 
plete. 





















We 
make 
a spe- 
cialty of im- 
print work and 
our line includes 
all thelatest designs 
in self-filling fountain 
pens and non-leakable 
screw cap holders. Our re- 
pair department is a promi- 
nent feature of our service. 


ESPECIAL ATTENTION 
GIVEN to FOREIGN TRADE 
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Do you need a man 


who has had twenty ears’ practical experience in manufacturing 
and selling Blank Books, Loose Leaf Devices, Accounting Forms 
and Mechanical Book Posting Equipments: capable of developing 
and keeping up a department in any or all of these lines? 


If so, communicate with—K-30, OFFICE APPLIANCES, CHICAGO 











g 
ALSO MAKERS OF INKS s 
A ican paintine & 
OS® Bae 
H 
: 


PRINTING & LITHOGRAPHIC INKS ; BUY DIRECT FROM Us. 
MEWARK. NW. J : 








Mr. DEALER: 

THE IDEAL BOOKHOLDER 
will open up a new field for you. Write for descriptive mat- 
ter and watch OFFice ApplLIANCES for future announce- 
ments. 


MACDONALD-JENSEN CO., Inc. 
105 Saratoga Ave. BROOKLYN, N. Y. 








The “Anco” Pen and Pencil Clip 





——jew price. Made in one piece of spring steel, neariy 
BARA aod tacety polished. . Pi Ace for prices 


The Ansonia Novelty Co. Ansonia, Conn 














” ® ae 
The only brush that will clean all parts of machines. Smal! end cleans type. 


large end cleans in between keys, under carriage, the type rods, and all hard-to- 
get-at place... Total length l4inches. Ali bristles. 


Adopted by Busines» and Public Schools, Public Institutions, Hospitals, U. S. 
Government and City Departments and the Largest Concerns in the Country 


OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 











GOLD PEN S-~«All Shapes and Styles 


Imprint Prompt 
Work a Repair 
Specialty Service 





All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfe~tly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 56 John St., New York 








YOU MAY NOW OBTAIN all styles of 
SHIRLEY PENS 


used by over 20% of Banks of the U.S., from your Jobber, or 


National Supply Company 


Distributors - INDIANAPOLIS 
Sarmnpies on Request 








Rither Agency or Price Protection Proposition 


KEYSTONE CARBONS 
AMITY RIBBONS 


For All Purposes. 


R.A. BECK, GENERAL SALES AGENT 
727 South Dearborn Street, CHICAGO 
New York, New Orleans, Los Angeles 














A new feature inaugurated by Selling Facts, of the Ge 
eral Fireproofing Company, bids fair to arouse branch 
oftices and dealers in a lively competition. The February 
issue of Selling Facts was devoted largely to installations 
in Detroit, Mich. An editorial invited all branches and 
dealers to supply material so that a given issue might 
devoted to GF installations in one city. 

* % 

“What Are We Selling?” by H. G. Dechant, vice pres 
dent in charge of sales, is the lead article of the Mar 
issue of Monroe Results. In it Mr. Dechant emphasize¢ 
the service features which the customer receives when he 
buys a Monroe calculating machine. He shows the sales- 
man’s duty in helping the purchaser to the most produ 
tive use of the device, and assistance in getting the utmost 
in operation. 

* ’ 

Che advertising department of the Barrett Adding Ma 
chine Company has put one of its problems up to tl 
sales force. Printed Proof, the company’s house organ, 
asked the opinions of the salesmen on an advertising 
character which it is planned to use in Barret publicity 
A preliminary drawing was reproduced in the Marcl 
issue, and comments were called for. 

k * ¢ 

The N. C. R_ brought home one ambition of the co1 
pany to the selling force in a front page display on “Better 
terms will build big buildings to meet bigger business.” 
An appropriate illustration was shown to emphasize th 
need of a new five-story building, more up to date ma 
chinery, new paper stock building, new garage, “get th 
men out of the basement,” more employees. Suppl 
menting this matter was a spread of contributions from 
salesmen who are already getting good terms. 


Another “Oldest” House Organ. 

Reference has been made to the claim of the Joseph 
Dixon Crucible Company, Jersey City, N. J., as having 
originated the house organ. The New E ngland Steamshi 
Company of New York, N. Y., comes forward with a 
claim for its publication, “Fall River Line Journal.” This 
publication was first issued May 19, 1879, and has beet 
published without missing an issue. Until further returns 
are noted this publication will be considered the grand 
daddy of them all. 


War Risk Insurance. 

\ certain percentage of the veterans of the world war 
are keeping up their Government insurance. In order to 
reach those who temporarily have allowed their insurance 
to lapse, the Bureau of War Risk Insurance has organized 
a voluntary field force which will endeavor to conserve as 
much as possible of the nearly $40,000,000 of insurance 
carried by men in the service. 

This nation-wide field force consists of organizations 
interested in the welfare of soldiers, sailors and marines 
In addition, the voluntary services of more than 50,000 life 
insurance agents have been enlisted. The volunteer roll 
further includes thousands of bankers, doctors, lawyers 
manufacturers, other business men and representatives of 
all associations which come in contact with discharged 
service men and their dependents. The Government is 
offering to reinstate those who dropped their insurance, on 
terms unprecedented in their liberality 


Office Machine Records Valid Evidence. 

The decision of a Texas court reported in the Housto1 
Post makes cash register slips and adding machine tapes 
valid evidence in law courts. In affirming the case of 
Home Insurance Company et. al. against F. C. Flewellen 
Judge C. H. Jenkins, of the Third Court of Appeals, Aus 
tin, Tex., held that while adding machine and cash registe: 
slips and other similar memoranda were not “books of 
account” within the meaning of an insurance policy, they 
are really better in that they are the very memoranda fron 
which a bookkeeper would make up his books, and if none 
of them were lost or mislaid, that they furnish more posi 
tive proof, because in transcribing them there might | 
error. In this case the memoranda were all accounted 
for and the proof was held admissible and positive 


Lead Pencil Sales Help Charity. 

During a campaign in Philadelphia to raise a fund of 
$100,000 for the Germantown hospital, the women inter- 
ested in the campaign sold lead pencils > the streets. The 
pencils were sti imped with the legend, “I Aided the Ger 
mantown Hospital.” The pe —_ sold Ml ten cents up, 
according to the ability of the buyer, and it is said that a 
considerable sum was picked up in this manner. 


e 
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MORTON’S ODORLESS 
Through many TYPEWRITER OIL 


years of leadership in ANS la is 
the Typewriter Parts everywhere 



















° The world’s best lubricant for No. 5. Motor 

a nd S up p | y f it l d ; Typewriters, Adding Machines driven (either 
and all delicate machinery. Chemi- direct or alter- 

ei horp & Mar tin, 1e Houss cally pure, gumless and colorless. nating cur 


Write today for free sample and prices. rent). Capac- 


MORTON MFG. CO. ity, 8,000 to 


of “Ouality. Courtesy, and 
< “ ~ 10,000 an hour. 


Service,” has enjoyed the Louisville, Ky. Mechanicai 
n » 4 . < ° - -ounter re- 
confidence of both Domestic . ° pete cords output 


and Foreign Typewriter Deal- NW a yn | IVA. eostsge am 
ers and Repair Houses. eae es 
sittin $90.00 
Our SERVICE to any part 


of the world in supplying ( 








FEATHER WEIGHT EYESHADE 








Four 





The shade that takes your ore 
PARTS and keeps it in good health Models 
PLATENS Light Welght, Adjustable, Durable, Hygienic $35.00 
Healthful. No metal or elastic band to press or $60.00 
TYPE bind the head, Opaque for artificial light. " 

Transparent for natu- $75.00 

ra at es flat when 
TOOLS not in use, thus pre $90.00 


venting being crushed 

que of shape by sect M hi M d S d 
ent; can be carried in pe 

hat or rolled up in a ac ine a e e 

small package to carry 


in the pocket. Visor in Mailing 


wider than othershades. 


and 


SUPPLIES 


unexcelled, even in these un- 





usual and difficult times. ae nent SBS assures a perfect spatial 
glasses. seali ; he the 

WE KNOW THE BUSINESS THOROUGHLY 5 sealing when the 

PLACE YOUR ORDERS with the PIONEERS Meschenteiti He J Acorn-Thexton Sealer 











is used. Every envelope is Pres 
and neatly prepared for the mail, 
faster and more economically than 


WRITE US FOR PRICES| | ‘22 ve done by hand. 





JworP & Marry 





YPEWRITER Cc 
On adding, listing and calculating ma- Send for information and prices. 
7 chines, typewriters, multigraphs, dicta- 
yA A ny og phones, checkwriters, duplicating ma- Acorn Brass Mfg. Company 
se oe te oe chines, mail-om-eters, time clocks, safes 471 S. Clinton S CHICAGO, I 
and steel lockers, new and second-hand . Clinton St. , ILL. 








office furniture, and all office devices. 





We are the largest dealers of the kind 
east of the Rocky Mountains and will 
save you half on your office needs. 











CORPORATE POCKET NOTARY nae EQUIP MENT 


Write Today and Save Money. FOR BUSIN ESS 
Chicago Safe & Merchandise Co. WHAT would you think if a man 


- handed you a piece of brown pa- 
73 and 75 West Lake Street, Chicago, Il. per with his name written on it, as 





RUBBER STAMPS STEEL STAMPS 























his business card? You'd be rather 

nonplussed, wouldn’t you? At least 

you would have serious doubt as to 

his desirability as a business ‘con- 

“a “cc w w nection In other words, his equip- 

He ho follo >. ment for business does have an effect 

on you. You do judge him by his 

must run behind cquipennt ond oven Mme arn 

SEALS, ing you in the same way. Just re- 
More than 170 new devices were described in member that. 

OFFICE APPLIANCES last year The Just as a card is an advance over 

information was first hand, giving readers a piece of brown paper with written 
knowledge of the devices of interest to them name, so the 


long before others knew of their existence. 


y A ) G FS KEY CHECKS The man who introduces a new specialty has Peerless Patent 
bs] 


manifold advantages over one who sells it 
later. OFFICE APPLIANCES, thru its “New Book Form 
Rubber » Steel 


Machines and Devices” section, will help you Card 
MUMBERING MACHINES § T A M 3 § 
’ 


























417 S. Dearborn St., Chicago 
[ron SALE | Every card you pay for is available 


is an advance over the printed, loose 
card. You need this peerless card in 
sur business equipment—and you 
Thoroughly rebuilt, new type, bear- for the use for which it,is intended. 
[MEYER & WENTHE! gn YPe, 


to lead, and this feature is just one of many 
C ECKS BASGAGE CHECKS 
need it because it is the best and 
. ata on ‘ 7 ‘ Send today for sample of tab and see 
[ ene DEARDORE ST | ings, platen, etc. Guaranteed two what the card is, ahd how it ie detached from 


that are serving our readers to their profit daily. 
POCKET COINS ie 

BRASS SIGNS REBUILT ‘ he ipest Cheapest because every 

card can be used—none to throw 

: years. Absolute satisfaction guaran- the book form with @ smooth edge. You will 

M F y > = & W F N T rT F teed or money refunded in full. The " " “B Wis mae 

e John B. Wiggins Company 

RUSSELL EARNEST BAUM 


THE OFFICE APPLIANCE CO. 
— oe, ee AT ONE-THIRD COST tn’ “the packet, oe sapeomane Me 
Eagrevers Die Embossers Pilate Printers 


STORE: 108 N. DEARBORN ST. CHIC AGO 33 South Broad Street, Philadelphia, Pa. 1104 So. Wabash Av. CHIC AGO 


FACTORY: 24 te 30S. JEFFERSON ST. 705 Peoples Gas Bldg. 
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Ov Light Weight Cabinet Safes are made 
right and are right, and we have all the 
Standard Horizontal, Wide and Half Section Units 
to build up the interior for them. The Canton 
Line is indeed complete and we are closing 
Exclusive Agency Contracts very rapidly. How 
about representing us in your territory? We will oh 
be glad to tell you about it. LF 


THE CANTON ART METAL CO. 
CANTON, OHIO. 


_— AGERE RIOER EN te, TR, Rawewe Vary 
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A New Safeguard 


lo the Controlled-key, which safeguards 
the operator against errors from incom 
plete key strokes, has been added an 
other safeguard in the new Model H 


Comptometer. 
“Cleat 
when 


It is the ” Signal which notifies the 
operator the register stands cleat 
and ready to begin a new operation. 

Let a Comptometer man show you how 
























If not made by 





it works. ; “ 
Felt & Tarrant, 
| FELT & TARRANT MFG. CO. it's a nota 
j 1713-1735 N. Paulina St. Chicago, IIl. Comptometer. 
The danger of forgetting to clear before starting a new problem has 
been done away with on this new model by the use of 3 Clear Signals— 
HEARS SEES FEELS 
On the depression of the first If, on starting a new addition ilculation If on striking the first key of a new 
key at the veginning of a new 2 the operator SEES only the tops of the ipher 3 operation the operator FEELS a 
operation, a bell rings and the showing in register, it means that th slight added resistance in the touch 
operator HEARS the “clear-sig- previous operatio has been cancelled and all is his finger tip telegraphs “all is clear!’’ 
nal.’’ Absence of this signal no- ear to go ahead If the operator sees a ciphe The absence of this slight added resist- 
tifies the operator that the reg this position any one window, there is n ince instantly signals that the machine 
ister stands uncancelled need to examine other windows of the register has not been cancelled. 
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Esteemed the World Over 


ROM the trading posts of the Far 

North to the bustling ports of the 
Southern Seas, the Oliver Type- 
writer is known and used. 

In every clime and every land 
where language is written there is 
ereat esteem for the Oliver. 

No other typewriter we know ot 
enjoys such universal prestige as the 
Oliver. 

And this, more than anything else, 
bespeaks the merit of the Oliver, 
both as to performance and dura- 
bility. 

Over 800,000 Sold 

More than 800,000 Olivers have 
already been sold. And the demand 
is constantly increasing. 


The reason tor this growing pret- 
erence is plain. The Oliver offers all 
that is obtainable in the finest stand- 
ard typewriter PLUS valuable fea- 
tures, exclusively its own. 


Among the latter is the famous 
Oliver arch-shaped type-bar. This 
is the only construction which af- 
fords downward writing, the natural 
“aSy Way. 


This feature insures permanent 


alignment. It gives a touch one- 
third lighter. And it brings clearer 
impressions. 


You have but to make your own 
comparisons to understand why the 
Oliver enjoys a world-wide fame. 


154 Oliver Typewriter Building, Chicago, IIl. 



































